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The best chalk in the world is no 
good to you unless you can get it when 
) you want it ... and as you want it. 


Snow Top is stocked at thirteen 
central points over the country. Your 
order, received in New York, is trans- 
mitted to the stock point nearest you, 
and is filled without delay. 


With your individual formula on 
file, your Snow Top will not vary one 
iota from what you had last time—and 
the time before—whether just a few 
weeks or many months have elapsed 


since you last ordered. 


If you are not already a user of 
Snow Top, wouldn’t it be well to find 
out why makers of America’s leading 


dentifrices use it? 


Address: 


INDUSTRIAL CHEMICAL 
SALES COMPANY, Inc. 


230 Park Avenue : New York 





7. Cincinnati, Ohio 
8. Chicago, IIl. 

9. Indianapolis, Ind. 
10. St. Louis, Mo. 
11. Memphis, Tenn. 


. Boston, Mass. 





2. Bridgeport, Conn. 


3. New York, N. Y. 







4. Newark, N. J. 






5. Covington, Va. 12. Kansas City, Mo 


. Charlotte, N. C. 





3. San Francisco, Cal. 





PRECIPITATED CHALK 


CRETA PRAECIP. U.S.P. 


















@- 


WATKINS 








EMULSION 


FORTIFIED 






SNOUWVdIad IWNIOIOIN 


In the archaic mortar of an aged village druggist many a famous medicinal preparation has been compounded for the first 


time » » » Limited in the beginning to neighborhood distribution, then city and state . . . talked about over back-yard 
fence, then publicized by the far-reaching printed word . . . until, finally, acceptance becomes nation-wide >» >» > 
There’s romance behind every bottle that lines the shelves of the corner drug store . . . whether the product it con- 


tains was compounded originally in an emergency by a country doctor, or a scientist working unhurriedly in a great modern 


laboratory . . . both have contributed immeasurably to the comfort and well-being of humanity » » » For years Phoenix 
Metal Caps have aided in the distribution of many internationally known medicinal preparations . . . delivering them 
to the user with original purity and effectiveness unchanged . . . protecting them until the last bit has been consumed. 
2444 W. SIXTEERTEA A ae CHICAGO :: 3720 FOURTEENTH AVE... BROOKLYN 
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1900 CHEMICALS 
CAN'T BE WRONG! 


What closure material is inert to hundreds of 
different chemicals? Is unaffected by the damp, 


hot tropics . . . the frozen Arctic? Is safe, 
practical for druggist, housewife, farmer? 
“Durez!” ... answered exhaustive tests in the 


Mallinckrodt Laboratories! Bottles by the hun- 
dred were put up, stored, opened and closed, 
subjected to blistering heat and sub-zero cold. 
The chemists’ enthusiasm forDurez was second 
only to that of the Sales Department’s when 
they saw Durez’ attractive finish, its “flick-of- 
the-finger” opening and closing, the clever 
embossed trade-mark. 

Thus, Mallinckrodt has become another 
famed drug packer who has specified America’s 
most reliable, most inert closure material. 
Durez closures, boxes, jars can protect your 
product, too... make it more attractive, more 
convenient to use, more desirable. Write for 
more information, and a free copy of the 
monthly “Packaging News.” General Plastics, 
Inc., 136 Walck Road, North Tonawanda, N. Y. 


DU REZ FOR BETTER DRUG AND 
COSMETIC PACKAGES 
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Absorption Bases 
Th. Goldschmidt Corp. 
R. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
a Speiden & Co., Inc. 

I. Malmstrom & Co. 

M. 4 W. Parsons, Imports 
Pfaltz & Bauer, Inc. 


Alcohol 
American Commercial Alcohol Corp. 
Carbide and Carbon Chemicals Corp 
Commercial Solvents Corp. 
U. S. Industrial Alcohol Co. 


Alkaloids 
Abbott Laboratories 
. T. Baker Chemical Co. 
. W. Greeff & Co., Inc. 
Chas. L. Huisking & Co. 
Mallinckrodt Chemical Works 
Merck & Co., Inc 
N. Y. Quinine & Chemical Works 


Norwich Pharmacal Co. 


Aagtiontons and Droppers 
lass Products Co. 
Pennsylvania Glass Products Co. 


Aromatic Chemicals, Essential Oils, 


Flavors and Perfume Specialties 
Aromatic Products, Inc. 
W. J. Bush & Co., Inc. 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
The Dow Chemical Company 
P. R. Dreyer, Inc. 
E. I. du Pont de Nemours & Co., Inc. 
Felton Chemical Co., Inc. 
Firmenich & Co., Inc. 
eg: Fischbeck Co. 
Benj. French, Inc. 
Fritzsche Brothers, Inc. 
General Drug Company 
Givaudan-Delawanna, Inc. 
Heyden Chemical Corp. 
George Lueders & Co. 
Magnus, Mabee & Reynard, Inc. 
Monsanto Chemical Co. 
Naugatuck Chemical 
Norda Essential Oil & Chemical Co. 
Orbis Products Corp. 
Compagnie Parento, Inc. 
Polaks Frutal Works Inc. 
Schimmel & Co., Inc. 
Edwin Seebach Co. 
Geo. Silver Import Co. 
Solvay Sales Co 
A. M. Todd Co. 
Ungerer & Co. 
van ay Haebler, Inc. 
Van Dyk & Co. 
Albert Verley, Inc. 


Beeswax 
Harrison Refining Co., Inc. 
Walter H. Jelly & Co., Inc. 
Koster-Keunen 
Theodor Leonhard Wax Co., Inc. 
M. W. Parsons, Imports 
Orbis Products Corp. 


Botanical Drugs 
J. L. Hopkins & Co. 
Chas. L. Huisking & Co. 
S. B. Penick & Co. 


Bottles and Jars 
Carr-Lowrey Glass Co. 
Glass Products Co. 
Hagerty Bros. & Co. 
Hazel-Atlas Glass Co. 
Maryland Glass Corp. 
Owens-Tllinois Glass Co. 
Pennsylvania Glass Prod. Co. 
Salem Glass Works 
Swindell Brothers, Inc. 


Cans 
Continental Can Co. 


Chalk 
Industrial Chemical Sales Co., Inc. 
M. W. Parsons, Imports 
Peerless White Lime Co. 
John & E. Sturge, Ltd. 


Citric Acid 
H. J. Baker & Bro. 
J. T. Baker Chemical Co 
California Fruit Growers Exchange 
Dodge & Olcott Co., Inc. 
Mallinckrodt Chemical Works 
McKesson & Robbins, Inc. 
Merck & Co., Inc 
N. Y. Quinine & Chemical Works 
Chas. Pfizer & Co. , Inc. 


724 








whew 
7 a (eM: Fem... d 


Drier rs, aol Ma 


Buyer's Guide 


The firms{listed below are reliable sources of supply which we are glad to recommend to our readers. 


Closures 
Aluminum Seal Co. 
Anchor Cap & Closure Corp. 
Aridor Co. 
Armstrong Cork Products Co. 
Bridgeport Metal Goods Mfg. Co. 
Dodge Cork C 
General Plastics, Inc. 
Mundet C ork Co 
Phoenix Metal Cap Co. 
Sylvania Industrial Corp. 


cot Liver Oil 
P. R. Dreyer, Inc. 
Chas. L. Huisking & Co 
McKesson & Robbins, Inc. 
S. B. Penick & Co. 


Collapsible Tubes 
National Collapsible Tube Co. 
New England Collapsible Tube Co. 
Sun Tube Corp 
White Metal Mfg. Co. 


Colors 
Ansbacher-Siegle Corp. 
Fezandie & Sperrle, Inc. 
Interstate Color Co., Inc. 
H. Kohnstamm & Co., Inc. 
by eeben Chemical Co., Inc. 
F. Revson Co. 
WwW hnake Clark & Daniels, Inc. 


Corks 
Armstrong Cork Products Co. 
Dodge Cork Co. 
Mundet Cork Co. 


Cosmetic Cases 
Bridgeport Metal Goods Mfg. Co. 
Scovill Mfg. Co. 


Face Powder Base 
as 5g as 
M. ~ nes _ 
-ceabokt Drug Co. 


Glass-Lined Equipment 
The Pfaudler Co. 
Alsop Engineering Corp. 
Ertel Engineering Corp. 


Gums 
Paul A. Dunkel & Co., Inc 
Frank-Vliet Co., Inc. 
J. L. Hopkins & Co. 
Innis, Speiden & Co. 
Walter H. Jelly & Co., Inc. 
Orbis Products Corp. 
S. B. Penick & Co. 
Thurston & Braidich 
Jacques Wolf & Co. 


Labels 
John Horn 


Lanolin 
Innis, Speiden & Co. 
Walter H. Jelly & Co., Inc. 
N. I. Malmstrom & Co. 
Merck & Co 
M. W. Parsons, Imports 
Pfaltz & Bauer, Inc. 


Machinery (Packaging) 

Arthur Colton Co. (Tube & Tablet) 

Economic Machinery Co. (Labeling) 

New Jersey Machine Co. (Labeling, General 

Package Machinery Co. (Wrapping) 

Pneumatic Scale Corp., Ltd. (Capping & 
Labeling, Filling) 

7 G Rodgers C O. (Tu 
J. Stokes Machine Co. Pe ube & Tablet and 
General) 

Stokes & Smith Co. (Powder) 

U. S. Bottlers Machinery Co. (Bottle) 


Machinery (Production) 
Abbe Engineering Corp. 
Alsop Engineering Corp. 
Barnstead Still and Sterilizer Co. 
Beach-Russ Co 
The J. H. Day Co 
Ertel Engineering Corp. 
Kux-Lohner Machine Co. 
Manton-Gaulin Mfg. Co. 
Mixing Equipment Co., Inc. 
Pfaudler Company 
Pulverizing Machinery Co. 
a G. Rodgers Co. 

J. Stokes Machine Co. 
WY ilkens-Anderson Co. 
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Machinery (Used) 
Consolidated Products Co. 
First Machinery Corp. 

Loeb Equipment Supply Co. 
Stein-Brill Corp. 


Medicinal Chemicals 
Abbott Laboratories 
J. T. Baker Chemical Co. 
Benzol Products Co. 
California Fruit Growers Exchange 
Dow Chemical Co. 
Heyden Chemical Cor, 
Chas. L. Huisking & 
Mallinckrodt : hemical es 
Merck & Co., 
Monsanto Chesca’ Co. 
J. Y. Quinine & Chemical Works 
Norwich Pharmacal Co. 
Chas. Pfizer & Co, Inc. 
Schofield-Donald Co. 
Seydel Chemical Co. 
Wilson Laboratories 


Mineral Oil 
Atlantic Refining Co., The 
M. W. Parsons, Imports 
S. Schwabacher & 
Sherwood Peniolenn on Inc. 
L. Sonneborn Sons, Inc. 
Stanco Distributors, Inc. 
Standard Oil Co. of Indiana 


Neutral White Soap 
J. L. Hopkins & Co. 
S. B. Penick & Co. 
John Powell & Co. 


Opal Jars 
Carr-Lowrey Glass Co. 
Hazel-Atlas Glass Co. 


Packing Material 
Kimberly-Clark Corp. 


Paper Boxes 
Frank 
Karl Voss Corp. 
W. C. Ritchie & Co. 


Plastic Molders 
General Plastics Inc. 
Norton Labs. 
Plaskon Co. 


Private Label 
Adde, Inc. 
Allied Products, Inc. 
American Perfumers’ Labs. Inc. 
Ehrmann-Strauss Co., Inc. 
Helfrich Laboratories 
Kolmar Laboratories 
Paris Cosmetics, Inc. 
Solo Laboratories, Inc. 
The Vorac Co. 


Stearates 
Franks Chemical Products Co. 
Mallinckrodt Chemical Works 
Merck & Co. 
Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc 


Talc 
Innis, Speiden & Co. 
Chas. Mathieu, Inc. 
Orbis Products Corp. 
R. F Revson Co 
Whittaker, Clark & Daniels, Inc. 


Transparent Paper 
Riegel Paper Corp. 
Sylvania Industrial Corp. 


Vials 
Kimble Glass Co. 


Vitamin Concentrates 
American Lecithin Co. 
Pharmaceutical Specialties Co. 


Zine Oxide 
Innis, Speiden & Co. 
New Jersey Zinc Co. 
Orbis Products Corp. 
M. W. Parsons, Imports 
R. F. Revson Co. 
Whittaker, Clark & Daniels, Inc. 
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OLD TIME SCENTS...EVER NEW 
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SAVE THEIR 


DELIGHTFUL FRAGRANGE 
BY PROTECTING THE CLOSURES 


SYLPHSEAL 


(Reg. U. S. Pat. Off.) 


WITH 


Let us design for you a Sytpuseat Gap or Band best suited to protect and beautify your 


bottle closure, and to give your package sales appeal. SytpHseats are manufactured by 


SYLVANIA INDUSTRIAL CORPORATION 


SYLPHSEAL DIVISION 
122 EAST 42nd STREET 


NEW YORK CITY 
June ’36: 38, 6 
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MADE FROM AMERICAN LEMONS 


by the Exchange Lemon Products Company of Corona, 
California. Backed by the Sunkist group of 13,200 


citrus growers—largest in the world. 


Immediate shipments from warehouse stocks in New 
York, Chicago and Philadelphia. For prices 
on kegs, barrels or carloads, write nearest office. 





Products Department 


CALIFORNIA FRUIT GROWERS EXCHANGE 


189 W. Madison Street ae 99 Hudson Street 
Chicago, Iilinois ane. ee New York, N.Y. 
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US 

when in need of 

Aubepine 

Anethol 

Bromstyrol 

Geraniol 

Heliotropine 

Phenyl Ethyl Alcohol USE OUR 

Terpineol Eucalyptol USP 
Eugenol USP 
Citral 
Coumarin 
Satrol 
Terebene 
Thymol U.S.P. 
Vanillin 





“The integrity of the house is reflected in the quality of its products.” 
Copyright 1930, 


DODGE AND OLCOTT COMPANY 
180 Varick Street New York City 
Branches: Philadelphia- Boston -Chicago-St. Louis-Los Angeles 
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7’ The unbroken | 
> 


a metal sel guarantee 


genuineness. 


Alseco Overseals baffle Counterfeiters 


@ Unguarded bottles are “easy-picking” Aluminum seals are applied right in 
for substitutions; a rich field of exploi- your own plant on the patented machines 
tation for counterfeiters, and many a which we alone can furnish. 
brand name in wide demand has been Irrespective of bottle size, there’s an 
milked by this ingenious racket. imitation-proof, tamper-proof and profit- 
It’s easy, however, to baffle the crooks protecting Overseal for your product, 
if pharmaceutical products are protected adapted to any closure; cork, screw-cap, 
ry nae ‘ ; It must be broken open 
by Alseco Anti-Counterfeiting Seals. double shell or otherwise, and with the to get at the cap. 
These lock-in your product and keep it added feature of advertising appeal, as 
absolutely safe against substitution. well. Aluminum Alseco Overseals can be 
The Alseco Overseal is completely strikingly embossed and lithographed. 
tamper-proof. It must be broken to open Let us quote on the economical seals best 
and once removed it cannot be replaced. adapted to your needs. Write ALUMINUM 


Nor can it be duplicated, for these SEAL CO. Dept. CT-6,New Kensington,Pa. 


ED 
TRADE MARK \SSU 4A<5 REG. U.S. PAT. OFF. 
Underneath may be a 


Rolled-On threaded seal, 
a C.T. cap, double shell 


cap or any other closure. 


ZECO SEALS AND SEALING MACHINES 


PHARMACEUT igs AND COSMETIC SEALS OF MANY TYPES 
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ALBERT VERLEY 
CREATIONS 


Gardenia — A. V. 
Gardenia — 675 A FEW OF THE 
Gardenia — 227 39 suggestions for 
Gardenia — B-362 Gardenia FROM THE 
NEW PRICE LIST 
Gardenia — N-100 


Linalyl Benzoate 
Aldehyde C-14 
Linalyl Anthranilate 
Aldehyde C-18 
Phenylethy] Anthranilate 
Tuberogene 


ALBERT VERLEY aromaick- 


ALBERT VERLEY, INC., 11 East Austin Avenue, Chicago, Illinois 
114 East 25th Street, New York » » Mefford Chemical Co., Los Angeles 








SCHIMMEL 


again presents 


a new aid to 


! 


the Perfumer, 


HIS uniform chemical, repro- 
ducing the full fragrance of 
natural Jasmon is now available to 
the perfumer. With its high con- 
centration, the use of the smallest 
fraction of Iso-Jasmon combined 
not only with Jasmine but with 
any other floral or fancy bouquet 
rounds out and adds a surprising 


distinction to the composition. 


1 TRUE SCHIMMEL PRODUC! 





SCHIMMEL « co.. ive. 


ee 601 West 26th St. @ NEW YORK,N. Y. 
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AN ORGHID FROM ARIDOHR 


PURIFIES 


SWEETEN 
scuTmautod DOD ORI LLG 
. oe ; EFFIC Mag 
SWEETEN 
é mS ; 


DEonoR! 


To WRISLEY, an orchid, rey EFFICIENS 
for their good judgment in enhancing the PURIFIES. i 


sales appeal of an excellent package with 
Aridor Capital I-T double shell caps. Depend- ae 
able protection, beauty, manufacturing pre- rye” 
cision, experienced understanding of the OZ ai) 
merchandising needs of the package, unfail- eae 
ing supply ... these and other advantages 
accrue to manufacturers, large or small, who 
are coming to us in increasing numbers for 
better closures. Send for samples and 
particulars. Or, for our free Wall Chart. 

Write today! 


S WEETENS 


3428-40 WEST 48™ PLACE — CHICAGO 
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THIS LOW COST GLASS-LINED _ 
EQUIPMENT _.<é 










































The New Self-Draining Bottom—now a stand- 
ard and exclusive feature on Pfaudler ‘‘Junior’’ 
Storage Tanks and Mixers is just what you 
have wanted. 


None of contents remain in tank to harden. 
Cleaning time is cut to absolute minimum— 


wash water drains out completely. 


Genuine acid resisting glass enamel frees 
pharmaceuticals, biologicals, elixirs, proprie- 
tary medicines, perfumes, essential oils, etc., 
from danger of metallic contamination. Ex- 
terior of tank enameled; other parts rust 
proofed. Easiest to clean and keep clean. The 
coupon brings full details on -this low cost 
equipment. Use it! 


| Cxcbusive new fealure 


SELF DRAINING BOTTOM 


For example: Standard “‘Junior'’ Storage Tank (sizes 
30 to 100 gallons) including Pfaudler Acid Resisting 
Glass-Lined Steel Tank with self-draining bottom, legs, 
1” silver plated outlet, 1’’ silver plated globe valve. ‘sae 
Prices as low as $51.00 (F.O.B. Elyria, O.) for 30 ; 

gallon size—(cover extra). IN COST— 





THE PFAUDLER CO. BIG IN PER- 
1509 Gas & Electric Bldg., Rochester, N. Y. FORMANCE 


Factories: ROCHESTER, N. Y., ELYRIA, O. 
Branches: New York, Chicago, Philadelphia, San 
Francisco (Pfaudler Sales Co.) 


PFAUDLER gass-lined stee/ EQ)UIPMENT 


The Pfaudler Co., 1509 Gas & Electric Bldg., Rochester, N. Y. 
Send me details on tank checked— O 30 gal. O50 gal. OC 75 gal. 02 100 gal. sizes 0 with mixer 0 without mixer 
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os IN ALL THESE INDUSTRIES 


Pneumatic engineers have improved the labeling 
machine which has always been the first choice of 
packaging leaders. Greater operating economy... 
more ruggedly built... more complete safety de- 
vice protection ...true flexibility. Every one of these 
important advances plays a definite part in backing 
up our guarantee of “lower cost per container.” 


Don’t make the mistake of buying on “first cost” 
alone! You want economical performance for years 
to come. You want durability. The PNEUMATIC 
built McDonald gives you all this plus protection 
against obsolescence. 


This last point is important. New packages, differ- 
ent labels, or other changes forced by varying 
market conditions can be readily handled by 
PNEUMATIC labelers because they are “expan- 
sion designed.” 


Let us prove our claims to you. Call or write the 
nearest office. 


PNEUMATIC SCALE CORPORATION, LTD 
70 Newport Ave., Quincy, Mass. (Norfolk Downs Station) 
Branch Offices in New York, 117 Liberty Street. Chicago, 360 North 
Michigan Avenue. San Francisco, 320 Market Street. Los Angeles, 


443 South San Pedro Street. Melbourne, Victoria. Sydney, N.S. W. 
and King Street Chambers, Leeds, England 
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ARE YOU LOOKING FOR oc, pores 


soft and lasting perfume? Try our: 


A 100% straight chemical having the Russian 












Leather note without any of the objectionable 
features prevalent in products of this kind, such 
as the forbidding birchtar odor and the bitter- 
ness of certain ingredients improperly blended. 


SCUTONE 


Another Russian Leather note more elaborate than 
Cuirol and easier to use, blending splendidly with 
Acetivenol, Bruoniax and Hydrocarboresin. 





ROURE-BERTRAND FILS and JUSTIN DUPONT 
Represented by: 


GEORGE S!ILVER IMPORT CO. 
351 FOURTH AVENUE ; NEW YORK CITY 


CHICAGO LOS ANGELES 
722 West Austin Ave. 819 Santee St., Room 622 \ 
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ANHYDROUS 
ALCOHOL 


ROSSVILLE ANHYDROUS ALCOHOL IS 















NOW MANUFACTURED BY A NEW, 
PATENTED PROCESS ..... USING 
NEUTRAL SALTS ONLY. 


ALL TYPES OF FINE ROSSVILLE 

ALCOHOLS—PURE AND DENATURED— 

ARE AVAILABLE IN THIS IMPROVED 
ANHYDROUS FORM. 


(OMMERCIAL SOLVENTS (ORPORATION 
DISTILLERS OF FINE ROSSVILLE ALCOHOLS 


230 PARK AVENUE, NEW YORK, N.Y. 

















IN PRINCIPAL CITIES 





SALES OFFICES AND WAREHOUSES 
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DOES “ROUGE SUPREME’ 
LOOM BETTER? 


o0 


SAY 1545* 


SAY 159 










ins Wi 
Consumer Test 


Supreme” has been adopted by the many 






Be. putting “Rouge Supreme” on the 


market a nationwide consumer test was _ leading cosmetic houses which APLI has 





conducted. Hundreds of women, in every 
section of the country, were asked to com- 


pare this new rouge to the rouge they'd 


been using. 


By an overwhelming majority they found 
that “Rouge Supreme” looks better . . . feels 


smoother ... applies more evenly ... is finer 
) 


In texture... stays on longer. 


Since its debut on January Ist “Rouge 


AMERICAN 


PERFUMERS’ 


served for years. In addition, four distin- 
guished national advertisers have chosen this 
finer rouge —after exacting laboratory and 
consumer tests. 

We suggest that you make your own tests 
of “Rouge Supreme.” We will be pleased to 
furnish samples in whatever quantities may 
be required. 


* According to questionnaires tabulated by Hurdman 
& Cranstoun, Public Accountants, New York City 


LABORATORIES, Inc. 


Makers of the World's Finest Cosmetics 
114 Fifth Avenue, New York, N. Y. 


Canadian Laboratories: 1015 St. Alexander Street, Montreal, Quebec 


PRIVATE BRANDS EXOLUSIVELY 


ROUGE - CREAM CHEEK ROUGE - 
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Lancaster 1069 


* PRODUCTS LIABILITY INSURANCE 


FACE POWDER ~ LIPSTICKS + COSMETIQUE » EYE SHADOW 
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HELFRICH®e 








































rouge 
























































lipsticks 















































An extra 


fine particle size rouge with perfect color 


OTHER dispersion, yet not absorbed by the skin. 


HELFRICH 
PRODUCTS® 


COSMETIQUE 
EYE SHADOW delible lipsticks with rich red undertones instead 


HIGHLY in- 
FACE POWDER of the usual purple. Incidentally, they apply 


very smoothly and are lubricating instead of 


drying to the lips. | 


HELFRICHe 





~— =a =~ = 


AND NOW ALSO _ IN HELFRICH LABORATORIES 
CANADA 564-570 W. Monroe St, CHICAGO 
AT HELFRICH LABS. OF N. Y. INC. 

690 KING STREET WEST 30-34 West 26th St.. NEW YORK 


TORONT O, ONT., CANADA BALDWIN & BALDWIN, 819 Santee St., Los Angeles, Calif. 


CHARLES H. CURRY, 420 Market St., San Francisco, Calif. 
HERBERT J. BITTMAN, 318 People’s Bank Bldg., Seattle, Wash. 












June ’36: 38, 6 





The Drug and Cosmetic Industry 


PLEUR D‘ORANGER 














HE delightful orange blossom note is faithfully 
reproduced in FLEUR D’ORANGER and is especially recom- 
mended for fine quality creams, powders and finished extracts. 
Many manufacturers have successfully replaced the enor- 





mously expensive Orange Flower Absolute with Fleur D’Oranger. 


WRITE US FOR SAMPLE and QUOTATION! 


FELTON CHEMICAL COMPANY iomorate 


603 JOHNSON AVENUE, BROOKLYN, N. Y. 
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Manufacturers of AROMATIC CHEMICALS, NATURAL ISOLATES, PERFUME OILS, ARTIFICIAL FLOWER AND FLAVOR OILS 
Executive Offices and Factory: 603 JOHNSON AVE., BROOKLYN, N. Y. 


Philadelphia, Pa. Sandusky, Ohio Chicago, Ill. St. Louis, Mo. | New Orleans, La. San Francisco, Calif. 
200 So. 12th Str. 1408 W. Market St. 1200 N. Ashland Ave. 245 Union Blvd. _ Balter Bldg. 512 Washington St. 







Boston, Mass. 


Los Angeles, Calif. 
80 Boylston St. 


515 So. Fairfax Ave. 














ESTABLISHED 
1849 























CALCIUM 
GLUCONATE 


POWDERED GRANULAR 
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SIMAIDEN LANE, NEW YORK,N.Y. 
444 W.GRAND AVE.. CHICAGO. ILL. 
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VEST 


FOR THE CrowniNG PERFORMANCE 


Mundet Molded Screw Caps are fitting com- 
plements to high grade bottled products. These 


efficient sealers match performance with style. 
Precisely constructed, they seal smoothly and 
quickly. . . unseal without physical or mental vio- 


lence. A cap that befits the crowning performance. 


Special Features: Deep molding gives cameo clarity to 
design and trade-mark details. Distinctive Duo-tone 
treatment combines soft pebbled tone with high gloss 
finish. Exclusive Mundet flange grip offers a skid-proof 
surface to permit easy removal from bottle. These caps 
are sturdily constructed, in black or in colors. 





Seeing is believing. Ask us to send stock samples of 
Mundet Molded Screw Caps for your close inspection 
. . . . In addition to Screw Caps, we manufacture high 
quality corks and closures in many styles. Write for 
free copy of ‘‘Solutions to Closure Problems’’, describing 
Mundet Closures and their uses. 


MUNDET CORK 


CORPORATION 


65 South 11th Street, Brooklyn, N. Y. 
Offices and Warehouses in Principal Cities 
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WHITE OILS 


S. SCHWABACHER & CO., INC. 


25 Beaver Street 
NEW YORK CITY 


In view of frequent violations of the Food and Drug Laws, the trade is often confused as to the 
quality and origin of Russian Mineral Oils. It therefore is important to be most careful as to the 


source of supply. 


Our “Flag-Brand” 


GENUINE IMPORTED RUSSIAN MINERAL OILS 


are the best safeguard for quality and origin, being made by one of the oldest and best-known refiners 
of Russian Oils, who have purchased for many years the raw material directly in Russia and ship the 
finished product in drums to all parts of the world. 


As one of the few direct importers, and the only one handling imported oils exclusively, we stand 
fully behind the quality of our oils, guaranteed as U.S. P. in every respect, and of ‘Genuine Imported 


Russian” origin. 


We are importers only. We have no connections with any packing concern, and 
therefore do not compete with drug manufacturers. 


We have no bargains to offer. Occasionally distressed merchandise of unknown origin and 
quality is offered with a price concession, but it does not pay to take chances at the risk of prosecu- 


tion or physical injury. 





Be sure the white mineral oil you use is strictly U. S. P. The presence of sulphur compounds 
will result in costly and obnoxious production troubles when the oil is combined with certain alkaloids 


and other organic chemicals. 


- Our “Flag-Brand”’ 


GENUINE IMPORTED RUSSIAN MINERAL OILS 


ranging in viscosity from 345 down to 80, guarantee merchandise of unexcelled quality and highest 





degree of purity. 


The “Extra Heavy” Genuine Imported Russian Oil has a Saybolt viscosity of 335 to 345 at 100° F., 
and a specific gravity between 885 and 890 at 60° F. It never tests below 885 and does not exceed 
888. 
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Time 


leaves its own clear record 


That is why chemists and buyers, who have used Sturge’s Stand- 
ard Precipitated Chalk for many years, know so well that 
uniformity in quality, in grade and weight according to a specific 
formula, can be confidently expected. 


Wherever precipitated chalk is used, in dentifrices, face powder 
and medicinally, you can expect from Sturge’s Standard Precipi- 
tated Chalk, absolute uniformity in the grade you specify. 


OHN & E. STURGE, Ltd. 


BIRMINGHAM, ENGLAND 


Distributors: 


H. J. BAKER & BRO. 


Madison Ave. New York, N. Y. 
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Simplicity 


often the 


truest beauty 





It is significant that Bourjois, Inc., se- 


lected Swindell to make their outstanding 
Springtimein Paris bottle, involving careful and 
exacting color control, to produce the delicate 


and uniform shade of pastel blue required. 


a BROS. 


BALTIMORE NEW YORK 
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ESSENTIAL OILS - FLOWER OILS - AROMATIC CHEMICALS - PERFUME SPECIALTIES 


“CEFCO” 


BACKED BY A QUARTER OF ACENTURY 
OF EXPERIENCE 





a 
. * To 








Over 20,000 sq. feet of floor space—among the largest facilities in the trade—give us ample space 


to carry adequate stocks, buy to advantage, and offer the buyer prompt delivery from uni- 
form stock in essential oils, flower oils, aromatics and flavoring materials. 


FL “ ayes NE ALL---$15.00 per pound 
or $1.10 trial ounces 


A L D E T 0 N E Samples on request 


For Modernistic Types 


DIANTHATONE 


For “Carnation” or developing a Spice Note 


and NOW! AMBERTONE 


another Toner and Fixative A sweetener of the Amber, Opoponax, Balsam Character 
for developing a sweet, warm, rich note in Orientals, Bou- 
quets and Certain Florals—Indispensable! 


CHARLES FISCHBECK CO., Inc. 
119 WEST 19th STREET NEW Y 0 RK 
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BENZOATES 


Benzoate of Soda Benzyl Chloride 
Benzoic Acid Benzaldehyde 
SALICYLATES 
Acetyl Salicylic Acid 
Salicylic Acid Sodium Salicylate 
Methyl Salicylate Minor Salicylates 
Formaldehyde Creosote Guaiacol 
Para Formaldehyde Creosote Carbonate Guaiacol Carbonate 
Hexamethylenetetramine Silver Proteins Potassium Guaiacol 
Bromides Glycerophosphates Sulfonate 


HEYDEN 


CHEMICAL Boe 








N.WACKER DR. CORPORATION GARFIELD,N.J. 
HECACO. HEE. 50 UNION SQUARE PERTH AMBOY,N.J. 


NEW YORK 
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HERE'S WHAT OUR MICRONIZINGS 


Aut 


NO TRACE OF GRIT 


®@ Micronized Rouge and 
Powder Compacts blend per- 
fectly with the skin because 
their substance is more like 
cream than powder. 


@ The fine particles will not 
stick in the pores, and cannot 
scratch, for you will find no 
trace of grit. 


@ Everywhere this new proc- 


ULTRA FINE PRODUCTS EXCLUSIVELY 
UNDER PRIVATE LABEL 


Micronized Rouge and Powder Compacts 


Ia 


ae Rk A 


Lotions 
Cream Lip Rouge 
Cosmetique 


Face Creams 


Eye Shadow 
Cream Cheek Rouge 


Face Powder 


ess has been acclaimed, from 
every standpoint for setting 
a new standard in rouge and 
powder compacts. 


@ We are the only private 
label house having the ex- 
clusive rights from the in- 
ventor in the use of this most 
revolutionary manufacturing 
method for Rouge and Pow- 
der Compacts. 


qt 









MEANS TO YOU... 


- photomicrographs tell the story; 
MICRONIZING produces finer rouge and 
powder compacts than any other process, yet 
its cost is no higher than inferior methods using 
similar names. What a difference in results! 
Actually these fluid-like particles are of the 
minutest possible size, assuring super-fineness. 
Think what that means in setting new quality 
standards for your products! 


These are a few advantages only MICRONIZ- 
ING can give you: 
1. Creams and liquids are used for skin 
cleansing. That's why our fluid-like tex- 
ture rouge and powder compacts can be 
more easily removed from the pores. 
2. The finer the particles, the smoother 
the compact, assuring greater ‘‘cling,”’ yet 
easier to remove. 
3. Results in a perfect dispersion of 
color, base and perfume. 
4. Achieves tones and brilliant shades 
that cannot be duplicated. 
5. The exclusive shades can really be 
called your own, controlled by your 
trade-mark! 


os aturally we are flattered by imitations 
on the market, but for your protection we sug- 
gest making your own laboratory tests to com- 
pare them with the higher standards our 


MICRONIZING has set. 
Send for Samples ! 


PRODUCTS LIABILITY INSURANCE CARRIED 
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( Mies for 
Dusting Powder 


CHYPRONE 
TRANSLUX 
BOUQUET “601 










+ 


A sample will be sent upon request 


/\orda 


ESSENTIAL OIL 
& CHEMICAL CO,, Inc. 




















Chicago Office 601 West 26th Street, New York City St. Paul Office 
325 W. Huron St. LAckawanna 4-4700 Pine and E. 3rd St. 
Los Angeles Office Canadian Office Southern Office 
685 Antonia Ave. 119 Adelaide St. W., Toronto Candler Annex Bldg., Atlanta, Ga. 
* * 
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THE MODERN APPEAL 


yy The keynote of successful packaging is graceful- 
ness. Kimble Glass Vials have trim lines—one of 
the magic ingredients for a sales-winning package. 
They lend themselves to attractive make-up and 
colorful appeal. They are smart—they are alluring 
to the eye—they capture sales through daintiness, 
convenience, sanitation and safety. 

Retempered to an amazing degree of strength— 
lustrous and brilliant in their crystal transparency 
— Kimble automatic-machine-made vials are today’s 
headiiners on a stage crowded with competitive pack- 
ages. For sampling and packaging they are instantly 
adaptable to hundreds of different products—pow- 
ders, tablets, pills, capsules, chemicals, oils. They are 
available for cork closures, droppers, applicators, 
Goldy Seals, Re-Seal-It Caps, Screw Caps, Shaker 
Tops, and many special closures for special needs. 

Play safe with your sampling and packaging plans — 
consult Kimble FIRST! T's the smart thing to do. 











of 
he e ol 
yectS p" oauc ya 
xo! yal pratt yo 
ne user: je 
anchors NE yet ng te yes Df \a i { uC 
rely © place vn the op of the entitle chot M 
me ne ire yorate- As s\ait heir feat es 
\\ come GaP +1 OSU E CorPro® yN; 
sor whet city New yor Toront©? Canat anch 
offices in all prim pal cities: 





y yous 
yer ol the 





Auto" 

















the ies in 
New 


your roauct ane 
paleo nary lane 
iC Coast Re Zsenoie 


4 nature 
1, 
y: pact}! 


0 
patie 


‘ Corp? yy 
7 ork. Cit 


n Franch 0. 


MARY 
dea 
5 G 
GRE 
EN 
TIN 
T 
AN 
12) 
FLIN 
1 
Le) 
TTL 
ES ARE O 
F 
TH 
E 
SA 
ME 
HIG 
H 
QU 
Al) 
LY 
AS 
MA 
RY 
LAN 
12) 














The New York Quinine & Chemical Works Laboratories, 
Brooklyn, N. Y. 






































CY 
wes 


Manufacturers o rf 


Bismuth Subcarbonate Iodoform 

Bismuth Subgallate Menthol-Y 
Bismuth Subnitrate Morphine Alkaloid 
and other Bismuth Salts Morphine Sulphate Group employed for packaging N.Y. Q. Quinine Sulphate, U. S. P. 
Brucine Alkaloid Opium Gum 
Brucine Sulphate (Gran. and Powd.) 


’ . Potassium Iodide 
All Salts of Cinchona inten 





ee Quinine Sulphate 
Codeine Alkaloid and other Quinine Salts 
Codeine Phosphate Strychnine Alkaloid 
Codeine Sulphate Strychnine Sulphate 


Iodine Resublimed Thymol Iodide 











i £ 
: td 
j g 


Specify N Y Q on Your Orders 





Extraction of Quinine from Cinchona Bark at New York Quinine 
and Chemical Works plant 


THE NEW YORK QUINI NE & CHEMICAL works 


GENERAL OFFICES 
99-117 North Eleventh Street, New York, Borough of Brooklyn 


eee ee 





ST. LOUIS DEPOT, 403 NORTH FIRST STREET, ST. LOUIS, MO. 
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The 


Manufacturing 





€Chemist 





























... a leading authority 


on the manufaeture of 


TOILETRIES 
PHARMACEUTICALS 
COSMETICS SOAPS 
DRUGS OINTMENTS 


recent articles include: 


Cream and Liquid Face Powders, by G. H. 
Allen 

Obsolescence in the Chemical Industry, by 
T. McLachlan. 

The Ageing of Perfumes, by J. Augustin. 

The Treatment of foot-ache and Local 
Bromidroses, by F. G. Hobart. 

Conditioned Air in the Drug Industry, by 
J. Engels. 

Skin Whitening Preparations: Their Com- 
position and Manufacture, by H. Stanley 
Redgrove. 

Common Insecticides: Their Composition 
and Uses, by L. E. Campbell. 

Avocado Oil, by R. Bushby. 

The Production of Odorous Substances 
by the Aid of Micro Organisms, by 
H. Nicol. 





Subscription 
10/- 


per annum 


Post Free 























Published Monthly by LEONARD HILL LIMITED 
London, W. 1. England 


17, Stratford Place 
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Menthy] Salicylate can be incor- 
porated in Sun-Tan oils and Sun- 
Tan creams to prevent the burning 
and blistering of the skin, and at 
the same time produce a sun-tan 
effect. Menthyl Salicylate will 
filter out almost all of the ultra 
violet rays between 2900 Angstrom 
units and 3600 Angstrom units, 


which rays are the chief cause of 
burning and blistering. When suit- 


able raw materials are used in 
correct proportions, a satisfactory 


preparation can be made. 


OTHER MERCK CHEMICALS 


USED IN SUN-TAN AND SUNBURN 
OILS, LOTIONS, CREAMS 
AND POWDERS 


Benzocaine 
Calamine 
Calcium Carbonate 
Chlorbutanol 
Glycerin 
Iron Oxide Brown Precip. 
Kaolin Colloidal 
Lanum Anhydrous (Lanolin) 
Quinine Alkaloid 
Quinine Bisulfate 
Quinine Dihydrochloride 
Quinine Oleate 
Tale 
Zine Sulfocarbolate 
Zine Oxide 
Zine Stearate, 


Further information and formulas will be 
furnished to manufacturers on request. 


* MERCK & CO. Ine. Monufecturing Chemists RAHWAY, N. J. * 


New York: 161 Sixth Avenue - Philadelphia: 916 Parrish Street - St. Louis: 4528 S. Broadway 


In Canada: Merck & Co. Ltd., Montreal and Toronto 
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All purpose creams, Soapless shampoos, Color rinses, Eye 
lotions, Lipsticks, sae paste, Mouth washes, Nail gloss, 


a 


After nee lotis 


sme | 


Muscle 
soaps, 
Bleachit 





| 101 West 3st St., New York City 


| Please send me at once “Modern Cosmetics”’ for which I enclose | 
| six dollars. | 


| OS RID 2. CO ee eee eR: eee EEE 


| Company..... sap bccscasceesCisaneeonsice -- Jatle.: 2 
| If after 24 ae examination I rey to return “Modern Cos- 
metics”’ it is understood that my money ($6.00) will be refunded 

at once, on publisher’s receipt of the book. | 
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shaving creams, Face 
s, Cream powders, Nail 
s, Acne lotions, Eezema 
nent waving fluids, Lubri- 
p ointments, Skin toning 
y creams, Nail polish re- 
d softeners, Deodorants, 
Freckle lotions, Baby 
s, Cream rouges, Taleum 
tions, Preventive creams, 
powders, Foot powders, 
Shampoo liquids, Hand 
epellents, Liquid creams, 
Brilliantines, Hair tonics, 
otions, Bath perfumes, 
Shaving creams, Epilating 


Modern Cosmetics 


Formulation and Production 


BY FRANCIS CHILSON 


“This is a book intended for use by the manufacturers 
of cosmetics and covers the technology of that sub- 
ject. Its point of view is frankly commercial, yet it 
contains much valuable information for the derma- 
tologist. It considers all the various forms of cos- 
metics, except solid toilet soaps, from face powders 
to depilatories, and contains much interesting infor- 
mation on the materials used in cosmetics and on 
their formulas. Chilson is evidently completely 
versed in the subject and writes with intelligence 


and honesty.” 
—From a review in February 1936 issue of 


“Archives of Dermatology and Syphilology.” 
Price $6.00 





oe - 
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Covered by design patent 92413 


, ifly—siv 


An attractive, economical all-purpose con- 
tainer, equally suitable for toiletries, 
pharmaceuticals and proprietaries 


This 356 type is available from stock in 
1/2, 1, 2, 3, 4, 8, and 16 oz. sizes. 


Standard G.C. A. finish for either metal 


or plastic closures. 





CARR-LOWREY GLASS CO. 


Factory and Main Office: BALTIMORE, MD. 


NEW YORK OFFICE: 500 FIFTH AVE., Room 1427 CHICAGO OFFICE: 1502 MERCHANDISE MART 
Telephone: CHickering 4-0592 Telephone: WHitehall 4326 
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The New Accurate 1936 Edztzon of 


with a total of 1947 stores containing 719 changes since 
last year in the toiletries depts. of the stores you sell. 


Wise sales managers demand this Dept. Store List with Toilet- 


ries’ Buyers and Merchandise Managers because they know— 


departments in stores not formerly carrying them. 


checked 100%). 


entire year.) 


eer The cost is only $5.00 per copy, 3 copies $10.00. 


This Edition is 
Strictly Limited 


It has ALL the stores and ALL the changes, (Most changes occur between 


January Ist and February 15th each year). 


It has ALL the new stores recently opened, and ALL the new toiletries 


It costs several hundred dollars to check their own list of department 
customers and prospects (about $60 for postage alone per mailing). 


We have the facilities to do this thoroughly and accurately. (This edition is 
(It is a worthwhile investment—usable during the 





Toilet Requisites lcopy $5.00 
101 West 31st Street . 

|  3copies $10.00 
New York, N. Y. 











and the supply Please send [ ] copies of the new, accurate 1936 Dept. Store List. 
1s going fast. Payment herewith ( ) or send C. O. D. ( Be 
Firm Name........ Sistas tM sees tee aahes 

Place your order Rie ay 
weds. > Address... 

| ts a ERE sd oc sccssasezores caxmadrtoiren adeno 

| 
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THe AMERICAN CYANAMID & CHEMICAL CORPORATION 


hikes pleasure in announcing the acgursction 
( ) 


of the | ve of the 


HARRISON REFINING COMPANY, Inc. 


of NEW YORK and BELLEVILLE, NEW JERSEY 


Refiners of Waxes and Manufacturers of 


ISO-BEESWAX 
U.S. P. FLAKED WHITE BEESWAX 


and 


FLAKED CERESINE 
WE 


The business will be conducted as the Harrison Refining Division of the 
American Cyanamid & Chemical Corporation with the same personnel 
and the same high standards of production as heretofore. This makes 
available to the trade the advantages of the combined manufacturing 
resources, research and experience. 


All communications should be addressed to the Harrison Refining Division 
of the American Cyanamid & Chemical Corporation, at 350 Madison 
Avenue, New York, N. Y., as in the past. 


RE 





AMERICAN CYANAMID & CHEMICAL CORPORATION 


30 ROCKEFELLER PLAZA 


NEW YORK 



























The Drug and Cosmetic Industry 





June ’36: 38, 6 














Of Course 


NEW PERFECTION DROPPING PARTS 
Are “The Best in Every Respect” 





Double shell metal Fancy Durez cap; Single Shell metal 
cap: special thin midget rubber part; cap; clutch rubber 
flange rubber part; regular straight part; tooled blunt 
special bent glass. glass. glass. 

















Modernistic Flint Bottle 
Non-rolling, extra depth, bakelite cap. Bottles can be 





Non-rolling, extra 





Reguiar death bake- furnished in 14, 4, land 2 ounce capacity in either amber, dunt. bales eens 
lite cap; synthetic blue, flint or green glass. oil-resistant rubber 
rubber part; semi- parts; Saftee ball 


blunt glass. glass. 


Patented in United States, Canada and other Countries 





PENNSYLVANIA GLASS PRODUCTS CO. 


‘SG€LASS GOODS OF THE BETTER KIND’? 


410-412 NORTH CRAIG STREET ‘ . . . PITTSBURGH, PA. 
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COSMETIC CHEMISTS ‘a 


Start where others have left off. Profit by the experience of others. 





tor | 






If you are starting a face powder line, in- 
vestigate SNOWTEX. 

If your face powder line is la 
gate SNOWTEX. 


If you want to be in an yan, investigate 
SNOWTEX. | 


ing, investi- 


because SNOW TEX 


1 


2 
3 


W- respectfully submit these facts for your consideration. The basis is completely new but 
proven to be well founded and thoroughly tested by important cosmetic houses of America. 


Will give your public that quality in your products 
which every woman has been looking for for years 
and has not found--the ability to remove shine from 


her face and keep it removed. 


Is receiving acceptance in the trade as the outstand- 


ing material to end shine. 


Is the type of face powder of the future. 


Available in 18 shades and ready for perfume addition prior to packaging. 





Samples and prices on application 


EXECUTIVES 




















WHEN a whole organization is 
actuated by one motive, it generally 
goes places. 

By that we mean that it does things 
ina big way, in the right way and in 
the most intelligent way. 

That’s the kind of organization 
anyone would want, and the kind we have 
been building for years. 

To you, a user of our products, it means 
more than to anyone else. Steel and mortar, 
paper and ink, words and pictures, all these 
convey little as compared with what an 
organization can produce. 

Our factory makes fine aromatic chem- 
icals because our factory organization con- 
centrates on that and nothing else. There 
iS NO waste-motion, no Cross-purposes. 
Everybody knows he has to produce the best 
product in the line. 

And everybody does. 

That’s something you need not take our 
word for. | 

The list of our products is too long to 
show here, but tell us your requirements 
and examine the samples we send. 

The answer is in the bottle, and you’re 


the judge. 

















































[ FAD or trail; there’s no 


alternative. To lead means you have to 
do the new things first and best. 

Some of us know a good, new thing when we 
meet it and some don’t. Those that do will ap- 
preciate a number of these suggestions. 

PERFUME A.C. will give you an entire line, 
a real thrill, a popular success, a modern note, a 
distinctive creation. Does it sound expensive? 
It isn’t. The oil comes in 5 grades—$100, $60, 
$40, $24, $12 per Ib. ; 

OPOPONAX S.S. is that subtle yet tenacious 


character that underlies some of the leading 


results. 





? wont wat 
it must go forwar 


The only fatr LeSt: Send for samples. Make 


your own tests with our materials. See how they 


improve your own products. We’ll abide by your 













perfume and powder odors. Use it alone or in 
compositions. Also ask for the one for cream 
use; especially if you want to cover lanolin. 
Both are $20 per pound. 

LILAC is April’s child, but now is a good 
time to select one. Lilacs, like the breath of 
Spring, are beloved by all. We offer an unusual 
selection this year, at all prices, for all uses. 
Also original bouquets with lilac top note. 

ROSE de MAT reproduction of the exquisite 
French Rose Absolute. This remarkable oil at 
$36 per lb. can be used to replace a goodly por- 
tion of the expensive Absolute in your com- 
positions. A great new resource for perfumers. 


PERROL 


A beautiful bouquet when 
used as a perfume oil. 





A wonderful freshener 
when added to other oils. 


van Ameringen- Haebler, Inc. 











Acetanilid 
Benzoates 











NEW YORK -« 


U. 5. P. 


Manufactured by 






CAMPHOR 


Isdahl & Co., Ltd., A/S 


Solvay Sales Corporation 


ALKALIES 
PARADICHLORBENZENE 


Stafford Allen & Sons, London, England 


DIGITALIS LEAVES 


(ALLEN) 


Brown Company 


Chromic Acid 
Menthol 


CHLOROFORM  wu-s.P. xi Tec. 


podium 
ine Sulphate 


Lyco 
Quin 





E. |. du Pont de Nemours & Co., Inc. 
Hawaiian Pineapple Company 


CITRIC ACID usp. 
COD LIVER OIL 





McKESSON & ROBBINS, Inc. 


BRIDGEPORT ~- 


MONTREAL 








tts th and, yet, American markets are overrun with incorrectly perfumed toilet 
preparations, cosmetics, powders, creams, etc. Many of these, by the slighest 
variation in composition or by the use of a different type of perfume could be 
transformed into outstanding products at trifling cost. It is one of the major 
features of our service to help the manufacturer obtain the correct perfume for 
his product and so make it a better, more salable item. 


Possibly your products are the exception; perhaps they offer no room for im- 
provement. On the other hand, we are finding out new things about perfumes 
every day .... the science is rapidly advancing. Consequently, there is always 
the chance that some recent development applied to your product might lend 
added appeal. For that reason alone a consultation with us would 
be justified. Equipped as we now are with greatly enlarged re- 
search facilities, we are in a better position than ever to render 
the sort of cooperation that will place your products among the 
topnotchers in their respective fields and keep them there! 





“Fragrance Creates Sales Appeal” 





























FRITZSCHE BROTHERS, of Canada, Ltd., 77-79 Jarvis St. Toronto, Canada 118 WEST OHIO ST CHICAGO, 
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FRITZSCHE (, 7... ;, 


816 WEST 8TH STREET LOS ANGELES, CAL PORT AUTHORITY COMMERCE BLDG. 
Proprietors ot PARFUMERIES de SEILLANS Seillans, France 76 NINTH AVENUE, NEW YORK, N.Y. 


C. 


ILL. 
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THE ONE vitamin 





SPECIFICALLY SUITED 
TO BENEFIT THE SKIN 


’ =, ~“ ‘*I have made available to the research staff of 
Pharmaceutical Specialties Co., my records on 
the use of Vitamin F in over 30,000 human cases 
treated under my supervision.”’ 


(signed) Mary Imogene Shepherd, Ph.G. 


Managing Director & Chief Chemist of the 
Powder Box, Chas. H. Stevens & Co., Chicago 





Ingredients whose benefits to the skin have not been authoritatively substantiated, 
deserve no place in cosmetics. You may be wary of other Vitamins that have not proved their 
need and efficacy ON THE SKIN. But you can be proud to put Vitamin F in your skin 
cosmetics because exhaustive scientific research, laboratory tests, and 30,000 human case 
records, substantiate the NEED FOR VITAMIN F IN THE SKIN to protect and defend the 
skin against blemishes, drying and other disfigurements now scientifically recognized as 


Vitamin F Deficiency in the skin. 


THESE STATEMENTS REGARDING THE BENEFITS OF VITAMIN F IN SKIN COS- 
METICS ARE ABSOLUTELY “FOOD & DRUG ACT PROOF”! Vitamin F is not a fad, not a 
fancy, but an ingredient proved to be needed in the skin for the benefit of the skin. Every 
executive in the cosmetic industry owes it to his business and his products to investigate 


Vitamin F at once. 


WRITE for Mary Imogene Shepherd's important new brochure, titled: ‘A Survey Of The Use Of Vitamin F 
In Cosmetic Preparations.” 


SAMPLE GALLON ISO-VITAFOL F (Vitamin F Oil in Iso-Cetyl Alcohol Esters, ready for use) avail- 


able to cosmetic manufacturers at $4, post prepaid. 


5 GRADES FOR ALL USES: ISO-VITAFOL F (4000 Shepherd-Linn Units per en ee en ee 


gram of Iso-Cetyl Alcohol Esters)—$4 gal. @ ISO-VITAFOL 2F (8000 S-L Units) 
—$8 @ ISO-VITAFOL 3F (12000 S-L Units)—$12 @ ISO-VITAFOL 4F (16000 S-L 
Units)—$16 @ ISO-VITAFOL 5F (20000 S-L Units)—$20. 





To PHARMACEUTICAL SPECIAL- 
TIES CO., 

Woolworth Bldg., N.Y.C. Dept. VI I 
OSend 1 Gal. of Iso-Vitafol F at | 
$4, with full information. 

OSend Shepherd brochure, ‘‘Sur- j 
vey of Vitamin F In Cosmetics.”’ | 


PHARMACEUTICAL SPECIALTIES CO. 





aed Ce... eS | 

(A division of Archer-Daniels-Midland Co.) 
NEW YORK - Woolworth Bldg. 155 East Ohio St.- CHICAGO | FIRM.....-.....-...000:: cee I 
Pl) i 1. Seer ieee rs fect { 


(Pioneers in the industrial production of the original, cold pressed, 
stablized and biologically assayed wheat germ oil— VITAMIN E) 
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THE 
MALLINCKRODT 
“MAIL BAG- 


In view of the growing interest in chemical 
heating pads, our laboratory has prepared a 
list of chemicals which give off considerable 
heat when brought into contact with water. 
A copy of the list is yours for the asking. 


M. C. W. 


Is it true that Ammonium Sulphite is being used in 
“‘non-ammonia™’ permanent wave solutions? Please 
send us a complete analysis of the product you 
manufacture. 


Ammonium Sulphite has been recommended 
for ‘‘non-ammonia’’ wave solutions because 
it has much less odor than either Ammonia 
Water or Ammonium Carbonate. Our material 
has the following approximate analysis: 


Sulphite (SO,) 55% 

Ammonia (NH) 22% 

Water of Crystallization (H,O) 14% 

Sulphates (NH,SO,) 9% 
M. C. W. 


The sample of Aluminum Chloride that you sent has 
been tested and is quite satisfactory for our purposes. 
We have been in touch with the source you recom- 
mended for dyes and have found them very nice about 
sending samples, quoting prices, etc. You can look 
forward to receiving an order from us in the very 
near future. 


M. C. W. 


What products do you recommend for use in sunburn 
preparations? 


The principal ingredients used in sunburn prep- 
arations, other than the vehicles, are Tannic 
Acid and Benzocaine. Tannic Acid is used be- 
cause it seems to have a healing action on 
burned skin, and is widely used medicinally for 
this purpose. Benzocaine has the property of 
desensitizing the skin when applied externally, 
and it takes the ‘‘sting’’ out of the burn. Acid 
Picric, Zinc Sulphocarbolate, and Calamine 
are also used in these preparations. 


M. C. W. 


In recent months our laboratories have made a 
marked improvement in the softness and fine- 
ness of our Mercury Ammoniated (White 
Precipitate). If you have not received a sample, 
please write for one. 





MALLINCKRODT COSMETIC CORNER STONES FOR QUALITY BUILT PRODUCTS > 


A Partial List Of Mallinckrodt Cosmetic Cornerstones 








SWEET AND LOVELY... 


The charm of fastidious women is largely dependent 
upon deodorants. And—the popularity of your anti- 
odor preparations depends upon the quality of the basic 
ingredients. 


Mallinckrodt chemicals are highly perfected and most 
suitable for the making of top quality deodorants. For 
example, Mallinckrodt aluminum chloride is so fine and 
pure that it gives perfectly clear solutions which require 
no filtering. Mallinckrodt oxyquinoline sulphate, mag- 
nesium sulphate, boric acid, etc. . . . are of equally 
high quality. 

M. C. W. chemicals have been laboratory perfected 
over a period of more than 68 years. Specify M. C. W. for 
your deodorants and other cosmetics for better manu- 
facturing performance and sales-appealing products. 











eo 
Acip SALIcYLic MAGNEsIUM STEARATE 
CHEMICAL WORKS Acip TANNIC PotasstumM HypRoxIDE 
ST. LOUIS NEW YORK ALUMINUM CHLORIDE Potassium SULPHIDE 
CHICAGO MONTREAL 
PHILADELPHIA TORONTO BariuM SULPHIDE REsORCINOL 
Fine Chemicals BisMuUTH SUBNITRATE Sop1um BENZOATE 
For Every Cosmetic Need CALAMINE Zinc STEARATE 
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The Best Method 


ee trade associations in this industry are becoming of 

greater importance to the welfare of the industry is 
clearly indicated by the fact that attendance at the conven- 
tions thus far held have reached new peaks. And during 
recent years attendance at these meetings has been steadily 
increasing. That this should be so comes as no surprise 
when one considers the legislative, tax, and other problems 
with which the trade is faced. The only way in which these 
problems can be effectively solved is by everyone realizing 
the gravity of neglecting them. 


B"? how much good are mere resolutions passed by trade 

associations and the appearance at hearings of execu- 
tive secretaries and counsels of trade associations? There is 
no question that these appearances have their place, and 
that an intelligent fight against unreasonable legislation or 
taxation can not be carried on without them, but still it is 
the opinion of the legislators’ constituents regarding these 
proposals that generally decides the issue one way or 
another. 


D hereeerecs: the thing that trade associations should seek 

to bring about is the disposition among its members to 
carry the fight into their home states and towns, there to 
develop sentiment against unreasonable legislation and un- 
just taxes, and then see that this sentiment is made known 
to the legislators concerned. Especially is this method of 
approach preferable in case of laws or taxes proposed by 
states. State legislators are much more amenable to in- 
fluence from the people of their own states than they are to 
association counsels and secretaries whom they are too apt 
to view as professional lobbyists. 
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NEW NON-O 


HEN ONE CONSIDERS all the ob- 

jectionable bills and tax proposals 
which arose to harass this industry 
during the present year, one would offhand 
be of the opinion that the legislature of 
every state in the Union had been in 
session. Yet as a matter of fact, the num- 
ber of state legislators during the past 
year was less than twenty, this year seems 
to be the “‘off’’ year for state legislatures. 
Next year there will be no less than forty 
state legislatures in session so that the 
industry can anticipate approximately 
twice as many bills and tax proposals to 
fret and worry about. 

As to the complexion of these state 
legislatures, or of the federal legislature 
next January, we shall have to wait until 
after the November presidential election 
before we will know whether or not the 
liberal element that makes these many 
proposals possible will be curbed. 


A QUESTION HAS NOW ARISEN in 
some circles further to harass the poor 
members of the revision committees of the 
U.S.P. and N.F. This is as to the legality 
of interim revisions. It is well known that 
interim revisions are permitted by the 
laws under which these books of standards 
are developed, and it is well known that 
there have recently been many interim 
revisions made. It is also known that there 
is some question regarding the legality of 
the U.S.P. and N.F. under the food and 
drug act in view of the decision by which 
the NRA was declared illegal. The idea of 
the proper way to make these standards 
legal would be to have Congress and every 
state involved pass a law accepting each 
revision as it was published and also a 
separate law accepting each interim re- 
vision as it was published. 
But the question that has now arisen 


puts a sdémewhat different slant on the 


proposition and makes the passage of 


many laws accepting complete and _ in- 
terim revisions much more essential. This 
question comes from the opinion that a 
manufacturer or retailer who buys a copy 
of the U.S.P. or N.F. as it is published can 
not be held responsible for interim re- 
visions when they are not sent to him and 
he knows nothing about them. To correct 
this condition it would be necessary for 
the revision committees to have a com- 
plete record of everyone buying a copy 
of the U.S.P. or N.F. and then send to 


these people copies of interim revisions as 
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they appear. No such record is kept under 
present method of distributing these books. 
Other methods might be thought of, such 
as a general warning in the front of the 
book telling the user to communicate with 
the revision committee in question every 
so often to see if any interim revisions have 
been made. 

If each complete and interim revision 
was accepted by an act of Congress and by 
acts of the states, then the manufacturer 
or retailer would have to obtain these re- 
visions or be subject to the law, as ig- 
norance of the law is no excuse. 
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Anyway you look at it the matter of 
these standards presents questions. Some 
day someone might be in enough of a jam 
to fight some of these questions through 
the courts, and if they do, a real change 
might be inescapable. 


E LIKED THE REMARKS of A. H. 

Beardsley at the Proprietary Asso- 
ciation concerning the refusal of a large 
chain store to sign up on the Miles del 
credere plan of price stabilization. The 
chain went so far as to threaten Miles 
Laboratories that if goods were not sold 
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to the chain without the signing of a con- 
tract, the chain would not only refuse to 
handle Alka-Seltzer, but would post signs 
in their stores to the effect they did not 
sell the product. Miles answer to this 
was that they advertised Alka-Seltzer 
extensively over the radio and always in- 
formed listeners where to obtain the 
product. So if the chain took the step 
which they threatened to take, then Miles 
would be forced to tell radio listeners that 
they could obtain Alka-Seltzer at all drug 
stores with the exception of stores. 
Needless to say, the signs were not posted. 


HE FUTILITY OF TRYING to pro- 
tect the independent retailers is fully 
appreciated in the higher circles of many 
drug manufacturing houses. The way in 
which retailers attack those manufacturers 
who have been trying to do a good job in 
maintaining prices when the situation gets 
beyond control is quite discouraging. 
Especially is this state of affairs discourag- 
ing when no attack is made upon other 
manufacturers who goods are cut in price 
merely because these other manufacturers 
have never made any display of helping 
the independent retailer and therefore have 
failed to become a target for their jibes 
when the method failed. 

Perhaps the wisest method is for the 
higher officials to stay away from all meet- 
ings of retailers and to contact them as 
little as possible. The main idea seems not 
to promise anything but merely offer to 
do the best that can be done. 


The Del Credere method has not proven 
satisfactory at all. It is merely another 
gesture, and a definite step to place the 
blame for price-cutting where it belongs— 
in the laps of the wholesalers and retailers. 
It is well known that undesirable dealers 
get the goods of manufacturers operating 
under this system even though duplicate 
invoices of every transaction be returned 


to the manufacturers by the factors. These 





factors or the retailers. Ma 
operating under this system have done all 
in their power to maintain prices and have 
furnished a means by which prices on their 
goods can be maintained. If the distribu- 
tors do not want to make these means 
effective, then it certainly is not up to the 
manufacturers. 

Surely if the Del Credere system will not 
work, the Fair Trade Acts will not prove 
effective. New York State has had a Fair 
Trade Act for many moons now, and mass 
meetings are constantly being held by re- 
tailers to make some use of it, but the 
situation in New York City is just as bad 
as it ever was. So now the retailers are led 
into the belief that the Patman Bill is the 
answer to their prayers, and some people 
in New York have gotten the idea that a 


law should be passed limiting the number 
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That there is nothing new about hangovers 
or remedies for them is illustrated by this 
piece of advertising that was used in the 
nineteenth century. 





of drug stores in the State. This bill would 
set up a minimum number of feet between 
drug stores, as is the case with retail 
liquor stores in New York State. Of 
course existing stores would be allowed to 
remain, some of these and might in time 
become very valuable franchises. Just 
another attempt to accomplish the im- 
possible. 


JUST THE OTHER DAY we heard of a 

large soap and toilet goods manufac- 
turer who is now giving a neon sign to 
retailers who will order seventy dollars 
worth of goods. We know that the number 
of druggists who can order seventy dollars 
worth of goods from one manufacturer is 
only a small fraction of the 60,000 retail 
druggists in the country, but we also are of 
the opinion that neon signs are not cheap 
items to give away. We still wonder when 
some manufacturer is going to be brave 
enough to offer some high priced premium 
that the druggist can’t get along without 
and then go broke in the process. 


THAT THE ANTI-BASING POINT 

provision was taken out of the Patman 
Bill when it passed the house was a 
pleasure to us because we predicted that 
either it would be removed or the bill 
would not pass; and we, just as much as 
anyone else, like to be right in our pre-' 


dictions. But we have since heard some- 
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thing about how this came about. A rep- 
resentative of the U. S. Steel Corporation 
—which was one of the companies which 
everyone believed would be adversely 
affected by the provision—told the com- 
mittee that his company had been for some 
time looking forward to the likelihood of 
such a provision being enacted, and that 
they were prepared to meet the situation 
because they had many plants scattered 
all over the country. He said that since 
U. S. Steel Corporation could ship from 
any of its plants on an f.o.b. basis, they 
would have a distinct advantage over the 
smaller producers whom the committee 
was trying to protect by this provision, as 
most of these smaller companies had only 
one plant. All of which again proves the 
point that most of the time the larger 
companies are way ahead. 


MAY TIMES IT SEEMS really too 

bad that some of the methods of 
doing business in this country can not be 
changed as it does seem foolish for one 
manufacturer to ship goods from a distant 
point to a customer located within a stone’s 
throw of a competitive manufacturer’s 
plant. But this is like a lot of other 
practices which have grown up with the 
country and are subjected to criticism 
only when someone who can yell loud 
enough is adversely affected. Changing 
business methods so as to benefit the 
country at large is one thing, but changing 
them to satisfy a loud voiced minority is 
another thing. The idea of a handful of 
retail druggists trying to bring about 
fundamental changes in our business 
structure so that they can overcome the 
brains of the executives of chain drug 
stores is utterly ridiculous. The chains, as 
well as the efficient independent retailers 
have made possible the purchase by a 
large part of the public of standard articles 
which the public must have. Progress 
should not and will not be legislated out of 
business. 


jt HAS BEEN A LONG HARD pull on 

the part of the industries affected to get 
the Food and Drugs Bill in the shape that 
it passed the Senate only to have the 
House Committee undue a very large per- 
centage of the good work. It is too bad 
that so many of the points that the House 
Committee saw fit to change were points 
upon which there can be no compromise 
with so many of the industries affected. 

The change in the multiple seizures pro- 
visions will not sit well with any of the 
drug or cosmetic people; the change the 
variation clause will be particularly ob- 
noxious to the ethical drug manufacturers; 
and the restoration to the bill of the power 
to set up grades for foods will definitely 
alienate the food, advertising, and pub- 
lishing interests. 
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HEN ONE CONSIDERS all the ob- 

jectionable bills and tax proposals 
which arose to harass this industry 
during the present year, one would offhand 
be of the opinion that the legislature of 
every state in the Union had been in 
session. Yet as a matter of fact, the num- 
ber of state legislators during the past 
year was less than twenty, this year seems 
to be the “‘off”’ year for state legislatures. 
Next year there will be no less than forty 
state legislatures in session so that the 
industry can anticipate approximately 
twice as many bills and tax proposals to 
fret and worry about. 

As to the complexion of these state 
legislatures, or of the federal legislature 
next January, we shall have to wait until 
after the November presidential election 
before we will know whether or not the 
liberal element that makes these many 
proposals possible will be curbed. 


A QUESTION HAS NOW ARISEN in 

some circles further to harass the poor 
members of the revision committees of the 
U.S.P. and N.F. This is as to the legality 
of interim revisions. It is well known that 
interim revisions are permitted by the 
laws under which these books of standards 
are developed, and it is well known that 
there have recently been many interim 
revisions made. It is also known that there 
is some question regarding the legality of 
the U.S.P. and N.F. under the food and 
drug act in view of the decision by which 
the NRA was declared illegal. The idea of 
the proper way to make these standards 
legal would be to have Congress and every 
state involved pass a law accepting each 
revision as it was published and also a 
separate law accepting each interim re- 
vision as it was published. 

But the question that has now arisen 
puts a somewhat different slant on the 
proposition and makes the passage of 
many laws accepting complete and in- 
terim revisions much more essential. This 
question comes from the opinion that a 
manufacturer or retailer who buys a copy 
of the U.S.P. or N.F. as it is published can 
not be held responsible for interim re- 
visions when they are not sent to him and 
he knows nothing about them. To correct 
this condition it would be necessary for 
the revision committees to have a com- 
plete record of everyone buying a copy 
of the U.S.P. or N.F. and then send to 
these people copies of interim revisions as 
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they appear. No such record is kept under 
present method of distributing these books. 
Other methods might be thought of, such 
as a general warning in the front of the 
book telling the user to communicate with 
the revision committee in question every 
so often to see if any interim revisions have 
been made. 

If each complete and interim revision 
was accepted by an act of Congress and by 
acts of the states, then the manufacturer 
or retailer would have to obtain these re- 
visions or be subject to the law, as ig- 
norance of the law is no excuse. 
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Anyway you look at it the matter of 
these standards presents questions. Some 
day someone might be in enough of a jam 
to fight some of these questions through 
the courts, and if they do, a real change 
might be inescapable. 


E LIKED THE REMARKS of A. H. 

Beardsley at the Proprietary Asso- 
ciation concerning the refusal of a large 
chain store to sign up on the Miles del 
credere plan of price stabilization. The 
chain went so far as to threaten Miles 
Laboratories that if goods were not sold 
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to the chain without the signing of a con- 
tract, the chain would not only refuse to 
handle Alka-Seltzer, but would post signs 
in their stores to the effect they did not 
sell the product. Miles answer to this 
was that they advertised Alka-Seltzer 
extensively over the radio and always in- 
formed listeners where to obtain the 
product. So if the chain took the step 
which they threatened to take, then Miles 
would be forced to tell radio listeners that 
they could obtain Alka-Seltzer at all drug 
stores with the exception of. stores. 
Needless to say, the signs were not posted. 


HE FUTILITY OF TRYING to pro- 
tect the independent retailers is fully 
appreciated in the higher circles of many 
drug manufacturing houses. The way in 
which retailers attack those manufacturers 
who have been trying to do a good job in 
maintaining prices when the situation gets 
beyond control is quite discouraging. 
Especially is this state of affairs discourag- 
ing when no attack is made upon other 
manufacturers who goods are cut in price 
merely because these other manufacturers 
have never made any display of helping 
the independent retailer and therefore have 
failed to become a target for their jibes 
when the method failed. 

Perhaps the wisest method is for the 
higher officials to stay away from all meet- 
ings of retailers and to contact them as 
little as possible. The main idea seems not 
to promise anything but merely offer to 
do the best that can be done. 

The Del Credere method has not proven 
satisfactory at all. It is merely another 
gesture, and a definite step to place the 
blame for price-cutting where it belongs— 
in the laps of the wholesalers and retailers. 
It is well known that undesirable dealers 
get the goods of manufacturers operating 
under this system even though duplicate 
invoices of every transaction be returned 
to the manufacturers by the factors. These 
goods must come from either the wholesale 
factors or the retailers. Manufacturers 
operating under this system have done all 
in their power to maintain prices and have 
furnished a means by which prices on their 
If the distribu- 
tors do not want to make these means 
effective, then it certainly is not up to the 
manufacturers. 


goods can be maintained. 


Surely if the Del Credere system will not 
work, the Fair Trade Acts will not prove 
New York State has had a Fair 
Trade Act for many moons now, and mass 


effective. 


meetings are constantly being held by re- 
tailers to make some use of it, but the 
situation in New York City is just as bad 
as it ever was. So now the retailers are led 
into the belief that the Patman Bill is the 
answer to their prayers, and some people 
in New York have gotten the idea that a 
law should be passed limiting the number 
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piece of advertising that was used in the 
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of drug stores in the State. This bill would 
set up a minimum number of feet between 
drug stores, as is the case with retail 
liquor stores in New York State. Of 
course existing stores would be allowed to 
remain, some of these and might in time 
Just 
another attempt to accomplish the im- 


become very valuable franchises. 
possible. 


UST THE OTHER DAY we heard of a 
large soap and toilet goods manufac- 
turer who is now giving a neon sign to 
retailers who will order seventy dollars 
worth of goods. We know that the number 
of druggists who can order seventy dollars 
worth of goods from one manufacturer is 
only a small fraction of the 60,000 retail 
druggists in the country, but we also are of 
the opinion that neon signs are not cheap 
items to give away. We still wonder when 
some manufacturer is going to be brave 
enough to offer some high priced premium 
that the druggist can’t get along without 
and then go broke in the process. 


HAT THE ANTI-BASING POINT 

provision was taken out of the Patman 
Bill when it passed the house was a 
pleasure to us because we predicted that 
either it would be removed or the bill 
would not pass; and we, just as much as 
anyone else, like to be right in our pre- 
dictions. But we have since heard some- 
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thing about how this came about. A rep- 
resentative of the U. S. Steel Corporation 
—which was one of the companies which 
everyone believed would be adversely 
affected by the provision—told the com- 
mittee that his company had been for some 
time looking forward to the likelihood of 
such a provision being enacted, and that 
they were prepared to meet the situation 
because they had many plants scattered 
all over the country. He said that since 
U. S. Steel Corporation could ship from 
any of its plants on an f.o.b. basis, they 
would have a distinct advantage over the 
smaller producers whom the committee 
was trying to protect by this provision, as 
most of these smaller companies had only 
one plant. All of which again proves the 
point that most of the time the larger 
companies are way ahead. 


MAY TIMES IT SEEMS really too 

bad that some of the methods of 
doing business in this country can not be 
changed as it does seem foolish for one 
manufacturer to ship goods from a distant 
point to a customer located within a stone’s 
throw of a competitive manufacturer’s 
plant. But this is like a lot of other 
practices which have grown up with the 
country and are subjected to criticism 
only when someone who can yell loud 
enough is adversely affected. Changing 
business methods so as to benefit the 
country at large is one thing, but changing 
them to satisfy a loud voiced minority is 
another thing. The idea of a handful of 
retail druggists trying to bring about 
fundamental changes in our business 
structure so that they can overcome the 
brains of the executives of chain drug 
stores is utterly ridiculous. The chains, as 
well as the efficient independent retailers 
have made possible the purchase by a 
large part of the public of standard articles 
which the public must have. Progress 
should not and will not be legislated out of 


business. 


T HAS BEEN A LONG HARD pull on 
the part of the industries affected to get 
the Food and Drugs Bill in the shape that 
it passed the Senate only to have the 
House Committee undue a very large per- 
centage of the good work. It is too bad 
that so many of the points that the House 
Committee saw fit to change were points 
upon which there can be no compromise 
with so many of the industries affected. 
The change in the multiple seizures pro- 
visions will not sit well with any of the 
drug or cosmetic people; the change the 
variation clause will be particularly ob- 
noxious to the ethical drug manufacturers; 
and the restoration to the bill of the power 
to set up grades for foods will definitely 
alienate the food, advertising, and pub- 
lishing interests. 
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EWING GALLOWAY 


THE LEGISLATIVE SCRAMBLE 


The Food, Drugs, and Cosmetic 
Act as reported by the House con- 
tains many of the most objectiona- 
ble provisions of the original Tug- 
well. What forces were in control? 
The Patman Bill was also amended 
in major ways before passage by 


the House. 


The muddled tax bill situation in Washington, is re- 
sponsible for Congress rushing to an adjournment in such 
a manner as not to give due consideration to the legisla- 
tion affecting this industry. The Food, Drug and Cos- 
metic Act as it passed the House was particularly 
objectionable to some divisions of the drug trade, and 
also to the food and advertising interests. The bill as it 
passed the House was entirely rewritten. 

The most objectionable change in the bill from the 
point of view of the ethical drug manufacturers was the 
change in the “variation clause” which permits varia- 
tions in U. S. P. and N. F. preparations. In the bill as 
it passed the Senate, the variation clause was identical 
with that in the present act in that it permitted varia- 
tions in strength, quality, and purity, if these variations 
were stated on the label. The House bill only permits 
variations in strength, and does not extend this to qual- 
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ity and purity. If this provision were to remain in the 
bill and the bill were enacted, it would seriously handi- 
cap manufacturers of ethical preparations. Working 
under the new U.S. P. as it was originally written with 
its unreasonable and impossible provisions requiring 
every product to be made from distilled water of 
undreamed purity, manufacturers would have no 
choice—they would either have to produce a product 
strictly according to requirements, or not produce it 
at all. 

Another change which was objectionable to the entire 
drug industry was the provision by which multiple 
seizures are not only allowed in the cases of products 
“imminently dangerous to health,’ but also to prod- 
ucts “‘in a material respect, false, misleading, or fraudu- 
lent.”” This means that the multiple seizure action has 
not been materially changed from the present bill. 
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The Food, Drug and Cosmetic Act, as reported to the 
House, was a shock to many of the industries affected 
by it. In too many respects it resembled the original 
Tugwell Bill. In the House measure the committees to 
consult with the Secretary of Agriculture in drawing up 
regulations were eliminated and complete authority for 
the regulations again rested with the Secretary of Agri- 
culture. Curtailment of the multiple seizure provision 
was not to be found. The variation clause permitting 
variations in U. S. P. and N. F. items is rewritten in 
such a way as definitely to forecast a suit regarding the 
validity of these standards. The famous provision for 
grading of foods was restored to the act. 

Consequently we can definitely expect that all man- 
ufacturing interests will oppose the House Bill because 
of the multiple seizure provision. Ethical drug man- 
ufacturers can be expected to be in vigorous opposition 
because of the change in the variation clause. Food, 
advertising, and publishing interests will be in violent 
opposition because of the provision for grading of foods. 
Further the Food and Drug Administration can not be 
too friendly to the act because the power to control 
advertising has been placed in the Federal Trade Com- 
mission rather than in the Food and Drug Adminis- 
tration. 

So here we have a bill that is changed in so many 
fundamental respects upon which there had been com- 
promise and agreement that the fight is back where it 
was when the Tugwell Bill was first introduced. We 
do not see that the House Committee has accomplished 
anything constructive in their rewrite of the bill as it 
passed the Senate. Rather do we believe that they 
have taken steps which will completely alienate what- 
ever friends the bill had among the affected industries. 

Probably the most fundamental change in the bill 
was the placing of control of advertising in the hands of 
the Federal Trade Commission rather than in the hands 
of the Department of Agriculture as was the case in the 
bill as it passed the Senate. Just what forces brought 
about this change appears very much clouded, but it is 
felt that if the House insists on retaining this provision, 
the Food and Drug Administration will not be so 
strongly in favor of the bill. 

From the changes of the passage of the bill in the form 
in which it was reported to the House, the most serious 
change was that which permits the Food and Drug 
Administration to set up standards of quality for foods. 
This is the famous grading provision for foods which 
appeared in the original Tugwell Bill and which food, 
advertising and publishing interests fought so hard to 
have taken out of the bill. They were successful in 
having it taken out in the second and subsequent drafts 
of the bill, and then tried to have the bill enacted over 
the very strong objections of the drug people. The food 
and advertising interests were so afraid of this provision 
that they tried to sell out the drug people in exchange 
for the elimination of it. They let the committee write 
the bill in a form particularly objectionable to drug 
interests, and then tried to whoop up the bill and have 
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it passed. Now that the grading provision is back in the 
bill, there certainly will be a change of heart on the part 
of the food, advertising, and publishing interests. 

A most important change in favor of manufacturers 
of proprietary medicines is one which provides that 
formulas may be filed with the Food and Drug Admin- 
istration in lieu of publishing the names of active in- 
gredients on the label. This protects manufacturers of 
proprietary medicines against giving the ingredients of . 
their products to the public at large and affords them 
assurance that revelation of the ingredients is only for 
the purpose of ascertaining whether or not the in- 
gredients are harmful and to substantiate label claims. 

It is difficult to ascertain with any degree of certainty 
just what forces were at work in the House Committee. 
Certainly the Department of Agriculture could not have 
had the upper hand or the advertising control under the 
bill would have been placed in the Food and Drug Ad- 
ministration and not in the Federal Trade Commission. 
Certainly the food, advertising, and publishing interests 
were not in control of the situation or the provision for 
government grading of foods would not have been re- 
stored to the bill. Neither could the drug manufactur- 
ers been ruling the situation or the multiple seizures 
would not appear in the form in which the House Com- 
mittee reported, or would the variation clause been 
changed to its present form. Further than this, the 
medical interests did not control the committee or the 
secret revelation of formulas to the Secretary of Agri- 
culture would not have been substituted in the bill for 
the provision that active ingredients be stated on the 
label. Further than this the “Journal of the American 
Medical Association” has editorially condemned the 
House measure in no uncertain language. 

The bill as the House reported to the House is a 
monstrosity that is acceptable to no group so far as we 
can see. We do not believe that it would even be 
acceptable to those who have been working solely in the 
interests of consumers even though these groups seem 
to have gotten more in the House revision than they 
had in the bill as it passed the Senate. 

The Robinson-Patman Bill was amended in the 
House to take the most objectionable features. The 
main one of these changes was the elimination of the 
anti-basing point provision which have forced every 
manufacturer to sell all his goods f. 0. b. his point of 
production. Another very important change so far as 
this industry in particular is concerned, was the elimina- 
tion of the provision that purchasers had to be classified 
in accordance with the manner in which they sold, and 
not according to the manner in which they bought. 
This makes a very real change in the bill, since, with 
this provision eliminated, a purchaser might buy at 
wholesalers’ purchase prices even though they sell the 
goods at retail. The former provision would have 
forced chain store organizations to devise some method 
of getting around the law since if they sold at retail they 
must buy at the prices quoted to generally to retailers. 
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“TRADING UP” 


Reports to both The Drug and Cosmetic Industry and 
to Toilet Requisites from both manufacturers and. re- 
tailers have seemed to indicate rather definitely that 
“trading up” is the order of the day. One manufac- 
turer, for example found that after improving his form- 
ula and raising the retail price of one of his creams from 
75 cents to one dollar, his sales were almost double those 
of the same cream a year ago. He also found that de- 
mand for larger sizes was increasing to such an extent 
that he had had to market additional sizes of these 
products. 

In an effort to crystallize what seems to be a prevail- 
ing sentiment, we are publishing the reports which have 
come to us recently which illustrate what some of the 
leading companies have found and are finding in this 
connection. 


ARMAND 


According to William C. Weeks of the Armand Com- 
pany, “It appears to be true that larger sizes cosmetics 
are selling to a greater ex- 
tent today than they have 
been during the past few 
years; but that does not 
seem to me to be sufficient 
reason why a manufacturer 
introducing an item should 
refrain from making small 
introductory sizes. 

“There are very few 
women today who will 
spend fifty cents or a dollar 
to try out a new item that 
they have never seen nor 
heard of. 

“It is our belief that there are about 25% of the 
women who buy small sizes who will continue to buy 
them because they can’t afford more. The rest, or 75%, 
are trying the small sizes as an introductory package to 
see if they like it better than the one they have been 
using. Sometimes they will use the small package two 
or three times before going to the larger size, but these 
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small sizes definitely have their introductory and ad- 
vertising value.” 


CARON 


According to the Caron Corporation, “Reports from 
the trade indicate a definite increase in the demand for 
package perfumes of the better grades, especially for 
those creations like our ‘Fleurs de Rocaille,’ which ex- 
press in their odor and design the present day taste and 
style in line with the trend of the other fashion arts. 

“Tt is true that bulk sales still constitute a large part 
of the perfume business but this is also indicative of the 
strong demand for better perfumes when they cannot 
be purchased in small containers.” 


CHANEL 


T. Caro of Chanel, Inc., says ““There is no question 
whatsoever of the definite upward trend towards the 
sale of the larger size pack- 
ages. Of course this has 
not, in any way, slowed up 
the bulk or dram purchases, 
which in fact, are increas- 
ing—but nevertheless, t he 
sale of higher priced and 
larger size packages has 
greatly shown a_ healthy 
stimulation. 

“This condition is by no 
means local, but seems to 
be more or less consistent 
throughout all sections of 
the country.” 


PACQUIN 


J. H. McShane, president of Pacquin Laboratories 
Corp., writes that ‘‘Pacquin’s Hand Cream for the gen- 
eral trade, that is department and drug stores, is sold 
in four containers—large jar $1.00 retail, half size jar 
and tube 50c each, small jar 25c each. 

‘For the last year and a half the tendency has been 
strongly towards an increased sale of the $1.00 size so 
that this size today is the leading seller, with the 50c 
jar second and the 25c jar third.” 
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CORDAY 


Benson Storfer, president of Parfums Corday, Inc., 
says that ““While it is quite true that everyone is ‘trad- 
ing up’ in almost every line 
of endeavor within the ex- 
perience of the writer, and 
this is more particularly 
true of the toilet goods 
field as witness the fact 
that cheaper dusting pow- 
ders are practically out of 
the picture at the present 
time. 

“However, in the more 
expensive field of perfumes, 
there has been a tendency 
to bring out smaller sized 
replicas of the very expen- 
sive package, and while these are generally priced 
around $10.00, it cannot truthfully be considered as 
At the same 





BENSON STORFER 


‘trading up’ for the higher priced field. 
time it may mean that people who have been buying 
cheaper perfumes are willing to purchase the better 
brands in that range of price and from that standpoint 
will be considered a ‘trading up’ process.”’ 


COTY 


Jean Despres, sales manager of Coty, writes, ‘““We 
have also felt there is a definite trend towards ‘trading 
up’ to larger sizes and better 
lines. Our own records defi- 
nitely confirm a trend of 
this nature. It is natural 
that, since we carry most of 
our products in several sizes 
and presentations, we 
should at all times make a 
definite effort to ‘trade up.’ 
7 But I have a distinct feeling 
that such efforts have been 
rewarded particularly well 
lately. We also note a very 
definite increase in the sale 
of our higher priced per- 
fumes, and, since most of these have been in our line for 
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many years, our present experience on the point is 
another indication that the trend you mention is 
actually being felt.” 


MATCHABELLI 


“It is interesting to know that other manufacturers 
in our line are also experiencing a decided improvement 
in the demand for larger bottles of perfume and toilet 
accessories,” says E. Manes Stone, secretary of Prince 
Matchabelli Products Corp. 

“We have noticed this for some time, particularly 
since Christmas as in former years the period between 
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the gift season was one in which the small packages have 
been more popular. 

“In launching our new perfume, “Katherine the 
Great,” we have noticed that, in comparison with the 
sale of our other new perfumes during the first few 
months after they were introduced, we have sold an 
appreciably larger percentage of the larger sizes than in 
former years. 

‘We also have an increase in the larger sizes of our 
Abano Bath Oil. We have a small introductory pack- 
age at $1, but the demand is for the two ounce package 
at $5.50 instead of the $1 or even the $3 size. 

“We can attribute this to the fact that there is more 
money circulating now than in recent years, and 
naturally more of it is diverted to the luxury businesses.” 


LENTHERIC 


According to W. D. Canaday, vice-president in 
charge of sales of Lentheric, “Judging by the reports 
that come in to us from our 
dealers throughout the 
country, ‘trading up’ has 
really set in. It is quite 
evident, though, that the 
tendency thus far is rather 
sporadic and uneven and 
sometimes seems to be re- 
stricted to certain very high 
type retailers who would 
naturally be among the first 
to reflect any trend of this 
kind. 

“However, there is a bet- 
ter price feeling and the 
larger sizes are moving again in better volume. We 
feel that the fall months will bring a definite confirma- 
tion of this belief.” 


W. D. CANADAY 


RUBINSTEIN 


“It is our opinion that quality merchandise in the 
cosmetic industry is definitely in greater demand,” says 
Harry T. Johnson, general 
sales manager of Helena 
Rubinstein, Inc. “It is 
especially graftifying to a 
house such as Helena Rub- 
instein to observe this trend 
towards quality merchan- 
dise; because, having main- 
tained our standards during 
difficult times, we are now 
in a position to benefit from 
this increased demand for 
better merchandise. 

“Just as the consumer 
generally is reaffirming his 
confidence in established and reliable manufacturers in 
every industry, so buyers of cosmetics are turning in 

(Continued on page 805) 
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COURTESY CALIFORNIA FRUIT GROWERS EXCHANGE 


5 eae governmental regulations and control are 
becoming an ever increasing factor in respect to the 
price that manufacturing consumers pay for their raw 
materials. 

Probably the most outstanding example of govern- 
ment regulation as relating directly to commodity 
prices is presented by Italy. 

In July last it was the prospect of war in Ethiopia 
which brought sharply higher prices to lemon oil users 
of this country. Il Duce cornered his crop for the 
Italian troops and the United States exported lemons to 
Europe for the first time in history. 

Fresh fruit is of vital importance in preventing scurvy, 
and as the armies of Italy in Ethiopia were considered 
more vitally important than legitimate industrial re- 
quirements for lemon oil, the latter was forced 
to pay higher prices for the small supplies 
which remained. In July, 1935 lemon oil was 
selling at $1.05 per pound. Before the end of 
the year it had practically doubled to $2.00. 

The original situation which gave consider- 
able strength to the Italian market was the 
regulations prohibiting the importation of all 
essential oils and aromatics into Italy. Among 
these items were linalyl acetate, citral from 
lemongrass, the artificial terpines, lemongrass 
and artificial aldehydes, items which play a 
large part in the citrus oil industry. These and 
all other essential oils and aromatic chemicals 
are now imported into Italy only by special 
permission of the Government. 

A feature of the market for oil of bergamot is 
the immergence, once again, of the Consortium. 
Government control had previously been tried 
in this item but never proved successful. Now 
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REGULATION 


the new Royal Decree-Law, 
effective as of February 3, has 
teeth in it. It is now made 
obligatory on all producers of 
oil of bergamot to deposit 
annually the whole of their 
output in the general ware- 
houses for bergamot in Reggio 
Calabria. Every deposit of oil 
must be accompanied by a 
certificate of analysis given by 
the experimental station for 
the essential oil industry and 
citrus by-products of Reggio 
Calabria. 

All sales of oil of bergamot 
are prohibited, whether for 
home or abroad, if they are not 
made through the provincial 
Consortium for citrus culture 
of Reggio Calabria. Firms 
who have sales contracts in 
operation must give particu- 
lars of these to the Consor- 
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California 


Citrus 
reach perfection—upper left. 
Above, women are engaged 
in caring for Bulgarian roses. 
The younger generation in the 
scene below are being taught 
the proper selection and 


groves in 


method of sorting American 
botanicals. This art is handed 
down from generation to gen- 
eration. 


COURTESY S. B. PENICK & CO. 
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Mussolini, upper right, tells 


Italians what raw materials can 
come in and go out of his 
country and what the price 
will be. Above—ltalians are 
busily collecting Chamomile 
flowers. In the Persian mar- 


ket place—below—the gum 
Tragacanth which has just ar- 
rived will soon be offered for 
sale. 
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COURTESY ORBIS-PRODUCTS CORP. 
June 736: 38, 6 


tium, indicating on each con- 
tract the quantity already de- 
livered and the quantity yet to 
be delivered. 

An offence against the pro- 
visions of this decree will be 
punished by the imposition of 
a monetary penalty of from 
two-thirds to the whole value 
of the merchandise involved. 

While we are on the subject 
of Italy, it might be interesting 
to note that the 10 per cent. 
export allowance which was 
previously paid by the Italian 
Government to help the pro- 
ducers and to stimulate foreign 
trade, has just been with- 
drawn. It is most likely that 
this will be added to the ship- 
ment prices as the Italian pro- 
ducers are in no position to 
absorb this loss themselves. 
The markets for such items as 





af 





althea root, burdock root, elder flowers, iris root, linden 
flowers, stramonium leaves, Roman chamomile flowers, 
orris root, belladonna and angelica, have become ma- 
terially firmer on the basis of this situation. 

All the previous efforts to eliminate overproduction 
in Bulgarian rose oil seem to have met with little suc- 
cess. Production in 1935 was considerably larger than 
the previous year and the quality is said to be excep- 
tionally good. The 1935 production was about 2,400 
kilograms as compared with 1,743 in 1934. Since ex- 
ports amount to an average of 1,500 kilograms yearly, 
stocks in the hands of the Bulgarian Government banks 
which control the market are increasing and now 
amount to about 5,000 kilograms. 

Further efforts are therefore being made to correct 
conditions in Bulgaria. Since the monopoly of 
Bulgarian rose oil production, as exercised in- 
directly by the State-owned Agricultural and 
Cooperative Bank, did not prove beneficial to 
the industry, the system has been adjusted to a 
semi-monopoly. Under the new system private 
distillers and merchants may operate under the 
control of the bank. The prices of the commer- 
cial concerns must, however, conform to the 
bank’s quotations, and private exporters must 
include, to a proportion of at least 50 per cent., 
oil purchased from the bank’s stocks, in filling 
orders from abroad. 

It is reported that Bulgarian authorities have 
planned to gradually reduce rose acreage and 
encourage the cultivation of certain species of 
chrysanthemums from which pyrethrum in- 
secticides are obtained. The Valley of Roses is 
said to be very well suited to the production of 
pyrethrum flowers, and it is added that seed 

(Continued on page 768) 
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VITAMIN 


At a meeting in Chicago, the Cooperative Committee 
of the American Medical Association arrived at con- 
clusions and summarized material relating to vitamins. 
These findings naturally relate only to preparations 
which are submitted to the Council for approval, but 
they are interesting in indicating the attitude of 
organized medicine toward vitamin preparations. 





Concerning the advertising of high potency vitamin 
preparations to the general public, the Council decided 
that it would consider vitamin products on the basis of 
the general principle that advertising to the public of 
vitamin preparations for the prevention of disease (but 
not for the treatment of disease) shall be permitted 
provided the dosages are within the established con- 
centrations which are considered safe; also that the 
Council shall not accept for sale to the public con- 
centrates or pure forms of vitamins when the facts as to 
dosage are not available or when the daily dosage 
recommended is beyond that considered safe; further- 
more, that usefulness and necessity as a prophylactic 
must be established. 

Cod liver oil and preparations made by the addition 
of therapeutically indifferent substances to the un- 
treated oil, such as emulsions and malt preparations, 
may be advertised to the public if the prescribed daily 



























CLAIMS 


provides at least 6,250 units of vitamin A and 625 
units of vitamin D. Those are the numbers of units 
provided by two teaspoonfuls of cod liver oil complying 
with the N.N.R. standard. 

Preparations of vitamins A and D other than those 
included above may be advertised to the public if the 
prescribed daily dose provides not more than 10,000 
units of vitamin A and not more than 1,000 units of 
vitamin D. 

Preparations containing no vitamin D and making no 
claims for the presence of vitamin D, may be advertised 
on the bases of vitamin A if the prescribed daily dose 
contains not more than 10,000 units of vitamin A. 
Moreover, products containing only vitamin D and no 
vitamin A may be advertised to the public if no claims 
for vitamin A are made and the prescribed daily dose 
provides not more than 1,000 units of vitamin D. The 
Council sets the dosage of cod liver oil for infants at 
two teaspoonfuls daily instead of the previous three 
teaspoonfuls. This is in effect the dosage statement 
which will appear in N.N.R. 1936. 

At its February 1935 meeting the Council took the 
following action in reference to antioxidants: that 
manufacturers of accepted products be informed that 
under conditions of ordinary usage there does not 
appear to be necessity for the use of hydroquinone for 
the proper preservation of cod and halibut liver oils and 
that, until more convincing evidence in favor of the 
practise is submitted, it may not be permitted. Firms 
interested in the use of antioxidants, however, have sub- 
mitted briefs that the preservative is harmless and use- 
ful, and the ruling has been suspended for another six 
months to permit the development of further proof. 
The claim for the use of carbon dioxide to increase 
stability and palatability of cod liver oil preparations is 
not permitted until satisfactory evidence has been sub- 
mitted to the Council. 

The Cooperative Committee adopted for further 
consideration a statement of permissible claims for each 
of the vitamins which had been formulated by the 
Council’s referee for vitamin preparations. 




















The A. M. A. gives its views on 
proper claims for the various vita- 
min preparations. Naturally these 
are the most conservative views on 
the subject, but they can serve as 
a guide both for those who do and 
who do not care about Council 
acceptance. 


Vitamin A 


The term ‘“‘vitamin A”’ has been applied to any one 
of several substances or to a mixture of them producing 
a certain demonstrable specific physiologic effect. It 
seems to have been definitely established that there are 
at least five substances which can produce to some 
degree this characteristic response in the animal body. 
These are vitamin A itself, alpha, beta and gamma 
carotene and cryptoxanthin. The extent to which the 
different precursors of vitamin A can be converted to 
vitamin A by different species of animals has not 
definitely been established. The exact function of 
vitamin A has not been established, but the pathologic 
picture which results from varying degrees of de- 
ficiency has been the subject of extensive investigation. 
Allowable claims are based upon the following: A 
characteristic eye disease, xerophthalmia, results from 
a deficiency of this vitamin. One of the first clinical 
symptoms of vitamin A deficiency is night blindness. 
Present indications are that vitamin A is an aid toward 
the establishing of resistance of the body to infections 
in general only when there has been an exhaustion of 
body reserves of the vitamin and the ingestion of 
vitamin A is inadequate. It certainly has not been 
shown to be specific in the prevention of colds, in- 
fluenza and such infections, nor has it been demon- 
strated that ingestion of vitamin A far in excess of that 
necessary for normal body function and readily ob- 
tained from a properly selected diet is an aid in prevent- 
ing various types of infections. Statements conveying 
the impression that vitamin A is more important in 
promoting growth than other food essentials are con- 
sidered misleading and objectionable. There is at 
present inadequate evidence to warrant the claim that 
the ingestion of sufficient vitamin A will prevent the 
formation of kidney stones in man. 


Vitamin B (Complex) 
The term ‘“‘vitamin B’’ should not be used loosely. 
Ample evidence indicates that two or more physio- 
logically active substances play a role in relation to 
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numerous phenomena formerly explained in terms of 
vitamin B alone. It seems desirable, therefore, to insist 
that claims shall refer clearly to vitamin B1, vitamin G 
(B2) individually or together, or to the complex present 
in foods. Reference to ‘‘Pellagra-preventing value’’ 
shall be limited to those products actually tested for 
such value. Allowable claims—vitamin Bl may be 
cited as a value in correcting and preventing loss of 
appetite when this is of dietary origin. It is of value in 
securing optimal growth of infants and children. It is 
of value in correcting and preventing beriberi. Because 
vitamin B1 is a dietary essential its administration in 
concentrated form is of value in some conditions where 
difficulty in utilizing ordinary foods in the usual way is 
encountered. Claims for concentrates of vitamin Bl 
offered for clinical use should state the potency in terms 
of the International unit. The term “‘concentrate”’ or a 
synonym will not be recognized if the product does not 
exceed a potency of 25 International units per gram, or 
if it is a natural product which may have been sub- 
jected to a process of dehydration. In connection with 
medicinal foods acceptable for N.N.R., the claim that 
a food is valuable because of its vitamin Bl content 
may be made only if it provides in the quantity of food 
consumed daily at least 200 units of vitamin B1. There 
are many experimental indications in the literature in- 
dicating other possible functions of vitamin B1, but the 
Council considers it too early to permit advertising 
claims for these items. 


Vitamin C—Cevitaminic Acid 

There is ample experimental and clinical evidence to 
show that vitamin C is an essential dietary con- 
stituent. Insufficient amounts result in the develop- 
ment of clinical and pathological phenomena to which 
the descriptive term scurvy has been applied. Allowable 
claims for vitamin C follow. An optimum amount of 
vitamin C should be supplied at all ages for its thera- 
peutic value in preventing the development of acute or 
latent scurvy. Claims for therapeutic value of vitamin 
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C may be accepted when the agent is described as a 
corrective measure for scurvy due to a known absence 
or deficiency in the diet, or in cases in which it is 
definitely known that there is interference with ab- 
sorption. Advertising of vitamin C for the various 
symptoms of scurvy is only permissible when the 
symptoms are related to a known deficiency of this 
vitamin. The cevitaminic acid equivalent or potency 
in terms of International units should be stated in all 
dosage claims for vitamin C. Cevitaminic acid (vitamin 
C) is easily decomposed in the presence of certain other 
substances; care should therefore be exercised against 
administering it (or orange juice) in mixtures, or by 
such procedures as to render it ineffective. 
Vitamin D 

The term “‘vitamin D” is applied to one or more 
substances which function in the proper utilization of 
calcium and phosphorus. Vitamin D has been produced 
in crystalline form as one of the products of ultraviolet 
irradiation of ergosterol. Naturally occurring vitamin 
D has not been isolated, but there is evidence suggesting 
that it may not be identical with the artificially pro- 
duced substance, and that more than one natural com- 
pound may function as the vitamin. 

Allowable claims.—Vitamin D is recognized as a 
specific in the treatment of certain diseases which are 
manifestations of abnormal calcium and phosphorus 
metabolism. Direct exposure of the skin to ultra- 
violet light from the sun or from artificial sources re- 
sults in the formation of vitamin D within the organism 
but the Council cannot recognize statements or im- 
plications that vitamin D has all the beneficial effects 
of exposure to sunshine. There is clinical evidence to 
justify the statement that vitamin D plays an im- 
portant role in tooth formation and maintenance of 
normal tooth structure, but there is no warrant for the 
claim that adequate vitamin D intake will insure 
normal tooth structure or that adequate vitamin D in- 
take will prevent dental caries. It may be stated that 
vitamin D has a favorable influence on calcium and 
phosphorus metabolism. The vitamin D requirement is 
greatest during the period of infancy. Beyond this age, 
the exact vitamin D requirement of human beings under 
iny specified conditions is not known but it appears 
that the requirement during pregnancy and lactation is 
increased. 


Vitamin E 
The Cooperative Committee recommends that the 
Council declare that there is no evidence to indicate 
that vitamin E has therapeutic merit and that the 
Council do not accept any vitamin E preparations. 


Malt Preparations with Cod Liver Oil and Viosterol 

The Council maintains that if a preparation contains 
vitamins Bl and G as well as A and D, in therapeutic 
amounts, it cannot be considered acceptable, since no 
evidence has been adduced to show that combinations 
of the four vitamins are rational therapeutically or 
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pharmaceutically. On the other hand, if vitamins B1 
and G are natural contaminants in the vehicle, it is held 
that they are present in such small amounts as not to be 
therapeutically significant and claims for them may not 
be recognized In the case of certain accepted prepara- 
tions containing vitamins A, D and B (complex), the 
Council will not recognize claims for vitamin D and G 
content in view of the insignificant amounts present. 
Manufacturers of accepted products of this category 
have been informed that no claims for the vitamin B 
and G content of such preparations will be recognized, 
and that after January 1, 1937, not even the statement 
that these vitamins are present should be made, because 
of the danger of arousing false implications. 





Regulation of Raw Materials 
(Continued from page 765) 
now in stock will be distributed throughout the area 
next spring. 

Persia is another country in point of proving the 
effect of government regulation on increasing raw ma- 
terial prices. Throughout the latter part of 1935 efforts 
were made to stabilize the currency of Persia. This has 
finally been accomplished and together with a monopoly 
on exports now in process of formation it will mean the 
advancement of prices on gum tragacanth in the United 
States market by some 20 to 22 per cent. The highest 
quality or number one grade of gum has already re- 
flected this condition and has just recently been ad- 
vanced 5c per pound in this market to offset the in- 
creased shipment price from the primary market. Cur- 
rent price range is now from $1.30 to $1.40 per pound. 

Before we discuss what effect government regulations 
in our own country have on chemical raw materials, let 
us take one more sally, this time into the Cape Colony 
district of South Africa. From this territory, governed 
by England, come the buchu leaves of commerce. 

There are two crops of buchu, the first in December 
from privately owned lands being quite small. The 
larger crop, which is collected in January-February, and 
sometimes as late as March, is grown on the Crown 
lands and accounts for the bulk of the commercial 
supplies. 

Collection on the Crown lands is strictly supervised 
to prevent exploitation and to assure propagation of the 
wild plants. The crop prospects are generally deter- 
mined beforehand by Colonial inspectors and then bids 
are requested. The shippers or small group of shippers 
placing the highest bid are permitted to collect from the 
Crown lands the amount of the crop specified for that 
particular year and for this privilege pay a royalty to 
the British Colonial Government. 

It is quite possible that this method of producing 
buchu lends itself to exploitation because of the fact 
that just so much and no more is allowed to be pro- 
duced each year. It also places the available supply in 

(Continued on page 779) 
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It is easy enough to make an ordinary lipstick but it is 
rather difficult to make a good one. The essential trick 
in making a good one is to keep the melting point as 
high as possible without interfering with the spreading 
qualities of the stick. If the melting point is too high 
it is not likely that the stick will spread at all without 
considerable pressure. If it is too low the film applied 
to the lips is likely to be too greasy, crumbly and thick. 
Melting points of a considerable number of the most 
popular lipsticks revealed a range between 130° and 
145° F. A few ran as high as 160° F; a fair number 
were in the neighborhood of 150°. But only two were 
below 130° F. When melting point is too low, the film 
not only will be too greasy as mentioned above, but the 
stick is likely to respond to atmospheric conditions to 
the point of bleeding or sweating and rounding off at 
the point. Insofar as the higher melting points are con- 
cerned there appears to be no upper limit so long as the 
stick will spread easily and uniformly in a fairly heavy 
film. 

Lipsticks can be made from every known wax, fat or 
oil. But practical, cosmetic considerations such as tex- 
ture or odor or keeping qualities eliminate many of the 
materials that otherwise possess requisite properties. 
It is even conceivable that a lipstick might be made that 
would contain none of the usual ingredients, as for in- 
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stance a fused or compressed stick made from mineral 
earths or chemicals. But this is not in sight yet. As 
matters stand now it is not possible to obtain a material 
possessing all of the required properties of a finished 
lipstick. Therefore, these properties must be secured by 
combining varying proportions of fats, waxes and oils. 
At this point elimination of materials begins. One oil 
may impart excellent spreading qualities and possess a 
rotten odor that precludes its use. A certain wax may 
give the stick excellent body and yet crystallize in such 
a form that the stick will fracture or crack easily. Con- 
siderations of this kind at once limit the selection of 
materials, but notwithstanding, the selection is various 
indeed. A good policy in selecting oils and fats is to 
apply Jimmy Durante’s famous slogan, ““The nose 
knows” before going further. There are problems 
enough in making a lipstick without involving yourself 
in a perfuming problem, which can easily be avoided 
because of the great variety of acceptable materials 
that may be employed. 

The formula of lipstick can be as complex and in- 
volved as you wish or you can make it or almost starkly 
simple. The more complex the formula, the more diffi- 
cult it is to get what you are after and the more likely 
you are to run into difficulties. 
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A very good lipstick can be made with hydrocarbon 
waxes and oils as a basis, with very small additions of 
other materials not members of this family. Paraffin, 
petrolatum, mineral oil can, indeed, be made the basis 
for a proper lipstick when pigment colors alone are used. 
When dyes such as the commonly employed derivatives 
of fluorescein are used, a solvent for the dye must be in- 
cluded, as fluorescein derivatives are not soluble in 
hydrocarbons. Castor oil, the most commonly used 
solvent for the fluorescein dyes (commonly called bromo 
acid), is not miscible in mineral oil, and, as a conse- 
quence it is necessary to resort to other solvents such as 
butyl stearate. Even this would not stay in a hydro- 
carbon mixture, so it would be necessary to add a 
binder such as ethylene glycol or triethanolamine. Lip- 
sticks of this character are rather more difficult to 
make than those of vegetable or of mixed origin. 

To illustrate again how simple a formula may be we 
wish to point out that a very good lipstick can be made 
with beeswax and castor oil as a base. Such simple 
formulae are not common, however; it is considered 
necessary usually to modify the basic material with one, 
or more generally, several other oils, waxes and fats. 

Up to the present time we have made no mention of 
colors or of perfume oil. This has purposely been done 
in order that we may gain a clear conception of the basis 
or body or vehicle of a lipstick. The perfume oil has 
only a negligible effect on the physical properties of lip- 
stick and may be ignored altogether. The colors do 
have a marked effect on the physical properties of the 
stick, depending upon whether they are or are not 
soluble in the basic materials. It is obvious of course 
that five or ten per cent. by weight of an insoluble pig- 
ment will have a marked effect on the melting point of 
the stick and on its spreading properties. 

To illustrate a very simple formula as a basis for dis- 
cussing manufacturing procedure, we quote the fol- 


lowing: 
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SNE ERR ica Shes sien) 2 theta. mee sreerale 20 
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wo DLE SSCS RES gt ice lee ect 

This is called a typical formula. It is very simple 
and includes all the ingredients necessary to make a 
stick of good body and uniform spreading qualities. It 
will be observed that no pigment colors are included. 
Hence, this stick will be orange in color and will produce 
a pink shade when applied to the lips. This characteris- 
tic of turning pink when applied to the lips identifies all 
the halogen derivatives of fluorescein, which commonly 
are sold under the generic term, bormo acid. Phloxine, 
erithrosine, eosine are some of the names by which 
members of this family are identified. 

The members of the fluorescein family are important, 
not only because of their color change characteristic, 
but also because they give an indelible tint to the lips. 
The extent of this indelibility depends upon the specific 
halogen derivative of fluorescein used and also to the 
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amount in the lipstick. It may be mentioned that there 
are numerous other dyes that have the same charac- 
teristics of the fluorescein derivatives, notably, alloxan 
of which a number of new derivatives are, or soon will 


be, generally sold to the trade. In using dyes the ex- 
perimenter must remember that the literature cites 
cases of poisoning caused by the use of impure fluores- 
cein dyes. It is of the utmost importance therefore to 
buy such dyestuffs and pigment colors as well only from 
color manufacturers who make recognized cosmetic 
colors. It also is essential to select a dye that will not 
develop a bluish cast after application. 

When we use a fluorescein dye in a lipstick it must be 
dissolved in a proper solvent before incorporation. This 
is the purpose of the castor oil in the above formula. 
Castor oil is the most commonly used solvent for bromo 
acid. Butyl stearate and lard are other solvents for 
bromo acid, the former being new in the field but 
steadily increasing in importance. Some lipstick 
formulas contain as little as ten per cent. of castor oil; 
others contain as much as fifty. Only enough is needed 
to dissolve the bromo acid, the excess (as in the above 
case) functions as a spreading agent and softener for the 
beeswax, else it would be necessary to include some 
other kind of oil. 

Beeswax is the most commonly used wax because of 
its texture and uniformity and its shrinking property 
during the process of molding. This tendency to 
shrink makes it easier to eject the sticks from the molds 
after they have cooled. Sometimes several different 
waxes are used in the same lipstick formula but there 
appears to be no need for such a mixture other than to 
satisfy the whims of the experimenter. Insofar as the 
amount of wax is concerned it may be increased or de- 
creased within proper limits. 

By decreasing the wax content of the above formula 
to the proper point, it no longer will make a lipstick, but 
becomes a paste or cream rouge. As a matter of fact 
the lipstick formula is often used in this manner and for 
this very purpose. By increasing the wax content too 
much the stick will loose its spreading properties. De- 
pending upon the viscosity of the added oils, and the 
nature of other waxes or fats that may be added to the 
formula, the wax content of a lipstick may range be- 
tween thirty and forty five per cent. 

The perfume oil content is of course highly variable. 
It may range from one to four per cent depending upon 
the strength of the odor. 

The sesame oil in the above formula is added as a 
spreading agent, and is used specifically because of its 
bland, odorless character. However, it may be sup- 
planted with any vegetable, animal or mineral oil that 
can be used for cosmetic purposes. The lard has a 
similar use. 

To convert this formula into various shades of pink 
and red, simply add the required amount of pigment, 
together with (in some cases) a small amount of addi- 
tional oil soluble colors. The cosmetic color firms all 
have different names for these, but if the experimenter 
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By Joseph Kalish 


The increasing popularity of liquid preparations, 
makes it clear that liquid creams are here to stay. 
No matter what their future may be, a certain part of 
the market has been taken by them and the retailer 
who does not wish to turn away customers will most 
certainly stock one or several such products to meet a 
new demand. It is up to the manufacturer to see that 
his retail outlets will not have to turn to other lines for 
these products. Furthermore, women have long used 
their hand lotions as foundations and in general as pro- 
tective creams; it is good merchandising to sell a variety 
of preparations, each for its definite purpose, rather 
than one of dubious all round utility. 

Liquid creams have special properties which illus- 
trate their advantages over more consistent solid 
creams. In the first place they can be applied easily 
and uniformly over a large skin area. Even the softest 
and most easily melting solid cream imposes a certain 
amount of resistance to spreading; the liquid, on the 
other hand, flows onto the surface and literally spreads 
itself. In connection with this phenomenon, there is 
some economy in the use of thin preparations in that 
the cosmetic is applied with absolute uniformity to all 
parts of skin surface, without the waste of unnecessarily 
thick layers on certain parts. The thin liquid also per- 
mits the use of very small amounts of the cream, which 
is important in foundation lotions. The very thin layer 
left after spreading and the evaporation of excess water 
is sufficient to act as a powder base without being 
visible. 

From the manufacturers’ point of view, liquid creams 
present some real problems in manufacture, which 
account in part for their slow introduction. Finally, 
liquid cosmetics provide the fillip of newness and the 
possibility of new types of promotion. 

Aside from the always important questions of per- 
fume and fineness of appearance, a major item in the 
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sales appeal of a liquid cream is its viscosity. The 
cream should be thin enough to flow easily from the 
bottle at all times; yet the product must not be so thin 
that it runs off the skin before it can be rubbed in. Even 
more important, but taken for granted by the customer, 
is the stability. The cream should not separate into 
layers during a normal shelf life, which can be con- 
sidered to be about six months. 

Virtually all liquid creams are oil-in-water emulsions 
and it is from this angle that we will consider them. 
Much of the following is new theory and practice re- 
cently developed in the laboratory; certain observa- 
tions on the viscosity of stability of emulsions have 
never before been reported from the point of view we 
have adopted. 

An oil-in-water emulsion consists of small droplets of 
an oily substance suspended in water. A mixture con- 
sisting solely of these two ingredients, however, will 
soon separate into layers of oil and water. The in- 
dividual droplets, being free to move about, occasionally 
collide, join together to form large drops and finally 
form a layer of oil. This separation will depend upon 
the size of the oil particles: if they are very small it will 
take a longer time for them to become large enough to 
float to the top of the mixture. 

If, on the other hand, each droplet is covered with a 
protective layer, sometimes exceedingly thin, coales- 
cence into large drops is greatly hindered and some- 
times stopped altogether to make a much more stable 
emulsion. At this point another phenomenon, called 
“creaming,” enters. In this case the protected droplets 
of oil, being lighter than water, float to the top and the 
mixture separates into an upper white layer and a lower 
layer which is more or less transparent. Gentle shaking 
will generally restore the emulsion to its original form. 
Creaming differs from complete separation in this re- 
spect. Coalescence of particles has not taken place. 
Gravity causes the droplets to float to the top, but be- 
cause each small drop retains its protective coating it 
cannot combine with its neighbors to form a larger drop 
and eventually a uniform oil layer.. Unfortunately, the 
customer is not interested in the difference between 
creaming and an actually cracked emulsion and will re- 
turn either one with great speed. However, if an emul- 
sion is sufficiently viscous, it should not cream. 

Viscosity depends to a great extent upon the viscosity 
of the water component. Emulsions have been made 
with same proportion of a very fluid oil and a solid wax 
and have been shown to have almost the same viscosity. 
On the other hand, variation in the proportion of the oil 
has a marked effect, the higher the concentration, the 
greater the viscosity. But if some thickening agent, 
such as a gum or a soap, is dissolved in the water, small 
amounts may produce a very thick, practically solid 
emulsion. Soap itself is an effective thickening agent; 
a superfatted soap, containing an excess of fatty acid is 
a far more effective thickener. For this reason, a soap 


solution will have a viscosity greater than that of the 
original water, but when additional fatty acid, such as 


772 


The Drug and Cosmetic Industry 


stearic acid, is present, the end result is a thick cream of 
the vanishing or oil-in-water type. Fatty acids are 
merely examples of a group of substances that have 
been called auxiliary emulsifying agents; outstanding 
members of this group are the fatty alcohols. Quite 
apart from its high cosmetic value, cetyl alcohol acts as 
an emulsion stabilizer in both liquid and solid creams. 

The conditions for maximum stability in liquid 
creams are first, a proper ratio between oil and water. 
If each individual oil droplet is surrounded and closely 
packed with other droplets, it will have less chance of 
floating towards the top of the mixture. On the other 
hand, particles close together will more readily coalesce, 
and at this point the emulsifying agent assumes its im- 
portant part. The emulsifier covers each small drop 
with an unbelievably thin layer with certain physical 
properties which assure adequate resistance of the film 
to mechanical breaking. The amount of emulsifier 
necessary to stabilize a mixture of an oily material with 
water varies according to the nature of the oil, the fine- 
ness of the drops and the amount of oil present. Finally, 
an auxiliary emulsifier is virtually essential in emulsions 
that must be stable over an extended period of time. 
The mechanism of their action is unknown, but here are 
some indications of the action of liquid and solid fatty 
alcohols. Three emulsions were made by placing all the 
components in bottles and shaking. The first consisted 
of 15 parts of mineral oil, 84.5 parts of water and 0.5 
parts of a purified sodium lauryl sulfate. In the second, 
one part of the oil was replaced by one part of a liquid 
fatty alcohol and in the third, two parts of oil were re- 
placed by two parts of the alcohol. The first emulsion 
separated almost at once into a clear lower layer, a 
cloudy upper layer and a great deal of foam. The 
second emulsion showed incipient separation after 
standing for a while and very much less foam; the third 
emulsion began to give signs of separation long after the 
second one and showed much less foam. These three 
emulsions were then passed through a_ laboratory 
homogenizer. The first mixture gave a thin, foamy, 
white emulsion which separated into two cloudy layers 
after standing for a short time; the second and third 
were very similar to each other, being thicker and show- 
ing little foam. The third emulsion was the thicker of 
the two, however. These are merely a set of tests for 
illustrative purposes and are the result of considerable 
general research in the field of emuslions and liquid 
creams. 

We can thus develop the following outline in the 
formulation of liquid creams. Decide upon the com- 
ponents necessary to procure cosmetic effect. These 
will, in general, be mineral oil for cleansing, vegetable 
oil, cocoa butter, lanolin, cetyl alcohol, etc. for skin 
softening, stearic acid, spermaceti, as powder bases. 
Enough emulsifying agent should be present to coat the 
original oil and fat particles, and this emulsifying agent 
may be a soap, a fatty alcohol sulfate, a sulfonated soap, 
one of the other wetting agents, or a gum. But to 
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LAXATIVES 


By L. Stambovsky 


Colon statis and its attending ills are responsible for 
the sale of the largest group of medicinal products— 
laxatives. No one is exempt from this universal ail- 
ment, some being totally dependent upon laxatives and 
others only resorting to these remedies at infrequent 
intervals. Nevertheless practically everyone, sooner or 
later, in some degree becomes a patron of laxative pro- 
ducers. 

It is generally accepted that a movement once daily 
is normal, although many persons evacuate two or 
three times daily, and a rare few but once every two or 
three days. None of these frequencies need be con- 
sidered pathological as long as the individual does not 
exhibit the well-known symptoms of auto-intoxication 
and is otherwise in good health. The quantity of the 
feces varies with the diet, the normal average ranging 
from 100 to 250 grams daily. Color is somewhat in- 
dicative of the time required for the feces to pass 
through the colon. Normal stools being a light to 
medium brown. The darker the shade, the more time 
has elapsed for this passage. 

Constipation is divided into two types, occasional and 
chronic. 

Occasional constipation is often brought about by 
over work, failure to heed Nature’s call promptly, 
dietary errors and excesses, worry, nervous stresses, and 
any other factor which upsets the usual routine of liv- 
ing. The use of a laxative should restore normal peris- 
talsis. 

Chronic constipation is an extension of the temporary 
type. The bowels must be continually forced into 
activity by the use of artificial stimulants. Perhaps the 
most guilty contributing factor is diet. Modern gastro- 
nomics have so refined today’s foods that they are al- 
most completely digestible. This leaves inadequate 
residue to stimulate peristalsis and fails to provide a 
binder for the creation of a stool of optimum consistency 
for peristaltic propulsion. Insufficient ingestion of 
water and aqueous bearing foods results in the forma- 
tion of hard, immobile feces. Water starvation is pos- 
sibly as culpable as any factor responsible for chronic 
stasis. Lack of exercise robs the abdominal cavity of a 
certain amount of articulation which results in the in- 
testines being deprived of vital mechanical stimulation. 
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Physical inactivity prolonged for long period such as 
entailed by sedentary occupations, illness, etc., almost 
invariably leaves the person with a case of chronic 
intestinal torpor, not only because the eliminative 
viscera have become lethargic, but because there has 
been a general lowering of “muscle tone’’ throughout 
the entire body which includes the intestinal muscula- 
ture. Such a degeneration is instrumental in producing 
what is known as “colonic atony,” or a weakened and 
relaxed large intestine which fails or but weakly re- 
sponds to peristaltic stimuli. Nervous tension engen- 
dered by worry over work, fatigue, etc., prevent normal 
movement by virtue of the fact that the colon becomes 
“spastic” or tightens up, often to the extent of almost 
completely occluding the colon lumen. Thin pencil 
shaped stools are significant of just such a condition. 
It is readily appreciated under these circumstances 
where the gut has narrowed down to a fraction of its 
normal size and where spasm restricts or retards 
rhythmic contractions, how difficult it would be for any 
appreciable fecal motion. 

There has been offered in the above a description of 
the two physiological states immediately responsible for 
colon stasis. In the atonic type there exists a failure to 
respond and in the spastic type there exists an inability 
to respond. Habitually disregarding the call to evacu- 
ate is another wide spread practice and which is of more 
than passing importance. Such negligence is blamed on 
inconvenience, lack of time or facilities, etc., but if per- 
sisted in, there will result a cessation of the familiar 
sensation and its vital meaning. The reward of such 
indifference is constipation. 

Materia Medica of Cathartic and Laxative Drugs 

We are indebted to Solis-Cohen for the following 
classification of laxatives: 

1. Drugs which act mechanically by their bulk or 
consistence. 

2. Drugs which act by absorbing and holding water, 
thus preventing its absorption by the intestinal mucosa. 

3. Salines which act partly by preventing the ab- 
sorption of water and partly by direct action on the 
bowel wall. 

4. Drugs containing a quinone group. 





5. Drugs containing a resinous body which is slowly 
broken down releasing an irritant principle. 

6. Drugs containing unsaturated fats whose fatty 
acids are irritating and cathartic. 


7. Irritating inorganic drugs. 

A superficial consideration of drugs falling under the 
various headings will be noted below: 

Group 1 and 2. Whole wheat and other foods which 
contain indigestible substances provide roughage and 
stimulation. Mineral oil is one of the most popular pal- 
Viatives. Its action is purely as a lubricant. The oil 
being intimately mixed with the fecal mass, is soft and 
easily propelled. The higher the viscosity, the less 
tendency to leak. Mention has been made that liquid 
petrolatum if taken with meals would interfere with 
digestion since the oil itself is impervious to digestive 
processes. In order to eliminate such a possibility, it 
would be advisable to direct that mineral oil be taken 
before retiring. Agar-agar and karaya gum are two 
medicaments highly meritorious by virtue of their 
ability to absorb and hold large quantities of water 
which is followed by enormous swelling and enlarge- 
ment. This is ideal for such action fulfills two necessary 
requirements, bulk which stimulates peristalsis by con- 
tact with intestinal walls and moisture which is neces- 
sary for mobility. Psyllium enjoyed a wave of popular- 
ity but due to the fact that it tends to become impacted, 
if the water intake is low, it has now lost much favor. 

Group 3 Saline Cathartics. This includes sodium 
sulfate, sodium phosphate, magnesium sulfate, mag- 
nesium citrate, and sodium-potassium tartrate or potas- 
sium bitartrate. These chemicals are characterized by 
their ability to obtain and maintain a certain amount of 
water thereby preventing the intestinal mucosa from 
absorbing moisture from the intestinal content. In 
small doses which forms hypo or isotonic concentrations 
in the gut, the fecal mass is rendered mobile and some- 
what enlarged. In larger doses forming hypertonic con- 
centrations, water is actually withdrawn through the 
mucosa from the system thereby creating a very fluid 
and distended fecal mass. This distention and increased 
weight forcibly stimulates peristalsis. These chemicals 
may be easily incorporated into pleasant effervescent 
drinks. 

Group 4. Under the quinone heading are found 
rhubarb, aloe, frangula, and cascara sagrada. The lat- 
ter is the most valuable. In this drug are found those 
virtues which make it one of the finest of all laxatives. 
Its action is mild, thorough, and without griping. It is 
not habit forming when taken over long periods and 
does not build up a tolerance. Best administered in the 
form of tablets or aromatic fluid extract. Frangula is 
somewhat related to cascara. The bark must be aged 
for at least one year to destroy an emetic principle 
which it contains. Frangula offers no advantages over 
cascara and is therefore of minor importance. Senna 
consists of the dried leaflets of cassia senna or cassia 
angustifolia. This is a very potent drug but notoriously 
noted for its griping action. It is best used in combina- 


The Drug and Cosmetic Industry 


tion with other drugs. Rhubarb is distinctive inasmuch 


as it contains in natural combination cathartic and 
astringent principles. Best used in those conditions 
where sedation is desired after purgation. Aloe is the 
inspissated juice of the leaves of aloe perryi, aloe vera 
and aloe ferox. 

Group 5. The drugs in this classification are cam- 
bogia, jalap, ipomea, podophyllum, colocynth, and 
scammony. With the exception of jalap and podo- 
phyllum they are all drastic in their action and there- 
fore not amenable for propietary use. The two latter 
drugs are best exhibited in various combinations. 

Group 6. Croton and castor oils are the oldest 
known laxatives. Croton oil is a tremendously power- 
ful drug and is of no value to the industry. Castor oil 
still renders a worth while service in those cases where 
a quieting effecting is needed after catharsis such as in 
diaorrhea. This oil affords a thorough even movement 
without any toxic sequelae. Chemically, castor oil is 
glyceryl ricinolate. During the process of digestion it is 
broken down into glycerin and ricinoleic acid. The 
sodium salt is promptly formed and it is this compound 
which stimulates peristalsis. 

Group 7. The inorganic drugs include mercury 
compounds, sulphur, and phenolphthalein. Calomel is 
the most important mercury preparation. It is defi- 
nitely irritant and therefore laxative. Obviously this 
chemical should not be used promiscuously. Sulphur 
when ingested forms small quantities of hydrogen sul- 
phide which acts as a mild laxative. Hence the pro- 
verbial sulphur and molasses. Phenolphthalein is prob- 
ably the most widely used of all laxative drugs. It is 
practically non-toxic, produces a thorough movement 
and is not too habit forming. About eight to twelve 
hours are required for this drug to act. This is ideal for 
taken at night, an evacuation may be expected upon 
arising. There has been appreciable discussion in 
medical circles regarding the potential harmful effects 
of phenolphthalein, specific reference being made to 
“‘phenolphthalein rash.’’ Considering the many millions 
that use this chemical and of this number, the insig- 
nificant cases reported, it would be as logical to con- 
demn phenolphthalein as it would to label strawberries 
poisonous on account of an occasional allergy. As a 
matter of fact, those comparatively rare cases reported, 
are by many investigators, interpreted as an allergy. 


Summary 


Cascara and phenolphthalein are the two most desir- 
able medicaments to be used as direct stimulants in the 
treatment of constipation. Such opinion is based on 
cost, stability, effectiveness and a minimum of undesir- 
able reactions when used over prolonged periods. Min- 
eral oil is useful as a lubricant. Agar and karaya are 
valuable in providing ballast and the maintenance of 
required moisture. The salines are indicated when a 
mild, pleasant laxative is desired, being advantageously 
administered in the form of a pleasant effervescent 
drink. 
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LENTHERIC . = 


FLORAL 
PROMOTION 


Several years ago a Lentheric perfume promotion 
was held at J. W. Robinson’s in Los Angeles. So re- 
markable was its success that it has been repeated as an 
annual event each year since. It continues to be a 
record breaking promotion because it has an imagina- 
tive and refreshing appeal to both men and women. It 
provides a brilliant breath taking spectacle of rare and 
beautiful flowers, displayed to express the spirit and 
charm of Lentheric’s major perfumes. Sheer natural 
beauty so artistically tied up with the exotic, rare per- 
fumes draws thousands of beauty lovers from all 
Southern California. Thus, these annual promotions 
have set a standard of promotion well worthy of study. 

Neither photographs nor descriptions can hope to do 
justice to the living colors of the flowers nor to the ex- 
quisite coloring of the hand painted panels shown in 
each of the eight floral window displays. Los Angeles’ 
leading florists cooperating with Lentheric achieved 
this magnificent spectacle. Each window interpreta- 
tion devoted to a single perfume was decorated by one 
florist. Thus eight original expressions of Lentheric’s 
leading perfume fragrances—Tweed, Miracle, Gardenia 
de Tahiti, Foret Vierge, Lotus D’Or, Le Numero 
Douze, Le Pirate—created a magnificent panorama. 
Typical of the charm and artistic arrangement seen in 
this series of displays is the window devoted to the in- 
terpretation of Foret Vierge. Cool and refreshing is the 
woodland scene depicting two cunning little elves at 
work distilling perfume from nature’s offerings. One 
sprite holds a siphon from which the supposed distillate 
is flowing into a Lentheric hand etched decanter. This 
fairyland fantasy is particularly appropriate to the 
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visualization of perfume making. In addition, an 
interior display of twelve cases echoing the theme of 
this unusual promotion were also gorgeously decorated 
with fresh cut flowers. The cases displayed each of the 
perfumes illustrated in the windows. 

Two of Lentheric’s representatives were on hand to 
counsel and give advice as to the correct choice of per- 
fumes to suit the individual personality. Although not 
a part of this particular promotion, very often Lentheric 
has organized a correlation between fashion show and 
perfume, as well as with the floral windows. In sucha 
case—the show is planned with the aid of the store 
stylist. To re-echo the floral perfume theme—the 
auditorium is decorated with beautiful fresh flowers. 
Mannequins are selected and costumes chosen with re- 
gard to fashion detail and the desire to secure the most 
perfect interpretation of the fragrance personality. 
During this perfume personality style show—Len- 
theric’s representative explains why each costume and 
matching perfume fragrance harmonize, as the par- 
ticular model appears bearing the Lentheric perfume 
selected for her ensemble Constant emphasis is placed 
upon the fact that ‘““The woman who uses only one per- 
fume lets the fragrance dominate her personality in- 
stead of subtly contributing to it. Eventually, she is as. 
bored by her own monotony as are her friends.”” To 
illustrate the fact that every woman in order to ad- 
equately express her own personality must use more 
than one perfume, so that her mood and costume are in 
perfect harmony—models appear—one in a riding 
habit, one in an.afternoon costume, and one in an even- 
ing gown. In this way the necessity in every woman’s 
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life of using more than one perfume is presented con- 
vincingly and dramatically. 

Still another variation of this floral perfume tie-up is 
the arrangement made for Durel Dugas of Lentheric to 
deliver a lecture on “The Romance of Perfumes” at 
some prominent hotel before a leading woman’s or- 
ganization, such as the Junior League—or perhaps a 
tea is served at a woman’s club where Mr. Dugas is 
invited as guest of honor Still other similar promo- 
tions have sponsored a lecture within the store His 
story is one of perfumes and the romance with which 
they surround women In his lecture, he attempts to 
help his listeners to discover new personalities through 
the use of exquisite scents, as he explains, it is for this 


The Drug and Cosmetic Industry 


very reason of enchantment that perfumes have been 
created. He also delves a little into the interesting 
history of perfume manufacture. 

Each woman attending is presented not only with a 
new idea and direction on how to enhance her true 
personality, but is also given the further opportunity to 
obtain free advice on the correct selection of cosmetics 
and perfumes, and instruction as to make-up tips. In 
addition, she is presented with various Lentheric 
leaflets. 

Generous publicity was accorded the Robinson pro- 
motion through radio announcements, newspapers, and 
women’s clubs. In addition to this, six large advertise- 
ments appeared in three Los Angeles papers. 
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Summer is coming in now and ointments and lotions 
for the treatment of sunburn will take an upward turn. 
We mention lotions in this connection because there are 
a great many manufacturers who feel that a burn of an 
extensive nature such as sunburn usually is and should 
be treated with a lotion or a liquid ointment rather than 
by a more or less stiff and sticky mass that is rather 
difficult to apply on tender places. A burn is a very 
painful affliction and all possible means should be taken 
to allay the discomfort as quickly as possible. Every 
preparation intended for the treatment of burns should 
contain an anaesthetic which would quickly allay the 
pain. But the rub is: where is a suitable one to be 
found? To be sure there are one or two good ones that 
will function quickly and effectively in an oily media 
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but usually they are patented. Certain other anaes- 
thetics have been recommended, but all that have 
come within our purview lack effectiveness or else 
themselves set up an irritation of their own. It is 
easy enough to get an anaesthetic that will quickly 
act on mucous membrane but the skin isn’t a mucous 
membrane. 

If, therefore, it were up to us to write the specifica- 
tions for a preparation to treat our own burned hide we 
should set them forth as follows:— 

(a) The preparation should contain an anaesthetic 

that will act quickly upon application. 

(b) It should contain a good antiseptic to prevent 

infection. 

(c) It should be easy to apply. 























(d) It should be cooling and soothing. 

(e) It should prevent as much as possible vesication 

or blistering of the skin. 

(f) It should have a good after effect and promote 

healing. 

(g) It should not be more odoriferous than is neces- 

sary. 

(h) It should not stain clothing or discolor the skin 

extensively. 

(i) It should contain no poisonous chemicals that 

will be absorbed in extensive applications. 

All these specifications represent only an ideal. We 
have yet to see a preparation that will check with every 
one of them. Nor do we, by the same token, believe 
that anything we may present here will be perfect. It is 
our purpose simply to focus attention on the problem 
again and to offer some experimental formulas that may 
prove of assistance. 

The following formula is definitely antiseptic and 
very healing. 


Burn Ointment No. 1. 
ONE Re U2, ee 30.00 grams 


Puen ve MOTCUNIC MIFALL..... .. oo. 5 2 0k os oo os ns 
Cod liver oil concentrate (Vitamin D)......... | ls 
En ee a ane a. Ss 
MOM iS RA ata grin ors a wl ete 6s Ss SG io. * 
Asnber netrolatum, soit... .... 5 06. . s eee ee os 65:95 °* 
een 2. es 

100.00 “ 


Procedure: Warm the linseed oil to 110° F., dis- 
solve in it all other ingredients but the petrolatum. 
Heat the petrolatum until it liquefies; then cool it to 
about 110° F. and add the oil mixture. The consist- 
ency of this ointment will depend very largely on the 
petrolatum. Also, if the petrolatum is viscous and 
stringy, will interfere with spreading qualities. 

The same formula can be converted into an oil simply 
by substituting cotton seed, peanut or castor oil for the 
petrolatum. 

A very extensive literature is accumulating on the 
treatment of wounds and burns generally with cod liver 
oil and cod liver oil concentrates (Vitamins A & D.) The 
application of these valuable ingredients has been re- 
stricted somewhat by the fact that they possess an odor 
which is difficult to conceal and may not be completely 
removed from either the oil or the concentrate without 
destroying the vitamins to which the healing properties 
are attributed. In this connection we feel that to 
deodorize the vitamins before they are used is even 
more deleterious than they would be the case if the 
finished product were treated in some way—possibly by 
a touch of hydrogen at low temperatures. But we do 
not recommend this procedure because it is by no means 
certain in its effects. Another method of reducing the 
odor is to secure better dispersion of the odoriferous 
materials in the base by using a homogenizer before the 
ointment has had a chance to set. 


Burn Ointment No. 2. 


Oxyquinoline benzoate....................05: 
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Camuhorphenols s..\< cai. ssa caewie teenie ans 4.00 grams 


MMNMIA MOR cece aos pieae etig SIRE Ses eee eS 20.00 “ 
TEES G7 it PRR eee Ol Senay Sem ee Al et oie erie 20:00: -* 
Cholesterin absorption base................... 55.80 “ 


Procedure: Dissolve the oxyquinoline benzoate and 
camphor phenol in the mixed oils. Warm the base to 
about 90° F. and stir the oils into it. If the consistency 
of this product appears to be too soft, wax can be added 
and the addition compensated for by a corresponding 
reduction in the amount of absorption base. 





Ghycerylimonostearate: . . 5.6.6.6 esses eee eee 12.00 grams 
NORIO a. os <0 hse shinai See tee oe 4.00 “ 
1 OATES 0 gS per nara Pd iat PRG ty Peer 2.00 * 
MAMMMEMARN to. Yard Sasa Se Moe skate ea ence see 105 CO 
[LOY |e | ene RCP) Pore gee ROE eX 15:00. “ 
MRE SAMTAT YR csp 5g ch Salas Ses obese a a eS 10:00: “ 
DORR 10 aco iss ivi oiecave mete, ere eL es 55.95 “ 
DER Y UW MELCUDIC MMLALC. «...6).c6/eyec5 010s Saree os.e 05... °° 
100.00 “ 


Procedure: Place all ingredients into a kettle with 
heating connections and a mixing apparatus. Start the 
mixer and turn on the heat. Mix until the glyceryl 
monostearate is dissolved. Preparations of this type 
may be faintly perfumed in order to make them re- 
semble a cosmetic. It is becoming increasingly im- 
portant to make all ointments and skin medicaments as 
pleasant and as appealing as they can be made, for the 
reason that, unless people are so badly burned that they 
are confined to their homes, they would rather suffer 
the discomfort of the burn than to use a vile smelling 
preparation no matter how good it is. 

There are many ways to make the above preparation. 
The glyceryl monostearate can be omitted and its place 
taken as an emulsifier and solidifier by wax and also by 
the soap formed by a suitable alkali and the linseed oil. 
The same result can be achieved by increasing the cetyl 
alcohol and the lanolin. <A trace of triethanolamine will 
act as an efficient emulsifier. A soft, creamy emulsion is 
the desired result. 


Calamine Cream. 


Best grade of prepared calamine.............. 
MRM DEMMAR GIN favo ve Sead, ah clas ovate erettcnnty ose pert oa 30:00 “ 
Lanolmabsorption base... 2.6 2... ..o5 ee shes 50,00 * 


Procedure: Work up the calamine in the linseed oil 
and stir the mixture into the absorption base and mill. 
This preparation is very soothing and is one which 
could be perfumed lightly. 

The development of antiseptic preparations is not as 
simple as it seems. There are many excellent antisep- 
tics that are effective in water; there are a few that are 
effective in oil. But there are still fewer that are effec- 
tive in emulsions. To be effective in emulsions antisep- 
tics must be soluble in both oil and water. Lately 
there has been introduced some very effective antisep- 
tics for emulsions, but as they are trade-marked prepa- 
rations of unknown composition, we are not in a posi- 
tion to discuss them publicly. We shall be, however, 
glad to give references to those who may write us 
directly. 


20.00 grams 
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a few hands. At any rate, a year ago when the 1935 
crop came on the market a keen scarcity was reported. 
Prices advanced from 26c in April 1935 to a maximum 
of 40c and closed the year at 35c per pound. 

The 1936 crop is now ready for market and another 
extreme scarcity is reported from the primary market 
due, it is said, to underproduction. It is now reported 
that production will not be more than 50 per cent. of 
normal. In January of this year the prevailing price for 
buchu in the New York market was 3lc per pound. 
Today the price is 45c and sources of information 
usually well informed state that it is so difficult to ob- 
tain replacement material that they would not be sur- 
prised to see the market go much higher before the 
shortage can be definitely corrected. If the policy of 
the Colonial Government is directed toward limiting 
the production, it is difficult to see how the shortage can 
be corrected and prices returned to a more normal level. 

Completion of reciprocal tariff agreements between 
the United States, Holland and Switzerland was one of 
the outstanding government regulations likely to have 
far reaching effects on prices here. The aromatic indus- 
try is well developed in these countries and several such 
items were specifically mentioned in the new tariff 
agreement, namely heliotropin, geraniol, hydroxcitronel- 
lal and artificial musk. These items will now come in 
under a lower tariff. 


As this is being written reports have come through 
regarding completion of a reciprocal trade agreement 
with France. The concessions granted by the United 
States to France on products of this trade and the new 
rate of duty is as follows: 

Ad Valorem 
Equivalent 
Old % New % 
rale rale 


Reduction % 
in rate of 
duty 


Rate of Duty 
Old New 


Commodity 


Clove, patchouli, 

sandalwood, and all 25% 12144% 
other essential or 

distilled oils, n.s.p.f. 


The dangers inherent in these agreements is that 
after they have been enacted with one country they 
automatically apply to all countries on the most-fa- 
vored-nation list. This includes practically every coun- 
try with the exception of Germany, which some time 
ago abrogated her most-favored-nation treaty with the 
United States. 

A nation such as Japan, with a fast developing chem- 
ical industry, and an exceptionally low production cost, 
is placed in a very favorable position to flood this mar- 
ket with cheap synthetic chemicals. Artificial musk is 
an example of just what is likely to happen because of 
the United States tariff policy. 


Sharp reductions ranging from 10c to 55c¢ per pound 
have already been made by leading domestic manufac- 
turers of artificial musks in order to shut out competi- 


tion from producers abroad. Quotations on both 
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ee of AVA 


ambrette and aprsr HY. UeMB ered 55c a pound, 


thus establishing the former article at $4.20 and the 
latter at $4.35. Xylene was also lowered to $1.25. 

The competitive factor is therefore greatly intensified. 
It is particularly feared that Japan will have a decided 
advantage under the newly enacted treaty and so man- 
ufacturers here have taken action to protect their 
market. 

We might make a passing comment on the fact that 
the dole paid by this country to men who don’t work 
hasn’t helped the collection of domestic botanicals. 
Practically all American botanicals of wild growth are in 
short supply because the people who usually spend some 
of their time collecting roots, herbs and leaves are now 
quite content to accept governmental gratuity and let 
the botanicals strictly alone. 





Lipsticks 


(Continued from page 770) 


asks for oil soluble red and brilliant red or medium red 
lake, for lipstick purposes, the color house can supply 
what is needed. By incorporating in the above base a 
percentage of pigment color ranging from five to ten 
per cent., depending upon the shade required, the ex- 
perimenter can easily make any shade he wishes. 

This is the simplest procedure. But, because the 
addition of a substantial percentage of insoluble pig- 
ments tends to harden the stick and reduce its spread- 
ing characteristics, many manufacturers use a softer 
base. That is, they modify the basic formula by reduc- 
ing the wax content a few points, increasing the oil by a 
like amount. Still other manufacturers accomplish the 
same result by adding to the basic lipstick formula, a 
color base made by grinding the pigment colors in a low 
melting point petrolatum or lard. 

The equipment used in lipstick manufacture is very 
simple; likewise the procedure involved. The dye, 
bromo acid, is dissolved in castor oil, heated to about 
160° F. The other oil and fat are added, together 
with the beeswax. Some manufacturers melt the waxes 
separately and stir them into the hot oils. The simplest 
procedure is usually best. When pigment colors are 
added they are simply dumped into the hot mass and 
thoroughly mixed into it. The mass is mixed steadily 
as it cools, until the temperature drops about twenty 
or thirty points until the mass thickens. Then it is run 
through a mill one or more times to disperse the color 
thoroughly. Paint or hopper mills are commonly used 
for this purpose because the hopper provides a better 
container for the molten mass than those commonly 
provided on other mills. A roller mill is used when the 
formula contains petrolatum and fats of various kinds 
into which the color can be ground in a cold state. Asa 
matter of fact any kind of mill can be used, provided it 
is reasonably easy to clean. 

Casting the sticks calls for a brass mold with a suit- 
able number of cavities. These are usually made in two 
sections, he!d together with thumb screws at both ends. 

(Continued on page 784) 
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PRINCE MATCHABELLI introduces a beau- 
tiful new dusting powder package which 
will make its appearance in the stores about 
June 15. Two odeurs, Abano and Duchess 
of York. 


JACKSON'S COSMETICS CORP., New 
York, offers Jackson’s Beauty Disc, a dry 
hair remover. 


LENTHERIC has created a new lipstick and 
rouge shade, Rose Satine. All Lentheric 
shades of cream rouge are available in this 
new medium. 


JAQUET presents a special promotion com- 
bination package for the beach. The Cabana 
Combination includes a tube of Sun-Screen 
Cream, and a bottle of deodorant talcum. 


“Game Make-up Ensemble 


MOLINARD’S ‘“‘RASOLINE”’ Brushless 
Shaving Cream is now offered on the Amer- 
ican market by its sole distributor, Pierre 
Amouroux, Inc., New York. Rasoline has an 
almond oil base, prepared after Molinard’s 
own formula from sweet oil of Provencal 
almonds. 


V. VIVAUDOU, Inc., are offering a sachet 
by Arly to meet the growing popular de- 
mand for perfume in powder form. One 
bottle of each of the three fragrances 
bouquet, lavender, and gardenia—sell for 
one dollar. 


COTY presents the ‘‘Gitane’’ (Gypsy) 
Makeup Ensemble, a handy summer friend 
that contains face powder, lipstick and 
rouge, all perfectly color matched in the 
new ‘‘Gitane”’ shade. 


BARBARA GOULD’S Sun Beauty Lotion 
prevents sunburn and encourages tanning 
from the sun and wind. 

















Armstrong’s Artmold Caps add the finishing 
touch of dainty design to these new ‘‘Gerly”’ 
perfume packages as well as provide secure 
seals that protect product quality from the 
factory to the home. |. F. Schnier Company, 
San Francisco, Calif., Pacific Coast Dis- 
tributors of Armstrong's Molded Plastic, 
Metal, and Cork Closures, supplied the Art- 
mold Caps for these packages. 


To provide closure security for their “WIND 
BLOWN ROSES” perfume packages, Ar- 
mand Company selected Armstrong's Wedge- 
Top Cork as the primary seal for the large 
container and an Armstrong's Tapered Cork 
for the small container. To make certain 
that the corks will not be removed or be- 
come loosened until the packages are opened 
by the user—and to add the final touch of 
eye-appeal—Cel-O-Seal caps have been 
added. 


MARY DUNHILL presents ‘‘Perl-Top”’ Lip- 
stick and Compact, an ensemble consisting of 
a lipstick and matching compact topped with 
asimulated pearl in new pastel-colored cases. 


MYRURGIA has added two new colognes 
to the line, one in the Maja odor and the 
other Maderas de Oriente. Prindle & Grant, 
New York. 





DENTI-SET CORP., New York, offers Denti- 
Set Tooth Powder and Denti-Set Tooth 
Brush. The Tooth Powder is made especially 
for use with the Denti-Set Tooth Brush Gum 
Massage. 


IMPERIAL SALONS have added three 
formula shades of cream rouge to correspond 
with the three lipstick shades of Imperial 
Formulae: f/17, F/26 and f/35. 


ESSENCE IMPERIALE RUSSE Dusting Pow- 
der is Lengyel’s latest creation in his Im- 
perial Russian line. It is packaged in an 
attractive box, and the odor of course is the 
same as Lengyel’s Essence Imperiale Russe. 


TUSSY’S EYE CREAM will prevent and 
correct dry and wrinkled eye-tissue, crows- 
feet; keep eyelids firm, smooth and elastic. 






































E. R. SQUIBB & SONS have placed on the 
market a new development in the way of a 
tooth powder. The product is being intro- 
duced in a combination package which 
gives both the large and small sizes for the 
price of the large size alone. By using the 
small size first, the dissatisfied user can re- 
turn the large size and get his money back. 


PARFUMERIE DE RAYMOND’S newest 
odor is called “Sa Fleur,’’ which translated 


means ‘“‘Her Flower.’” Two sizes: an intro- 
ductory size containing 14 oz. and a 5-oz. 
bottle. 


DAGGETT & RAMSDELL’S Pine Oil for the 
Bath is a concentrated pine essence, excel- 
lent for soothing away tension after a busy 


day and for restoring brisk vitality. 


GOOD TIPS is a new chocolate minted 
laxative being introduced by American 
Druggists Syndicate. Package was designed 
by Ben Koodin. Product is said to be an im- 
provement on a time-tested formula Jong 
used by doctors. 












PYAR DLEY 
Toning 
Eietion «| 

































For freshening the skin and removing the last 
traces of cream from the pores, YARDLEY 
now has a Toning Lotion, put up in at- 
tractive cylindrical bottles: two sizes. 


The SEVENTEEN LINE of cosmetics has been 
completely modernized, both as to products 
and packaging. It now offers a full treat- 
ment line, including Day and Night Nourish- 
ing Cream, Special Formula Cream, Correc- 
tive Cleansing Cream, Astringent Tonic and 
Two-tone Face Powder. 


CARMELITA GOMEZ now offers Cara 


Vita Cream to the trade entirely repackaged 
in attractive white and red jars. Cara Vita, 
which is a nourishing cream, was originally 
introduced in Carmelita Gomez’ New York 


salon. 


PARFUMS WEIL has introduced Cassandra 
Toilet Water and Cassandra Eau de Cologne, 
in graceful curved bottles with curved bel) 


top; each comes in three sizes. 











THE HOUSE OF PINAUD introduces four 
true floral odors blended with Pinaud’s 
Cologne, Sweet Pea, Lilac, Jasmine and 


Gardenia. 


COLONIAL DAMES is offering an unusual 
guest powder package containing five difer- 
ent shades of face powder in small bottles 
with shaker tops, packed in an old rose and 
silver box. 


OGILVIE SISTERS have repackaged the 
women’s combination set of tonic for the 
hair and scalp pomade in an attractive blue 
case, and present an entirely new set for the 
men, consisting of Men's Hair Tonic and 
Men's Scalp Pomade, packed in a similar 


case of bright red. 


CHARBERT'S SUNTAN OJL comes in an 


attractive Charbert bottle which is equipped 
with a waterproof silk bag. The Suntan Oil 


is scented with Charbert’s Gardenia. 





DAGGETT & RAMSDELL’S summer lipstick 
and compact set: Loose powder and dry 
rouge compact in a smart ivory and chro- 
mium case and lipstick in a round ivory 
holder, trimmed with a narrow chromium 
band. 


LUCRETIA ALLEN has created ‘‘Blue- 


bonnet” perfume, a delightful odor in an 


attractive blue and white package. The per- 
fume is dedicated to the Texas Centennial 


Exposition. 


ELENE OF VIENNA presents her Dervita 


Cream with a new and improved formula and 
entirely repackaged; two sizes. It is a beau- 


tifying and rejuvenating unguent. 


ARRID is a new cream under arm deodorant 


being marketed by Feminine Products, Inc., 


New York. Package is pale blue and 


white. 








blue bonnet 
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The cavities are made point downward, and the top of 
the mold is usually dished to provide for an excess of 
material. This is necessary because the sticks shrink as 
soon as they begin to chill, in consequence of which the 
mold must be overfilled. The uniformity of the stick 
will depend upon the control of temperature maintained 
on the molten mass. 
siderable extent, repeated reheatings causes partial 
crystallization or “‘hard spots” through the stick. The 
same condition is caused by dumping the mold scrap- 
ings and rejected sticks into the mass. It is better 
practice to melt the scrapings separately on a water 
bath and cast them separately. 

The chilling of the sticks may be accomplished by 
allowing the filled molds to stand about for an hour or 
so; it may be accomplished quickly by artificial refrig- 
eration or still more quickly by means of dry ice (solid- 
ifying carbon dioxide). The simpler the formula, the 
more quickly you can chill the molds. 


While this may very to a con- 
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assure a stable product, an auxiliary emulsifying agent, 
a fatty alcohol or a fatty acid, must be used. If too 
little emulsifier is present, the emulsion can not be 
stable; with too much, the preparation may be thick 
and gummy. Even a little of the auxiliary will have a 
stabilizing effect; more will give a stable liquid of the 
right pouring characteristics; too much will lead to a 
thick or even solid preparation that will stay in the 
bottle permanently. Many of the satisfactory prepara- 
tions now on the market have been unconsciously 
formulated according to these principles; with the 
proper use of the auxiliary it is now possible to make a 
variety of emulsions with pre-determined characteris- 
tics. 

Since soaps are the most common of emulsifying 
agents, a few notes on chemical equivalents will not be 
out of place. One pound sodium hydroxide will ap- 
proximately neutralize about seven pounds of stearic 
acid to make eight pounds of sodium stearate soap; one 
pound of potassium hydroxide is roughly equivalent to 
five pounds of stearic acid to make six pounds of potas- 
sium stearate soap while one pound of triethanolamine 
will combine with a little over two pounds of stearic 
acid to make three pounds of a triethanolamine soap. 
These equivalents are also approximately true for 
oleic acid. Sodium soaps seem to have less strong 
emulsifying powers than the other two types of soap 
and there is some reason to believe that triethanolamine 
gives more satisfactory results in inexperienced hands 
primarily because errors in proportions make less differ- 
ence in the finished product. Suppose a formula calls 
for five parts of stearic acid and one part of potassium 
hydroxide; the end result will be six parts of an ap- 
proximately neutral soap with no excess stearic acid to 
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act as an auxiliary emulsifier. If, on the other hand, 
one part of triethanolamine is used with the same five 
parts of fatty acid, the mixture will contain only three 
parts of a triethanolamine soap and three parts of free 
stearic acid to act as an auxiliary. The second mixture 
will have far better emulsifying and stabilizing powers 
in an emulsion. 

Glyceryl monostearate, glycol distearate and similar 
synthetic fatty materials are notably good stabilizers 
for emulsions since they are both primary and aux- 
iliary emulsifying agents. 

Here is a hand lotion that is a liquid cream in every 
sense of the word. 


WETRAIAICORON A oe oA cy Set es he anes 3.0 parts by weight 
Pee ets et AR) tae SNES doe tLe. * 5 
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Melt the cetyl alcohol, lanolin and peanut oil at 
50-60°C. and mix thoroughly with the sodium lauryl 
sulfate dissolved in half the water at the same tempera- 
ture. Stir very thoroughly, avoiding the incorporation 
of air as much as possible. When the mixture has 
cooled somewhat but is still warm, stir in the lactic acid 
dissolved in the rest of the water. Homogenization is 
advantageous. The sulfated fatty alcohol is the emul- 
sifier here and is used here in preference to one of the 
soaps because it retains its emulsifying power in the 
presence of free acid. The acid is added to neutralize 
alkaline residues left after dishwashing. Lanolin and 
peanut oil are emollients while the cetyl alcohol is 
present both as an emollient and to act as an auxiliary. 
The product has been shelf tested for over six months 
and has showed no signs of separation or other de- 
terioration. 

A sun tan lotion which is pleasant to use, but whose 
effectiveness will depend upon the nature of the screen 
used can be made according to the following formula. 
1.0 parts by weight 
Qi arse SS oY 
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This emulsion is prepared in the same way as the 
previous one. It is formulated for use in connection 
with one of the oily products being suggested for use in 
lessening the intensity of light rays. A vegetable oil 
may be used in place of part of the screen. With or 
without a sun screen, this preparation is ideally suited 
for use as a foundation lotion or powder base. 

Finally, a much oilier preparation may be used for 
cleansing or nourishing purposes. 


PENNSAYS 05.5 co ik oo a ea we 5.0 parts by weight 
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Some alteration in viscosity may be made by chang- 
ing the proportion of water. 
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The American Drug Manufacturers’ Association 
again established a record for attendance at its annual 
meeting when it held its twenty-fifth gathering on 
May 4 to 7 at the Greenbrier Hotel, White Sulphur 
Springs, W. Va. Following the scientific meetings on 
the first day, the first general meeting of the association 
was opened on Tuesday by President Arthur C. Boyl- 
ston. The reception of guests and delegates from other 
associations was followed by the President’s address. 

Significant in Dr. Boylston’s address are the following 
excerpts: 

(During the twenty-five years of the association’s his- 
tory) “Our industry has kept pace with others. The 
extraordinary development of new therapeutic agents, 
extremely accurate scientific control and remarkable 
improvements in manufacturing methods are all out- 
standing achievements of the period. 

“One regrettable indication of this rate of change is 
that the per capita cost of our national government has 
increased tenfold in these twenty-five years. Although 
we may believe that nothing is permanent except 
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change, we must also remember that rapidity of change 
is certainly no gauge of permanency. 

“Tt is regrettable that the proposed new food and 
drug bill (S-5) did not pass the last Congress. Although 
it may become lost in the turmoil of eleventh hour legis- 
lation of the present Congress, there is some indication 
that the administration may urge its passage. Our asso- 
ciation has always strongly favored an act which will, in 
a sensible and practical manner, accomplish its primary 
object, that is, the adequate protection of the consumer 
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from fraud and danger to health without unnecessary 
harassing of manufacturers and distributors. 

“As much as we may dislike taxes, we must remember 
that our national debt has now reached a high peak for 
all time and there are only three known ways of reduc- 
ing it. These are taxation, monetary inflation, and 
repudiation, and we will probably all agree that of the 
three, taxation is preferable. 

“Two points, however, that our legislators must 
bear in mind are that the necessity of raising such tre- 
mendous sums for new and old financing sharply calls 
our attention to the preservation of the nation’s credit, 
and second, that taxation of business is subject to the 
law of diminishing returns.” 

Carson P. Frailey, Executive Vice-president and 
Secretary of the association, as usual rendered a most 
interesting report of the events of the past year. Of 
particular interest are his remarks with reference to the 
U.S. P. and N. F.: 

“In less than a month the U. 8. P. XI and N. F. VI 
become official. Our organization has a deep interest in 
these compendiums, not simply because they represent 
legal standards under the Federal and State food and 
drug acts, but for the reason that member firms in- 
dividually and through committees of the association 
have contributed liberally in time and in expert knowl- 
edge toward the work of the revision committees. 

“Further effort, it is said, will be made to popularize 
U.S. P. and N. F. preparations. Certainly there can be 
no criticism of such a movement if kept within proper 
bounds. The U.S. P. and N. F. merit wide recognition 
and support. However, should it come to pass that 
only official preparations were marketed by manufac- 
turers, progress in pharmacy would soon slow down. 
Hence any effort to eliminate specialties in the belief 
that this step would tend to relieve an existing economic 
situation for a particular group or elevate pharmacy toa 
more ethical plane, seems to lack imagination and holds 
possibilities of postponing, commensurate with the suc- 
cess of the effort, widening of the sphere of influence and 
the betterment of pharmacy. 

“A co-operative attitude dedicated to the proposition 
that the rights of each branch of the trade be respected 
offers the most satisfactory solution for the common 
good and it is our hope that this policy will obtain.” 

Horace W. Bigelow, Counsel of the association, gave 
a very,complete review of the legislative history of the 
past year, concluding his address he gave some very 
interesting personal views of the which following are 
excerpts: 

“Our Federal government was organized and is exist- 
ing by virtue of a written constitution which has been 
amended from time to time in accordance with its pro- 
visions. That document definitely and clearly defines 
the power of the Federal government and separates it 
into three branches, the executive, the legislative and 
the judicial. I think, it can be said without fear of con- 
tradiction, that the constitution never contemplated 
nor can it be interpreted to mean, that one branch 
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should dominate another. That it was its purpose to 
have each branch function independently has been 
definitely established. If it were otherwise, the aims 
and purposes of the founding fathers could never have 
been realized. 

‘Moreover, in establishing the Federal government, 
the powers delegated by the constitution to the Federal 
government were few and defined, but nevertheless, in 
order to obviate any question with respect to this im- 
portant matter the tenth amendment was adopted, 
which provides that ““The powers not delegated to the 
United States by the constitution, nor prohibited by it 
to the States, are reserved to the States respectively or 
to the people.” 

*‘We have witnessed during the past three years the 
executive branch, dictating to the legislative branch 
the type and kind of legislation to be enacted to meet 
the demands of the executive branch. In other words, 
we have seen a merger or consolidation of the executive 
and legislative branches of the Federal government with 
the Congress dominated by the executive. That this 
situation actually exists is clearly borne out by the 
repeated statements in the press and otherwise that this 
bill or that bill is on the President’s ‘‘must legislation.” 
We also have heard the statement made by the execu- 
tive branch of the government that legislation must be 
enacted by the Congress in spite of the fact that its con- 
stitutionality was seriously questioned. We have seen 
the Congress enact such legislation and the executive 
branch proceed to administer and enforce it until such 
time as the Supreme Court of the United States has 
definitely and positively declared it unconstitutional. 

“To prove that such legislation has been a burden 
upon the people of the United States with certain re- 
sulting benefits to a portion of them, it is necessary to 
point only to the agricultural adjustment act which was 
declared unconstitutional by the Supreme Court of the 
United States last January. To give legislation of this 
character some semblance of constitutionality, the 
sponsors have invariably attempted to enlarge upon the 
taxing power, the power to provide for the general wel- 
fare, the power to regulate interstate commerce and 
other constitutional powers of Congress. It is obvious 
that the whole tendency of such a movement is toward 
a strongly centralized Federal government of a type and 
kind which was never dreamed of by the founding 
fathers, nor contemplated or understood by the people 
of the United States today. Also it is obvious that the 
only obstacle at present in the way of accomplishing the 
desired ends of those leading such movement is the 
Supreme Court of the United States. It is most pro- 
foundly hoped that they may never overcome this 
obstacle.” 

Wilbur E. Campbell, of Frederick Stearns & Com- 
pany, reported as Chairman of the Committee on 
Employment. Excerpts: . 

“Tt is generally acknowledged that we have no un- 
employment problem in our industry. Throughout the 

(Continued on page 792) 
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Establishing a record for attendance by some thirty 
or more members than have ever been present at the 
many conventions held during its fifty-four years of 
existence, the Proprietary Association opened its 
Fifty-Fourth Annual Meeting at the Biltmore Hotel, 
New York on May 14. Very important and interesting 
sectional meetings had been held on the previous day 
when the scientific committee, the advertising com- 
mittee, and the veterinary committee held their 
meetings. 

The general meeting was, as usual, called to order by 
President Frank A. Blair who called upon guests and 
delegates from other associations. Following the gen- 
eral lunch of all present, Mr. Blair delivered his address. 
He expressed implicit faith in the future of the industry, 
saying that the industry deservedly enjoys the con- 
fidence of the public to a greater degree than ever before 
in its history. The standards and ethics of the industry 
have never been so high as they are now, he stated. 

“Legislative experimentation continues to be carried 
on to such an extent that this industry, along with 
others, finds itself beset at times by turmoil and un- 
certainty,” said Mr. Blair. ‘‘We all know too well of 
the numerous bills that have been introduced in Con- 
gress, which if enacted, would tend to control or regi- 
ment industry as a whole and the multitude of bills that 
have been introduced in the State legislatures which, if 
enacted into laws, would make the pursuit of business 
increasingly difficult. 

“The manufacturer must be on the alert to protect 
his legitimate rights and it is only through strong trade 
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organizations that this can be done. The Proprietary 
Association in its fifty-four years of existence has never 
faltered in fighting for the rights of members of the 
package medicine industry.” 

Mr. Blair was gratified at the extent and permanence 
of the cooperation given by members in the work of the 
organization. Further excerpts from Mr. Blair’s ad- 
dress follow: 

“Two years ago this association launched a move- 
ment of self-regulation to improve advertising standards 
in the proprietary industry, and I believe if you will 
compare the advertising found in magazines and news- 
papers and heard over the air today with that of a few 
years ago, you will find a great improvement in the 


791 





TWENTY-FOUR YEAR PRESIDENT FRANK A. BLAIR 














a 





character of the copy. We are especially proud of the 
association’s success in this experiment for while other 
industries were discussing plans for advertising control 
we actually put our plans into practice. And, I might 
add that other industries—and even the advertising 
profession itself—are still discussing and calling for 
self-regulation. This splendid activity carried on by the 
advisory committee on advertising will be discussed at 
greater length by Mr. Gardner, the executive secretary, 
who will make his report during the meeting. 

“We must ever be on the alert to protect the con- 
suming public and to maintain its goodwill. We must 
recognize that there are abuses on the fringe of every 
industry and we must fight for the elimination or cor- 
rection of them. As leaders in the industry, the mem- 
bers of this association cannot avoid some measure of 
responsibility for the industry as a whole. The muck- 
raking books make us conscious of that responsibility 
and to that extent, at least, they have value for they 
tend to stir us up and keep us on our toes so that we do 
not become too sure of ourselves. Complacency is 
sweet but it is an enemy of progress and may lead to 
stagnation.” 

Dr. F. J. Cullen, general representative of the asso- 
ciation, was called upon by Mr. Blair for his report. 
Dr. Cullen discussed the services available to members 
of the association through its Washington office. He 
urges the greatest care in therapeutic claims and warned 
manufacturers not to base these claims upon textbook 
information but to be ready to give the results of 
clinical evidence to substantiate their label claims. He 
warned against too promiscuous use of testimonials 
since the government officials now expect manufac- 
turers to stand behind the claims made in these testi- 
monials. It is the government opinion that the use of 
such testimonials holds out to consumers the promise 
that the same results can be anticipated by any person. 

William H. Berg, president of Health Products Co., 
reported on his work as chairman on the committee on 
pitchmen. He spoke of the number of injunctions that 
had been obtained restraining these street hawkers, and 
said that the best that could be done was to keep them 
on the run. M. Kiss, of Ex-Lax Company, gave ad- 
ditional information regarding the work of this com- 
mittee. 

James F. Hoge, counsel for the association, pre- 
sented the legislative situation of the past year and how 
it stood at the time of his address. He called attention 
to the fact that the past year was the “‘off’’ year for 
state legislatures, less than twenty of them being in 
session. Next year, he said, no less than forty state 
legislatures will be in session. Considering the number 
of laws affecting the industry in various ways that were 
introduced in state legislatures during this year, the 
coming year should present an exceedingly large number 
of bills to be considered by the association. Bills to 
restrict sales of packaged medicines, fair trade acts, 
trade-mark registration bills, tax bills, and others had 
been introduced in a large number of states during the 
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past year, and during the coming year bills of similar 
nature might be anticipated in the state which had no 
legislative sessions during this year. 

Mr. Hoge spoke of the proposed Food, Drugs and 
Cosmetic Bill, known as the Copeland Bill, and as S 5. 
He told of this bill being reported to the full committee 
of the House just the day that he was addressing the 
association so that he had no way of telling what 
changes had been in the bill. 

Edward H. Gardner, Executive Chairman of the 
Committee on Advertising, told of the work of his 
committee and of the great amount of advertising copy 
which the committee was passing upon. 

An interesting discussion was held on the question of 
price stabilization by means of the del credere plan. 
A. H. Beardsley, of the Dr. Miles Laboratories, was the 
first speaker. He told of the success his company was 
having with the plan. To be certain that the factors 
handling Miles goods on consignment, only sell to those 
whom the company wants the goods sold to, the com- 
pany checks up sales made by the factors to be certain 
that the goods went to the retailer to whom the factor 
said he sold them. 

Earl A. Means, of Bristol-Myers Company, spoke at 
length on the subject stating that his company had not 
adopted the del credere plan of price control. He said 


that so long as retailers were making a fair profit on his 


goods. 
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years of depression payrolls were maintained and during 
the past year the number of employees engaged in the 
industry has been substantially increased. Neverthe- 
less our companies have been subjected to an ever-in- 
creasing tax burden for the establishment of unemploy- 
ment and old-age-retirement funds. The members of 
our industry have been penalized and will be penalized 
further because of the inability of certain other indus- 
tries to level off their employment curve. 

“The present employer-employee relation is one of 
extreme confusion, and this condition will obtain until 
such time as judicial determinations are had upon a 
strictly constitutional basis. Pending such judicial 
determinations, which will bring order out of chaos, the 
members of our industry must oppose further inroads 
that will disturb our economic soundness.” 

At the session of the Sales and Advertising Commit- 
tee, Chairman R. E. Horn, of Abbott Laboratories, in- 
troduced Lincoln Lothrop, of Caleo Chemical Company, 
who spoke on traveling expense, salary, and incentive 
for detail men. While no perfect plan has been evolved 
for furnishing an incentive for detail men, Mr. Lothrop 
thought that an imperfect plan which would work in 
eighty-five per cent. of the cases was far better than no 
plan. The amount of the incentive should be about 
one-third of the salary; the incentive must be such that 

(Continued on page 797’) 
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With a record attendance as compared with attend- 
ances with its predecessor organization, the Toilet 
Goods’ Association met at the Biltmore Hotel, New 
York, May 26, 27, 28, to discuss the problems which 





face this branch of the industry. Unfair trade practices 
were discussed on the opening day. 

The address of President Herman L. Brooks delivered 
on the opening day recorded the progress of the associa- 
tion since its formation a year ago. Mr. Brooks called 
for greater cooperation in eliminating unfair trade prac- 
tices, and suggested that the association might ad- 
vantageously form a board on advertising similar to the 
advisory committee on advertising of the Proprietary 
Association. He asked that manufacturers encourage 
retailers and local groups whom they contact to combat 
state and local legislation which discriminates against 
the cosmetic industry, so that the association would be 
able to devote itself to the many pressing Federal 
problems. 

The Robinson-Patman Bill was discussed at the 
afternoon session of the first day by James J. Clark, 
assistant to the president of the Liggett Drug Com- 
pany. Mr. Clark expressed the opinion that while this 
bill was popularly labelled as the ‘‘anti-chain”’ bill, it 
really applied to all business, and that the restrictions 
which it proposed to place upon quantity discounts and 
merchandising services would tend to favor a selected 
group in overcoming the competition of institutions 
displaying ingenuity and enterprise. Mr. Clark gave 
his further opinion that no law would be upheld which 
prohibited quantity discounts, merchandising services, 
or advertising helps, and that the court will construe 
the present anti-trust laws and any amendments to 

(Continued on page 797) 
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it will be realized and paid, and not merely held before 
the men; payment of incentive should be made at not 
greater intervals than quarterly. Personal check-ups 
where the sales manager accompanies the detail man on 
his call but does not speak at all in the doctor’s office 
are most important. 

Harry C. Phibbs, of Harry C. Phibbs Advertising 
Company, spoke on a survey of a year’s direct mail 
advertising to physicians which he made. He esti- 
mated that during the year March 1935 to March 1936 
there were 1,500 mailings to physicians or a total of 
43,000,000 pieces of mail. Some of the lists are ar- 
ranged to eliminate specialists, doctors over sixty, and 
doctors in some of the smaller towns. A total of 101 
mailing pieces arrived in one doctor’s office in one 
month. These consisted of six house organs, thirteen 
samples, seven additional samples attached to folders, 
seventy-five mailings consisting of literature, blotters, 
etc. In addition to these pieces the same doctor re- 
ceived twenty-four pieces of mail not from pharmaceu- 
tical manufacturers. 

The house organ is increasing due to the fact that 
many manufacturers have such a large number of prod- 
ucts that they cannot tell the whole story in a series of 
mailings. The largest number of mailings that can be 
made in a year by one house represents the saturation 
point. The average of returns from mailing pieces is 
about fifteen per cent. 

William J. Schieffelin Jr, of Schieffelin & Company, 
spoke on the ““Wholesale Outlook.” He said that the 
major costs of distribution could not be eliminated and 
that much of the so-called efficiency would not be 
manifested if it were not for concessions and discrim- 
inations in prices. 

C. C. Concannon, Chief, Chemical Division, Bureau 
of Foreign and Domestic Commerce, said that foreign 
trade in medicinals continued to show a healthy growth. 
Latin America has increased its share of our foreign 
trade from fourteen per cent in 1933 to sixteen and one- 
half per cent last year. Twenty republics in Latin 
America offer exceptional opportunities for foreign 
trade expansion. 

Entertainment features of the convention were in 
charge of a committee headed by James J. Kerrigan, of 
Merck & Company. They consisted of a ladies lunch- 
eon and bridge at the hotel on Monday; President’s 
Reception on Monday evening; ladies putting contest 
on Tuesday morning followed by luncheon at Kate’s 
Mountain Inn; a cocktail party Tuesday evening at 
which the entire convention was guests of the Enter- 
tainment Committee; concert by special vocal artists 
following dinner; golf tournament Wednesday after- 
noon; ladies lunch and bridge at the Casino Wednesday 

afternoon; and the annual banquet and distribution of 
golf prizes Wednesday evening. 

Winners in the Golf Tournament were: Low Gross in 
Qualifying Pound, Dr. B. Tappen Fairchild. Lowest 
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Net Score in Tournament, Dr. A. C. Boylston. First 
Flight: Low Gross, G. B. Beaumont; Low Net, A. P. 
Connor; Second Low Net, J. H. F. Dunning. Second 
Flight: Low Gross, S. V. Smith; Low Net, R. R. Patch; 
Second Low Net, R. Lincoln McNeil. Third Flight: 
Low Gross, Dr. J. P. Snyder; Low Net, B. F. Zimmer; 
Second Low Net, Floyd Thayer. Fourth Flight: Low 
Gross, Dr. J. M. Wolff; Low Net, Dr. T. H. Rider; 
Second Low Net, Dr. J. F. Norton. Fifth Flight: Low 
Gross, M. A. Frohock; Low Net, Dr. J. F. Anderson; 
Second Low Net, Dr. E. H. Volwiler. Sixth Flight: Low 
Gross, Dr. B. Dunning; Low Net, Dr. Paul S. Pittenger; 
Second Low Net, Hugh Craig. Seventh Flight: Low 
Gross, H. T. Graber; Low Net, Mrs. A. D. Armstrong; 
Second Low Net, Mrs. C. G. Predmore. Longest Drive 
was won by John G. Searle. Nearest the Pin at 18th 
hole was won by Charles E. Kelly. 





Cosmetic Meeting 
(Continued from page 793) 
them so that the manufacturers and their customers 
would not be deprived of their constitutional rights. 

Dr. E. L. Newcomb, Executive Vice-president and 
Secretary of the National Wholesale Druggists’ Asso- 
ciation, asked for the eradication of irregularities in dis- 
tribution and prices to distributors, which, he said, 
would tend to bring about a condition under which the 
consumers would be able to purchase their products on 
a fairer and more equitable basis. Manufacturers and 
the government must cooperate in eliminating unfair 
practices, said Dr. Newcomb, and for such cooperation 
he said he thought that the Federal Trade Commission 
should be strengthened, anti-trust laws should be 
amended, and fair trade acts should be enacted by the 
states and the Federal government. 

Dr. Newcomb, speaking of the Robinson-Putman 
Bill, said that while quantity discounts might be justi- 
fied if they represent the economic savings of efficiency, 
they have gone beyond the point of justification in 
many instances, and a referee, such as the Robinson- 
Patman Bill would create, is essential to determine 
which of the quantity discounts are justifiable. 

Dr. Robert L. Swain, Chairman of the Legislative 
Committee of the National Association of Retail Drug- 
gists, predicted a gradual change in the governmental 
order in the future in which trade problems would play 
an important part. Miss Frances Kneitel, counsel for 
the National Independent Pharmacists, Inc., spoke 
against price maintenance and urged that the question 
of open retail price competition be separated from the 
question of unfair trade practices. A combination of 
price, quality, and service should be emphasized by the 
aggressive retailer in maintaining his business position 
against price-cutting competition, she said. 

Congresswoman Virginia Jenckes, of Indiana, in a 
brief talk, told the convention that she would oppose 
any increase in Federal taxation on cosmetics, and 


797 














Marketing Trends 


The toilet goods division of the National Retail Dry 
Goods Association is seeking an investigation by the 
Federal Trade Commission of the practices of some 
drug and cosmetic manufacturers who refuse to sell to 
retailers who have not signed agreements under the 
so-called fair-trade laws. 

The group is also considering the potential com- 
petition for department stores on toilet goods by the 
action of chain merchandising systems in raising their 
unit price levels to $1 declaring it essential that some- 
thing be done to combat this competition or the toilet 
goods business of department stores might go the way 
of the trade in notions, which the department stores 
lost to the variety chains. 

A committee is to confer with toilet goods manufac- 
turers regarding another angle of competition on 10-cent 
items. Surveys by the committee have disclosed the 
fact that the quantity in many of the 10-cent toilet 
goods items was greater proportionately than that in 
the sizes made by manufacturers for the department 
store trade. The committee will seek to bring the pro- 
portionate quantities in closer adjustment, “‘so that 
customers can get the better bargain in department 
stores.” 


- Small Town Purchases 


The 83 cities in the United States which have popu- 
lations ranging from 75,000 to 250,000 bought a total of 
$126,429,000 worth of drug products in 1933, according 
to a survey just completed by the Household Magazine. 
The per capita drug purchase for the 9,768,145 people 
who live in these cities amounted to $12.90. 

It is also shown in the study that the inhabitants of 
the smaller towns with 2,500 to 10,000 population 
bought $131,618,000 worth of drug items in the same 
period. Per capita sales were $12.40 for the 10,614,746 
people in these towns. 
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Left-hand Pages Best 


The left-hand page has a slight advantage in winning 
reader attention over the more-coveted right-hand 
page, according to a recent study of four million in- 
quiries from magazine advertising prepared by H. J. 
Rudolph and to be published by the Columbia Univer- 
sity Press. This comes as a just reward to those who 
have uncomplainingly accepted left-hand pages in this 
publication time after time. Now, we suppose, it will be 
just as hard to get anybody to take a right-hand page. 


Cosmetic Style Trends 
From TOILET REQUISITES 


lt begins to look as though camellias would follow 
the currently popular gardenia as the next important 
flower for cosmetic manufacturers to watch. The 
flowers themselves, are already fast replacing orchids 
for evening wear. 

Everybody, or almost everybody, is excited about 
facial masks. It seems already apparent that they are 
making a strong comeback, and, of course, sachets are 
selling in such large volume that they might well be 
said to be back. 

The popular color in make-up is now rust or copper 
or anyone of a dozen other names all meaning about 
the same thing. For lips, cheeks, nails, etc. 

More and more women with white hair are using a 
blue rinse on it, for evening wear and even for street 
wear. Seems as though this market could be encouraged 
and perhaps other colors added for white hair or perhaps 
even for the more common blonde or brunette. To be 
successful, they would undoubtedly have to be easily 
removable as are the blue or purple rinses currently 
popular. 

Women returning from the various winter resorts 
this season have affected a very much deeper tan than 
usual. Their less fortunate sisters who were forced to 
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Continuing the decline of recent months, sales of toilet preparations for the 12 month period ended April 1936 
were equal to $139,763,000 compared with $136,417,000 for the same period of the previous year and with 
$140,486,000 for the year ended March 1936. These correspond to a decrease of about one-half per cent from 
the previous month and an increase of 2.5% over the same month of 1935. 


pale during the hard winter are now ready for the sun 
to do its work and will probably affect just as deep a 
tan. This has given rise to the need for a entirely new 
color scheme to fit the suntanned complexion. Many 
manufacturers have met this problem with new shades 
of lipsticks, rouges, face powders, nail polishes, etc., 
in most attractive bright shades appropriate for the 
golden brown of the outdoors. 

Coty has introduced “Gitane”’ shade, in face powder, 
lipstick and rouge and also ““Gitane”” make-up ensemble, 
perfectly color matched in the new shade. 

Similarly, Elizabeth Arden’s newest shade in lip- 
sticks, cream rouge and liquid nail polish is copper, with 
all products to harmonize in the new make-up for 
summer. 

And Northam Warren has introduced new nail polish 
shades which again are designed especially for summer 
make-up. 

These new shades have more to be said about them 
besides just merely complementing suntanned com- 
plexions. They also flatter the brilliant summer shades 
which everyone is wearing this season. 

Then there are the synthetic tan preparations which 
are convenient for those who prefer not to be tanned by 
the sun rays but like to affect the suntanned look. 


Dentifrice Buying 


Tooth powder still continues to gain in favor ac- 
cording to a survey by Crossley, Inc., New York, which 
shows that “in the first quarter of the year preceding 
May 1, 1936, tooth paste users were reported as 84 per 
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cent, while 25 per cent of consumers used tooth powder 
in the average week. Duplication is explained by 
families using both. In the final quarter of the year, the 
tooth paste figure had become 73 per cent, while tooth 
powder users rose to 36 per cent. 

“The same period saw a reduction in the number of 
purchases of dentifrices made during the average week. 
In the first quarter, 23 per cent of the families pur- 
chased some dentifrice, while in the last quarter the 
ratio had dropped to less than 20 per cent. This, ap- 
parently, is attributable to the slower consumption of 
tooth powder. 

‘As an example it was found that the ratio of Colgate 
tooth paste purchasers to Colgate users in the average 
week is 22 per cent, while the ratio of Dr. Lyons tooth 
powder purchasers to users is 16 per cent. 

“These findings are based on a survey of 40,000 
families per year in 20 cities of 100,000 to 1,000,000 
population. 


Pepsodent Plan 


Pepsodent Co. has announced adoption of a new 
consignment (Del Credere factor) plan, a price reduction 
of ten cents on its 50-cent tooth paste, and a new size 
to retail at 25 cents. 

Under the new arrangement, Pepsodent will dis- 
tribute all of its products through a selected list of 
wholesale druggists who are termed factors. These 
factors become agents of the company and will be paid 
a commission for services rendered. This plan gives 
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Department store sales of toilet preparations and drugs in the 
territory included in the New York Federal Reserve District were 
14.4 per cent. greater in April 1936 than in the same month of the 
previous year. Corresponding index numbers, corrected for 
seasonal variation and based upon December 1933 equal to 100, 
are 101.6 for April 1936 compared with 100.6 for March 1936 and 
95.4 for April 1935. 
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Sales of toilet articles and drugs by department stores in the 
Richmond Federal Reserve District continued the steady increase 
shown for more than a year. The adjusted index for April 1936 
equalled 121.1 compared with 120.8 in the previous month and 
108.0 for April of the previous year. Actual sales in April 1936 
were 3.8 per cent. greater than in April 1935. 
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The index of sales of toilet preparations and drugs by depart- 
ment stores in the Chicago Federal Reserve District increased in 
April 1936 to 117.1 from 116.4 in the previous month. The index 
number for April 1935 was 110.8. Actual dollar value of sales in 
this district were 8.3 per cent. greater in April 1936 than in the 
same month of last year. 
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Pepsodent the right to dictate resale prices from whoie- 
saler to retailer, and according to its announcement, 
“enables it to promote trade practices that will benefit 
the industry.” 

Pepsodent put the new line-up into execution by 
purchasing outright all of its products in the hands of 
wholesalers. 


Male Market 


The Chicago Daily Times asked three men and three 
women this question—*Do you approve of men using 
perfume.”’ The answers were printed in an “inquiring 
reporter’ type column on May 25. Only one of the 
six, 2 woman, said yes. 

The word perfume was probably what did it, but 
even at that, this is probably a fair cross-section of the 
present public sentiment on this subject. But as many 
manufacturers have found out, there is a great deal 
which can be done under the guise of shaving lotions, 
eau de Cologne, deodorants, etc., which cannot be done 
under the name perfume. The male market for cos- 
metics is a fast-growing one and the right product, 
combined with the right advertising can do big things 
in this as yet but slightly exploited market. 


Larger Size Preference 


Replies of 16,808 women show definite preference for 
larger sized drug and cosmetic items, rather than the 10 
cent items, according to a survey conducted by the re- 
search department of Ruthauff & Ryan, for the Faw- 
cett publications. 

In the questionnaire, women were asked to give the 
brand preference in each of 61 different classifications 
and were also asked to state the price which they 
ordinarily pay for each item. Of the 61 items analyzed, 
a preference for the 10 cent size was shown in only 15 
cases, while a preference for sizes selling at retail at 50 
cents and over was reported in 34 cases. 


Features Nationally-Advertised Products 


A voluntary chain, featuring nationally advertised 
products, is being sponsored by Meyer Bros. Drug Co. 


in conjunction with the St. Louis Globe-Democrat. 
These stores are known as Merit Brand stores and from 
600 to 700 druggists in the St. Louis area are reported 


to be members. The main purpose of the plan is to back 
cooperative advertising featuring nationally advertised 


products. Prices will not be stated in this advertising. 


For Sale 


A manufacturer with a carefully planned and at- 
tractively package treatment line of seven items wishes 
to dispose of it at a sacrifice because of illness which pre- 
vents him from carrying on. He has small distribution 


restricted to a few beauty salons. We shall be glad to 
pass along any communications to him. 
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UST A YEAR AGO, Baker started an intensive sales 
J drive to direct more pharmaceutical manufac- 
turers to the merits of Baker's Fine Chemicals. The 
chart to the right pictures our progress. 

To those manufacturers who read, listened, 
tested and bought, we say “Thank you.” We 
appreciate your business and pledge our labo- 
ratory skill and increased manufacturing facilities 


to give you even more in quality and service for 


your 1936-1937 Fine Chemical dollar. 

To those manufacturers who have yet to discover 
the uniformity and quality of Baker’s Fine Chemicals, 
may we say again the name Baker for over 30 years 
has been synonymous with chemical purity. Just as 
Baker's Analyzed Reagents mean exactness to the 
decimal for the research chemist, so Baker's Fine 
Chemicals mean measured purity to the pharma- 
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You, too, will find Baker a good name to know, 
to remember, for it is one that is on the books of 
the foremost pharmaceutical manufacturers in the 
United States. Give Baker an opportunity to serve 


you on one Fine Chemical item. If history repeats 
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J XALTOLIDE NAEF is the most 
highly developed, purest and strongest fixative 
body of a Musk-Ambergris character yet pro- 
duced. It is distinguished by its power of diffusion 
and “exaltation.” 


EVELOPED in our Geneva laboratories over 

a period of the past ten years, EXALTOLIDE 

is offered at a price that allows its use in prac- 
tically any toilet preparation. 


ESIGNED primarily as the ideal fixative 

for perfume extracts, we now recommend 

EXALTOLIDE for use to equal advantage in your 
scents for powders, creams and lotions. 


AY we send you a sample with complete 
recommendations for its application in 
your particular preparation? 


FIRMENICH & CO., INC. 


135 FIFTH AVENUE - NEW YORK 




















Duties and Prices 


The French-American Trade Treaty which became 
effective June 15, and which affected perfumery, cos- 
metics, essential oils, compounds, floral waters and 
hand-blown bottles when filled with perfume, by reduc- 
ing the rate of duty on these products will probably have 
no effect upon prices. 

Importers of perfume have been anticipating this re- 
duction for a year, and despite the tremendous increase 
in the value of the franc have refrained from raising 
their prices accordingly and waited for the reduction in 
tariff so that prices could be kept undisturbed. In other 
words, many of them have been taking a loss during 
this period rather than raise prices and then lower them 
again when the reciprocal agreement became effective. 
Even with the reduced duty, the landed cost of im- 
ported perfumes is still about 33 per cent. higher in 
dollar amount than the landed cost in 1933. 

So far as can be seen now, the agreement will have no 
effect either upon domestic perfumes, inasmuch as the 
tariff reduction on essential oils is just a gesture, as but 
few of the perfume oils carried a duty anyhow. 


Get It? 


It seems to us that the smartest trick of the month 
was Lysol signing the “Quints’” for an advertising 
campaign on this product. Lysol emphasizes that this 
is “the only disinfectant used to help protect the 
Dionne quintuplets against infection, since the day of 
their birth,” but it is what Lysol does nol say which 
intrigues us. 








Hudnut has designed this new mirrored bulk perfume stand for 
the recently introduced Tenfold Floral Perfumes of Gardenia, 
Lily of the Valley, Lilac, Jasmin and Rose. . . also for Soul of 
the Violet, Narcisse and Plaza. 
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Australian Agent 


The following letter has come to us from Essex R. 
Picot, Ltd., 222 Clarence St., Sydney, Australia. “We 
would like to take this opportunity of mentioning that 
we are creators and manufacturers of toilet prepara- 
tions, and we also act as agents for overseas manufac- 
turers. We are quite sure that there will be a number 
of your readers who would be interested in a propo- 
sition to represent them in Australia and New Zealand, 
and we are quite sure that if you mentioned this in your 
valued journal, some of your subscribers would take 
advantage of our services, and negotiate re their se- 
curing a share of the trade offering in the above markets. 

“We are an old-established company of thirty years, 
and have our head office in this city, with branches 
and agencies throughout the whole of the southern 
hemisphere. 

“We work on a commission basis, and in certain in- 
stances carry stocks of our various principals’ manu- 
factures.” 


More Style Trends 


One of the better known perfumers is now stressing 
the idea of using one’s favorite perfume odor throughout 
the toilette. For instance, perfume, face powder, toilet 
water, talcum powder and brilliantine all may be ob- 
tained in one odor, and one can even go a step further— 
the male in the family can obtain an after-shaving 
lotion in the same odor so that there will be no family 
odor clashes at all. This is a somewhat unusual depart- 
ure inasmuch as face powders, bath powders and other 
bath items are usually only faintly scented so as not to 
interfere with the personal perfume. 

Another tendency this season has been to place sun 
screens into fast evaporating lotions, marking a com- 
plete swing away from oily preparations. 

Face powders with greater covering power (heavy 
powders) and darker lipsticks seem assured for the Fall. 


Sachet Promotion 


Corday, in order to introduce new sachets, has tied 
them up with wedding gowns, and prospective brides 
who purchase wedding gowns at Lord & Taylor, New 
York, will find a small sachet sewn into the gown, per- 
fumed with Corday’s Orchidee Bleue perfume. A tag 
is attached which carries the rhyme: “Something old, 
Something new, Something borrowed, and—Orchidee 
Bleue!” Corday is planning to stage similar bridal pro- 
motions in leading stores throughout the country. 
Larger sizes of the same sachet can of course, be pur- 
chased at the regular toiletries counter. 


Woolworth’s Delivery Service 


Woolworth’s, which recently raised its top to 50-cent 
merchandise, is now offering delivery on purchases of $2 
or more. Manufacturers and other retailers are watch- 
ing syndicate store merchandising developments care- 
fully, as is indicated elsewhere in these notes. 
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ScoviLt offers the facilities of its well-established |= in Canada; or by partial manufacture in the 


plant in Toronto, Ontario, to those interested in United States and final fabrication, finishing and 


distributing to Canadian and foreign markets. assembly in Toronto, complete service on a wide 
This Toronto plant, duplicating many of Sco- _ range of parts and products can be arranged. 
vill’s United States facilities, makes possible vol- A letter to Scovill at 69 Mill Street, Waterbury, 


ume manufacture of metal parts and products or Toronto, will bring you further details. 
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SCOVILL MANUFACTURING COMPANY, WATERBURY, CONNECTICUT 
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HALKAGING NITES 


Powder Control 


Here is a new device for powder control which the 
inventor claims marks the first advance in powder 
drums since the transparent tops. This device consists 
of a two-skirted drum and deck which forms a powder 
reservoir and a control dispensing well. The powder 
automatically feeds into the well from the reservoir as 
it is needed. The well is thus automatically filled at all 
times and keeps the powder in a controlled area at its 
natural point of application to the center of the puff. 
Once the transparent window has been broken, the puff 
itself acts as a seal to the well. 

These devices may be fabricated in all materials, 
paper, metal, plastics and combinations, for use in all 
types of powder containers—face powder boxes, dusting 
powder boxes, loose powder compacts, deodorant 
powders, etc. 

The inventor, Arron R. Chisholm, believes that this 
patented device, through its automatic control of the 
powder in the container, makes an important contribu- 
tion to neatness of the package after it is opened and to 


consumer convenience in using the contents. The 
accompanying photograph shows the device as it 
appears in a powder box and also shows a bottom view 
of the device itself. We shall be glad to pass along to 
Mr. Chisholm any communications from interested 
manufacturers. 


Single-Dose Packages Again 


We still hold to our belief that the single-dose pack- 
age is sound for the manufacturer and for the retailer. 
And so, we are glad to hear a report that one of the 
largest of the hair tonic manufacturers is planning to 
bring out a single-dose package. To make it more in- 
teresting, this product, a liquid, is reported to be going 
into a single-dose-size collapsible tube. The package, 
we hear, will sell individually and six or twelve to the 
carton. 

This type of package looks to us like the best way for 
the retail druggist to meet five-and-ten competition. 
It gives the manufacturer a new mass pick-up market 
through the retail druggist, most of which he is missing 
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Caseal double-shell, 
available in a variety 
of attractive colors, or 
lithographed with in- 
dividual designs. 












The Duo Oval, Patent No. 90023. 


SAY GOODBYE TO PACKAGING PROBLEMS! 
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@ At the point of sale the Invisible Salesman—effec- 
tive packaging—is your product's best friend. But the 
sales ability of this ever-present salesman depends 
upon you. Make certain that this invisible salesman 
delivers a striking message of smartness, quality and 
convenience. Place the whole problem of containers, 
closures, label and carton design as well as shipping 
cases in competent, experienced hands where every 
detail will be built into a harmonious sales-producing 
package. Turn your entire packaging problem over 
to the Complete Packaging Service of 

OWENS-ILLINOIS GLASS COMPANY, TOLEDO, OHIO 
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now. We don’t think it will influence the large size any 


more than the ten-cent size has. It may sample and 
help the large size. 

All of which leads us to our final thought that a large 
portion of the public is waiting for a single-dose medi- 
cine set to keep around the house, automobile, boat, 
country home, etc. A nice kit of staples or three units 
of frequently used items, should find a ready and willing 


consumer acceptance. 


Coty’s “Sub-Deb” 


Coty’s new “Sub-Deb” Lipstick Tester is an in- 
teresting packet. It is a bit larger and more attractive 
than a pack of matches, but opens and closes the same 
way. Inside are three different shades of lip rouges in 
small metal containers, actually containing enough 
rouge for a successful trial, and above the lip rouge 
itself, on the cover of the package, suggestions are made 
for shades of face powder to be used to complement that 
particular shade of lipstick. The idea seems to be a 
novel one, because the woman can take the tester home 
and make her trial instead of endeavoring to do it at the 
counter. 

The ““Sub-Deb” lives up to the standard set by the 
Coty “Palette” and the Coty “Air-Spun” sampler. 
Coty does this sort of thing particularly well and very 
cleverly. 


Guest Powders 


Here is a guest powder package by Colonial Dames 


which should excite any hostess or any guests. Five 


different shades of powder in individual bottles with 
shaker tops—obviously so that there shall be no dipping 
A very smart idea, beau- 
tifully presented in an old rose and silver box, it should 
And, although 
Colonial Dames doesn’t say so, these containers have a 
very obvious re-use value. 


of puffs into the powder. 


be the pride of every guest room. 
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“Big Boy“ 


The apparent demand for the large, family, or 
economy size packages of standard household remedies, 
some time ago caused E. R. Squibb & Sons to market a 
quart size bottle of mineral oil, which package they 
called the “Big Boy.” The success with this size 
package has now resulted in Squibb introducing a 
quart size of Milk of Magnesia, and a twenty-four 
ounce size of Cod Liver Oil. 

The Milk of Magnesia package limit was formerly 
twelve ounces, and it now goes to thirty-two ounces. 
Another change being made in all size bottles of Squibb 
Milk of Magnesia is that these bottles are made of 
glass is far more resistant to alkali than was the glass 
formerly used. 

The difficulty which some forsee in marketing a 
double-size, or twenty-four ounce size of Cod Liver Oil 
is that the price of this size goes over the dollar, and 
the ordinary consumer is not accustomed to paying 
over a dollar for a standard household item. 


Dual Container 


De Vilbiss is marketing a combination atomizer and 
powder jar—with the bottle part of the atomizer con- 
cealed in the cover, leaving ample room for powder in 
the jar. 





“Trading Up“ 


(Continued from page 763) 


increased numbers to fine treatment lines to obtain the 
best merchandise and the higher quality it represents. 
This winter there has been a very definite rise in quality 
buying and a very decided increase in the sale of the 
larger sizes of beauty preparations. Customers who 
bought the smaller sizes of cleansing cream in the past 
few years are coming back for the half-pound and pound 
jars. And instead of being contented with a one cream 
purchase, women are now demanding complete, in- 
dividualized treatments for their skins. 

‘“‘During the past six months Helena Rubinstein has 
launched a number of quality products, all of which 
have met with an unusually enthusiastic response. 
While these preparations can be presented separately 
and in a great many cases are sold in this way, they are 
also featured as being essentials in carefully planned 
and complete treatments. Thus, the Special Eye 
Cream and the Special Throat and Neck Cream are 
packaged in complete treatment kits for the throat and 
eyes; and here again the treatment idea is proving itself 
economically sound. 

“We think there can be no doubt that the cosmetic 
industry is ‘trading up’, and that consumers as well as 
retailers are turning back in increased numbers to 


established and responsible manufacturers.” 
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Our experience of more than fifty years in 
designing and manufacturing the collapsible 
tubes used for many famous products 1s at 
your service, We cordially invite you to con- 


sult with us on your tube problems Your in- 
quiries will be given sympathetic consideration 








=see ee we ret OS er eps etl Sree rereeTrar 





Pere reerril i orerresrrests 





























i 
i 
3 
3 
i 





i: Bit i 


WHITE METAL MFG. CO. 
HOBOKEN NEW JERSEY 


New York Office: Chicago Office: Detroit Office: 


F. L. Butz Charles A. Rindell, Inc. R. M. Stevenson 
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APPLICATORS 


Attractive and prac- 
tical applicators with a 
specially attached 
sponge dauber that 
will not pull out. Fur- 
nished with or without 
bottles. An ideal clo- 
sure and applicator for 
every type of liquid 
preparation. 

Let us fit one to your 


bottle. No obligation 





PRODUCTS. 
COMPANY v'xeLano 
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... HOW YOUVE 
GOT A PACKAGE ! 


“That's a real package. That's one I'll be glad to keep 


out where customers can see it. That package really 
attracts attention ... I?'ll help us to sell your product 
.. easy to handle ... easy to wrap too ...1 wish more 
manufacturers had packages like that.” 
Dealers instantly recognize the merchandising value 
in Ritchie package styling. They see the promise of 
consumer demand in the planned appeal of a Ritchie 
design. 
A package by Ritchie helps to get your merchandise 
into the dealer’s store; helps keep it 
moving into the consumer’s hands. 








WRITE FOR THIS BOOKLET. It will give 
you a new appreciation of modern pack- 
aging . .. and new ideas on point of sale 
merchandising. Explains in detail how the 
Ritchie organization operates and how it 
can be of assistance to you. Important to 
every merchandising and sales executive. 
Write for free copy. 





W. ©. RITCHIE ano COMPANY 
8847 BALTIMORE AVENUE, CHICAGO 


New York 
Cincinnati 


Detroit 
St. Louis 


Minneapolis 
Ft. Wayne 


Philadelphia 
Los Angeles 
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Puastic Containers 


tich, color al appealing 


Bringing out a new product? Re-packaging an old one? 
Then use a smart, modern container of gay molded plastic 
material, as molded by Norton Laboratories. Tests show 


that women instinctively prefer them. 


For creams, use a plastic jar like the one above, with your 
name richly engraved on the cover if you prefer. One, 
two and four ounce sizes available. Gayly colored tops 


optional. For creams of any water-content. 


For rouge and eye shadow, use one of our new designs in 
colorful screw-top boxes. They're different from other 
stock boxes, carefully made, and can be engraved or 
labelled. Standard in 1/8, 1/16, 1/30 oz. sizes. 


Whether you make drugs, cosmetics or specialties, see our 
line of boxes, jars, and special containers before planning 
new packages. Just tell us your problem, and ask us for 
suggestions and samples. 


NORTON LABORATORIES 


MN € 6 8. PP OR Sao ee 
LOCKPORT . : - NEW YORK 
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BOTTLES and JARS 


@A full line of bottles and jars always 
in stock for immediate delivery. 


@ Available in small or large quantities. 
Jars: Clear, Opal or Colored, in all 
standard sizes—any quantity from 
stock. 


@ Perfume bottles, standard moulds or 
special design. 


@ Lotion bottles—many very attractive 
designs for your immediate use. 


@ Bottles and jars with and without 
caps. Let us quote on any size order 
for any type of bottle or jar. 


HAGERTY BROS. & CO. 


10 PLATT ST., 


NEW YORK CITY 
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DO YOU KNOW —— 


HOW TO 
PACKAGE 
FOR PROFIT 


by 
Carroll B. Larrabee 


An effective package isn’t just a heip—it's a necessity to- 
day. This new book—written by a nationally known 
authority—offers the latest word on modern packaging. 


It will tell you how to— 


choose the right shapes and colors 
use the right type and illustrations 
write effective package copy 
introduce novel ideas and gadgets 
plan window displays of packages 
profit by improvements made by others 
and avoid their mistakes. 


Completely illustrated with over seventy photographs of 
successful packages for every type of product. 


206 pages Price $3.50 


THE DRUG & COSMETIC INDUSTRY 


101 WEST 31st ST. NEW YORK CITY 


Please remit with order 
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There’s that about 
an attractive, lithographed 
iobaMmoxeyalc-bbat-) amas Zable) oMBtah gt 1c 
selection and repeated use. 
Why not see if Continental's 
packaging service cannot 
cooperate as effectively with 
you as it has with these, and 
many other manufacturers ? 








wre 
(ISTERINE 35 
100TH F 
rowoe® 


Bo! 


ier 
ar 























) ) Cc containers BY BRIDGEPORT impart that atmosphere of 


distinctive charm essential to the finest cosmetic products. 


JAR CAPS 

ROUGE CASES 

POWDER BOX COVERS 
EYEBROW PENCIL HOLDERS 


METAL NOVELTIES 
TO ORDER 


The 
BRIDGEPORT 


BRIDGEPORT - CONNECTICUT 
PHONE: BRIDGEPORT 3-3125 


Est 1909 


BOTTLE CAPS 
VANITY CASES 
PASTE ROUGE CONTAINERS 


LIPSTICK HOLDERS 
(ALL TYPES) 
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A Monthly Series of Technical Articles for Chemists and Executives 





ETHYL ALCOHOL PRODUCTION 


: 1935 mane 
Kin] 


2S A ES 
Te ee ee 


(moving twelve-month averages, 1935=100) 


ETHYL ALCOHOL 


Production 1936 1935 
1000 Jan.-Mar. 39,825 34,901 
proof March 13,899 12,844 
gals. February 12,747 9,767 

Withdrawals 
1000 Jan.-Mar. 36,686 34,658 
proof March 12,320 14,620 
gals. February 11,770 8,603 





TOILET PREPARATIONS MFRS. 
MAY USE LARGER CONTAINERS 


T. D. 4607 Outlines Procedure, 





Manufacturing permittees producing 
toilet preparations may file application 
under Treasury Decision 4607 for au- 
thority to use containers of more than 
one gallon capacity as prescribed by 
Regulation: 

Circular Letter AT. 161 describes pro- 
cedure and reads as follows: 

“The application should be made to 
the Supervisor in whose district the per- 
mittee is located, and must set forth fully 
the reasons for desiring the exemption, 
the name, alcoholic content and quantity 
of each product to be so sold, the actual 
size of the containers to be used, the 
name and address of the purchaser and 
whether such purchaser proposes to use 
the product for his own purposes or to 
resell the same. 

“The Supervisor’s action on the appli- 
cation should be based primarily on the 
bona fides of the reasons of the pur- 
chaser for desiring to obtain the prepa- 
rations in larger than one-gallon con- 
tainers and the actual needs therefor, 
which should be determined by investi- 
gation of the purchaser. If the pur- 
chaser is located in another district, the 
Supervisor of that district should be re- 
quested to make the necessary investi- 
gation in order to avoid denying to per- 
mittees in one district privileges which 
are granted in other districts.” 





The Philadelphia sales office of U. S. Industrial 
Alcohol Sales Co., Inc. has recently been re- 
moved to new offices in the Terminal Con- 
course Building, 401 North Broad Street. 
The office was formerly located at 800 North 
Delaware Avenue. 








ALCOHOL ESSENTIAL IN ART OF PERFUMERY — 
SERVES AS SOLVENT AND DIFFUSING AGENT 





Science of Preparation of Perfume Materials Has Progressed 
but Alcohol Remains Only Satisfactory Solvent 





The modern art of perfumery depends on alcohol as a solvent and diffusing 
agent as much today as ever. While perfumers and chemists have made substan- 
tial progress in their efforts to duplicate in perfume essences the natural odors 
of flowers, no solvent which will satisfactorily replace alcohol has been found. 


NEW C.D. FORMULAS 


The Office of the Commissioner of In- 
ternal Revenue, Treasury Department, 
has issued T. D. 4646 modifying Com- 
pletely Denatured Alcohol Formulas 5-A 
and 10 and directing further denatura- 
tion of stocks of these formulas now on 
hand. 

T. D. 4646, approved May 27, 1936, is 
quoted below: 

“Pursuant to authority conferred by the 
Act of June 7, 1906 and Title III of the 
National Prohibition Act, Completely De- 
natured Alcohol Formulae 5-A and 10 Au- 
thorized by Treasury Decision No. 10 ap- 
proved June 30, 1932 are modified to read as 
follows effective from the date of approval 
hereof to July 1, 1936: 


Completely Denatured Alcohol Formula 
No. 5-A Modified. 


To every 100 parts by volume of ethyl alcohol of not less 
than 160° proof add: 

2.5 parts by volume of denaturing grade isopropanol. 

3.0 parts by volume of the compound pontol or a com- 
pound similar thereto. 

2.0 parts by volume of methyl isobutyl ketone. 

0.5 parts by volume either aldehol grade A or denatol or 
a compound similar thereto. 

0.5 parts by volume of the compound calorite or a com- 
pound similar thereto. 

0.25 parts by volume of commercial alpha terpineol, 
denaturing grade, 











Completely Denatured Alcohol Formula 
No. 10 Modified. 
To every 100 parts by volume of ethyl alcohol of not less 
than 160° proof add: 

5.0 parts by volume of the compound tecsol or a compound 
similar thereto. 

2.5 parts by volume of the compound pontol or a com- 
pound similar thereto. 

(Continued on next page) 


Alcohol is important because it blends 
with the odors of the perfume essences 
and increases their strength and natural 
qualities. It can be said that alcohol acts 
almost as an ingredient of perfume, for 
it contributes so much to it. Often the 
perfume essences seemingly have little 
odor in concentrated form, but when al- 
cohol is added, the odors are diffused and 
all the delicacy and bouquet of the per- 
fume become apparent to the sense of 
smell. 

Perfume Alcohols 

It is not known when alcohol was first 
used as a solvent for perfumes, but no 
doubt it has been for centuries. In the 
United States, alcohol for perfumers 
known as ‘‘Webb’s Cologne Spirits” has 
been sold for over one hundred years by 
James A. Webb and Sons. This firm is 
now a part of the U. S. Industrial Alco- 
hol Co. U.S. I. also offers a special grade 
of alcohol of extremely high purity and 
neutral odor, particularly for the per- 
fume trade. 

Both alcohol and perfume have been 
known from the time of our earliest re- 
corded history. The tombs of Egypt 
have revealed traces of perfume, and a 
recipe for the making of perfume from 
sweet spices and frankincense is given 
in the Book of Exodus. Myrrh is prob- 
ably the earliest known aromatic gum of 
which we have a record: this was men- 
tioned in an Egyptian papyrus written 
about 2000 B. C. 


(Continued on next page) 








PERFUME ESSENCES are extracted from natural flowers with volatile solvents in this factory 
in France. Such essential oils as grasse and rose are produced by this method of extraction. 


Prepared Monthly by the U. S. Industrial Alcohol Co. 
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ALCOHOL AND PERFUME 


(Continued from preceding page) 


Each period of history has seen addi- 
tions to the list of raw materials used 
in the manufacture of perfumes. At the 
present time a few products of animal 
origin and many natural products of 
vegetable origin are employed, but the 
chemical laboratory has contributed the 
most important items. Synthetic aro- 
matics are numberless, and some of our 
most popular odors are built up from 
simple raw materials. 

Three of the most interesting animal 
products are ambergris, musk, and civet. 
Ambergris, one of the rarest and most 
valued aromatic gums, is the morbid se- 
cretion of the sperm whale. . Certain 
“viverrine carnivores,” members of the 
cat family, excrete a semi-liquid, civet. 
These animals, known as Civet cats, are 
found in southern Asia and in Ethiopia. 
Musk, one of the materials used in an- 
cient times, is a glandular secretion of 
the musk deer. 

The preparation of perfume from ani- 
mal as well as vegetable materials has 
taken four principal forms: Expression, 
Distillation, Enfleurage, and Extraction. 

Citrus fruit oils are obtained by ex- 
pression—squeezing or pressing. Oils 
of orange, lemon, and bergamot, the last 
a constituent of Eau de Cologne, are ob- 
tained by this method. Distillation with 
water is now widely used, but some es- 
sences are made by Enfleurage. By this 
method, natural flowers are placed on 
odorless fat or grease and the odors are 
absorbed from the flowers. The perfume 
odors are then extracted from the fat 
with alcohol or by maceration, during 
which the fat or “pomade” is melted. 

The object of perfumers has always 
been to duplicate exactly the wonderful 
natural and exquisite odors of flowers. 
This was not possible, in many cases, 
until modern chemistry opened the way. 
The products of nature have now been 
synthesized to such an extent that nearly 
all known natural odors can be dupli- 
cated in the laboratory. A large number 
of synthetic aromatics are available, and 
new ones are constantly being developed. 
These in combination with each other, 
and in combination with the natural es- 
sences, make the possible odors almost 
limitless. 

Today two popular perfume odors, 
gardenia and Russia leather (Cuir de 
Russe), are purely of synthetic origin, 
and such odors as rose and lily-of-the- 
valley often contain little if any of the 
natural aromatic oils. 

Odors do not altogether depend upon 
the perfumers’ art for their popularity; 
style trends and locality determine to a 
large extent what odor the perfumer 
shall offer. 





| 
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PERFUME GRADE ALCOHOL | 
OFFERED BY U.S. L 


Formulas of Specially Denatured | 
Alcohol authorized by the Treasury 
Department for use in the manufac- || 
ture of perfumes are offered by || 
U.S.I. in a special high grade. | 

Every step in the production of 
these high quality formulas is 
watched with scrupulous care, hav- 
ing in mind the exacting require- 
ments of this most particular trade. 
The pure spirit before denaturation 
is rigidly tested for proof and free- | 
dom from foreign odor and the de- | 
naturants are likewise checked for | 
purity and odor characteristics. The 
resulting finished formulas therefore || 
represent the highest quality and | 
uniformity attainable, and manufac- || 
turers have come to depend on the I 
U.S.I. grade for their finest products. | 

| 
| 





Two formulas especially adapted | 
to the needs of perfumers, S.D. No. | 
39-B and S.D. No. 39-C, are avail- | 
able to qualified purchasers, in the | 
usual size containers. 

Authorized composition is given be- | 
low: 

S.D. No. 39-B 

To 100 gallons of ethyl alcohol add: 
2% gallons diethyl] phthalate and 1% 
gallon of denaturing grade tertiary 
butyl alcohol. 

S.D. No. 39-C i 

To 100 gallons of ethyl] alcohol add: | 
1 gallon diethyl phthalate. \| 








NEW C. D. FORMULAS 


(Continued from preceding page) 


2.5 parts by volume of denaturing grade isopropanol. 
2.0 parts by volume of methyl isobutyl ketone. 
0.5 parts by volume of aviation gasoline. 


“Except as to that packaged in drums or 
smaller containers, all stocks of completely 
denatured alcohol formulae numbers 5-A and 
10 on the premises or in the possession or 
under the control of denaturers including 
stocks sold on consignment and remaining in 
the hands of the denaturers or their con- 
signees, must be immediately further dena- 
tured by having added thereto 1.75 gallons of 
methyl isobutyl ketone to every 100 gallons. 
This denatured alcohol must be marked and 
branded completely denatured alcohol for- 
mula No. 5-A modified or completely dena- 
tured alcohol formula No. 10 modified, re- 
spectively. 

Specifications for Methyl Isobutyl Ketone 

Acidity: Not more than 0.02% as acetic acid. 

Specific Gravity: 0.799 to 0.804 at 20/20 degrees C. 

Color: Water-white. 

Boiling range (760 mm.): None should come over 
below 113 degrees C. or none above 119 degrees C. 
when distilled by the A. S. T. M. method.” 








| TECHNICAL DEVELOPMENTS | 








The items in this column are gathered 
from many varied sources. Further infor- 
mation may be obtained by writing to U. S.1. 


U S | 


Food products may be given additional aroma 
by adding highly concentrated aromatic sub- 
stances, according toa recent report. Concen- 
trates with the flavor of strawberries, rasp- 
berries, rum, and vanilla are available to give 
sweetmeats a natural aroma. The materials 
will keep, and will withstand the high tem- 
peratures of the boiling process. 


U Ss | 


Fabrics can be marked by the use of an invis- 
ible marking ink which is applied by a special 
machine. Letters or symbols are discernible 
only when the fabric is viewed under a fil- 
tered mercury -vapor light. The ink will re- 
main on the fabric permanently, and will not 
fade. It is also reported that this ink has no 
effect on the fabric, and will not cause dam- 
age if spilled. 
S 1 

A new luminous green paint has been developed 
for rendering small objects such as light 
switches, keyholes, or alarm signals visible in 
the dark. The paint is said to be non-poison- 
ous. It contains no radium, phosphorus, 
or calcium sulphide. Light is absorbed and 
the luminosity is retained for several hours 
in the dark. It is sold in kits containing a 
brush and waterproof lacquer. 


U S | 


A washing and softening agent can be prepared 
by treating sperm oil with a mixture of sul- 
furic acid and the glycerol ester of sulphuric 
acid. According to a description of the proc- 
ess, which is covered by a Swiss Patent, sper- 
maceti can be substituted for the sperm oil. 


U Ss | 


A new socket dial thermometer is on the mar- 
ket. It is available in the self-contained type 
as well as in the distant reading type. The 
former type can be used at any angle without 
employing a special stem. The distant read- 
ing type is furnished with six feet of con- 
necting tubing and a union bulb. A complete 
set of scales, ranging from —20° to +800° 
F. (or corresponding centigrade) is avail- 
able. is ‘ | 


Lubricants can be more easily applied to labora- 
tory apparatus, small instruments and deli- 
cate machinery by a new oiler. It has the ap- 
pearance of a fountain pen and can be car- 
ried in the pocket. Brass and pyralin are 
used in the construction and the oil supply 
is visible. 
U 5 | 

A new alcohol-soluble resin of synthetic origin 
has been introduced. Melting point is said to 
be 95° C. or lower according to requirement, 
color range is from 1 to 8, acid value is 5 or 
less and ash under 0.1%. Freedom from wax, 
dirt, moisture and all foreign and insoluble 
matter is also claimed. 





U.S.INDUSTRIAL ALCOHOL Co. 


WORLD’S LARGEST PRODUCERS OF INDUSTRIAL ALCOHOL 


SPECIALLY DENATURED-A// Formulas 
SOLOX -The General Solvent 


ETHYL ALCOHOL 


@ COMPLETELY DENATURED-A// Formulas e 
u.S.1. Pyro Brand DENATURED ALCOHOL 
PURE (190 PROOF) TAX PAID—TAX FREE 


U. S. L—U. S. P.-Ethyl ¢ WEBB’S-Ethy/ 


ANHYDROUS: Denatured e 


ABSOLUTE- Pure 
@ SUPER PYRO Anti-Freeze 


Executive Offices: 60 East 42nd Street, New York, N.Y. Branches in all Principal Cities. 






































People 


Keim Honored 

R. D. Keim, Vice-president and Sales 
Counsellor of E. R. Squibb & Sons, was 
given a Bon Voyage Dinner at Hotel 
Commodore, New York, on Wednesday, 
May 27. Upwards of 130 of Mr. Keim’s 
friends were present to wish him a pleasant 
trip on the three months’ vacation which 
he proposes to take. This is Mr. Keim’s 
first real vacation since his thirty-two 
years with Squibb. 

Turner Currens, Vice-president of Nor- 
wich Pharmacal Co., was toastmaster, and 





R. D. KEIM 
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with his keen wit kept the diners in an 
Mr. 
Currens called on many of those present. 
At the speakers’ table Mr. Currens called 
on Carleton H. Palmer, 
Squibb; Lowell Weicker, Vice-president in 
Charge of Sales of Squibb; Percy C. Mag- 
nus, President of the New York Board of 
Trade; James C. Chilcott, Chairman of the 
Drug, Chemical, and Allied Trades Sec- 
tion of the New York Board of Trade; and 
Joseph C. Hearn, President of Harold F. 
Ritchie Co. 

Mr. Hearn, who was long associated 
with Mr. Keim in the Squibb organization, 


uproar almost from start to finish. 


was chairman of the dinner committee. 
He made the presentation to Mr. Keim on 
behalf of those in attendance of a steamer 
trunk. 


Desprez Visits Here 
Jean Desprez of Parfumerie F. Millot, 


aris, has been spending some time in this 


country, making his headquarters with his 


American representative, A. Mosheim. He 


says that, because of the uncertain condi- 
tions in Europe which have greatly cut 


into the European sales of French per- 


fumes, the American market is becoming 
increasingly important. 
found a noticeable trend to higher price 
perfumes. 


Mr. Desprez has 


BON VOYAGE DINNER TO R. D. KEIM 
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Stevens Resigns 

George Stevens has resigned from his 
position as general manager of the Eliza- 
beth Arden Sales Corp. Mr. Stevens has 
not announced his future plans. 


Canaday Vice-President 

Wilbur D. Canaday was elected director 
and vice-president in charge of sales at the 
annual Board of Directors meeting of Len- 
theric, Inc., New York. Mr. Canaday was 
appointed general manager for Lentheric, 
Inc., June 1, 1933, and his successful 
handling of the sales and distribution of 
Lentheric products is responsible for this 
recent promotion. 


Cox 56 Years with Tilden 

J. Harry Cox, president and treasurer of 
the Tilden Co., New Lebanon, N. Y., com- 
pleted his fifty-sixth year with the com- 
pany on May 25. The Tilden Co., which 
was established in 1824, is the oldest phar- 
maceutical manufacturing house in the 
United States. 


Watt Travels on Hindenburg 

A. G. Watt of Cleveland, representing 
the Hummel Chemical Co., Inc., New 
York, is in Germany on a combined 
pleasure and business trip. He made the 
trip as a passenger on the air ship Hinden- 
burg, leaving New York, May 11. 


Charles Huisking Returns 

Charles L. Huisking, president of 
Charles L. Huisking & Co., Inc., and Conti 
Products Corp., New York, and Mrs. 
Huisking returned from Europe on the SS 
Washington, May 28. His trip took him 
to France, Italy, Switzerland, Germany, 
Norway and England. 















































on a Firm Foundation 


of 
Modern 
Laboratory Methods 


incorporating 


Continuous research that tests and 
retests all ingredients and methods. 
Scrupulous attention to product 
purity and uniformity. 


Style conscious creation of color- 
tones that fill) consumer demand. 


In short 


. . . Establish your cosmetic prestige 
. build your sales with Kolmar Products 


. .Smoothassilk Dry Rouge, Perm-indel 
Lipstick, Ko)mar Serrate Puffs and other make- 


up products in bulk or complete packages. 


SE 


Write for further information to 


AR LABORATORIES 














Eastern Representative Southern Representative Chicago Representative Pacific Representative 
M. C. Boyd Warren Curey Norman Kole Pacific Coast Office 
246 Fifth Ave. 2895 Peach Tree Road 11-108 Merchandise Mart 901 E. 31st St. 
New York City Atlanta, Ga. Los Angeles, Cal. 
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Dr. Guenther Abroad 

Dr. Ernest S. Guenther, chief research 
chemist of Fritzsche Brothers, Inc., New 
York, has gone to Europe where he will 
spend about five months studying different 
essential oil producing sections, crop con- 
ditions, yields, quality of oils produced, 
etc. 


Taib on Trip 

Gaston Taib, president of Gaston De 
Paris, New York, left June first, on 
an extensive trip throughout the United 
States. Mr. Taib will visit all the depart- 
ment stores in the key cities in the interests 
of his recently introduced all-liquid treat- 
ment line. 


Goldet Abroad 
Roger Goldet, vice-president of Pinaud, 
Inc., sailed on the SS Aquitania, May 21, 
for Europe. Mr. Goldet plans to spend 
about a month in France and England. 


Wilckens—Ene Sales Mgr. 

A. J. Wilckens has been made sales 
manager of the Ene Laboratories, New 
York, manufacturers of private brand cos- 





A. J. WILCKENS 


metics. For the past six years he has been 
with Helfrich Laboratories and before that 
he was with Julius Schmid, Inc. Arthur A. 
Glass is the president of Ene Laboratories 
and Dr. M. Gotham is the vice-president 
and chemist. 


Balaguer Leaving U. S. 

A. Balaguer, formerly with Lightfoot 
Schultz Co. 
manager, 


Liner Santa 


for eleven years as export 
sailed June 6 on the Grace 
Paul, for Columbia, South 
America, where he plans to manufacture 


soap and cosmetics. 


Goetz Joins McK. & R. 

Albert J. Goetz has joined the advertis- 
ing department of McKesson & Robbins, 
New York. He was formerly advertising 
manager of the Hunter Baltimore Rye 


Distillery, Inc., and before that of Cluff & 
Pickering, Ltd. 
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Weiss Forms Alba Co. 

W.E. Weiss, Jr., son of Dr. W. E. Weiss, 
has announced the organization of the 
Alba Pharmaceutical Co., Inc., manufac- 
turers and distributors of a line of ethical 
drug products. His father is chairman of 
the board and general manager of Sterling 
Products, Inc. Mr. Weiss was formerly 
with the Bayer Co. in New York and later 





W. E. WEISS, JR. 


with Bayer Products, Ltd., in London. 

Products manufactured by the Alba Co. 
will include brocanol, dovial, pontral, 
roccal, taldan, triple bormides, alba, tar- 
tro quiniobine, quiniobine and quicamphol. 

The new company will have general 
offices at 80 Varick St., New York, and 
laboratories at Rensselaer, N. Y., with 
branch offices at 589 East Illinois St., 
Chicago, and 420 Second St., San Fran- 
cisco. 


Schneider with Elizabeth Arden 


Schneider, 
in London, 


Lawrence with 
Conde Nast ap- 
pointed sales manager of the Elizabeth 
Arden Sales Corp., New York. 


formerly 
has been 


Ellery Mann Heads Tampax 


Ellery W. Mann, for ten years president 
of Zonite Products Corp., is now president 


of Tampax, Inc., which company is mar- 
keting Tampax, a sterilized cottom tam- 


pon for use in place of sanitary napkins. 





ELLERY W. MANN 


Thomas F. Casey and E. A. Griswold, 
both formerly of Zonite, are associated 
with Mr. Mann as vice-president and 
treasurer and vice-president in charge of 
production, respectively. 


The Drug and Cosmetic Industry 





Stanley Simpson Honored 

A testimonial dinner was given May 20, 
for Stanley B. Simpson upon his comple- 
tion of fifty-nine years of service to the 
Meyer Brothers Drug Co., St. Louis. Mr. 
Simpson, who started as an office boy, is 
now second vice-president and assistant 
general manager of the company, which 
was founded in 1852 and which is the old- 
est drug distributor and manufacturer 
west of the Mississippi. 


Address Fashion Group 

Elmer Sheets, editor of Toilet Requisites, 
and Dr. Edward Bocker, of the New York 
Board of Health, were speakers at a 
luncheon of the Cosmetic Section of the 
Fashion Group, held in the Town Hall 
Club, New York, May 21. 





Caldwell with Elizabeth Arden 


A. J. Caldwell, formerly in charge of 
operations for the Lightfoot Schultz Co., 
New York, has joined the Elizabeth Arden 
Sales Corp. in a similar capacity. 





Conklin Joins Helfrich 


Helfrich Laboratories announces the 
addition of Walter A. Conklin to its sales 





W. A. CONKLIN 


Mr. Conklin is well known in the 


trade having been with Pinaud for eight 
years. 


force. 


Dr. Keller Visits Here 

Dr. and Mrs. K. T. Keller of Germany 
are visiting in New York. Dr. Keller is 
production manager of Schimmel & Co., 
A. G., Miltitz-Leipzig, manufacturers of 
aromatic chemicals and_ essential oils. 
While here he is making his headquarters 
with the associated firm of Schimmel & 


Co., Inc., New York, of which his brother, 


G. Keller, is general manager. 


Vadsco Honors Antanow 

Five hundred employees of the Vadsco 
Sales Corp., New York, attended a testi- 
monial luncheon which was given at the 
Park Central Hotel, that city, for Samuel 
L. Antonow, president of the company. 
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Three outstanding products representing 
the ULTIMATE for use in a high-grade face 23 
powder. Well known for their adherent 
properties, extreme fineness and lightness 


of bulk. 






Samples on Request, Gladly 


Orsi 


PRODUCTS CORPORATION 


215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK, N. J. 











CHICA PHILA BOSTON LOS ANGELES 
844 — 2953 “esta ay 131 State Street 742 So. Hill St. 

\ Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 
Thymol Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils K_ Perfume Bases Quince Seed 
Rice Starch Zine Oxide French Olive Oil Irish Moss 
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Teeter Gets New Honor 

Albert A. Teeter, secretary of Chas. 
Pfizer & Co., New York, has been ad- 
mitted the Royal 
Photographic Society of Great Britain. 
About a year ago, this camera fiend (see 
Tue DruG AND Cosmetic INpustry, July, 
1935), was elected to membership in this 
society, but now out of a clear sky comes a 
letter from London, dated May 12, 1936, 
him to associateship. The 


to associateship of 


admitting 


society now addresses communications to 
him as: Albert A. Teeter, Esq., A.R.P.S., 





THE TEETER BABY 
One of 2,000 Shots 


so don’t forget to follow this form in your 
next letter. 

Bert is just as mad over cameras as he 
was a year ago, only more so, if that is 
We don’t know what this new 
honor will do to his enthusiam but we fear 
for his health if he stays in air-condi- 
tioned dark rooms much more of the time 
and misses his vitamin D. One who has 
not been exposed to the camera germ can 
not realize what this new honor means, but 
suffice it to say that there are two others 
in this large country of ours. 

Since a year ago Bert has augmented 


possible. 


his assortment of cameras with two new 
and advanced ones. So in addition to his 
many Graphflexes, two Zeiss Contaxes, he 
now has an Exacta, and an Ikomat. Dur- 
ing the past year he won the Contax prize 
with a picture of a swan. 

During the recent convention of the 
American Drug Manufacturers’ Associa- 
tion we had the opportunity of introducing 
Bert to Harry Phiibs of Chicago, another 
camera bug. Before they finished talking 
they made.a bet as to which of them would 
get the best picture at the convention. For 
the following four days both of them were 
sneaking around the grounds of the Green- 
brier trying to outsmart each other in 
finding beautiful pictures. Each knew 
what the other liked, and each thought 
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that he could win the bet by pleasing the 
other. We do not believe any judge was 
appointed. Therefore they have to decide 
the bet between themselves. Bert was on 
his toes and took no less than 300 pictures 
with three or four different cameras. 
Bert’s baby is still a favorite target for 
his cameras, and we show one of the many 
perfect shots that he has recently made of 


her. 





Vadsco Directors Elected 

All directors of the Vadsco Sales Corp., 
New York, were unanimously re-elected at 
the annual meeting of the stockholders. 
The directors are: Samuel L. Antonow, 
John Glossinger, Glenn W. Haskell, Rob- 
ert E. Lee, Louis S. Ottimer and S. Barks- 
dale Penick of New York; Benjamin V. 
Becker, Sidney A. Loeb, Daniel P. Seibert 
and Oscar U. Sisson of Chicago and A. L. 
Fletcher of Boston. 

At the meeting of directors which fol- 
lowed inmediately that of the stockholders, 
the following were continued in office: 
Samuel L. Antonow, president; Sidney A. 
Loeb, Ist vice-president; Daniel P. Seibert, 
2nd vice-president; Robert E. Lee, secre- 
tary-treasurer. 

S. Barksdale Penick was elected a mem- 
ber of the executive committee of which 
Sidney A. 
Other members of the executive committee 
are Mr. Antonow and Mr. Glossinger. 


Loeb continues as chairman. 


Ripp To Represent Danco 

Michael A. Ripp, Jr. has been appointed 
special sales representative for the New 
York territory by Gerard J. Danco, Inc. 
He was formerly secretary of the American 
Perfumers’ Laboratories, Inc., and has a 
wide acquaintance among the cosmetic 
and perfume industry. 


Dr. Searle in Florida Home 

Dr. and Mrs. C. H. 
occupying their new home, Searlome-by- 
the Sea, at Hollywood, Florida. They 


Searle are now 





GC. (Hi. SEAREE 


have been winter residents of Hollywood 
for some time and only recently decided to 
build their own home. Dr. Searle has re- 
tired from active participation in G. D. 
Sleear & Co., Chicago. 
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Lewis Heads Dubin Labs. 


The Dubin Laboratories, maker of ‘‘Vi- 
Syneral,’”’ a new vitamin-mineral product 
has moved to new quarters at 250 East 
43 St., New York. The officers of the 
company are: president, Thomas J. Lewis, 
former head of Elizabeth Arden; vice- 
president and technical director, Dr. H. E. 
Dubin, co-developer of the first concen- 
trate of vitamins A. and D of cod liver oil; 
vice-president, Hamilton Pell; treasurer, 
Mundheim, of the American 
Safety Razor Co.; and sales manager, 
James Burns. 


Samuel 


Hall's Baby 





JAMES HALL, OF POND’S EXTRACT 
CO. AND HIS BABY 


Loeb Returns 

Joseph Loeb, head of Loeb Equipment 
Supply Co., Chicago, has returned from a 
month’s trip to New York, and the eastern 


states. 


Companies 


Shirley Wynne Laboratories 

The Shirley W. Wynne Public Health 
Laboratories, opened its offices at 133 East 
58 St., New York, May 21. Dr. Shirley W. 
Wynne, former health commissioner of 
New York is director of the laboratories 
and P. J. Flannery is director of sales. A 
service entailing the rigid analysis of par- 
ticipating products and sales promotion 
will be instituted. 


Miles Joins Lesser 

The J. W. Leser & Co., Los Angeles, has 
announced that Gilbert D. Miles, cos- 
metic chemist, is now associated with the 
company. He will be in charge of sales to 
the cosmetic and pharmaceutical trade. 
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RMSTRONG’S Embossed- 
Top Corks are popular clo- 
sures with drug manufacturers 
because they possess three distinct 
advantages that help build sales. 
1. They provide a secure seal 
and reseal. The packaged in- 
gredients are safe when sealed 
with Armstrong’s Embossed-Top 
Corks. Absorption of moisture and 
resultant loss of efficacy are pre- 
vented so that consumers will receive 


full product quality and_ benefit. 

2. They are easy to remove 
and replace. Their knurled wood 
tops afford a secure grip... an 
advantage that enables the user to 
remove or replace the embossed- 
top cork with a simple twist. 

3. They are decorative. Arm- 
strong’s Embossed-Top Corks add 
eye-appeal to any package. They are 
available in a wide range of two-tone 
color combinations that may be se- 










lected to harmonize with other units 
in the package—and their hardwood 
tops may be handsomely embossed 
with your name or trade-mark. 

Give your package the security 
and appearance value of Arm- 
strong’s Embossed-Top Corks. 
Write today, for full information, 
samples, and prices. Armstrong 
Cork Products Company, 


Closure Division, 913 Arch 
Street, Lancaster, Penna. a 


Armstrong’s EMBOSSED-TOP CORKS 
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Storfer Acquires Control 

Benson Storfer, president of Parfums 
Corday, Inc., New York, has acquired a 
controlling interest in that company. C. L. 
Marcus, former vice-president, will no 
longer be connected with Parfums Corday, 
Inc. There will be no change in either the 
sales or management policies of Parfums 
Corday, Inc. 

Mr. Storfer is planning to sail for Paris 
the latter part of June to make final plans 
for the Christmas season. 


Sharp & Dohme Tax Case 

The United States Supreme Court has 
refused to review the decision handed 
down by the United States Circuit Court 
of Appeals of the Fourth District on April 
6. By' doing so it has put an end to the 


litigation instituted by Dr. A. R. L. 
Dohme, Edward C. True and Adele 


Dohme True, and Frank C. Starr, who 
had taken the case to the Supreme Court 
in the expectancy of avoiding payment of 
more than $118,000 additional federal 
taxes for 1929 in consequence of the reor- 
ganization of Sharp & Dohme, Inc., Phila- 
delphia and Baltimore. This reorganiza- 
tion involved approximately $13,500,000, 
its purpose being to sell to the outside 
public a large interest in the business of the 
corporation and decrease the relative hold- 
ings of the petitioners who had at that 
time some 90,000 shares of the no-par 


‘ 


capital common stock. 


Ethical Service Bureau Formed 

Prof. Harry Taub and P. H. Slapin have 
formed a new organization, the Ethical 
Service Bureau, with offices at 101 Maiden 


Lane, New York. The ccmpany will 


specialize in micro-photography and will 
re-check and develop formulae. 


Miles Protects Alka-Seltzer 


Infringement of the Dr. Miles Labora- 
tories trade-mark, “Alka-Seltzer,” by the 
American Pharmaceutical Co. and Phillip 
Kachurin and by Blackman & Blackman, 
Inc., Jacob Blackman, Theodore A. Black- 
man and the Asia Drug Co. has been found 
by Justice Salvatore A. Cotillo in the 
Supreme Court of the County of New 
York. Interlocutory judgments have been 
issued by Justice Cotillo in the two actions 
by the Miles company, restraining the 
several defendants from further infringe- 
ments and ordering an accounting of dam- 
ages and the payment of costs. 

The alleged infringement by the Amer- 
ican Pharmaceutical Co. was in the sale of 
‘“‘Aphco Alkaline Seltzer,”’ an effervescent, 
analgesic alkaline tablet. The court held 
that ‘Alka-Seltzer’? was a valid trade- 
mark and that the ‘Alkaline 
Seltzer,”’ along or in conjunction with the 
word, “‘Aphco,”’ is an infringement of that 
unfair com- 


words, 


trade-mark and constitutes 
petition. 

In the Blackman case the allegation of 
infringement was based on the sale of 
‘“‘Premo Seltzer,” an effervescent tablet 
containing acetylsalicylic acid, packaged 
and labeled substantially the same as 
**Alka-Seltzer.”” 


Bopf-Whittam Sues 


Vice-chancellor Malcolm G. Buchanan 
has signed an order directing to show cause 
why Michael Gutowski, trading as the 
Genuine Chemical Works of Elizabeth, 
N. J., should be restrained from refining 
of wool greases by a process claimed by the 
Bopf-Whittam Corp. of Westfield, N. J., 
who contends that Gutowski, trading as 
the Genuine Chemical Works, is using its 
exclusive process in the refining of wool 
greases. Proceedings are scheduled to 
come before the October term of court. 





Vick Names Michaels Controller 

E. G. Michaels was elected controller of 
the Vick Chemical Co., of New York, 
Philadelphia and Greensboro, N. C. at the 
regular quarterly meeting of the board of 
directors. He succeeds Arlo Wilson who 
has resigned to become associated with the 
William Wrigley, Jr. Co., in Chicago. Mr. 
Michaels who has been with the Vick 
Chemical Co., since October, 1934, was 
formerly president of a bank and an execu- 
tive of several leading financial and insur- 
ance companies in North Carolina and 
Virginia. 


New Beauty Labs. Changes Name 

The name of the New Beauty Labora- 
tories Manufacturers, Kansas City, Mo., 
has been changed to United Laboratories, 
Inc. The president and treasurer of the 
new organization is Herman Klafter and 
George Wilhelm is vice-president and sec- 
retary. Mr. Wilhelm has been owner and 
manager of the New Beauty Laboratories 
for the past twelve years and Mr. Klafter, 
who has been associated with him since the 
first of February, was formerly manager of 
the Royal Manufacturing Co., Kansas 
City. 


Mary Chess in England 

The foreign business of Mary Chess, 
Inc., New York, has developed to such a 
degree that an English company has been 
formed. Although under the guidance of 
the American organization, the new com- 
pany will operate as an independent unit 
under the direction of Richard H. Haw- 
kins. Production of Mary Chess merchan- 
dise in England will embrace the same 
groups of perfumes, cosmetics and bath 
accessories as are now on the domestic 
market. 























CAMPANA SALES CORE ae 
FRANK. D. CHASE. inc. ere 8 ave oc 


att ne Se. 


The proposed plant of the Campana Corp. upo 
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n which work has been started at halfway between Geneva and Batavia, Ill. 
air-conditioned and windowless, and will be one of the country’s models from standpoint of beauty and up-to-dateness. 
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M. M. & R. Appoints Bonewitz 

The Bonewitz Chemical Co. of Burling- 
ton, Ia., has been appointed exclusive sales 
agent for the Iowa and Nebraska ter- 
ritories for Magnus, Mabee & Reynard, 
Inc., New York. Paul W. Bonewitz, who 
recently founded the Bonewitz Chemical 
Co., is well known in Iowa and Nebraska 
through long association with the drug 
industry. In addition to the Burlington 
office, branch offices have been established 
in Des Moines and Council Bluffs. 


Pepsodent Advances Luckman 

Charles Luckman, for the past year 
sales manager of the Pepsodent Co., Chi- 
cago, has been made vice-president in 
charge of sales. Stuart Sherman, vice- 
president of Lord & Thomas, Chicago, has 
been made vice-president of Pepsodent in 
charge of advertising. Before joining 
Lord and Thomas, he was division sales 
manager of the Colgate-Palmolive-Peet 
Co. 


Frank-Vliet's Fiftieth Year 

Frank-Vliet Co., Inc., will celebrate its 
fiftieth anniversary in October. The 
company has recently installed new equip- 
ment which will insure uniformity in all 
their shipments of gum _ tragacanth, 
karaya and arabic. 


Monsanto Appoints Klocker 

Harry F. Klocker, formerly assistant 
general freight agent of the M. kK. T. Rail- 
road, has been appointed assistant traffic 
manager of Monsanto Chemical Co. with 
headquarters at St. Louis. 


New Schimmel Report 

The 1935 edition of the annual report on 
essential oils and aromatic chemicals, 
issued by Schimmel & Co., Miltitz bei, 
Leipsic, Germany, is ready for distribution 
in this country through Schimmel & Co., 
New York. 

Of special interest is a contribution of 
Harry Schmidt and Leo Schultz on spatial 
isomerism in the fenchol series. Accom- 
panying a closely reasoned and scientific 
study of this subject are three tables that 
epitomize clearly the results of these two 
scientists’ Study of the subject. 

The 1933 revision of the Yugoslavian 
pharmacopoeia became effective January 
1, 1935, and the report treats in detail the 
revised requirements on essential oils and 
synthetic aromatic chemicals. Many 
quantitative processes for estimating the 
percentage of important constitutes of 
alcohols, aldehydes, ketones, phenols, 
esters, and the like have been added. 

The section containing notes comprising 
statistical, bibliographical, analytical, phy- 
sical, phytiphysiological, physiologice], 
pharmacological, and chemical informa- 
tion is, as always, particularly interesting. 
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Northam Warren Names Peters 

Sanford Peters has been appointed 
transportation manager of the Northam 
Warren Corp., New York. He was form- 
erly assistant to the general manager of 
the American News Co. and later traffic 
manager of MacFadden Publications. Mr. 
Peters will continue his private consultant 
business. 


Long Hill Laboratories 

George L. Saxton, until recently vice- 
president and general manager of Bond 
Electric Corp., has announced the organ- 
ization of the Long Hill Laboratories, Long 
Hill, Conn. The new company which will 
manufacture drug products will have an 
office in New York. 


Fuld Brothers Expands 

Fuld Brothers, Inc., Baltimore, is 
assembling all of its manufacturing de- 
partments and offices in its new building 
at 704 Wolfe St., that city. The new 
building provides triple the manufacturing 
space of the old quarters. 


Commercial Solvents in Phila. 

On June 1, the Philadelphia office and 
warehouse of the Commercial Solvents 
Corp., were moved from 701 South Front 
St. to more commodious quarters in the 
Terminal Commerce Building, 401 North 
Broad St. E.T. Butler is in charge of the 
Philadelphia branch. 


Penn Drug Moves 

The Pennsylvania Drug Co. has taken 
very much enlarged quarters at 636 
Eleventh Ave., New York. The various 
departments which were located in differ- 
ent parts of the city have all been com- 
bined and will have general offices and 
warehouse at this address. 


Chiris Executives Visit Here 

Leon A. Chiris, head of the Etablisse- 
ments Antoine Chiris of Grasse, France, 
and Jean Gondran, manager of its factory 
at Grasse are spending several weeks in 
this country studying economic conditions 
and visiting the friends of the House of 
Chiris. 
Schwabache; Pamphlet 

S.Schwabacher & Co., Inc. is distributing 
an eight page pamphlet called “A Thou- 
sand Little-known Uses for Petroleum 
Products.”” The article, which is repro- 
duced with the permission of the National 
Petroleum News, Cleveland, tells of the 
many uses of petroleum products in the 
pharmaceutical, cosmetic, textile, paper 
and other industries. 
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Dan Nealon Says---- 


H. W. (Bert) Fisk, for 16 years 
chemist and production manager for 
Golden Peacock has resigned and 
will leave for New York early in 
June. Bert will be President and 
General Manager of the Federal 
Pharmacal Company. The Fisks 
will be missed in our social and 
business life. No more will our 
children receive free instruction in 
mechanical drawing. No more will 
the Civic Purity League whoop it 
up on Blanton Street. Paris says 
adieu with regret, wishes them 
success, happiness. 

see 

Sonneborn’s Janeck stopped in 
Paris long enough to buy sand- 
wiches for two.—Mr. and Mrs. F. G. 
Brinkmeyer dropped in last Sunday. 
First opportunity we had to use our 
new mint patch. F. G. pronounced 
it tolerable-—Daugherty’s Tom Lilly 
brought in a sample of an interest- 
ing product called tan-jell. He 
reports lots of high-jinks at the 
Cotton Carnival.—Memphis 
Boosters honored this Fork of the 
Creek with a visit last month. 
Marching right behind the band 
were Reggie Wurzburg and his No. 1 
henchman Albert Glazer.—L. De- 
Hoyos came down for a lesson in 
politics. With him was Warren 
Curry, Synfleur’s southern repre- 
sentative. They were agog over the 
pony and her colt. (Picture on re- 
quest)—Pilcher Manufacturing 
Co’s. Mr. Babbitt was riding the 
Pan American two weeks ago; he 
advises that Kentucky now has a 
20% cosmetic tax. Maybe the 
Indians were right. They used to 
call it the dark and bloody ground. 
—Enjoyed a short visit with Alvin 
and Mrs. Tyson, proprietors of the 
House of Fayrin in Louisville. 
Alvin and the late W. C. John- 
son, Jr. organized Tyson & Com- 
pany in Paris in 1920. He reports 
business good.—Sorry to have missed 
Pfizer’s Frederick Usher on his last 
trip.—The Mitchum (Golden Pea- 
cock) Warrens entertained at a 
Bon Voyage party for the Bert 
Fisks last Friday. A pleasant time 
was had by all.—G. W. Gasper, 
Technical Representative of M. 
Werk Company called on the Paris 
trade a few days ago.—New York 
Quinine’s Hadley Keathly made his 
first trip to Paris this month.— 
C. O. (Tyson & Co.) Hampton 
journeyed to Nashville on the 19th 
to attend the Knight Templar 
meeting.—Clifford [orns dropped in 
for a chat last Friday. 


Paris, Tenn. June 1. 
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PRESENTING 


MUSK 


TIBETINE 


Givaudan invites your consideration of MUSK 
TIBETINE—an altogether new and highly im- 
portant development in the field of aromatic 
perfumes. 


MUSK TIBETINE combines all the best qualities 
of the known musks without their limitations. It 
is the only and first musk with which the soap 
maker can produce a light-fast, white, perfumed 
soap. To the perfumer it offers two distinct ad- 


vantages. First is its odor, which resembles that. 


of Musk Ketone, and second is its high solubility 


in dilute alcohol, which makes it the ideal fixative 
for toilet waters, eau de cologne and similar toilet 
articles of low alcoholic content. 


Samples of MUSK TIBETINE will be submitted 
on request. 


DO YOU READ THE GIVAUDANIAN? 


I¢’s our newsy, entertaining publication. You'll find it 
helpful, up-to-date, instructive on matters pertaining to 
perfumes and aromatics. A letter will bring you a copy 








ABUNDANT 
Nes en 0 a ag 







Yes, Nature is abundant — but to the perfumer 


she gives reluctantly. Moreover, her products are 






costly...and not always certain in quality or price. 


Givaudan Laboratories today are supplying 






odors that not only duplicate Nature’s best efforts 







but surpass them in uniformity — all at a cost which 
Nature in her most generous mood could never 


equal. Are you profiting by the independence and 





economy that Givaudan products can give you? 


GIVAUDAN 
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Long—S. & D. Sales Mgr. 
Announcement has been made of the 
appointment of E. Hugh Long as assistant 
general sales director of Sharp & Dohme, 
Inc., Philadelphia. In addition to his 


duties in the sales department, he will con- 
tinue to have general supervision of the 


sales promotion department. 


Cyanamid Takes Harrison Refining 

American Cyanamid & Chemical Corp., 
New York, announces that it has acquired 
the business of Harrison Refining Co., Inc., 
of New York and Belleville, N. J., refiners 
of waxes and manufacturers of “‘Iso-bees- 
wax,” flaked white beeswax, U.S. P., and 
flaked ceresine. 

The business will be conducted as the 
Harrison Refining Division of the American 
Cyanamid & Chemical Corp. with the 
same personnel and high standards as here- 
tofore. The offices of this division will re- 
main at 350 Madison Ave., New York. 
Vita-Ray Expands in Chicago 

The Vita-Ray Corp., Lowell, Mass., re- 
cently moved its Chicago office to new and 
larger quarters located at 612 No. Mich- 
igan Avenue, and appointed A. S. Alex- 
ander in charge of the Midwest territory. 
Pennex Products Moves 

The Pennex Products Co., Inc., of Pitts- 
burgh has moved to new quarters at 
1639 Forbes St., that city. Plans for ex- 
tensive expansion have made this move to 
larger quarters necessary. 


Mary Chess Expands 


Mary Chess Inc., has moved into larger 
manufacturing space at 305 East 63 St., 
New York. The new laboratories afford 
several times the area of the former quar- 
ters and will have the most modern equip- 
ment. All of the laboratory activities will 
continue to be under the personal super- 
vision of Mrs. Avery Robinson, president 
of the company. The retail shop and 
offices will remain at 128 East 66 St., New 
York, under the direction of Mrs. F. A. 
Roelker, secretary of the company. 


Bilco Products Expands 
Bilco Products, New York, 
hygiene products, has leased larger quar- 
ters at 158 East 30th St., that city, under 
the direction of W. W. Coppage. Com- 
installed to 


feminine 


plete equipment has been 
handle private label and private formula 


work. 


Associations 


Flavoring Extract Meeting 

The Flavoring Extract Manufacturers’ 
Association held its annual meeting at 
Hotel Pennsylvania, New York, June 1, 3. 
George M. Armor, of McCormick & Co., 
Baltimore, was elected president for the 
Other officers elected were: 
first 


coming year. 


Clark C. Nowland, of Cincinnati, 


GEORGE M. ARMOR 


vice-president; William J. Sunn, of Spring- 
field, Mass., second vice-president; A. S. 
Wussow, of Chicago, third vice-president; 
E. L. Brendlinger, of Norristown, Pa., 
secretary; Leslie Beggs, of Newark, O., 
treasurer; John S. Hall, of Chicago, coun- 
sel and executive secretary; George H. 
Burnett, J. A. Handy, B. H. Smith, and 
W. F. Meyer, members of the executive 
committee. 

The association was aroused by the 
steady flood of imitation vanilla and lemon 
extracts pouring into the markets and 
launched a movement to have the Federal 


government set up standards for these 
products. The research committee of the 
association recommended a set of stand- 
ards which will be referred for considera- 
tion to the joint committee on definitions 
of the Food and Drug Administration. 
Dr. C. S. Purcell, of the Joseph Burnett 
Co., said that large quantities of the so- 
called imitation vanilla extract consisted 
of little more than slightly flavored water 
with a rich brown color. 

The entertainment part of the conven- 
tion, under the direction of a committee 
headed by B. J. Gogarty, of Commercial 
Solvents Corp., furnished events that 
were particularly well attended and en- 
joyed by the members. At noon of the 
first day a get-together luncheon was held 
in the Hotel Pennsylvania. On the even- 
ing of the first day a dinner party was held 


CLARK C. NOWLAND 


at the French Casino, New York, followed 
by a later party at Ivan Frank’s Hoff 
Brau. On the second day a golf tourna- 
ment and tennis match was held, and on 
the evening of the second day the banquet 
was held at the Hotel Pennsylvania. 

Winners in the golf and tennis were as 
follows: 

Low Gross, F. J. Lueders, George Lue- 
ders & Co., 80; Low Net, Chas. Walden, 
Thurston & Braidich, 74; Ist Kickers, Ray 
F. Caulk, Monsanto Chemical Co., 79; 
Tennis, Wm. H. Triest, Zink & Triest; 


2nd Low Gross, H. W. Heister, George 


BANQUET OF FLAVORING EXTRACT MANUFACTURERS’ ASSOCIATION 
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PLYMOUTH BIG FOUR 


PLYMOUTH Crystal “E” White Oil 


Water-white, odorless and tasteless and of 
U.S.P. Acid Test. Used as a standard by the 
cosmetic industry for 30 years. 


PLYMOUTH Zinc Stearate U. S. P. 


Specially manufactured by us for face 
powder manufacturers. Absolutely white, 
odorless. Covering 30 years experience this 
represents the ultimate Zinc Stearate. Also 


Magnesium. 





55 ANN STREET 
NEW YORK °N°Y°U°S: Av 


PLYMOUTH White Cirine Wax 


A special grade of White Ceresin Wax 
prepared for the cosmetic trade. Absolutely 
white and odorless. 


PLYMOUTH Stearic Acid, Triple-pressed 


Eastern Distributors for Harkness & Cowing. 
This is the finest triple-pressed saponified 
Stearic Acid available from any source. 
lodine number 1.5 to 1.75. Extremely pure, 
odorless. 


A complete line of Cosmetic Raw Materials carried 
in stock, comprising Lanolin U.S.P., Petrolatums U.S.P., 


Sun-bleached Beeswax U.S.P., Spermaceti U.S.P., 


Imported White Ozokerites, 


Precipitated Chalk 


U.S.P., Magnesium Carbonate U.S.P., Zinc Oxide 
U.S.P., Imported Java Rice Starch. 


PLYMOUTH SPECIALTIES 


PLYMOUTH Powder Base No. 7 PLYMOUTH Soapless Shampoo Base 


A new raw material for face powder man- 
vfacturers. From 5-10% added to your 


present formula will improve your powder, 
giving it more adhesiveness, greater spread 
and covering power. 


PLYMOUTH Sun-burn Preventer 


Oii Concentrate 


High in effectiveness, low in final cost. 
Simple to combine in sun-burn preventer 
oils, creams or lotions. Scientific data cover- 
ing its use and effectiveness is available. 


Low in final cost because it will take up 
greater amount of water and remain per- 
fectly clear and of heavy body. Easy to 
odor. A combination of soluble Olive and 
Castor Oils combined with specially treated 


White Mineral Oil. 


ISO-VITAFOL “F” (Vitamin F) 


We are marketing the Iso-Vitafol “F” sup- 
plied with a biological assay. Also the 
Plymouth Mineral Oils containing guaran- 


teed 1% of Iso-Vitafol “F”. | 


| 


PLYMOUTH 


ESTABLISHED QUALITY 


RAW MATERIALS 
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Lueders & Co., 76; 2nd Low Net, L. S. 
Beggs, Styron-Beggs Co., 74; 2nd Kickers, 
M.S. Barker, Magnus, Mabee & Reynard, 
77; 3rd Low Gross, J. F. Whitescarver, 
U. S. Industrial Alcohol, Corp., 90; 3rd 
Low Net, R. M. Stevenson, Givaudan- 
Delawanna, Inc., 75; 3rd Kickers, C. C. 
Nowland, Geo. H. Nowland Co., 82: 4th 
Kickers, W. H. Huisking, Chas. L. Huisk- 
ing Co., 82; 5th Kickers, T. H. Garlick, 
Seeley & Co., 85; 6th Kickers, R. S. Swin- 
ton, W. J. Bush & Co., 77. 





Chicago Golf Tournament 

The Itasca Country Club was the scene 
of the first tournament of the year of the 
Golf Auxiliary of the Chicago Drug and 
Chemical and Chicago Perfumery, Soap 
and Extract Associations. More than 
sixty members and guests were on hand 
for the opening festivities. For this year’s 
tournaments a fairer method of determin- 
ing prize winners has been adopted. Net 
scores below par revert to par and in case 
of ties the prize goes to the player with the 
lowest handicap. Prize winners together 
with gross and net scores follow: Class 
A-A. C. Drury 82-11-71, first; T. Morgan 
82-14-68, second; Harry Larson 84-11-73, 
third; H. W. Cochran 86-12-74, fourth; 
Class B-C. Carson 91-20-71; H. L. Derby 
92-20-72; W. H. Mutera 89-20-69; R. 
Morris 95-23-72; Class C-H. Wallace 92- 
20-72; C. Drum 106-32-74; J. H. Helfrich 
110-34-76; L. A. Solo 114-36-78. Guest 
prizes were won by K. Schanbacker 96-23- 
73 and M. J. Pittsford 86-12-74. J. 
DeLorme won the prize for the most 
honest golfer with 182-36-146. 


Kimco Club Performs 

The Kimco Club, an organization made 
up of employees of the Kimble Glass Co., 
Vineland, N. J., recently presented a 
musical comedy which proved highly 
successful. 


Salesmen’s Golf Days 


Plans have been announced for the 
Chemical Salesmen’s Association golf 
tournaments. The tournaments will start 
June 16 at the Baltusrol Golf Club, Short 
Hills, N. J.; and will be continued July 14 
at North Hills Golf Club, Douglaston, 
L. I.; August 11 at Gedney Farm Golf 
Club, White Plains, N. Y.; and September 
15 at Pomonok Country Club, Flushing, 


Long Island. 


Brewer Conducts Meeting 

A. Douglass Brewer, advertising man- 
ager of the Ciba Co., New York, was chair- 
man of the meeting of the Pharmaceutical 
Advertising Club, held at the Hotel Penn- 
sylvania, that city, May 21 The meeting 
was devoted to a discussion of pharma- 
ceutical direct mail advertising. The last 
meeting of the season will be held in mid- 
June when new officers will be elected. 
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Credit Men Gala Night 


The Drug, Cosmetic and Chemical 
Credit Men’s Association, which has been 
functioning for about a year, will hold a 
gala meeting at the Building Trades Club, 
New York, June 18. In spite of the fact 
that there have been several bankruptcies 
among the firms which this group sells, it 
can be conservatively estimated that the 
interchange of credit information has 
saved several hundreds of thousands of 
dollars for the companies represented by 
the members. Although the association 
has tried to restrict its membership to a 
relatively small number, it now feels it 
might be advantageous to increase the 
number of member firms. It is, therefore, 
willing to accept the applications of ap- 
proximately ten companies which sell to 
the drug, cosmetic and chemical trade. 
Elfair Associates Formed 

Elfair Associates, an organization which 
will specialize as counselors in the cosmetic 
and beauty industry, has taken offices at 
1650 Broadway. The company will be 
under the direction of O. H. Rosner. 


Legal 
Tariff Changes 


The French-American Trade Treaty, 
effective June 15, 1936, affects perfumery, 
cosmetics, essential oils, compounds, floral 
water and hand-blown glass bottles when 
filled with perfume. 

According to the Toilet Goods Associa- 
tion, “these specific paragraphs of the 
Tariff Act of 1930 show the reductions: 

“Par. 61. Perfumery, including cologne 
and other toilet waters, articles of per- 
fumery, whether in sachets or otherwise, 
and all preparations used as applications 
to the hair, mouth, teeth, or skin, such as 
cosmetics, dentifrices, tooth soaps, pastes, 
theatrical grease paints, pomades, powders 
and other toilet preparations, all the fore- 
going, if containing alcohol, 40 cents per 
pound and 75 per centum ad valorem re- 
duced to (40 cents per pound and 371% per 
centum ad valorem); if not containing 
alcohol, 75 per centum ad valorem reduced 
to (3714 per centum ad valorem); bath 
salts, if not perfumed, 25 per centum ad 
valorem (unchanged); if perfumed (wheth- 
er or not having medicinal properties), 
75 per centum ad valorem (unchanged). 

“Par. 62. Floral or flower waters con- 
taining no alcohol, not specially provided 
for, 20 per centum ad valorem reduced to 
(10 per centum ad valorem); bay rum or 
bay water, whether distilled or com- 
pounded, 40 cents per pound and 60 per 

centum ad valorem (unchanged). 

“Par. 218. Hand-blown bottles when 
filled with perfumery, 75 per centum ad 
valorem reduced to (3714 per centum ad 
valorem).”’ 
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Rhode Island Fair Trade Act 

The fair trade law, sponsored by the 
Rhode Island Pharmaceutical Association, 
has been made effective by the signature of 
Governor Green of Rhode Island. The 
law allows a manufacturer, wholesaler, 
processor or packer to stipulate a minimum 
resale price. It also permits a manufac- 
turer to refuse to sell to outlets which do 
not maintain minimum prices. 


Canadian Sales Tax 

The proposal of a 2 per cent. sales tax is 
worrying members of the Canadian toiletry 
and cosmetic industry. If this tax goes 
into effect, the industry will have to pay 
18 per cent. of its sales to the government. 


Financial 


Abbott to Increase Shares 

A special meeting of stockholders of 
Abbott Laboratories will be held July 14, 
to vote on an increase in authorized cap- 
italization from 200,000 shares to 1,000,000 
shares. The company reports that net 
earnings for the first quarter of 1936 show 
a substantial increase over the same period 
last year. A regular dividend of 75 cents 
per share was declared, also an extra divi- 
dend of 10 cents per share, both payable 
July 1 to stockholders of record June 18. 


Squibb Earns $657,585 

E. R. Squibb & Sons, New York, and 
subsidiaries, reports for 1935, a net income 
of $657,585, equal after preferred divi- 
dends to 74 cents a share on 467,268 Com- 
mon shares. This compares with $542,069, 
or 50 cents a share on 450,909 shares in 
1934. 





Lambert Earns Less 

The Lambert Pharmacal Co., New 
York, reports for the quarter ended 
March 31, 1936, a net profit of $380,885 as 
compared to $567,552 in the first quarter 
of 1935. 


United Drug Earnings Up 

United Drug, Inc., Boston, reports for 
the first quarter of this year a net profit of 
$392,153 as compared to $218,829 last 
year. 
Sharp & Dohme Earns More 

Sharp & Dohme, Inc., Philadelphia, re- 
port a consolidated net profit of $310,521 
for the quarter ended March 31, 1936. 
This compares with $250,496 for the same 


period last year. 
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FOR TOILETRIES » COSMETICS * PROPRIETARIES 


In literally hundreds of cases, Hopkins’ Foreign and Domestic Botanical Crude 
Drugs surpass in quality U.S. P., N. F. or Government requirements, usually 
by a substantial margin. Each article assures you 100% maximum, unadul- 

& terated strength, tested, true-to-name and quality. om complete stocks in- 
clude every Domestic and Foreign Botanical Crude Drug for which there is a 
commercial demand—as well as prepared Specialties of a very high order and 
decided economy. 














Deolated Almond HenasoapShampoo HOPKINS’ FACTOLAC 
Meal Indian Gum 
Balsam Tolu r (Karaya) @ For the preparation of permanent = age 
Bensoin Gum alcum emulsions of both fixed and volatile oils. Quality .is remembered 
Chalk (Precip.) Trish Moss : " 
Chinese Shavings Lavender Flowers Insures complete homogeneous mixture long after price is forgotten , 
Cuttle Fish Bone Olibanum of oils and water without trituration or 
Gum Arabic Orris Root special apparatus. An ideal emulsifier. 
Gum Tragacanth etc., etc. 
HOPKINS’ NEUTRAL WHITE EGYPTIAN HENNA FREE ON REQUEST 
SOAP @ Consists solely of choice Egyptian SAMPLES, PRICES AND PRICE 
@ Powdered, granulated. Contains no leaves. Laboratory tested, absolutely LIST OF HOPKINS’ CRUDE 
soap bark, free alkali, free acid or heavy unadulterated. Milled on slow-stone BOTANICAL DRUGS AND LAB- 
metals. Totally free of rosin, sugar and grinders assuring intactness of full color- ORATORY BASIC SPECIALTIES. 
foreign matter. Snow white. ing content. Purely vegetable. 




















J.LLHOPKINS & COMPANY 220 Broadway NEw YORK 


. 106,500 square feet 
ait SUPERFINE BEESWAX! 

















Visit our plant and convince yourself that we do produce a 100% sun-bleached beeswax. Our 
facilities include 142 bleaching racks, each 150 x 5 feet, enabling us to produce 70,000 pounds 
of K. K. pure beeswax per month. 


@e SUN-BLEACHED AND YELLOW BEESWAX 


T SAYVILLE 
KOS ER KEUNEN (LONG ISLAND) 
NEW YORK 


IN THE MIDDLE WEST: WALTER H. JELLY & CO., Inc., 412-420 N. WESTERN AVENUE, CHICAGO, ILL. 
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Bristol-Myers Earns More 

A tentative report of the Bristol-Myers 
Co., New York, shows a net profit for the 
quarter ended March 31, 1936, of $659,885, 
as compared to $550,949 for the same 
period last year. 


Obituaries 


Carlo Sarauw 
Carlo Sarauw, head of Baller Oli Es- 
senziali-Societa, producers of citrus oils 





John F. Murray 


John Francis Murray, director and 
treasurer of the American Home Prod- 
ucts Corp., New York, died at his home in 
Roslyn, L. I., May 9 at the age of sixty- 
four. He was well known in proprietary 
medicine and advertising circles and was 
an active member of the Proprietary Asso- 
ciation. At the time of his death he had 
been a member of its executive committee 
for eighteen years. He was president of 
the John F. Murray Advertising Agency 
and of Murray’s Newspaper Services, Ind.; 
treasurer of the Wyeth Chemical Co. and 
of the Ripans Chemical Co.; vice-president 
of the Larned Corp. and a director of the 











Thaddeus G. Searle 


Thaddeus G. Searle, general manager of 
sales for the Continental Can Co., New 
York, died recently of pneumonia at the 
Lawrence Hospital Bronxville, N. Y. He 
was fifty-two years old. He had been with 
Continental Can since 1915 and had been 
general manager of sales since 1929. 


Arthur G. Smith 

Arthur G. Smith, president of Smith 
Brothers, Inc., Poughkeepsie, N. Y., died 
at his home in that city recently at the age 
of seventy-six. He was the son of one of 
the founders of the company and had been 














in Messina, recently died there at the age : 
<a : F Oxzyn Co. 
of ninety. He was born of Danish parents , 
in Messina and educated in Switzerland 
and Germany. After working for a time 


in Denmark, he returned to Messina, 
where he worked for his father and soon 
took over the active operation of the busi- 
ness. He was interested in many philan- age of fifty-six. 
thropies and had received many honors in 


recognition of his services. 


Walter Wilkinson 


Walter Wilkinson, general manager and 
director of the Wrigley Toothpaste Co. in 
Montreal, died in that city April 25 at the 
He was born in Philadel- 


phia and had been directing Wrigley’s 
Canadian branch for the past eight years. 


president since 1913. 


Charles T. Snow 

Charles T. Snow of Amityville, L. [., 
died April 29, at the age of forty-two. He 
had been associated with Dodge & Olcott 
Co. since 1912. From 1914 to 1926 he was 
in charge of the company’s European 
branch with offices in London. 





Cosmetic Meeting 


(Continued from page 797) 


would do all she could to bring about a reduction or 
repeal of the existing taxes upon the industry. 

Hugo Mock, Counsel of the Association, advocated 
passage of the pending Food, Drugs, and Cosmetic Bill 
pending in Congress, because, he said, the bill as it 
passed the Senate was not objectionable to the industry 
and should be passed so as to forestall passage of state 
and local laws which might prove objectionable. As an 
example of what might happen, Mr. Mock spoke of a bill 
pending in Louisiana providing that the quantitative 
formula of certain types of cosmetics must be submitted 
before the products can be sold in that state. He also 
spoke of the Maine cosmetic act which is still being 
fought on grounds of unconstitutionality. 

Mr. Mock expressed the opinion that more harm is 
being done to the cosmetic industry by false and mis- 
leading claims made by manufacturers than is being 
done by all the books combined which attack the indus- 
try. He warned manufacturers that administrative 
officials are closely scrutinizing the various claims re- 
garding vitamins and irradiated substances in cos- 
metics. “It behooves the individual manufacturer to 
understate rather than to overstate his claims in this 
direction,” he said. With reference to the problems 
arising in distribution, Mr. Mock advised manufactur- 
ers to restrict their activities to the settlement of their 
own problems and leave the chain stores, department 
stores, and retail pharmacies to settle their own 
problems. 

Edgar Kobak, Chairman of the Advertising Federa- 
tion of America, spoke on the suggestion made by Mr. 
Brooks, of the establishment by the association of a per- 
manent committee to promote advertising standards 


and to judge advertising every week. Mr. Kobak 
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lauded the work of the Advisory Committee on Adver- 
tising of the Proprietary Association and the annual 
award of the Battery Manufacturers’ Association for 
ethical advertisements, and expressed the fervent wish 
that more industries would follow this lead. Mr. Kobak 
said that while cosmetic manufacturers are progressive, 
a small minority is harming the industry. 

Edward L. Bernays, public relations counsel, spoke 
on the principles and the application of these principles 
for combatting unfavorable and ill-informed attacks on 
cosmetics. 

Mark Eisner, also a counsel for the association, re- 
ported on Federal and State excise taxes. He proposed 
that the association pass a resolution to the end that 
both the Republican and Democratic party platforms 
should contain planks calling for repeal of the cosmetic 
excise taxes. 

The entertainment side of the convention was par- 
ticularly well attended. A luncheon was held on the 
first and third day, the second day being given over to 
golf at the Winged Foot Golf Course. On the evening 
of the first day the members attended the current 
Broadway musical comedy, “On Your Toes,” which 
was followed by a supper dance at the Biltmore Hotel. 
On the evening of the third day the banquet was held 
at the Biltmore. 

Entertainment was in charge of a committee headed 
by Charles E. Kelly, of Hagerty Brothers. Serving with 
Mr. Kelly were: A. C. Burgund, Carr Lowery Glass 
Company; Charles Fischbeck, Charles Fischbeck & 
Company; B. J. Gogarty, Commercial Solvents Cor- 
poration; P. W. Hyatt, Brass Goods Manufacturing 
Company; W.E. Klass, Chase Brass Company ; M. Lem- 
mermeyer, Aromatic Products, Inc.; Walter P. Mur- 
ray, Continental Can Company; L. R. Root, Scovill 
Manufacturing Company; Karl Voss, Karl Voss Cor- 
poration. 
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For other titles, consult our Book Dept. 


Modern Cosmetics—Chilson, 396 pp............ National Formulary VI—556 pp................ : 
Potter's Therapeutics, Materia Medica and Pharmacy Prescription Writing and Formulary—Solomon...... 4.15 
—Scott, MMos es on cc baiiinie ea ea wire oe 8.50 9999" Retailing Ideas—Lyons, 336 pp........-. 3.00 
Properties and Uses of Drugs—Rusby, 823 pp. . 6.50 A Text Book of Pharmacology and Therapeutics. . . . 6.50 
want of U. S. Pharmacopoeia and National : 2 
Formulary Preparations—Fuller, 247 pp.. 2.00 Cosmetics and Your Skin—Dr. Goodman, 90 pp..... 1.50 
Pocket Pronouncing Medical Mitene-~Goudld.. 2.00 Rational Pharmaceutical Treatment of Common Skin 
TES U2 Eee i ee aes ae 2.50 Diseases—Dr. Goodman, 345 pp.............. 5.00 
Cyclopedia of Perfumery—Parry (2 vols.), 840 pp... 10.00 Care of The Skin in Health—Dr. Goodman, 99 pp.. . 2.00 
The Theory of Emulsions and Their Technical Treat- Introduction to Dermatology—Sutton, 566 pp...... 5.00 
ment—Clayton, 458 pp...-..---..- +0. +2200: 8.00 Essentials of Pharmacy.................0eee0 7.50 
Modern Method of Birth Control—W/elton, 168 pp. 3.00 Handbook of Ph 5.00 
: i sig andbook of Pharmacognosy.................. i 
The Biochemistry of The Lipids—Bul!, 127 pp..... 3.25 : é 
a italia 445 mn. 9.50 Pharmaceutical Chemistry....................5. 3.50 
y geman, 143 pp eo pido 
Our Vanishing Hair—Nessler, 140 pp........... 2.00 The Arithmetic of Pharmacy................... 2.00 
| The Successful Hairdresser—W/ilson, 416 pp...... 3.50 Textbook of Physiology—Zoethout, 694 pp...... 4.75 
Handbook of Chemistry and Physics—20th Edition 6.00 Psyllium Seed—Montague, 170 pp.............. 2.00 
Recent Advances In Dermatology—Goldsmith, Physiology in Modern Medicine—Macleod, 1154 
Commercial Organic Analysis—Allen, 10 vols., What Makes People Buy—Laird, 237 pp......... 2.50 
7405 pp., each vol. sold separately, per vol. 7.50 Wholesale A : a 
: ‘ _ olesale Accounting and Control—Heckert x 
oo Medical Jurisprudence—Oppen- 4.00 SSS ER CIC ENS Se alae ep Ve eee Rae erent 3.00 
AES OD eae ? 
Why Bring she AARP 130 pp. 2.00 Pyrethrum Flowers—Gnadinger, 269 pp.......... 3.50 
Inorganic and Theoretical Ciiateie~Taplox, 939 pp 6.00 Treatise on Permanent Wave Burns—Eberhart...... 2.00 
The Exporters’ Encyclopedia, 1936—1780 pp, net Flavoring Materials Natural and Synthetic—Clarke, 
RANA ESIIICTIIA GEINICES os. ca:eie sore <.cic'0 e100 ce eparee 20.00 OGIO aches evo Gusta itismie alors Sok 3.00 
Manufacturers’ Practical Recipes—Jameson, 597 pp. 8.50 Practical Pharmaceutical Chemistry—Cooper & 
Exporters’ Encyclopedia—1780 pp.............. 20.00 PASCUAL TOOIOD: <6 icis Scoccee vo: bioc'ats, ois. a oseree 1:35 
Rex Cole on Salesmanship—Rex Cole, 253 pp.... 2.50 Modern Beauty Culture—Verni, 434 pp......... 10.00 
Dollar Makers—Eager, 197 pp.........-....+5- 2.00 The Beauty Culture Handbook—Hanckel, 177 pp.. 1.50 
Retail Selling and The New Order—Collins, 203 pp. 2.50 Modern Beauty Culture—Smith & Rockwood, 290 
The Road to Good Advertising—Collins, 217 pp... 2.50 UPR 6. Aa Aen Rial RE ai, CO tag Ais 
Herley's Twentieth Century Book of Formulas nd | | Bitch Pharmacoport 
Perfumes and Cosmetics—Askinson, 392 pp....... 6.00 a a In stock for lamodione Delivery. 
Modern Drug Encyclopedia and Therapeutic Guide verbena Quotations on Request. 
oo en da vaigacs yas « 7.50 Swiss Pharmacopoeia 
rae To Run Better Sales Contests—Kaufman, 299 A Manual of Pharmacology—Sollman, 1237 pp.. 7.50 
ERIE m iets SB sie okie sis oro aremis ile te ace tin ie 3.50 Scientific American Cyclopedia of Es 
Help Yourself To Beauty—Cocks, 281 pp........ 2.00 WAS LOIN. eos a oan crsleniacod Ge diainio eu he 5.50 
Forensic Medicine—Kerr, 311 pp............... 3.60 Moderne Parfumerie—Mann. (German), 516 pp.... 12.00 
Diet and Die—Malmberg, 149 pp............... 1.50 Leitfaden Der Modernen Parfumerie—Burger 
Inorganic and Theoretical Chemistry—Taylor, 832 pp. 6.00 COT 11) SEES ea hee ee mee 3.50 
Organic Chemistry—Taylor, 587 pp............. 6.00 Chemistry of Essential Oils and Artificial Perfumes— 
A Short Organic Chemistry—Taylor, 375 pp...... 3.00 Parry, 549 pp., Vol. |, $12.00; 365 pp., Vol. Il... 10.00 
United States Dispensatory—W/ood-LaWall, 1792 Cosmetics—Koller, 262 pp............eceeeeeee 3.50 
SNE BS oy ai ies Sa a a ree ree 15.00 Preparation of Perfumes and Cosmetics—Durvelle, 
Remington's Practice of Pharmacy............... 10.00 PITS cacrsicnciefhotes aie Sici shee lene as Niel esata 8.00 
Pharmaceutical Recipe Book—454 pp............ 5.00 Chemical Formulary—Bennett, Vol. |.,595 pp...... 6.00 
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Any book reviewed in this section can be pur~ 


chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher's price. 





Perfumes, Cosmetics and Soaps, by William A. 
Poucher, volume 1, 439 pages, D. Van Nostrand 
Company, Inc., New York, $8.00. 

This first volume of the fourth edition of the classic 
Poucher is an expansion of the dictionary section. In 
this way it shares the virtues and disadvantages of 
previous editions. Everything important to perfumery, 
from the oldest to the most recent, will be found listed 
and adequately described in the dictionary so that the 
volume is absolutely indispensable to the working per- 
fumer and all others with aspirations in the same direc- 
tion. As in previous editions, the treatment of cos- 
metic raw materials is very brief and occasionally in- 
complete. For the most part, however, all of the im- 
portant newer raw materials are given some mention. 


Inorganic Chemistry, by Niels Bjerrum, 317 pages, 

William Heinemann Ltd., London, $3.50. 

Within its small compass, this book surveys the im- 
portant aspects of inorganic chemistry from the point 
of view of modern theory. Treatments of subjects are 
complete, yet the author has started from the very 
beginning and developed the subject as a whole in 
easily understood language. 


Trade-Marks for Perfumes, Toilet Preparations 
and Soaps, 1936 Edition, The Toilet Goods Asso- 
ciation, Inc., New York. Price $10.00 to members 
of the Association, $25.00 per copy to non-members. 
This edition is a compilation of the American Man- 

ufacturers of Toilet Articles’ trade-mark book published 

in 1925 and its thirteen supplements, number 13 includ- 
ing registrations up to July 1, 1932. The compilation is 
further inclusive of trade-marks registered in the 

United States Patent Office up to April, 1936, as well as 

all unregistered brands, found in exhaustive surveys, to 

be in use. It comprises an alphabetical listing of some 

28,000 names, conveniently cross-indexed for easy and 

accurate reference. 

Traffic Dictionary, by C. S. Nelson and Geo. T. 
Stufflebeam, third edition, thoroughly revised, 224 
pages, Shipping Service Organization, New York, 
price $1.25 postpaid. 

The Traffic Dictionary is a compendium of domestic 
and foreign trade and shipping terms, phrases and 
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abbreviations, alphabetized for easy reference. Over 


2,500 traffic expressions are made clear. 


The Chemistry of Natural Products Related to 
Phenanthrene, by L. F. Fieser, 358 pages, Reinhold 
Publishing Corporation, New York. $6.50. 

This is No. 70 in the American Chemical Society 
Monograph Series and covers a group of compounds 
which are exceedingly important in medicine and 
biology. The wide range covered by the book is shown 
by the chapter headings: The chemistry of phenan- 
threne; Resin acids; Cancer-producing hydrocarbons; 
Sterols and bile acids; Sex hormones; Heart poisons; 
Saponins. The preparation of the present volume was 
undertaken with the idea that a review covering all of 
these topics in phenanthrene chemistry might be of 
value in consolidating advances already made and in 
expediting the further development of the field. The 
subject is covered completely and the work should be 
valuable to all chemists engaged in research in this 
field. 


Soap Perfumery & Cosmetics Year Book & Buyers 
Guide. 195 pages. Published by Soap Perfumery 
and Cosmetics, Ltd., London. 

This is the first edition of a new British yearbook for 
the cosmetic industry and is available without charge 
to all subscribers to the magazine sponsoring it. A 
buyers’ guide, divided into cosmetic raw materials, 
perfumery raw materials, equipment and packaging, 
occupies the first forty-one pages, the section of tables 
and laboratory information contains very useful ma- 
terial while the formulary and compounders’ section is a 
compilation from valuable information first published 
in the magazine. The Year Book is obviously the re- 
sult of much labor on the part of the publishers and is a 
valuable addition to the small group of useful guide 
books. 


A Laboratory Course in Elementary Chemistry, by 
EK. B. R. Prideaux and F. C. Laxton, 258 pages, 
William Heinemann Ltd., London, $2.00. 

This work presupposes very little previous knowledge 
of chemistry, yet covers all the important elements of 
chemical laboratory technique. It should be useful to 
those who wish to place their chemical knowledge upon 
a firm base. 
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Granutlating —/1936 Style! 








GH One Machine 
Three Uses 


Save both time and labor with the 


Stokes 43-A Oscillating Granulator 








l. For the usual pharmaceutical granu- 
lations. It produces uniform granules with 
a minimum of “‘fines’’ and can be used even 


cn heavy extract mixtures, such as cascara. 


2. To make granulations from large com- 


pressed tablets or ‘‘slugs’’ as a step in 


the pre-compressing method of Tablet Making. 


The 43-A Granulator is typical of the improved phar- Th: “oe . . 
. Chis method is being used widely in compress- 
- ) I 
maceutical equipment—not only for granulating, but se , 5 oe : ; 
, f aa } ; ; ing formulas including acetanilid, amidopyrine 
for tablet compressing—which we have developed during : 
the past few years. PROCESS NEWS, issued at inter- 


vals, describes these developments and contains practical 


and acetylsalicylic acid. 


Production Pointers of interest to your manufacturing or 
production departments. Copies will be sent gladly on 3. For forming effervescing salts from the 


request. fused mass. 


STOKES PHARMACEUTICAL EQUIPMENT 


Tablet Making Machines Percolators andExtractors Suppository Molds rhis machine has large production, is ruggedly 


Granulating Mixers Bottle Washers Lip Stick Molds built and operates smoothly and quietly. Screens 

Oscillating Granulators Solvent Recovery Compact Presses ; ; 

Coating and Polishing Apparatus Ointment Mills can be changed and the machine cleaned in less 
—* Maenaneranne Capsule Molds than five minutes. Can be made portable as 

Drying Closets Special Machinery Capsule Fillers 

Drug Mills Tube and Jar Fillers ‘Stace eat shown in the illustration for convenient operation 

Bell ond Jer Mills Powder tiers Vacuum Dryers at different parts of the laboratory. Granulating 

Sifters and Mixers Jacketed Kettles Water Stills 

Tablet Triturate Molds — Emulsifiers Conveyors parts available in special metals. 





Write for Catalogue 


FJ§toxes MACHINE COMPANY 


Pharmaceutical Equipment Since 1895 


5932 Tabor Road Olney P.O. Philadelphia, Pa. 
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BY Printing, “Oe Mas, 
PRODUCTION ENGINEER 


FLOATING FLOORS 


In the drug plant of the future which we 
designed sometime ago, and which brought 
us quite some ribald comment from the 
skeptics, we had a floating floor for the 
laboratory, the purpose of which was to 
keep the research chemists from getting 
floating kidneys and to make it possible 
for them to operate sensitive equipment, 
free from the vibration caused by produc- 
tion equipment operating in various other 
parts of the plant. For the benefit of the 
skeptics we are pleased to report that along 
with certain other innovations suggested 
in our hypothetical building, the floating 
floor is now a reality. The first one called 
to our attention (there probably are 
others) recently installed in the 
National Physical Laboratories, London, 


was 
England. The floating floor is laid on a 
standard floor and insulated from it by 
means of specially designed rubber cush- 
ions. The floating floor is of course not at- 
to the side walls at all so that 
the sidewalls 
cannot be communicated to it. 
prising thing about this floor is that it is 
said to be very cheap and was developed 
especially for apartment house floors. It is 


tached 
vibration transmitted by 
The sur- 


further claimed that by means of the 
special rubber insulating cushions, a float- 
ing floor can be laid over an existing floor 
regardless of its construction. We mention 
this simply to emphasize our belief that, 
insofar as plant management and equip- 
ment are concerned, there is nothing new 
under the sun. All there is to good 
management is to know what you want; to 
know where to find it; and to recognize it 
when you have found it. A principle is the 
same whether applied in a garbage dis- 


posal plant or a perfume factory. 


VACUUM STUNTS 


It is a poor plant that does not have a 
good vacuum pump. This is a most useful 
tool and one which is by no means limited 
to the usual applications. For instance: 
you can cool liquids and plastic masses in 
closed tanks simply by pulling a vacuum 
on them and cracking an inlet valve on the 
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opposite side of the tank. This pulls a 
stream of air across the surface at high 
velocity and if the batch is agitated con- 
stantly, it will cool in a surprisingly short 
time under this treatment. This is not a 
new stunt by any means’ Drying of ma- 
terials can be accomplished in the same 
way, either in a mixer or in a tray dryer. 
Many rancid oils can be deodorized 
simply by agitating them under very high 
vacuum. In such cases of course the rancid 
odor is caused by fractions or esters that 
will distill off under high vacuum. A 
vacuum pump will do yeoman service as 
an air compressor, as a blower or as an 


exhaust fan. The vacuum pump is rapidly 


getting to be an indispensable tool. From 
time to time we shall further comment on 
its uses. 


SLOW SPEED AGITATION 

Paul A. Laird of the Pfaudler Co., 
Rochester, N. Y., ran some interesting 
tests on the new Pfaudler slow speed 
mixer about which he writes: 

“In the manufacture of cosmetics, the 
basic classifications include, as one type, 
emulsions such as cold cream, vanishing 
cream and liquid cream. This is the type 
or class to which this kind of agitation gen- 
erally applies, although not exclusively by 


any means. 
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CREAM MIXING UNIT 





















Wide Experience 
to help you solve your 


° PACKAGING PROBLEMS 


When you have a packaging problem, you will save time 
and money by consulting an organization that has broad 
experience and the facilities to serve you. 


There's a wealth of packaging experience represented by 
the packages you see here—and they are only a few of the many 
products wrapped by our machines. 


The leading package goods manufacturers regularly call 


upon us for assistance—to secure lower wrapping costs; to de- 


velop a special type of wrapping for a new product; to provide 
a wrapping that will keep a product fresher; or to improve the 


general appearance of their packages. 
With a large line of machines, capable of handling the 


many different types of wrapping material now available, we 
are in a splendid position to supply a machine that will 


give you the very best type of wrapping for your particu- 


lar product. If, however, your requirements are not in 


out line, we will be glad to refer you to the proper 
sources. So fee) free to consult us at any time. 


























PACKAGE MACHINERY COMPANY, Springfield, Massachusetts 


NEW YORK CHICAGO CLEVELAND 
LOS ANGELES - MEXICO, D. F., Apartado 2303 
Peterborough, England: Baker Perkins, Ltd. a 





Melbourne, Australia: Baker Perkins, Pty., Ltd. 


PACKAGE MACHINERY C Y 


Over 200 Million Packages per day are wrapped on our Machines 
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“We refer to emulsions as judged by 
physical properties or, in other words, the 
vehicles. Consideration of chemistry is 
eliminated in arriving at this classification. 

“By slow speed agitation, we have in 
mind specifically the development of the 
so-called double motion mixer which dates 
back at least twenty years. This mixer 
consists essentially of an open top jack- 
eted stationary or tilting tank available in 
glass-lined steel construction with a verti- 
cal polished stainless steel agitator having 
intermeshing members producing double 
motion agitation. 

“The agitator is driven by a compact, 
powerful and quiet drive having spiral 
gears running in oil. Either tight and loose 
pulleys or supplementary spiral gears are 
included, the latter for motor drive as- 


sembly with motor. 























_ 
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HORSE POWER 























o"'l0 20. 30 «40 50 60 
REVOLUTIONS PER MINUTE 
“While other kinds of double motion 
mixers are undoubtedly available, this one 
is unique in that it is glass-lined and has no 
submerged bearings for the agitator. 
“The drive is so designed as to obviate 
the necessity of either a bottom step or any 
intermediate bearings, and this is of real 
importance in cosmetic cream manufacture 
because it avoids any crevices wherein the 
finished cream or its constituents can 
accumulate and perhaps lead to contami- 
nation of future 
formation. 


batches by rancidity 

“At the same time, this particular mixer 
incorporates all ingredients, or, in brief, 
the inner and outer phases are thoroughly 
mixed to the formation of the finished 
cream without the occlusion of air. This is 
accomplished by reason of the fact that 
absolutely no vortex is formed. 

“Proper speed of agitation is naturally 
essential. On the average, a speed of about 
30 to 35 RPM produces the best results, 


but, of course, experience with any given 


formula is the best teacher. 
“Two speed agitation can readily be had 
by using a two speed motor on alternating 
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current or a single speed motor with varia- 
ble control when direct current is used. 
The latter is generally preferred since this 
allows one to realize different 
speeds of agitation in determining perhaps 
a bit more accurately the most desirable 
mixing speeds. 

“Some prefer agitator speeds ranging 
from, say, eleven to forty-four RPM. 
Others feel that a single speed of about 
thirty to forty RPM is better for their 
products. 

‘Geared head motors are employed for 
agitator speeds below thirty RPM with 
the particular mixer that we are discussing. 

“The following actual test data secured 
with this machine, using a heavy mixture 
of flour and starch in water at 155 deg. F. 


definitely proved its ability to mix all 


several 


kinds of cosmetic creams as_ regards 
mechanical strength :— 
Agitator Temp. 
Time** RPM Ee. deg. F. Sp.Gr. Be 
130PM 40 0.21 72 
2.14 PM 40 0.60 150 
2.15 PM 20 0.21 150 
3.10 PM 40 1.80 154 
3.20 PM 20 «©0516 =154 
3.45 PM 40 1.14 155 
3.46 PM 20 0.33 155 1.1152 15.0 
“Remarks: Required one hour and 


thirty-five minutes to add all solids.** 
Actual’ heating time, one hour. 114/3¢ 
H.P., 1200/600 motor used. Overloaded 
motor once at 20 RPM and once at 
40 RPM < agitator speeds but motor heated 
up only slightly and agitator and drive 
withstood loads satisfactorily. A tacky 
mix similar to library paste after al) solids 
were added 
mixing. 
“Specific gravity determinations were 
made on the weight basis with tempera- 


good internal resistance to 





tures corrected to 20 deg. C. basis to com- 
pare with plain water. All Baume read- 
ings were figured from specific gravities 
obtained. 

“There was no bending or misalignment 
of agitator members and no measurable 
wear or scoring at bearing points at the 
top agitator bearing or in the drive bear- 
ings. This definitely confirmed the opinion 
that both the agitator and drive are 
sufficiently rugged with the lower step 
bearing and middle bearings in the agi- 
tator eliminated. 

“Tt is also interesting to note the chart 
showing the size of drive and horse power 
required for the double motion agitator 
operating at various speeds in water and 
with heavy viscous products. This chart 
is based upon actual test data and serves 
as a reliable and definite guide in powering 
this mixing unit. 

“Rates of heat transfer were also ob- 
tained showing a K of 77 B.T.U’S for 10% 
and a K of 63 B.T.U’S for 15% starch 
using twenty pounds jacket 
Relative K values are 


solution, 
steam pressure. 
thereby obtainable for products of com- 


parable physical properties. 

“One of the latest installations is clearly 
pictured in the reproduced photograph. In 
addition to the central mixing kettle, we 
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have two glass-lined steel feed kettles, each 
with heavily tinned brass heating coil, ar- 
ranged for gravity feeding of the two 
This equipment is used by 
Yardley of London at Union City, N. J. 
for making various cosmetic creams. 

“In general, the tilting design is only 
required for heavy vanishing and hand 
creams which will not flow readily by 
gravity. Creams of the cold cream proto- 
type can usually be handled satisfac- 
torily in the stationary mixer, preferably 
equipped with bottom discharge flush type 
outlet valve in chromium plated bronze or 
stainless steel to avoid any pocket of un- 


phases. 


mixed ingredients below the agitator. 

‘A polished stainless clad steel channe) 
support is used for the drive with agitator. 
This prohibits any rust formation, as from 
painted steel, entering the batch and is, 
therefore, highly desirable. 

“Two piece single sheet stainless steel 
covers, suitably polished, are suggested 
for preventing any dust or other foreign 
matter from entering the product during 
mixing. The photograph referred to 
brings out this feature. 

“Summarizing this discussion briefly, 
the advantages of this minxer are com- 
bined cleanliness of glass as a lining for the 
kettle proper and the thorough mixing 
secured by this kind of agitation with no 
air bubbles occluded to cause after separa- 
tion of the cream on standing in dispensing 
containers. The former avoids any product 
contamination, greatly facilitates cleaning 
and prevents rancidity or verdigris forma- 


tion.” 


TIRED FINGERS 


Hand screw capping of containers is one 
of the major causes of boredom and fatigue 
in bottling room operations. Even though 
many plants employ the policy of switch- 
ing after given intervals from one job to 
the other yet once an operator has been 
engaged in the tedious task of hand screw 
capping his efficiency is impaired and 
speed in further operations correspond- 
ingly decreased. A way to avoid fatigue in 
the bottling room is offered by the in- 
stallation of the WHIRLWIND ELEC- 
TRIC SCREW CAPPER, a small, com- 
pact, easily handled machine produced by 
the SCIENTIFIC FILTER COMPANY. 
This machine requires no effort to operate 
and will handle average caps at the rate of 
50 to 100 per minute. It reduces the most 
arduous and tiresome task in the bottling 
room to the fastest and easiest of all. The 
uncertainty coupled with hand capping is 
entirely eliminated as the SF WHIRL- 
WIND insures a uniformly tight seal on 
all containers due to an adjustable tight- 
ening device. 

Many other advantages offered by this 
little electrically operated Screw Capper 
are described in the circular issued by the 
manufacturers, The Scientific Filter Com- 
pany, 1 Franklin Square, New York City. 
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The Fastest Automatic Filler Built 





Model C-30 U. 8. 


ROTARY 
VACUUM 
FILLER 












Speed with Accuracy 


Variably controlled for 
speeds from 60 to 200 


bottles per minute. 


The simplest, most efficient and rapidly adjust- 
able filler obtainable. Adjustable to handle 
various sizes of containers. 


Exclusive Construction gives--- 


Uniform Filling 
Increased Production 
Improved Quality 
Greater Ease of Cleaning 
Vibrationless Operation 


Unexcelled Performance 


Send for Bulletin fully describing 
this machine and smaller ‘models. 


BOTTLING Manufacturers of 

and Agitators Filters Water Stills 
PACKAGING —— Pro pnt 
ENGINEERS a — Piston Fillers 


U. 8S BOTTLERS MACHINERY CO. 


4009-4027 No. Rockwell Street Offices in all principal cities Chicago, Illinois 
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PULVERIZER MILLING 


As a general rule pulverizers are used 
only for dry milling. But they can and 
have been used for milling paste and 
greasy materials such as ointments. The 
difference between using a pulverizer and a 
regular paint mill for milling an ointment 
lies only in the greater speed and efficiency 
of the former. A pulverizer will do a fine 
job on a heavy paste such as a clay pack or 
a powder cream. If you haven’t a homo- 
genizer or colloid mill handy, try running 
your ointment or emulsified cream through 
your pulverizer. The principal reason 
why the pulverizer has not made greater 
headway in the wet or paste milling field is 
due to the fact that they sucked in so 
much air and until very recently were 
so damnably hard to clean. The 
more modern types like the Mikkro pul- 
verizer made by Pulverizing Machinery 
Co., 50 Church Street, New York, and the 
Abbe Impact Pulverizer, made by Abbe 
Engineering Co., 56 Church Street, New 
York City are designed for quick change- 
over from one kind of product to another 
and hence are quickly accessible. You 
can get at the “innards” of these 
machines in two seconds, making the job 
of flushing out a short one indeed as com- 
pared with the work involved in cleaning 
older types. If your pulverizer is mounted 
on a bin, put a steel or concrete floor in the 
bin with a drain pipe to the sewer and you 
will be able to flush the equipment out in 
short order without messing up the floor 
all around. If you contemplate buying a 
pulverizer in the near future consider its 
accessibility from a quick-cleaning stand- 
point and then get the fastest machine you 
can buy. Speed’s the thing in fine milling, 
regardless of whether the material is wet 
or dry. The feed arrangements of modern 
machines are designed to exclude air. 


COLLOIDAL MIXER 


The Crane Colloidal Mixer has been de- 
signed for the mixing and dispersing of 
pigment colors and clays, for reducing the 
viscosity of fluid mixtures and to aid in 
the solution of solids. The Crane Mixer 
will process any solution which will flow 
through the feed pipe and will smooth out 
gums, resins and fillers. Emulsions are 
made smoother through its action and the 
size of the globules is reduced. If you 
process gum solutions, water colors, dis- 
persions, resin or oil emulsions, you will be 
interested in this new unit. Briefly, the 
Crane Mixer consists of fifteen notched 
discs of unique shape which are assembled 
on a shaft at an angle of 18 degrees. These 
discs are rotated in a cylinder at 1750 
RPM. The angular setting of the discs, 
combined with the rotation of the shaft 
assembly, gives a longitudinal wiping ac- 
tion as well as a rotary action. This 
action, combined with the high speed, 
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causes great agitation of the material as it 
passes slowly through the cylinder. The 
wide-open capacity of the unit is 250 
gallons per hour for a medium viscosity 
solution. If an extremely fine dispersion is 
desired, the speed of passage is reduced by 
throttling the outlet. Where large quan- 
tities are handled in continuous produc- 
tion, a float valve control is used to main- 
tain the proper level in the hopper. As 
there is no suction in the unit, foaming is 
avoided. The distributors are: Colloid 
Equipment Co., 50 Church St., New York 
City. 


MIXER 


In the adjacent photograph we show the 
works of a Hottmann mixer. We like this 
mixer for it appears to be designed on very 
sound principles. The double agitator, 
the central discharge screw and the end 
discharge gate assure a quick uniform 


mix. Ina machine of this kind there can- 


WH ron OPENING 
| AND CLOSING 
fF OUTLET 





” 


not be any “dead spots”; every particle of 
the batch must move all the time. In 
operation the materials travel to and fro, 
the charge of one agitator fighting the 
other. In discharging the batch, one 
agitator is thrown into reverse, which 
forces all the material toward the dis- 
charge gate. 


FILLING TABLET TINS 


Automatic filling of vest pocket tablets 
tins will soon be a reality. A machine is 
being designed to put a liner into the tins, 
fill them with the required count, insert a 
circular and close the tin. All the speed 
you are every likely to want is assured and 
the price of the unit will be within reason. 
As we cannot say anything publicly about 
this yet, we'll be glad to give you further 
The 


outfit is working on a job for one of our 


information if you wish to write us. 


own clients and we understand that a 
couple of other firms are interested. 


BOTTLING WORK BOOK 


Al Keene, of Pneumatic Scale Corpora- 
tion, Norfolk Downs, Mass., has rung the 
bell again with THE BOTTLING WORK 
BOOK, which is ready and waiting for you 
to ask for it. This book is right up our 
alley because it sets forth graphically the 
features to be avoided in designing con- 
tainers for mechanical handling. In the 
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container section for example there are a 
number of drawings showing just what 
happens on a bottling line when bottles 
are improperly designed. A photograph is 
shown also of many fine production shapes 
that are being handled successfully on 
automatic equipment. The same pro- 
cedure is followed in subsequent sections 
on closures and labels. In addition to these 
practical sections, there are others de- 
voted to adhesives and equipment. 

This is the finest and most practical 
publication we have seen on bottling and 
and packaging problems. Every manufac- 
turer who operates packaging equipment 
should write for a copy. 


PERSONAL NOTES 


It is always refreshing to discover that 
the impressions one forms of people, with 
whom one has had very little contact, are 
invariably wrong. Take the English, for 
example. We like to poke fun at their 
methods whenever we get the chance but 
they don’t seem to mind. It amuses us to 
see operating in English plants, side by 
side, and with no concern to anybody, 
machines that are so modern that they 
make you sit up and take notice, and other 
machines that are so old that their castings 
have sprouted whiskers. These venerable 
machines are kept at it until they fall 
apart or until the home plant sets up a 
branch in the “colonies.” Then the 
branch is presented with the ancient 
wrecks and told to get going. A few 
weeks back we broke bread a couple of 
times with Mr. Harry Jephcott, Managing 
Director of Glaxo Labs., Ltd. of Middlesex 
Glaxo is the Mead Johnson of England. 
Before we met Mr. Jephcott we expected he 
might be one of those story-book English- 
men, who are supposed to stare at you 
through a monocle with a cold, fishy eye. 
We were delightfully surprised to find him 
a friendly, informal fellow—altogether a 
“regular guy.”’ He told us about a new 
type of homogenizer which had been de- 
veloped in his main plant for the purpose 
of making intravenous emulsions, in con- 
nection with which, because of the danger 
of causing embolism, no particle may be 
larger than a blood corpuscle—roughly 
half a micron. We'll have more to tell you 
about this machine later on as soon as we 
are permitted to. It homogenizes on an 
entirely different principle than those to 
which we are accustomed. About the 
same time we had a very pleasant chat 
with Mr. A. G. Norris, Managing Director 
of Lennon Ltd., which is in scope and 
variety of products the McKesson & Rob- 
bins of South Africa. Mr. Harris also 
turned out to be a “regular guy” and a 
very pleasant chap withal. It is slowly 
beginning to dawn on us that England 
must be one of the civilized countries after 
all. We wonder if they too have a Black 


. Legion over there. 
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FOR BETTER FACE POWDER 
AND ROUGE..... 





For reduced costs .. . 
for simplicity ...... 
Use the new, Dustless 


MIKRO-PULVERIZER 


REG. U.S. PATENT OFFICE 


Eliminate Pre-Grinding! - Eliminate Sifting! 


The complete process for making thoroughly dispersed and 
completely blended cosmetic mixtures consists only of this: 


Roughly pre-mix the ingredients and run the mixture 


through a Mikro-Pulverizer. THAT'S ALL! 


Whether you make 100 Ibs. or 100,000 Ibs. of face powder 


No. 1SH. Mikro-Pulverizer for small production work. Fur- or rouge a day, we have a machine to meet 
nished complete with motors and drives and mounted on stand d 
. _ your needs. 
as shown (with or without casters) it is ready for operation— 
a complete miniature pulverizing plant. 


PULVERIZING MACHINERY COMPANY 


107 VALLEY ROAD ss ROSELLE PARK, N. J. 
























WHY LEADING PHARMACEUTICAL PLANTS, 


so 


use BARNSTEAD Water Stills 4% 























Wen you make your distilled water with a Barnstead Water 
Still, you’re sure of two things:—First, the purest distillate and 
second the lowest cost. For Barnstead gives you such features as ve 
preheating, venting, and baffling—features that eliminate every , 
trace of impurities. Furthermore you get counter-current opera- 
tion, copper and bronze construction and linings of pure block tin— 
Barnstead developments that cut operating and maintenance costs 
to the bone. 

For many years leaders like Squibb, Lederle, Upjohn, United Drug 
and Andrew Jergen have been killing the impurities that kill sales 
with Barnstead Water Stills. They have been eliminating from 
their solution waters all the foreign matter that affect color, taste yrs 
and clarity of their products. 


You can do the same at low cost. Barn- 100 gallonper hour Barn- 
stead ‘‘Hard Water”’ still 


steads come in capacities ranging from 14 to 

4 P ging fie: installed in the Lederle 
5000 gallons per day, and operate by gas, _, aporatories. 

steam or electricity. 


A arnstead 


STILL & STERILIZER CO. Inc. 


7 Lanesville Terrace Forest Hills Boston, Mass. 
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You Get Quintuple Grinding 














' suffered by leakage of yourmaterials. Plugged 





| ENGINEERING 
ERTE CORPORATION 


Department B, 120 East 16th Street New York, N. Y. 








with the ABBE IMPACT MILL 


Grinding 5 times in one continuous operation in- 
creases efficiency. 

Pays for itself in better, quicker milling in a very 
short time. 


Easy to open—in 10 seconds—and easier to clean than 
any other mill on the market. 


Requires very little floor space. 
Low power consumption. 


Ideal for pulverizing dryer cake, dried filter cake and 
dried precipitates. Proven on such products as drugs, 
barks, roots, leaves, spices, glue, charcoal, soaps, crystals, 
face powder, rouge, etc. 

Made in sizes to produce from 150 to 4500 Ibs. of ma- 
terial per hour. 


Write for descriptive literature 


Abbé Engineering Co. 


View showing Impact Mill open for cleaning or changing a 
screens. Note its ‘‘Open Door” feature and accessibility; can 56 Church Street New York, N. ¥. 


be opened in 10 seconds. 


Akron, Baltimore, Boston, Buffalo, Chicago, 


RAPID--EFFICIENT--DURABLE Cleveland, Detroit, Los Angeles, Louisville, Pittsburgh 









HAND 
BOTTLE 
CAPPER 


@ If popularity means anything 
this little capper is certainly a 
world beater. From Maine to 
Texas. . . from New York to 
California this new item is al- 
ready capping off bottles like 
the ticking off of seconds. And 
in consequence come orders and 
more orders for additional ship- 
ments. No wrist motion. No 
operator fatigue. Various size 
chucks available. Send cap with 
order, for size. 





TABLE BOTTLE FILLER 


(VACUUM TYPE) 


@ Ertel Vacuum Bottle Fillers are fast, 
accurate and simple to operate. Will speed 


up your production and save loss ordinarily neapemeacumane OF 


@ Asbestos Disk Filters, Cloth 
Filters, Neutral Asbestos Filter 
Sheets, Portable Mixers, Port- 
able Vacuum and Semi-Auto- 
matic Multiple Spout Vacuum 
Bottle Fillers and Stainless Steel 
and Glass Lined tanks. 


into an electric light socket, it is ready for 
filling any type liquid. 
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TABILITY of many products is assured through pH 

control. . . the loss of a single batch more than off- 
setting the cost of testing equipment many times. . . not 
only in the cosmetic field but in serums and pharmaceu- 
ticals, etc. Three more anesthetic makers bought the 
COLEMAN pH Electrometer last month. The list of 
large and small pharmaceutical manufacturers now using 


the COLEMAN reads like a Blue Book of the industry. 
COLEMAN pH Electrometer 











DIRECT READING PORTABLE 


IS IT ACID OR ALKALINE? 


OSITIVE, reproducible results are obtained, appeal- 

ing alike to chemist and plant foremen. . . ‘‘push- 

button” testing. . . used in water or oily, colored, gas- 

eous, creamy or viscous materials! The GLASS electrode 

is PREPARED and ready for use, as is the reference 
electrode. 


Chemicals, dyes, cold creams or 
pharmaceuticals are simply placed 
in the cup, ‘“‘null’’ point found on 
the needle and pH is read 
DIRECTLY on dial. For 1 ml. 
quantities, a Micro electrode is 
used. . .and even a_ TITRA- 
TION Assembly is available. 





UGGED and self-contained, with the exception of 
wash water for cleaning the GLASS electrode, the 
COLEMAN is but $125.00, COMPLETE for pH work 


. at the vat or in the laboratory! 


DON’T WAIT FOR A RETURNED shipment 
before investigating the COLEMAN! 


@ Write for No. 3535DC. . . descriptive booklet and 
list of users, or better. . . we will send the COLEMAN 
on 5-day FREE triall No official commitment is needed. 


LABORATORY SUPPLIES AND CHEMICALS 


ILKENS-ANDERSON 0 


L CHICAGO ILL. J 
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DAY Pony 


8 
Mixer 
(Gearless Type) 


Light and Heavy Pastes, Ointments, 
Vanishing Creams, Tooth Pastes, etc. 





The Day Pony Mixer is simple in design and sturdy in construction. 
It is ideal for mixing liquids, semi-liquids, light and heavy pastes, 
soaps, liniments, cold creams, medicated ointments, tooth pastes, 
shaving creams, etc. 


An extremely speedy and positive mixing action is employed. The 
can or tank is set on a pan gear which revolves in the opposite di- 
rection from the agitator. A thorough incorporation of all materials 
is assured no matter how small a portion. 





The Day noey Mixer, Gearless Type, Motor drive only, is made in 
five sizes with capacities of 40, 50, 75, 100, and 125 gallons 
respectively—Extra cans can be furnished for all sizes—The top 
casting is made of aluminum, and is balanced by counterweights 
enabling the agitator to be easily tilted. Both the agitators and the 
cans are driven by heavy double width roller chain. 


Write for full information on this ideal Change Can Mixer. 


The J. H. Day Company 


Factories and Principal Offices 


CINCINNATI OHIO 
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The new electric direct drive stand for copper or galvan- 
ized iron tablet coating and polishing pans is the first im- 
portant departure in the design of such pans in many years. 

The new Colton Direct Drive Coating Pan is a complete 
self contained unit having its own direct drive mechanism 
mounted on the base, thus eliminating all belts and shaftings 
and making a pan much quieter in operation and very much 
easier to operate. The shape of these pans and the angle 
at which they are set are correct to give finest results in 
coating and polishing and are based on Arthur Colton’s many 
years of experience of building such equipment for the drug 
industry. 

These pans are made of copper or galvanized iron in a com- 
plete range of sizes and capacities to suit your requirements. 
Polishing pans can be lined with canvas at a small extra cost. 


Send for our new circular 


THE NEW ELECTRIC DIRECT 
DRIVE STAND 


ARTHUR COLTON 
COMPANY 


No. 4 STAND WITH COPPER PAN 2620 East Jefferson Ave. Deiroit, Michigan GALVANIZED IRON PAN 


















While not every plant can use automatic equipment, there is a place in nearly 
every plant for the KIEFER CINATI JUNIOR VACUUM FILLING MACHINE. 


Handles wide variety liquids. Easily changed 
for different sizes. Clean. Accurate. 


A large toilet products manufacturer writes: 
“Ideal for variety of bottles that our prod- 
ucts necessitate handling, simple in making 
changes. In all respects, most satisfactory.” 





And for really clean bottles—the KIEFER 
DUO BLO AIR CLEANER. It takes all the 
dirt out of all the bottles with filtered com- 
pressed air. 











~ 


CINATI JUNIOR VACUUM 








DUO-BLO BOTTLE CLEANER 


AND COMPRESSOR Write for Catalogs FILLING MACHINE 
Dae KARL BRIEFER IMAGHINE-Ca. 
P. JORGEN e& A. J. STERLING M. C. FI | 
€ Calan ee A oct fl Cl NCIN NATI, O H l O 225 Broadway, Room 1209 10 “aa 
San Francisco Chicago : New York City Boston eS . 
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I] ._—sw#REBUILT 


EQUIPMENT 


PARTIAL LIST 


3—Stokes and Colton single punch Tablet 
Machines. 

1—Colton No. 3 Rotary Tablet Machine. 

1—Stokes 72-spout Bottle Washer. 

2—Stokes D Rotary Tablet Machines. 

5—Day motor driven Dry Powder Mixers 200, 


600, 1000 and 2000 Ibs. 
15, 40 gallon, belt and 


















5—Pony Mixers, 8, 


motor driven. 

15—Dough Mixers, 1 to 5 bbls., jacketed and 
plain. 

2—Giant motor driven Cream Mixers, 30 and 


80 qt. 
10—Ointment Mills, 1 qt. to 10 gallons. 
10—Copper Jacketed Kettles, 10 to 200 gals. 

1—Kiefer Diacell Filter. 
3—Day Powder Packers. 


1—U. S. Bottlers 8-spout Vacuum Filler. 
1—Kiefer Rotary Visco Filler. 
5—Stokes, Colton, Rodgers Tube Fillers, 


Closers, Crimpers. 


Our Warehouse is in New York City 


Send us your inquiries today. We can 
save you money! 


STEIN — BRILL 


CORPORATION 









Agent for George G. Rodgers Co. 
187 Varick St. New York, N. Y. 
Cable Address; —Bristen Tel. WAlker 5-0892-3<4 





WORCESTER, MASS. 


Makers of complete line of automatic and 


semi-automatic labelers. 


i, @) Dy Crates ©. a SORA De - 

111 WORLD 

|| LABELER 
The most flexible labeling machine. 
Easily equipped for labeling any size 
bottle or jar. Many exclusive mechan- 
ical features, developed by manufac- 
turing experience of morethan 35 years. 

Economic Machinery Company 

















| EASIER .. FASTER 












BOTTLE FILLING 
Mine | 
Portable 


Vaenum 
Filler 











@ Handles any size and 
shape bottle or jug, 1 oz. to | 


| 


gals. 














@ Fills every one evenly to 
any desired height. 


@ Rejects all cracked or im- 


perfect contéiners; prevents 
spoilage and waste. 


@ Will fill up to 3000 ounce 
bottles per hour. 


@ Simple to operate; runs 


from any )ight socket; Jow in 
cost. 








Write for catalogue of Fillers, Filters, Mixers, Tanks, etc. 


New York, N.Y. 


COlumbur 5-2686 


39 West 60th St. 
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EQUIPMENT IN STOCK 
—Keady for Immediate Shipment 


1—Colton No. 14 Automatic Tube Filler, Closer and 


Clip Fastener. 
1—15A Stokes Powder Filler, motor driven. 


2—Stokes & Smith Powder Fillers, motor driven, with 


and without conveyors. 
5—Pebble Mills—various sizes, 
8—100 gal. Aluminum steam jacketed Kettles. 
2—80 ga). Aluminum steam jacketed Kettles. 
1—Kiefer 12” plate and frame bronze Filter Press. 
1—Colton worm type Tube Filling Machine. 
5—Collapsible tube Closing Machines. 
S—Day Rapid Sifters No. 1 to 3 belt and motor drive. 


1—Schutz-O'Neill Gyrator Sifter 36x48”. 

2—16” and 20” Schutz-O' Neill Pulverizers. 

3—80 at. Read 3-speed Mixers, motor drive. 

1— Hobart 6 at. 2-speed Mixer, motor drive. 
2—Kent and Ross 12x30” 3-roll water cooled Mills. 


5—Day dry powder Mixers: 100, 200, 600, 1000 (bs. 
2—U., S. and Kiefer rotary Bottle Rinsers, 


1—Precision 2-4 gal. steam Water Still. 
2—Day 15 gal. Pony Mixers, belt and motor drive. 


1—Day 8 gal. Pony Mixer. 
1—Day 20 ga), Brighton Mixer. 


1—Elyria 300 gal. glass-lined jacketed agitated Kettle. 
A complete line of used, rebuilt and guaranteed 


Process Equipment. Send us your inquiry. 


Wanted: IDLE EQUIPMENT—Send us your list 


LOEB EQUIPMENT SUPPLY CO. 


622 W. Lake St. 


(Tel. Monroe 5602) Chicago, fll. 
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REBUILT 
EQUIPMENT 


PARTIAL LIST 
2—Arthur Colton No. 4 worm type, motor driven Tube Fillers, 
C. motors. 

2—Arthur Colton No. 2 Combination Tube Closing and Clipping 
Machines, with clipless closure devices, A.C. motors. 

2—F. J. Stokes Rotary ‘‘D’’ direct motor driven Tablet Machines, 
up to 1"' diameter. 

1—F. J. Stokes Rotary ‘“‘DD’’ double feed, belt driven Tablet 
Machine. 

1—Colton No. 4% single punch, belt driven Tablet Machine, for 
tablets up to 1" diameter. 

5—Colton, Stokes and Mulford single punch Tablet Machines, hand 
operated and belt driven, up to 114'"' diameter. 

2—Ayars Tablet Counting and Filling Machines. 

1—Colton No. 3 Tablet Stacker and Boxer. 

1—Package Machinery Co. Tablet Filler. 

1—Package Machinery Co. Sample Wrapper. 

Dry Powder Sifters and Mixers, lab. size to 4000 Ib. capacity. 

5—Powder Fillers; Day, Stokes and American, single and double 
unit type. 

5—Day Pony Mixers, 8, 15 and 40 gals. 

3—Day Clipper Emulsifiers, 12, 24 and 50 gals. 


8—Siphon, Gravity and Vacuum Bottle Fillers, 2, 4, 5, 6 and 8-spout. 
1—Alsop Hy-Speed 50 gal. Filter, motor driven. 

5—Ermold, World and National semi-automatic Labelers. 
2—McDonald ‘‘Weeks type’’ Automatic Labelers. 

1—3"'x10"' 3-roll Laboratory Roller Mill. 


MISCELLANEOUS—Kettles, Drug Mills, Ointment Mills, Pul- 


verizers, Grinders, Sifters, Screens, Colloid Mills, Filters, Filter 
Presses, Mixers, Coating Pans, Tanks, Agitators, Stills, Pumps, etc. 


Send for complete bulletin. 








What have you for sale? Send us a list. 


Consolidated Products Company, Inc. 
20-21 Park Row Telephone: Barclay 7-0600 New York, N. Y. 


Warehouse and Shops: 335 Doremus Avenue, Newark, N. J. 


THE PATENTED 





DOUBLE ACTION 


MIXERS SOLVE MANY 
SPECIAL PROBLEMS 


There are more than 2500 mixing 
combinations possible with''Lightnin" 
Double Action Mixers to meet 
—. sat Naive | nearly every problem that can arise. 
7, ig % to 4/8 alt ‘ Forty different standard types and 

= on { seventy different propeller combina- 
tions. Shafts and Propellers of any 


material—any type motor you specify. 


Tell us your mixing problem. Perhaps 
we can solve it with standard equip- 





‘Lightnin’ ment and save you the cost of a special 





at Off-Center RACK. 
ers for fixed in- ) job. Write today. 
Stallations on large 
size tanks. Sizes 2 : . reid aos 
to 50 nP. and Renrercmtoswes in all Remscres cities 
larger, J New York Offce—368 Broadway 


MIXING EQUIPMENT CO. 


INCORPORATED 
1042 GARSON AVE., ROCHESTER, N. Y. 





Manufacturing Co., Inc. \ 
EVERETT :: MASS. Sag 








MODERNIZE with 
MANTON -GAULIN 


Two-Stage Homogenizer 


No plant is completely equipped without one of 
our homogenizers They eliminate compounding 
troubles and vastly improve the quality and ap- 
pearance of your products Many oils and medi- 
cines are made more effective therapeutically and 
much more palatable by homogenization. 


Creams, ointments and liquid and semi-solid 
emulsions of all kinds are made more stable and 


more appealing in appearance. Suspensions such 
as milk of magnesia are made more stable. Medi- 
cines, solutions and other liquids are made clearer 
and more uniform. 


If you want to make fine products, 
make them with an M-G Two-Stage 


Homogenizer. Many sizes available. 





The Manton-Gaulin 





z 


























COSMETIC 
SAVE ON EQUIPMENT 





YEAR'S LOWEST PRICES because of overstock 


Each Machine Guaranteed 
Re-conditioned Good-as-New 
Sifters and Mixers, J. H. Day and Gedge Gray Powder sifters 
mixers, 15 to 
Chan Mixers, tobert. 3 ale a Century cream mixers, 30 to 
80 qt. 
Pony Mixers, 2'4 to 40 gal. 
Heavy Duty Mixers, Jacketed and unjacketed, 1 to 5 bbl. 
Portable Mixers, 4 to 5 H. P. 
Colloid Mills, Eppenbach & Premier. 
Viscolizer, Davis Watkins. 
Ointment Mills, 4” to 18”, plain and water cooled. 





Grinders, Jeffry, Greundler, Raymond, Straub, etc. 

Kettles, Steam jacketed, Copper, Al steel, 
Monel metal, and Iron. 

Pebble Mills, 1 gallon to 500 gallon. 

Filters, gravity and pressure, all makes. 

Powder Fillers, Stokes, American Bond Scale, Stokes & ] 
Smith, Day. 

Liquid Fillers, Karl Kiefer, Pneumatic Scale, U. S. Bottlers’, 
Fowler, Alsop,—vacuum, gravity, syphon, and pressure 
fillers, 

Cappers, Haskins, Kramer, U. S. 

Labelers, National, World, and Ermold,—automatic and 
semi-automatic. 

Conveyors, Belt, roller, overhead, all sizes. 

Miscellaneous, Colton No. 1 and No. 3 suppository press 
Stokes & Colton tablet machines—single punch and 
rotary, 14” to 2!” tablets. Granulators, coating pans, 
water ‘stills, Gidea Kista tanks, p p ma- 

chines, etc. 
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Perfume 





Face Powder Base Z Extra 
Face Powder Base Z Special 


The remarkable improvement in face powder achieved through the use 
of our Face Powder Base Z has been reflected in the approval of thousands 


of women using finished powders containing it. 


Nevertheless, our laboratories have not been content but have been 
conducting continuous research to effect all possible improvement, and we 
are now pleased to offer Face Powder Base Z Extra and Face Powder Base Z 


Special. 


These new products have all the fine qualities of slip, adherence and 
covering power of our original Base and are quite odorless, so they may be 
used in powders containing the most delicate scent as well as those more 


heavily perfumed. 


A finer powder is always appreciated by women as the most important 
adjunct to a perfect make-up. This appreciation means dividends to the 
‘ 
manufacturer of face powder. Face Powder Base Z Extra and Face Powder 


Base Z Special are worth investigating. May we send you samples? 


Have you an odor problem? Our laboratories have a long list of perfume 
successes in internationally distributed products. Our odors are tested for 


public approval. 





AGFA AROMATICS DIVISION 


General Drug Company 
170 Varick Street New York, N. Y. 
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Hydroxycitronellal Dimethy) Acetal 

As many of the readers of this column 
no doubt recall, hydroxycitronellal has 
been one of the most important dis- 
coveries in the aromatic chemical field, and 
not only has made possible a marked im- 
provement in lilac scents, but without it 
the fabrication of lily of the valley would 
be next to impossible. It has found its way 
into many and varied uses in such per- 
fumes as lotus and linden blossom, in fact 
in many of the popular flowery type per- 
fumes of today. Because of its compara- 
tively high boiling point it has some fixa- 
tive value and a good quality product does 
not discolor creams, powders or soaps. 
However, hydroxycitronellal has a tend- 
ency to smart the skin if used in too large 
a quantity and it has been the endeavor of 
the manufacturer of aromatic chemicals 
to obtain a chemical body which would re- 
place this valuable item in odor value and 
yet be free from irritation. 

The new product hydroxycitronellal 
dimethyl acetal has been found to be 
material which is closely related to hy- 
droxycitronellal, which has in many 
respects its odor value but is more stable, 
has certain fixative properties and will not 
smart the skin. The odor value, although 
not identical, is an excellent replacement 
for hydroxycitronellal and it is believed 
that the future will bring about a greater 
demand for this product, not only in the 
toilet goods industry but in the perfuming 
of soaps. 

Another product which is comparatively 
new and of exceeding promise is hydroxy- 
citronellal diphenylethyl acetal. This ma- 
terial is a condensation product of hy- 
droxycitronellal and phenylethyl alcohol 
and is exceptionally interesting where a 
floral type is desired. It has been found 
that the use of hydroxycitronellal and its 
acetal has produced rather disagreeable 
odors in combination with para cresol and 
its esters. This new product can safely 
be used without this danger and, to the 
contrary, produces a strikingly refined and 
rounded fragrance to any flowery type of 
perfume. Owing to its high boiling point 
this acetal is also an excellent fixative and 
it harmonizes well with most types of per- 
fume specialties. It is perfectly stable in 
substance and from a limited experience it 
can be said that it is non-irritating to the 
skin. So far experimentation has shown 
that it does not cause discoloration and is 
practically inert in the presence of alkali, 
mineral acids being practically the only 
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agents capable of decomposing the acetal. 
Since these are not present in cosmetic 
preparations it is believed that it can be 
used without hesitation. As recommended 
in previous articles, it is the duty of every 
perfumer to keep in constant touch with 
new items which are being introduced to 
aid in the development of new types of 
scents and it is our recommendation that 
both these materials receive more than 
casual notice when developing a new 
product for your soap or cosmetic line. 


Not Much Change 


From the pen of a perfumer writing in 
1864, we have this treatise which sounds 
strangely modern in some parts: 

“The only recipes which I quote are 
those which I think, from their quaintness, 
likely to amuse, but I abstain from giving 
modern formulae, for the following reasons, 
which I hope may appear sufficient: 

“There was a time when ladies had a 
private still-room of their own, and per- 
sonally superintended the various “‘con- 
fections”’ used for their toilet; but it was 


then almost a matter of necessity, since 
native perfumers were scarce, and exotic 
preparations expensive and difficult to 
procure. Such is not the case now: good 
perfumers and good perfumes are abund- 
ant enough; and, with the best recipes in 
the world, ladies would be unable to equal 
the productions of our laboratories, for how 
could they procure the various materials 
which we receive from all parts of the 
world? And were they even to succeed in 
so doing, there would still be wanting the 
necessary utensils and modus faciendi, 
which is not easily acquired. I understand 
the use of a cookery-book, for the culinary 
art is one that must be practised at home; 
but perfumery can always be bought much 
better and cheaper from dealers, than it 
could be manufactured privately by un- 
tutored persons. 

“The recipes, therefore, admitting them 
to be genuine, would only be of use to 
those who follow the same pursuit as my- 
self. But is it to be reasonably expected 
that, after spending my life in perfecting 

(Continued on page 841) 





“And, my dear, she smells like a five and ten cent store.” 
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“Hey, Paw, it looks as good as a Tegin Cream.” 


“Certainly does, son, but Tegin Creams don't 
separate.” 


©¢ 


TEGIN is used as the emulsifying 


agent in the newer types of soapless 
oil-in-water creams. It gives neutral, 


greaseless creams and ointments. 


Th. Goldschmidt Corporation 


147 Waverly Place New York 


515 S. Fairfax Ave., Los Angeles @ 325 W. Huron St., Chicago @ 80 Boylston St. Boston @ 512 Washington St., San Francisco @ 245 Union Blvd., St. Louis 
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* COMPOUNDER’S CORNER 





Massage Preparations 

Massage stimulates blood circulation 
through the superficial capillaries and this 
effect is generally beneficial even though it 
is transient. For satisfactory massage 
some lubricating preparation, powder, 
liquid or cream must be used to counteract 
excessive friction between two skin sur- 
faces. 

Olive oil has been used as a massage 
lubricant since ancient times and 7 out 
of 10 massage oils sold today still consist 
primarily of this oil. Other fatty oils, such 
as peanut, sesame, sunflower, etc., are 
often used as substitutes for olive oil. 
Since rancidity is accompanied by the 
formation of irritating products, all vege- 
table oils must be adequately preserved. 
They are often colored and_ usually 
perfumed. 

Since mineral oil has only a lubricating 
effect, but is not absorbed sufficiently to 
soften the skin, it should be used in ad- 
mixture with vegetable oils. Essential oils 
should not be used in excess, since they 
may be irritating. 

Alcoholic mixtures have also been popu- 
lar for many years, cognac being espe- 
cially popular in Europe. Since alcohol 
and the various liquors are expensive, 
many preparations of differing concen- 
tration, varying from 30 to 70% alcohol, 
have been sold. Pine-needle oil is a pop- 
ular odor in these preparations, but be- 
cause of the limited solubility of these 
essential oils in diluted alcohols, prepara- 
tions must be formulated carefully. 

Pure glycerine withdraws water from 
the skin and is therefore quite irritating; 
a product containing 25 to 35% may be 
used. A product of this kind consists of 
glycerine 250 parts, 96% alcohol 650 parts 
and water 100 parts. Perfume with traces 
of clove oil, cinnamaldehyde, citrus oils, 
etc. 

Many users prefer a consistent massage 
preparation and petrolatum makes an 
almost ideal base. The internal friction of 
petrolatum itself is usually too great, how- 
ever, and it does not rub well by itself. In 
this case, a mixture of petrolatum, mineral 
or vegetable oil and paraffin is useful. 
Melt together 100 parts of paraffin (m.p. 
50-52° C.), mineral oil 500 parts and petro- 
latum 400 parts. Add 50 parts of Siberian 
pine-needle oil or bornyl acetate for per- 
fuming and pour while warm into tubes 
or jars. 
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Massage soaps generally consist of a 
good toilet soap superfatted with lanolin 
and cast into bars or sticks. Rubbing pro- 
duces a thick, creamy lather. Melt 50 
parts of anhydrous lanolin and 25 parts of 
Cochin coconut oil. Dissolve 8 parts of 
borax and 25 parts of powdered neutral 
soap in 882 parts of hot water and heat 
almost to boiling. Add the melted fat 
mixture in a thin stream to the hot water 


solution and stir. When the mixture seems 
to be homogeneous, place the vessel in 
cold water and stir until cold. Stir per- 
fume and preservative into the cold 
mixture. 

A satisfactory massage lotion can be 
made according to the following procedure. 
Mix 10 parts of 50° Be. potash liquor with 
50 parts of distilled water in an enameled 
vessel. Heat to boiling, add 25 parts of 


“Well—that covers just about everything.” 
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“Hidden Color!” 


Your Face Powder Is No Better Than Your 
COLOR DISPERSION 


‘‘ Micronized’”’ 
Cosmetic Colors 


1—Pre-grinding Unnecessary 


‘*Micronized”’ colors, with no preliminary grind- 
ing, mixed and bolted in the same manner as 
3—Non-bleeding you now use for your face powder, will show no 
undistributed color even under strong magnifica- 
tion. With the use of ‘‘Micronized”’ colors, you 
5—Economical eliminate one of the most costly and trouble- 
some steps in the manufacture of face powder 
and effect continued uniformity of every batch. 


2—Assures 100% Dispersion 


4—Gritless 




















‘‘Micronized’’ Cosmetic Colors—selected and tested for purity— 
are available in Earth and Lake types to 
match any shade 


WHITTAKER, CLARK & DANIELS, INC. 


Established 1890 
260 West Broadway New York City 











i aie 5 


for CREAMS, POWDERS, PERFUMES 


and practically every other type of 
cosmetic preparation 


ee 


Write for your sample today! 


Compagnie Parento, Inc. 


NEW YORK Executive Offices and Laboratories a 


DETROIT CROTON-ON-HUDSON, N, Y. PORTLAND, ORE. 


LOS ANGELES SAN FRANCISCO 


CHICAGO COLOMBES, FRANCE LONDON, ENGLAND 


COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 
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Some rose odors are 


modern, some are old- 
fashioned but ROSE BOSPHORE 
—like all things of lasting beauty— 
is timeless and unaffected by trend. 
It has helped to build sales of many a 
toilet preparation in the past, and for years 
to come ROSE BOSPHORE will be selected 
because of its constant appeal and expression 


of good taste. . . . $16.00 per pound. 


When writing for samples 


please use your firm's letterhead 





E. 1. DU PONT DE NEMOURS & COMPANY, INC. 


Organic Chemicals Department Fine Chemicals Division Wilmington « Delaware 


tS us PATO 


AGENTS FOR SOCIETE DES USINES CHIMIQUES RHONE-POULENC 








spermaceti and stir until saponification is 
complete. Then add 915 parts of distilled 
water and stir. The mixture thus consists 
of a potassium palmitate soap superfatted 
with cetyl alcohol. 

Little time need be spent on massage 
powders since they are essentially simple 
in composition. Their most important 
ingredient is a lubricating powder such as 
talc. by. P...Z. 


Shaving Creams 

Spermaceti and lanolin have frequently 
been used as superfatting agents for shav- 
ing soaps. Nevertheless, spermaceti shows 
a strong tendency to become rancid and 
lanolin inhibits foaming power. From 
0.25 to 0.5 per cent of mineral oil or fat 
should be used, which will have little 
effect on foaming action if limited to these 
small amounts. 

For preparation of a full lathering 
cream, Olive oil, peanut oil, sesame oil, 
bleached palm oil, coconut oil, or the fatty 
acids from these may be used, as well as 
stearic acid. To get pearliness, a fine grade 
of lard is suitable. With a very low fatty 
acid content, part of the caustic potash 
may be replaced by caustic soda for 
saponification. Ammonia is very little 
used because the odor of ammonia fre- 
quently returns after the product has been 
stored for a time. Ammonia also tends 
to make the cream yellow. The following 
is a good general formula: stearic acid 25 
parts, coconut oil fatty acids 8 parts, 
caustic potash 50° Be. 15 parts, water 50 
parts, glycerine 4 parts and stearic acid 2 
parts. 

Melt the fats together, except for the 2 
parts of stearic, by heating to 70-80° C. 
Mix the caustic potash, water and glyc- 
erine and heat to about the same tempera- 
ture. Add the warm fat mixture in a slow 
stream with stirring, to the alkali. Let 
the cream cool slowly, after saponification 
is complete, still stirring continuously. 
Heat up the 2 parts of stearic acid and stir 
into the cooled mass. If lumps should 
form, warm the cream in a drying oven 
with constant stirring. After the stearic 
acid has been taken up, and well worked 
through the mass, cover and let stand over 
night in a cool room. The next morning 
mix the cream again and add perfume. 
The perfume should consist of essential 
oils that will be non-irritating to the skin. 
Perfume is added dissolved in a small 
amount of alcohol. The alcohol aids in 
dispersing the perfume and also gives the 
cream more sheen. Let stand a day after 
adding the alcohol and perfume. Transfer 
to glazed stoneware and keep in this for 
8-10 days, mixing at least once every day. 
The cream becomes softer with this treat- 
ment. - After several days in a cool room, 
transfer to tubes or jars. If after 10 days, 
the cream is still too hard, warm it slightly 
and stir in a dilute solution of potash. 
Such addition must be made with great 
care, as it is easy to make the cream too 
soft. Other formulas which may be treated 
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in the same way, are as follows: stearic 
acid 30 parts, peanut oil 10 parts, coconut 
oil 14 parts, caustic potash, 38° Be. 28 
parts, water 20 parts, glycerine 12 parts, 
stearic 5 parts. Or stearic acid 60 parts, 
coconut oil 11 parts, caustic potash, 
50° Be. 17 parts, water 30 parts, glycerine 
10 parts, turkey red oil, 100 per cent, 2 
parts. 

An example of non-lathering cream is: 
stearic acid 75 parts, petrolatum 13 parts, 
triethanolamine 2 parts, borax 2 parts, 
water 195 parts, alcohol 6 parts. The 
stearic acid and petrolatum are melted 
together at 70° C. and stirred into the mix- 
ture of triethanolamine, water and borax 
which has been warmed to 60° C. The 
temperature of the liquid must be kept 
down in order to avoid decomposition of 
the triethanolamine. The mass is mixed 
and just before it becomes cold, the alcohol 
and perfume are stirred in. When cold, it 
can be transferred immediately to tubes. 
This cream is especially suitable for 
persons with dry skins. 


Non-Alkaline Permanent Wave 

The hair-softening effect of sulfites, 
chiefly in the form of sodium and am- 
monium sulfites, been known for 
several years and these compounds have 
been used in place of as well as together 
with the usual alkalies in permanent 
waving solutions. The sulfites are most 
often used, however, in the form of solu- 
tions of ammonium sulfite. This neutral 
salt has an alkaline reaction in solution, so 
that the effect of the sulfurous acid is sup- 
plemented by the action of ammonia. 

The modern non-alkaline permanent 
wave solution generally consists of an acid 
sulfite, in which the sulfur dioxide is only 
partially neutralized. In this case, hy- 
drolysis does not lead to an alkaline 
reaction and the whole effect on the hair 
comes from the sulfur dioxide or sulfurous 
acid itself. Preparations of this kind have 
proven themselves to be satisfactory. 

These slightly acid solutions have a less 
drastic effect upon the hair than the usual 
alkaline mixtures. Their serious disad- 
vantage, however, lies in the fact that 
sulfur dioxide rapidly escapes from the 
solution and that oxidation takes place. 
As is the case with all solutions containing 
sulfur dioxide (and sulfites), oxidation to 
sulfuric acid and sulfates rapidly takes 
place in air. On storage, these sulfite solu- 
tions, like ammonia, lose much of their 
strength and may, because of the forma- 
tion of sulfuric acid, become totally use- 
less. Non-alkaline solutions are newer 
than the “neutral” sulfite solutions which 
hydrolyze in solution and depend for part 
of their effect upon the presence of alka- 
lies. Most of the more modern solutions 
are patented by the companies making 


has 


them. 

If used in the same way and in com- 
parable concentrations, acid, neutral and 
alkaline permanent wave solutions give 
identical results. The neutral and acid 
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solutions avoid the harmful effects of 
alkali on the hair. A. Schnitzler. S. Z. 


Cetyl Alcohol in Face Powders 

If made into a sufficiently fine powder, 
cetyl alcohol presents many special 
features which make it a valuable in- 
gredient in face powders. It is a fatty ma- 
terial, and in this sense has two points of 
value, namely the fact that it will cause 
the powder to adhere better to the skin 
and it will be beneficial to dry skins. 
Nevertheless it is different from other 
oily compounds that might be used in this 
way in that it cannot become rancid and 
it imparts a dull finish to the skin, not an 
oily luster. Cetyl alcohol has been used in 
dermatological mixtures because of its 
soothing qualities and it is readily ab- 
sorbed by the skin. It will not clog the 
pores because of its rapid absorption and 
because once absorbed by the skin it is 
transformed into compounds utilized by 
the skin. 


Antisol 

Antisol is a new sun screen with certain 
special properties. A three per cent solu- 
tion in oil will filter out all of the light 
rays in the burning region from 2900 to 
3200 A.U. In addition, the product is 
antiseptic and has definite anesthetic 
properties. The compound is a thin, prac- 
rically colorless oil with a very slight odor. 
It is insoluble in mineral oil but is soluble 
in vegetable oils (or mixtures of mineral 
and vegetable oils containing at least one- 
third of the latter) and in moderately con- 
centrated alcohol. It can naturally be in- 
corporated in lotions and creams. A chart 
showing the selective light absorption of 
Antisol is available for distribution. The 
Kessler Chemical Corporation, Hoboken, 
N. J. 


Not Much Change 


(Continued from page 837) 
my art, I am thus to throw away the result 
of my labours in a fit of Quixotic gen- 
erosity? Had I discovered some means of 
alleviating the sufferings of my fellow- 
creatures, I should think myself in duty 
bound to divulge my secret for the benefit 
of humanity at large; but I do not feel im- 
pelled by the same considerations to give 
to my rivals in trade the benefit of my 
practical experience, for then, indeed, 
‘Othello’s occupation’ would be ‘gone.’ 
This may be thought by some a selfish way 
of reasoning; but on due reflection, they 
will find that I am only more sincere than 
those who appear to act differently. As a 
proof, I need but point out the incon- 
sistency of a perfumer who claims some 
superiority. Is he not at once destroying 
his prestige if he professes to enable others 
to manufacture just as well as himself? 
The conclusion of all this is, that the 
recipes given in books are never those 
actually used; and I say, therefore, cui 


bono.” 
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Both the parachute and the life preserver have their own special uses. 
Excellent though the quality of these devices may be, one is worthless 


where the other may save a life. Likewise, one 


TRAGACANTH 


may be an excellent grade and yet be entirely out of place for your par- | 





ticular purpose. Everything depends on where and how you want to use it. 

Since there are so many seemingly similar tragacanths, it is best, in 
selecting the type you need, to consult an expert—one, of course, in 
whose knowledge you can have full confidence. 

Our stocks of Tragacanths not only carry our guarantee of quality and 
dependability—they include every conceivable variety of Aleppo and 
Persian — Ribbon, Flakes, Crystals, Powder and Special Millings. 

Needless to say, our facilities — expert chemists, complete milling 
equipment, long practical experience— are always at your disposal to assist 


you in selecting the ideal type of Tragacanth for your individual purpose. 
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Insulin Absorption Through the 
Skin—Insulin incorporated into a salve 
and rubbed into the shaved skin of rabbits 


ma quantity corresponding to 5 units 


causes a fall in blood sugar down to 30 mg. 


per cent, im one and one-half hours. [t is 


apparently not absorbed from the nape of 


athe neck, groin, abdomen or front part of 
the skull, while the upper part of the leg 
seems a particularly favorable site for per- 
cutaneous absorption. The skin must be 
thoroughly cleaned and made slightly 
alkaline. Jt is tentatively suggested that 
on the percutaneous administration of in- 
sulin, part is absorbed ‘“‘horizontally’’ 
through the lymphatics, while part is 
absorbed through the skin directly into the 
underlying tissues, muscles in particular. 
The varying effectiveness of inunction in 
different sites may be associated with the 
presence of underlying muscle tissue. 
(S. Hermann and H. Kassowitz, Klin. 
Wochschr. ) 

In normal human beings, the inunction 
of 200 mg. of insulin causes a slight transi- 
tory hypoglucemia. In diabetics the in- 
unction of 50 to 300 units of insulin over 
the front of the thigh or the biceps causes 
definite hypoglucemia. It is essential to 
clean the skin thoroughly with an alkaline 
petroleum ether. The percutaneous 
method is approximately 1/5 as effective 
as the subcutaneous injection. (H. Pri- 
bram, Klin. Wochschr.) 

According to a German Patent, insulin 
preparations for percutaneous administra- 
tion are made up with an ointment or 
plaster base consisting of a fat or oil which 
is substantially free from  cholesterin, 
phytosterin or other sterins. Preferably 
the pH of the preparation is adjusted to 
about 3 or between 7 and 8, as by the addi- 
tion of weak organic acids or nitric acid or 
their salts. Fats and oils stated to be 
suitable are lard, petrolatum, olive oil, 
castor oil, palm nut oil. When using such 
fats or oils, samples are chosen which are 
substantially free from sterins or sterins 
may be removed by suitable treatment. 
(Pharmaceutische Werke Norgine A. G., 
Ger. Pat. 439,856). 


Colds—Dr. Edward Cecil Sewall, of 
San Francisco, divides colds into two 
classes, false colds and true colds. The 
former are merely results of chilling and 
clear up quickly. They are accompanied 
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ADVANCING THERAPY 


by little if any change in germ conditions 
and they afford no immunity, very fre- 
quent attacks being common. The true 
colds are due to a germ that lies latent in 
the tissues in the sinus membrances, be- 
coming transformed and virulent. A per- 
son suffering from sinusitis may thus de- 


velop a cold without contact with anyone 
haying a cold and become The starter of an 


epidemic of colds. 
Vitamin B Complex Component—A 


method of obtaining lactoflavine, a mem- 
ber of the vitamin B comp)ex, from milk, 


increasing the yield 250-fold, has been 
developed by Drs. G. C. Supplee and 
S. Ansbacher of the research division of the 
Borden Company, New York. Lacto- 
flavine is a water-soluble vitamin formerly 
classified as part of vitamin B or G. The 
potential source of lactoflavine is un- 
limited. In milk it has been found to the 
extent of about two parts per million, or 
about the same proportion as it exists in 


yeast and liver. 


Dihydroxyanthranol in the Treat- 
ment of Ringworm—In order to de- 
crease the incidence of ringworm among 
children, it is necessary to get some drug 


which would so affect the )esion as to ren- 


der it sterile. Dihydroxyanthranol was 
found to accomplish this purpose. A 0.1 
per cent. ointment first tried was found to 
pe Non-rrivatling and relatively ineffective. 
A 0.5 per cent. ointment, however, was 
found to be non-irrivating and effective. 


One application within a few hours caused 


a Nght purplish discoloration of the lesion 
and of the neighboring skin. The next day 
the skin crinkled and on the third or 
fourth day it scaled off. No scars or other 
complications resulted in the twenty-four 
boys treated. No additional cases ap- 
peared in the institution within six 


months. (M. Molitch, J. A. M. A.) 


Tannin Treatment in Tuberculosis 
—A 0.5% solution of sodium tannate was 
used hypodermically (interscapular region) 
in 19 unselected cases of pulmonary tuber- 
culosis and in 1 case of lymph-node tuber- 
culosis. In 6 cases of pulmonary tuber- 
culosis the treatment failed to give any re- 
sults. In the other 13, a more or less 
marked improvement was observed. The 
discharging lymphnodes were improved 
quickly. (S. Loumos and 8. H. Rosen- 


blum, Am. Rev. Tuberc.) 





“We'll name them after the vitamins.” 
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and ENDLESS POSSIBILITIES 


* PECULATE-why should you! 


Magnus, Mabee & Reynard, Inc. offer 
a superlative variety of basic perfum- 
ing products with a glowing record of 
sales performance... products 
whose quality, adaptability to modern 
production methods and economy 


have been proved by years of actual 


use in the manufacture of hundreds of nationally 


prominent brands. 








The Cosmetic 
Industry is the 
fifth  Rettiee- 


industry in the 
U.S. today. Since 
1895 MM&R 
has kept pace 
with the swift 
progress of this 
vast enterprise. 





with unlimited opportunities for the 
production of products with new and 
more pleasing odor personality. Pro- 
vide, too, by virtue of greater concen- 
tration and finer quality the means to 
effecting economies in present man- 
ufacturing costs. 


A knowledge of your requirements 


will enable us to send you practical suggestions 


for solving your odor problems. 








They meet virtually every requirement of the Testing Samples and the M. M. & R. 


Drug and Cosmetic Industry... provide you Catalog are available on request 


MAGNUS, MABEE & REYNARD, Inc. 


AROMATIC CHEMICALS, ETC...SINCE 1895 


NEW YORK, N. Y. 


QUALITY ESSENTIAL O88 


32 CLIFF STREET 
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ARDERNIA 1403 





A marvelous creation with that 
genuine true-to-the-flower 


note at a very attractive price 





POLAK’S FRUTAL WORKS, Inc. 


New York, N. Y. 


San Francisco 
Vancouver 


Chicago 
Los Angeles 


350 West 31st Street 
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Synthetic Production of Vitamin C 
from Starch— Starch is successfully used 
as a starting material for the synthesis of 
vitamin C through the following steps. 
Starch, d-saccharic acid, |-gulonic acid, 
l-gulose, phenyl-l-gulosazone, |-gulosazone, 
]-gulosone, 2-keto-l-gulonic acid, methyl-2- 
keto-l-guloate, l-ascorbic acid. Lactose 
may eventually be used as a starting ma- 
terial for vitamin C synthesis through a 
similar series of reactions. (P. P. T. Sah, 
Science Repts. Natl. Tsinghua Univ.) 

Lipides of the Skin Surfaces—The 
fatty substances of the skin surfaces arise 
from the sebaceous glands, the sweat 
glands and the epidermal cells. Values for 
phospholipides, cholesterol, free fatty 
acids, saponifiable and unsaponifiable ma- 
terial, bromine derivatives and solid and 
liquid fatty acids were determined. The 
most striking characteristic of lipides of 
the skin is their high content of unsapon- 
ifiable material, 27-36% of the total lipides. 
Sterols constitute approximately two- 
thirds of the unsaponifiable fraction of the 
lipides of the stratum corneum and less 
than one-half of the unsaponifiable super- 
ficial lipides of the skin. The lipides of the 
skin have a high content of free fatty 
acids, probably the result of lipolytic 
action of enzymes and bacteria of the skin 
and the splitting of higher unsaturated 
fatty acids by oxidation. 

Treating Burns with Gentian Violet 
—Streptococci appear to be the micro- 
organisms chiefly concerned in bringing 
about the toxic state after burns. A 1 to5 
per cent. solution of gentian violet sprayed 
onto burns every two hours at first and 
then every four to six hours, is a specific 
antiseptic for the invading organism; it re- 
acts with the burned flesh to form a thin, 
light, tough, but flexible eschar, and pro- 
duces practically instantaneous analgesia. 
Healing takes place rapidly under the 
eschar. In treating less extensive burns, 
the dye is preferably incorporated into a 
jelly-like base prepared by adding 30 g. of 
tragacanth to 1,000 ce. of a 1 to 5 per cent. 
aqueous solution of the dye. 


Bactericidal Action of Mercury— 
Suspensions of B. coli, B. typhus, vibrio 
cholera and Brucella abortus in water are 
rendered sterile by metallic mercury in a 
few hours. The speed of sterilization de- 
pends upon the quantity and surface of 
mercury utilized and the nature and num- 
ber of microbes. The same results are 
obtained by the use of natural, salt or dis- 
tilled water whether previously sterilized 
or not. As has been demonstrated with 
silver, the water once sterilized and sepa- 
rated from the mercury retains its bac- 
tericidal action for several hours and even 
after prolonged boiling. The same action 
is obtained in mineral oil. In the absence 
of oxygen, an appreciable retarding of the 
bactericidal effect is observed. The water 
treated by mercury retains traces of this 
metal in the form of the cation which is 
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the only precise statement which can be 
made concerning it. 

Relation of Drugs to Leukopenia— 
Kracke and Parker assert that it seems 
reasonable that all drugs containing the 
benzene ring with the amine attachment 
are potentially capable of producing the 
leukopenic state in both men and lower 
animals. These include mainly amino- 
pyrine, dinitrophenol and acetphenetidin, 
and the gold salts have been reported as 
producing the disease in cases of tuber- 
culosis. The gold salts have as their 
central structure this benzamine ring with 
the attached gold molecule. Arsphen- 
amine is capable of producing the disease 
as well as other forms of bone marrow dis- 
turbance. This compound has for its cen- 
tral structure a double benzene ring with 
the arsenic attached, and it seems prob- 
able that its depressant action is due to its 
benzamine structure. 

Sorbose in Diabetes Mellitus—Gries- 
haber found that if patients with diabetes 
mellitus (with or without insulin treat- 
ment) are given twice or three times daily 
10 or 20 grams of sorbose, their acetone 
elimination can be reduced to one-half or 
one-third within a few days. If a part of 
the carbohydrates of the food (bread) is 
replaced by equivalent amounts of sorbose, 
the elimination of the ketone bodies is re- 
duced. The addition of sorbose permits a 
higher caloric diet, particularly the more 
extensive use of fats, in diabetic patients 
with a tendency to acidosis. Under cer- 
tain conditions it may permit a reduction 
or a complete cessation of the insulin 
medication. However, the action of equal 
amounts of sorbose gradually decreases 
and for this reason its intermittent use is 
advisable. Moreover, there are cases with 
slightly increased formation of ketone 
bodies which are refractory to sorbose. 
Sorbose can be used for sweetening pur- 
pose for the food of diabetic patients. 

Azochloramid in Infected Wounds— 
Kennedy (American Journal of Surgery) 
reports the results obtained in 108 cases of 
various infected wounds treated with 
azochloramid. Only two solutions were 
finally decided upon as being necessary: 
the 1:3300 solution in physiologic sodium 
chloride is used whenever irrigation or a 
wet dressing is desired. Azochloramid in 
triacetin 1:500 is used in all other circum- 
stances, particularly for packing and dress- 
ing wounds with gauze which has been 
dipped in it. Treating wounds with this 
compound resulted in the destruction of 
bacteria; no selective bactericidal action 
was noted. There was no evidence of de- 
structive effect on tissues. No systematic 
toxic effects were noted after local use. No 
evidence of digestion of newly formed 
epithelium was found and in only 10% of 
the cases was even a mild skin irritation 
noted. Tissue repair seems to progress 
normally during its use. It seemed to be 
safe for use in the pleural and peritoneal 
cavities and evidently acts the same in 
aqueous and oily solution. 
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Treating Tapeworm with Hexylre- 
sorcinol—In 75% of the cases, segments 
of Taenia saginata reappeared in the feces 
2 to 3 months after the administration of 
1 to 2 doses of hexylresorcinol (0.4-1.0 g. 
dose) at one day to one week intervals. 
The other cases were apparently cured. 
After administration of the drug to a per- 
son harboring Diphyllobothrium latum, 
eggs could not be found in the feces for 
about six weeks but subsequently re- 
appeared in large numbers. 

Treatment of Colds with Bacterio- 
phage—In 1933 Schreuder gave _ bac- 
teriophage-lysed bacterial antigen subcu- 
taneously in dosages of 0.4, 0.7 and 1.0 ce. 
on three successive days to 169 patients 
with symptoms limited to the nose and 
upper part of the pharynx who had the 
cold less than forty-eight hours. Sixty- 
six patients were definitely improved, 
sixty-five were slightly benefited and 
thirty-eight experienced no relief. In view 
of these results it was decided to treat the 
common infections of the respiratory tract 
in the winter of 1934-1935 by the same 
means and to run a control by giving 
innoculations with sterile physiologic solu- 
tion of sodium chloride. No other treat- 
ment was given except general advice as 
before. Of twenty-nine cases treated by 
injections of bacteriophage-lysed bacterial 
antigen ten were definitely benefited, nine 
slightly benefited and ten unimproved. 
Of the thirty-one patients given injections 
of physiologic solution of sodium chloride, 
sixteen were definitely relieved, ten ex- 
perienced slight benefit and five had no 
relief. Apparently the bacteriophage 
preparation is of no benefit in the treat- 
ment of acute colds. 


New Medicines 


Eupaco Tablets. Each tablet contains 
eupaverin 0.03 g., atropine methylbromide 
0.0003 g., dimethylaminophenazone 0.15¢., 
phenylethylbarbituric acid 0.015 g. The 
preparation is indicated in all spastic con- 
ditions of smooth muscle such as gastric 
spasm, gastric colic, hyperemesis gravi- 
darum, gastric ulcer and to relieve pain in 
colic, spastic constipation, flatulent colic. 
E. Merck, Darmstadt. 

Leucotropin is a name for the phenyl- 
cinchonate of hexamethylenetetramine. It 
is used for intravenous injection in all 
acute and chronic forms of inflammation of 
joints, mucous membranes, serous mem- 
branes, skin, glands, vessels, nervous 
system such as arthritis, lumbago, sciatica, 
rhinitis, bronchitis, pneumonia, conjunc- 
tivitis, pleurisy, pericarditis, etc. Silten, 
Ltd., London. 

Linectus Anti-Asthmatic. Each dose 
of 2 fluid drachms represents pseudo- 
ephedrin 1 grain, tincture of strammonium 
15 minims, syrup of wild cherry 1 fluid 
drachm, syrup of codeine phosphate 
B. P. C. 1 fluid drachm with aromatics. It 
is used in the treatment of asthma. C. L. 
Bencard, Ltd., Endersleigh Gardens, Hen- 
don NW4. 
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MILLING CREAMS 


We manufacture a deodorant cream containing a fairly high per- 
centage of zine oride and other dry materials that are rather difficult 
to mill into the base. Heretofore we have used an old fashioned paint 
mill, which isn’t fast enough. If we force it too much the product 
doesn’t get milled properly and if we don’t force it we don’t get 
enough production. Will you let us know the various types of mill 
we can use for this purpose? Chicago. 

Paint or hopper mills come in many large sizes. Often they are 
hooked up in tandem, one slightly above the other. The upper 
unit does the rough milling and the lower one finishes it off. A 
combination like this would certainly give you what you are 
after. But there are many other ways of accomplishing the same 
purpose. A three roll mill, which can be obtained in several 
sizes, will deliver a fine product at high speeds. Ordinarily, one 
pass through the mill should do the trick on a product like yours, 
but sometimes it is necessary to make an additional pass, espe- 
cially when the product is colored. Another common type of mill 
that works at fairly high speed insofar as output is concerned is 
the buhr stone mill. These also come in single, double and triple 
units. A high speed pin-disc or attrition mill will do the job 
rapidly and thoroughly if you can get one that can be easily 
cleaned. The modern high speed pulverizers will do the job in 
good shape. Pulverizers, however, generally are more difficult 
to clean than colloid mills. There are various types of colloid 
mills that will do your work at high speeds. There are one or two 
modified types of colloid mills called dispersers that also do very 
fine milling at high speeds and are very easy to clean. If you can 
run your product hot and keep the dry materials in suspension 
by means of rapid agitation, you can use a homogenizer, which 
also will deliver a very fine product. In cases where the dry ma- 
terials will settle out quickly after homogenization, it may be 
necessary to agitate afterward until the product is cool, but gen- 
erally it will be so thoroughly homogenized that it cannot sepa- 
rate before it cools. Combination colloid mill-mixers will do the 
mixing and milling job simultaneously if the pigment or dry 
chemicals are not too hard. In this case too, the material must be 
processed in a semi-fluid state and discharged from the machine 
before it has a chance to set. Under separate cover we are giving 
you a list of firms that make all this equipment and you can ar- 
range to have tests run and these will indicate how fine your 
product will be and how much you can expect per hour. 


YEAST TABLETS 


We manufacture tablets containing more than seventy per cent of 
a high vitamin content yeast. We have encountered difficulty in com- 
pressing this product and in making a tablet of sufficient hardness 
to withstand shipping. The yeast will not run down into the dies 
uniformly as will an ordinary yeast. We use single punch and rotary 
tablet presses but the results are not satisfactory. We would appre- 
ciale any information you have available on the matter. San Francisco. 

To make such a product you will have to be careful to make a 
uniform granulation with a very small percentage of fines. The 
smaller the percentage of fines the better off you will be. We sug- 
gest dampening the mass with a fifty per cent alcohol solution. 
Granulate carefully between fourteen and twenty mesh and 
lubricate with pulverized stearic acid and a little talc. You also 
can use in place of stearic acid a small amount of hydrogenated 
peanut or coconut oil. A pulverized product of this nature can be 
obtained commercially. 


GRINDING DRUG 


We follow your articles with a great deal of interest and we hope 
you will not mind if we try and check up our experience with yours 
in the U.S. We would like to know how you people over there grind 
hard stuff like licorice root, cascara bark, etc. to an 80-100 mesh 
fineness in quantities from one to three tons per day. Is still the 


chasing stone mill or the pebble mill the only media to grind material 
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as mentioned above to the said fineness or is it possible already to 
grind such material on quick rotating machines? Hamburg, Germany. 


In his country chasers and pebble mills have been pretty gen- 
erally supplanted by high speed rotary cutters and pulverizers of 
the hammer mill type. Many firms use the hammer mill or pul- 
verizer exclusively for drugs such as you mention. Others use 
both a rotary cutter and a pulverizer. The rotary cutter is used 
to bring the drug down to ten or twenty mesh fineness and a high 
speed pulverizer is used to take it down the rest of the way. Such 
a procedure, however, is rarely followed because the usual ex- 
traction processes employed in this country will not permit the 
use of drug as fine as you mention. As a rule the drug is reduced 
to ten or twenty mesh by one pass through a pulverizer, running 
at about 2500 r.p.m. By maintaining the same rate of feed and 
running the mill at 3000 or 3500 r.p.m., you can take most hard 
drugs down to a hundred mesh with one pass through the mill. 
It takes a lot of power to do this, hence, many manufacturers 
prefer to run the drug twice or to break it down beforehand by 
running it through a cutter. As we said above we rarely are called 
upon to grind drugs so fine unless it is for some special purpose 


other than extraction. 


SUN PREPARATIONS 


In your various articles on questions pertainingtosun preparations 
you take it for granted thal everybody knows just what are the chem- 
icals used for screen purposes in these preparations. Sorry that we 
must plead ignorance and ask to be enlightened in this direction, 
especially with those that are oil soluble. As we are not interested in 
a particular one we would like to know the names of several. West 
New York. 

Here are a few screens, more are coming out all the time: The 
Heyden Chemical Co., for example are about to introduce one 
which is said to be not only very effective but also relatively 
inexpensive. Methyl salicylate and quinine bisulfate are effective 
screens. There are several very effective ones made by our ad- 
vertisers which are of unknown composition. We suggest you 
write: Givaudan-Delawanna, about Sun Burn Preventive No. 2; 
Revson about Contrasol; Greef about Heliophan; VanDyke 
about Escalol; American Commercial Alcohol (Kessler Chemical 
Division) about Antisol and Heyden Chemical about their new 


product. 


GLYCERINE OINTMENT 


If we use glycerine in a medicated cream do you think there is a 
possibility of sweating or bleeding after it has stood on the druggist 
shelves for several months? Philadelphia. 

This depends upon the other ingredients in the formula and the 
type of product you propose to make. We have made glycerine 
creams, resembling vanishing cream, that contained as much as 
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fifteen per cent of glycerine and showed no evidence of bleeding 
whatsoever after prolonged aging. We have made other creams 
with twenty-five per cent of glycerine with no sign of bleeding. 


FATTY ALCOHOL SHAMPOOS 


We have been making a soapless shampoo made from a sulfated 
fatty alcohol. When this product becomes cold it gets cloudy and 
shows a tendency to separate. Can you offer any suggestions that 
will aid us in overcoming this difficulty? 

When cloudiness is caused by traces of flocculent matter which 
tends to harden at reduced temperatures, the problem can be 
overcome by chilling to 30 or 32° F. before filtration. We presume 
this is the case in regard to your preparation. Separation is 
another problem with which we can give you very little help 
since you have not declared your formula. If the preparation is 
clear the separative tendency might be overcome by the addition 
of a small amount of ethylene glycol. If it is an emulsion a small 
amount of a soap emulsifier might do. 


EFFERVESCENT TABLETS 


We are much indebted to you for your helpful information on the 
manufacture of effervescent tablets. We have been unable, however, 
to find a satisfactory lubricant for the tablets. 
chromium plated punches and dies, the tablets come out with ragged 
edges, due to the sticking of the granulation. We shall greatly ap- 


preciate information from you as to what lubricant to use and how 


Although we use 


to use it. Chicago. 

The manufacture of a tablet is not a science. It is to a certain 
extent an art, for the reason that so many of the rules for making 
a good tablet are evolved from experience and do not always 
apply to similar tablets of different formulae. Much depends upon 
the medicaments in the formula in addition to the acids and 
alkali. A lot depends upon the uniformity, size and hardness of 
the granulation. In your case you may not be using sufficient 
pressure. Without knowing your formula and in the absence of an 
opportunity to play around your material, it isn’t possible to 
give you specific help. You’ve got to play around yourself with 
the usual lubricants. Perhaps the best advice we could give you 
would be to hire an experienced tablet maker. He will have to 
play with your formula a bit, too, but if he has had sufficient ex- 
perience he will not have to play very long. 


SOLIDIFIED HYDROGEN PEROXIDE 


We have received further information on solidified hydrogen per- 
oxide for which grateful acknowledgment is made to Mr. J. S. Neely 
of the Hamilton Laboratories, Inc. Mr. Neely says: 

“There are one or two European pharmaceutical houses which 
market tablets of solidified hydrogen peroxide. The peroxide is 
combined with urea in molecular proportions, forming a stable 
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crystalline compound. One company is Gideon Richter, Buda- 
pest. There is likewise mention made of the compound in the 
twenty-first edition of the U. S. Dispensatory under ‘‘Solution of 
Hydrogen Peroxide.” 

Thanks, Mr. Neely, for your cooperation and your cordial letter. 


VITAMIN CREAMS 


In order to be truthful in advertising a cosmetic cream as a “‘vita- 
min” cream, just what proportion of vitamin concentrate must be 
included. We hear interesting but doubtless unreliable statements to 
the effect that sun bleached beeswar contains vitamin D and that 
lanolin in a cream entitles you to call it a vitamin cream. We are 
interested in the possibilities of vitamin creams. Is it possible that 
one may run the danger of overstimulating the skin through the 
regular use of vitamin creams containing one or all of the vitamin 
substances that may be included in them? New York. 

So far as we know no ruling has been made as to how many 
vitamin units a given amount of cream must contain in order to 
be labeled as a vitamin cream. If there is a substantial amount 
present we think you would be justified in labeling your cream 
as such, provided that the vitamins are still in the cream when it 
reaches the customer. The presence of vitamin D in sunbleached 
beeswax is a new one on us and until we’ve seen the proof we shall 
If lanolin were irradiated it could be made to 
contain vitamins. We cannot see how the skin could be over- 
stimulated through repeated applications of a high potency 
vitamin cream. We imagine that only a certain amount would be 
absorbed, the remainder being wasted. 


reserve judgment. 


TUBE CORROSION 


We have an inquiry from a subscriber who has had considerable 
difficulty in connection with shaving cream. His product develops 
black streaks in the tube. The product and the tin in the tubes have 
been carefully checked but no reasonable theory for the occurrence 
has been discovered. If any of you have had a similar problem we 
would like to hear from you. q 

{nother corrosion problem has just come in from a manufacturer 
of tooth paste. This paste contains magnesium hydroride, mag- 
nesium carbonate, salt, glycerin and flavor. He states that he has 
been using pure tin tubes and that the tubes corrode badly. We seem 
to recall that sodium silicate has been used as a corrosion inhibitor, 
but understand that its use in this regard has been discredited. We 
shall be glad to hear from those of you who make a similar product 
and have had to contend with a similar problem. 


COSMETIC CONTROL 


We understand that cosmetics are to be under Federal control very 
shortly and we want to know how we should proceed to comply with 
the regulations. If this is a new law how shall we keep in touch as 
the situation develops? New York. 

There is as yet no Federal control of cosmetics. The only re- 
strictions to which the Federal law places around cosmetics is 
under the present Food and Drugs Act which covers cosmetics 
only when remedial claims are made. Therefore, if you claim 
that your tooth paste is a treatment for certain mouth disorders, 
if you claim your mouth wash is antiseptic, if you claim your hair 
preparation will clean up dandruff, or if you claim a number of 
other things which in effect make the cosmetic a remedial treat- 
ment for disorders, then you are subject to the Food and Drugs 
Act. In such cases the Food and Drug Administration will 
examine your label claims to see that they are not false. 

When the proposed act which will extend the Food and Drugs 
Act to cover all cosmetics is passed, there will be a lapse of a year 
before manufacturers will have to comply with it. In the mean- 
while we will give full information regarding the new bill and its 
administration. 
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LABORATORY CONTROLLED 





Fe hes, S.PAT. N 


Don’t trust Fate. 


Be SURE of the Success 
of Your Product! 


POWDERED NEUTRAL 
SOAPS. One batch of soap 
that is ‘‘off’’ in the character- 
istics you require can ruin 
your product. The wide 
range of Powco Brand Lab- 
oratory Controlled Neutral 
Soaps will aid you in your 
success. 


CONCENTRATED SHAV- 
ING CREAM BASE. Here 
again Laboratory Control 
eliminates your risk of pro- 
duction failures. Avoid such 
costly chances and be sure 
your product will not fail 


after distribution and ageing. 


POWCO BRAND TESTED 
PERSIAN QUINCE SEED 
represents the highest quality 
obtainable. With an unvary- 
ing and dependable source 
of supply you can be sure of 
consistently dependable re- 
sults. 








John Powell & Co., Inc.| GEEWESSziNe COMPANY. 


114 East 32nd Street 


160 FRONT STREET, NEW YORK i 





New York City New Jersey) 
Chicago Boston 7INCGC 
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her first choice... 


is bath crystals that really refresh, that soften 
water luxuriously, that are soothing and 


beneficial to the skin. 


For the bath-crystal base that builds this 
appeal, SOLVAY SNOWFLAKE CRYS- 
TALS shows the way. None exceeds it in 
uniformity, dependability and unvarying 
high quality. SNOWFLAKE is the perfect 
agent for enchanting color, alluring fra- 


grance and crystalline radiance. 


All the facts about SNOWFLAKE and 


what it means in larger sales are yours for 


the asking. Write today to Dept. B-5. 


O 


TRADE MARK REG. U.S. PAT. OFF. 


SNOWFLAKE CRYSTALS 


TRADE MARK REG.US. PAT. OFF, 


SOLVAY SALES CORPORATION 
Alkalies and Chemical Products Manufactured by 
The Solvay Process Company 


40 Rector Street New York 











UNIFORMITY 


makes these materials 


better for you 
e 


You can depend upon it—a/ways—that 
the ISCO Products you order today or to- 
morrow will be uniform with the same 
materials purchased six months, or a year, 
or still longer ago @ ISCO Uniformity is 
an added safeguard of the quality of every 
product in which these materials are used 
@ Specialties for the Cosmetic and Toilet 
Goods Industry include: 


LANOLIN 


Cosmetic grade; high absorbing qualities. 

* 

BEESWAX 

Sunbleached, superior white and refined. 

e 

STEARIC ACID 

Triple pressed; low iodine number. 

» 

ZINC OXIDE 


French process, from Societe des Mines et Founderies 
de Zinc de la Vieille Montagne. 


AQUAPHIL 


The Lanolin absorption base. Total Cholesterin con- 
tent of 8-9%. Balance composed entirely of other 
derivatives of Adeps Lanae. 


2 
OZOKERITE 
Pure White and Yellow. 
e 


Your inquiries will receive prompt attention. 


INNIS, SPEIDEN & CO. 


117 Liberty Street New York 
Manufacturers and Importers 


BOSTON @ PHILADELPHIA @ CHICAGO 
CLEVELAND @ GLOVERSVILLE, N. Y. 


Factories: Jersey City, N. J., Niagara Falls, N.Y. 
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PURCHASING DEPARTMENT 


MAY MOVEMENTS 





Up 





Anethol 10c 


Bergamot Oil 25c 


Hydrangea Root Ic 


Lycopodium 5c 


Plantago Seed 3l4c 


Sassafras Bark Ic 





Down 








Acetylsalicylic Acid 12c 
Aconite Root 1c 
Ammonium Bromide 4c 
Anise Seed, Star lc 
Arabic Gum, Sorts Ic 
Arnica Flowers 3c 
Balsam Peru 5c 
Benzyl Benzoate 5c 
Burdock Root lc 
Cajuput Oil 7c 
Camphor Oil, White 4c 
Canaga Oil Native 20c 
Rectified 35c 
Cantharides, Chinese 5c 
Carnauba Wax No. 1 Ic 
Chamomile Flowers, Hungarian 2c 





Citronella Oil, Ceylon 2c 
Citronellol 10c 
Colocynth Pulp 10c 
Coltsfoot Leaves 14c 
Cumin Oil 10c 

Digitalis Leaves 2c 

Dill Oil 65c 

Geraniol 10c 

Geranium Oil, Bourbon 25c 
Horehound Herb 4c 
Indol 15c 

Iodine, Tincture 20c 
Lemon Grass Oil 7c 
Manna, Large 3c 
Menthol 10c 

Methyl! Anthranilate 5c 





Methyl Cinnamate 35c 
Mustard Oil, Artificial 21c 
Olibanum Gum, Tears Ic 
Papain 15c 

Potassium Bromide 4c 
Potassium Iodide 15c 
Rhubarb Root HD Ic 
Sassafras Oil, Artificial 3c 
Savin Oil 20c 

Sodium Bromide 5c 
Sodium Iodide 10c 
Stramonium Leaves 4c 
Vanilla Veans, Bourbon 15c 
Ylang Ylang Oil, Bourbon $1.50 








25 Cosmetic Raw Materials—Unweighted Price Index. 1926 — 100. 


































































































"15 Botanicals—Weighted Price Index. 1926 — 100. 
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Only Balsam Peru and menthol changed 
in the cosmetic raw materials list, the 
index declining from 72.3 to 72.1. The 
Balsam was 5 cents lower at $1.20. Con- 
siderable lack of interest prevailed in this 
market on the part of manufacturing con- 
sumers of menthol. The Japanese market 
was also very quiet as stocks from the last 
crop available for shipment are small and 
shippers are content to await develop- 
ments with the advent of a new crop 
season. 


Three changes in the botanicals index 
were confined to decreases in the relatively 
less important items with the result that 
the index changed from 82.9 to 82.7. 
Buchu decreased from 50 to 45 cents; 
digitalis lost 2 cents to be quoted at 21 
cents; rhubarb declined from 31 to 30 
cents. There were no new developments 
in the market as a whole which would 
explain the easier tendency other than 
seasonal dullness. 


June ’36: 38, 6 











50 Raw Materials—Weighted Price Index. 1926 — 100. 
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27 ~—s(1928 1929 1930 = 193) 1932 1933 1934 


Summer is here, according to the activity, or lack of it, in the prices of 
commodities. The index of 50 items declined from 66.4 in May to 65.8 for 
June. The reciprocal trade agreement with France, signed by Secretary 
Hull on May 6th, is probably the outstanding development in the current 
market. This agreement comes in force June 15th and will have a bearing 
on the essential oil market as many of these items will come in under a lower 
tariff. 


15 Essential Oils—Weighted Price Index. 1926— 100. 


The essential oil index increased from 
48.9 to 49.1, the increase in bergamot from 
$1.65 to $1.90 overbalancing the decrease 
in cananga from $2.50 to $2.30. The 
Consortium is again active in Italy and 
indications point to the possibility of some 
success this time in maintaining a com- 
paratively high and firm market for Berga- 
mot oil. 





JJ 
1929 1930 = 1931 1932 1933 1934 1935 1936 


Four items among the medicinal chem- 





icals comprising the index changed in 15 Medicinal Chemicals—Weighted Price Index. 1926 -= 100. 
value, and since all these changes were 

declines, the index itself is lower, 71.8 for ] 

June compared with 73.1 in the previous 





month. Acetylsalicylic acid suddenly 
dropped to 58 cents, its lowest recorded 
price from the previous 70 cents; menthol N 
dropped from $3.35 to $3.25; mercury 
metal declined to $75.00 from the previous ‘ 
$77.50; potassium bromide is now quoted 
at 31 cents in comparison with the 35 
cents which had held for two and one-half 
years. 
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The Standard for 50 Years 


Jtalian Tale is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 


countries, users of tale turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 


the highest degree the features most desired. It has an 



















unusual, silky texture. 


substitute. 


Z Exclusive representatives 








The world’s leaders use only Italian Tale. There is no 


CHARLES MATHIEU iwconrorares 


of the Italian Producers 
120 LIBERTY ST., NEW YORK, N, Y. 




















ean make the best 
Finger-Wave-Set! 
Flakeless — Fast Drying 


Directions: — Dissolve 34 oz. Gum No. 17 in 1 gallon 
of water (room temperature) containing 1 dram 
(% oz.) Paraformaldehyde; following morning, add 


color and perfume to suit. 


To this lotion may be added 25% alcohol to lessen 


drying time. We quote: 


a) SRS Saar aneme Meee: $ .90 per lb. 
iy Se ee Rebyeas concen eer Stee ig 
SL ee re go « 
othe operas ws meas = teu eo *” | 8S 





1 lb. Trial $1.25- parcel post prepaid 
Outside of U. S. A. $1.50 





We likewise can furnish, Paraformaldehyde, 
suitable perfume oils and colors. 





R. F. REVSON CO. 


91 Seventh Avenue New York 
Cable Address: Coschems 


Specializing in 
Chemicals for the Cosmetic Industry 
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Stock America’s 
Fastest Selling 
Rubbing Alcohol 


- ADDE 


Addé is now America’s' foremost producer of 
genuine Rubbing Alcohol. The formula is 
approved by, and the manufacture is super- 
vised by the U. S. Treasury Dept. Unquestion- 
ably the best-selling, lowest-priced quality 
alcohol money can buy. Make us prove it. 
Order now. Your own imprint—at no extra 
cost—if ordered in quantities of at least 5 
gross. You can sell lots of Addé throughout 
Summer and Fall! 


ADDE, Ine. 


526-30 Light St., Baltimore, Md. 





























FRENCH TREATY 


The recently enacted reciprocal trade 
agreement with France is vitally im- 
portant to all exporters, importers and 
domestic manufacturers in the perfume 
industry. 

This agreement will come in force June 
15th and will remain in force until July 
Ist, 1937, and indefinitely thereafter, sub- 
ject to termination by either country on 
six months notice. In the event of any 
change in the value of the currencies, the 
agreement provides that if the relative 
values of the currencies prejudice the in- 
dustries or commerce, either country may 
propose negotiations for the modification 
or termination on a thirty day notice. 

These changes in duties on essential 
oils, following the procedure of the other 
enacted agreements are applicable to all 
other nations, except Germany, who ab- 
rogated her most-favored-nation rights 
with the United States. 

The concessions granted by the United 
States to France on the products of the 
essential oil trade and the new rate of duty 
is as follows: clove, patchouli, sandalwood, 
and all other essential or distilled oils, 
n.s.p.f. Old rate of duty 25%—New rate 
of duty 12144%: Ad Valorem equivalent 
old rate 25%: New rate 124%: Reduc- 
tion in rate of duty 50%. 

While the reduction is seemingly a 
drastic one, the increased value of foreign 
exchange has had the effect of markedly 
increasing the dollar value of merchandise 
imported from such countries as England, 
France and Italy. 


ERGOT 


No change from the high prices prevail- 
ing for this item was noted. The concensus 
of opinion was that requirements will be 
taken care of over the balance of this crop 
period at the abnormally high levels in 
force for some time now. The situation in 
general showed no prospects of clearing up. 

Reports from the growing regions and 
market centers in Spain are that the 1936 
crop will be comparatively small in quan- 
tity and stocks are said to be unusually 
low. Due to the protracted rainy season, 
the 1936 crop in the province of Orense, 
the principal production source in the Vigo 
district is expected, according to trade 
report, to be even smaller than that of 
1935. An exporter of ergot of rye believed 
that foreign buyers would do well to look 
for their supplies in other markets since 
the prospects for the present year were 
considered comparatively negative. 

Only about 2,000 kilograms of ergot of 
rye constitute stocks in the Vigo district, 
it is stated. Available stocks are said to be 
comprised exclusively of the 1935 crop. 
Production was greatly restricted in 1935. 
Lack of Spanish supplies continues to 
affect prices. 
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ROSE OIL 


A report just received from E. Bontcheff 
& Co., Kazanlick-Bulgaria, states that up 
to 1929, when consumption of rose oil was 
ahead of production, the price of the otto 
of rose was maintained at a low level: 
thereafter, when production caught up 
and went ahead of consumption, the price 
was raised to the highest level ever known. 
This was done just when the prices of other 
agricultural produce were declining. This 
unwarranted raising of the price was fol- 
lowed by a rapid decline in consumption. 
Thus an average annual consumption up to 
1927 of 3,168 kilog. (the highest being in 
1903 of 6,210 kilog.) since 1928 has de- 
clined to 1,800 kilog. The high prices gave 
a fillip to the rose industry in countries 
not adapted for its successful pursuit, and 
in others opened wide the door for the 
manufacture of substitutes, which have 
made inroads into the consumption of the 
genuine otto of rose. 

The problem facing the otto of rose in- 
dustry today is twofold, it is reported; 
first to regain the lost trade and secondly 
to deal with the overproduction in the rose 
flowers. 

As a remedy for the first problem, it is 
generally agreed that the present price 
should be stabilized for a number of years, 
thus ensuring adequate supplies at stand- 
ard prices. Against the proposal that the 
acreage under cultivation should be sub- 
stantially cut down, the following sug- 
gestions are offered: 1, tota) elimination of 
the 
planting new fields; 3, a fixed price for the 
rose flowers over a number of years, not 
exceeding the price of 1935. Further, as an 
encouragement towards improved methods 
of cultivation, prizes should be offered by 
the State to the cultivators; 4, withdrawal 
from the market, for such a time as would 
allow consumption to catch up with pro- 
duction, the Government’s stock of otto 
of rose, or, as an alternative, its price be 


white rose fields; 2, prohibition of 


lowered in conformity with the current 
price of the rose flowers; 5, the industry 
and trade to be freed from State inter- 
ference. The Government’s activities not 
to be extended beyond control of the 
quality of the otto of roses and regulating 
for the to the 


the payments flowers 


cultivators. 


CITRONELLA OIL 


A further saving at the source was re- 
flected in the spot market position of 
citronella oil. Ceylon oil was offered at the 
attractive levels of from 2lc to 25c per 
pound. Java oil continued without open 
price change but was not in much demand. 

Exports from Java during the period 
January/ March 1936 amounted to 538,369 
kgs. as compared to 438,768 in the similar 
period of 1935 and 419,655 in 1934. 
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ALCOHOL 


Reports from 24 operating plants have 
led the Bureau of Internal Revenue to 
estimate that 11,948,243 proof gallons of 
industrial alcohol were produced during 
April. 

Tax-paid withdrawals of industrial alco- 
hol during April were said to approximate 
2,440,765 proof gallons; withdrawn for 
hospital, scientific and educational use, 
138,738; withdrawn for use of the United 
States and 34,408; with- 
drawn for export 30,780; removed for de- 
naturation, 9,973,932; and transferred to 


subdivisions, 


vinegar plants 36,911. 

Stocks in 67 reporting warehouses at 
the end of the month were listed as 21,224,- 
206 proof gallons. 

The Treasury has ordered injection of a 
mysterious new poison into dematured 
alcohol to frustrate post-prohibition boot- 
leggers. 

The substance, found in the test tubes 
of the Treasury’s Keystone laboratory 
under the direction of Dr. R. J. Wollner, is 
calculated to make it more difficult to 
recreate potable alcohol out of the indus- 
trial fluid. 

The new denaturant, known as Methyl 
Isobutyl Ketone, will be included in the 
two chief denaturing formulas approved 
under the revenue acts. It will be put into 
about 6,000,000 gallons of industrial alco- 
hol awaiting shipment from manufacturing 
plants. 

It was explained that the new dena- 
turant is extremely nauseating, but not 
fatal. Experts said it would be impossible 
for the stomach to retain any alcohol 
which had been denatured with the 


substance. 


BROMIDES 


A general competitive situation de- 
veloped. Ammonia bromide was reduced 
4c per pound and is now offered in 450 
pound barrels at 35c per pound with the 
range in 25 pound drums to 39c per pound. 
This is the first price change in this item 
since the schedules were advanced in 
September, 1933. 

Potassium bromide was also reduced to 
a level of 3lc per pound in 400 pound 
barrels with the range to 35c in 25 pound 
drums. This also was the first price move 
since 1933. when values 
advanced. 

After holding steady since the price 
advance in September, 1933, sodium 
bromide has also now been reduced to 31c 
per pound in 475 pound barrels with the 
range to 35c in 25 pound drums. 


September, 
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PURE OTTO oF ROSE 
BATZOUROFF & CO. 


(Established 1845) 
SOFIA, BULGARIA 


Modern Distilleries at 
Rahmanii 


Kalofer 


Karnare 


Karlovo 


SOLE DISTILLERS BY 
VACUUM PROCESS 


Quality is our first consideration. We have 
always supplied the finest Otto of Rose it 
is possible to produce. 


Used by the Principal Consumers Here and Abroad 
SOLE AGENTS 


Georce Luepers « Co. 


New York Chicago San Francisco Montreal 




















Established 1910 


ISKING 


IMPORTERS and EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


Haarlem Oil, Genuine Dutch Klaas Tilly 
Camphor Synthetic, U.S.P. XI, DuPont 
Camphor Natural, Japanese 
Naphthalene, balls or flakes 





Alkaloids Lithol 
Cocoa Butter U.S.P. Menthol 
Bulk or fingers Spermaceti 


Lanolin U.S.P. 


Sulphur Precip. U.S.P. 
Hydrous, anhydrous 


Witch Hazel, N.F. 


Sole U. S. Representatives for 
Shipkoff’s OTTO OF ROSE 


CHAS. L. HUISKING & CO. 


INCORPORATED 
CHICAGO BRANCH 155 VARICK ST. 
561 E. ILLINOIS ST. NEW YORK, N.Y. 























A UNIFORM 
LANOLIN 


for Dave ana Cosmetic Purposes 
(Anhydrous and Hydrous, U. S. P.) 


Every chemist and buyer knows how 
essential it is to use uniform and pure raw 
materials. 
NIMCO LANOLIN is made from care- 
fully selected wool greases. We have de- 
velo) a method of refining NIMCO 
LANOLIN which removes all impurities 
and which retains in the lanolin all the 
valuable oxy and isocholesterins. 
This is your assurance that creams and 
ointments made with NIMCO LANOLIN 
will not turn dark and rancid with age. 
NIMCO ABSORPTION BASE for those 
who prefer this type. 
Write today, on your firm’s letter- 
head, for experimental sample. 


N.I. MALMSTROM & CO. 
147 LOMBARDY ST., BROOKLYN, N. Y. 
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Reg. U. S. Pat. Off. ‘ 


S MADE IN THE U.S. A. 


e@ For Sunburn 


@ Filters out the actinic rays 
which cause the burn 


@ Absorbs and distributes the 
valuable Ultra Violet rays, 
utilizing their beneficial 
properties. 


e BE SURE IT’S 
‘““FALBA”’ TO BE SURE 


Pialtz & Bauer. Ine. 


Empire State Bldg. 
NEW YORK CITY 
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BUCHU 


The situation in this item was still 
serious. The market held firm at the 
higher levels on spot and shippers in most 
instances were rejecting bids made at ad- 
vanding levels. It was even suggested 
that some shippers were oversold and 
were short of their contract commitments 
with this country. 

One report links the shortage of buchu 
to the recent expansion in gold mining in 
South Africa. Owing to the recent success 
in the mining of gold, the Colonial Gov- 
ernment has been able to subsidize the 
farming industry and, as a result, a con- 
siderable acreage of buchu is reported to 
have been ploughed up and the land put to 
better use. Consequently, the production 
of buchu has been materially reduced. 

The good wages paid in the gold fields, 
it is said, has also attracted labor from the 
less remunerative work of gathering buchu 
leaves. 

The trend of values from now until next 
February-March when new stocks come 
forward will depend to a large extent on 
available supplies at the Cape. No figures 
are available and inquiry has only elicited 
a general indication of shortage. 


BERGAMOT OIL 


Sharply higher prices were noted in this 
item, several advances having taken place 
during the period under review. The spot 
range is now from $1.90 to $2.30 per pound 
as to brand and quantity. Such a figure 
was warranted, it was said, by the higher 
cost of replacement. The newly re- 
organized Consortium in Italy has effect- 
ively maintained the new schedules thus 
far. 

All production of oil of bergamot must 
be delivered to General Bergamot ware- 
houses and all private sales are prohibited. 


VANILLA BEANS 


Unless there is some drastic revision in 
the value of the French franc, there is 
every reason to believe that Bourbon 
vanilla beans will show a quick recovery 
from the slightly easier position noted on 
spot. The range here now is from $3.00 to 
$3.25 per pound. 

The situation is being watched closely 
here because of the fact that stocks of 
good quality beans in Europe were not 
large and were generally held in strong 
hands. Locally merchants took a strong 
view of the market. 


YLANG YLANG OIL 


Absence of demand for Bourbon oil has 
created a more competitive situation on 
spot. This material was available as cheap 
as $3.50 per pound but ranged as high as 
$6.00, the range representing quality and 
sellers views. 
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QUININE SULFATE 


Leading manufacturers of quinine sul- 
fate are prepared to supply U.S.P. XI 
grade—containing two molecules of water 
at 5714c per oz. in 100 oz. cans and 50 oz. 
cans at 61%c per oz. The U.S.P. X 
material containing seven to eight mole- 
cules of water will be supplied on un- 
specified orders at the unchanged prevail- 
ing price of 5lc per oz. 


IODINE AND IODIDES 


Tincture of iodine was reduced 20c per 
gallon to the basis of $1.90. This followed 
the sharp reduction in the price of crude 
iodine last month. No contracts were 
being taken on tincture. 

The price on all iodides were main- 
tained unaltered from the lower levels re- 
ported during the previous trading period. 


AGAR 


Replacement costs in Japan advanced 
better than 10 per cent. The spot position 
was therefore strengthened and was well 
maintained at a range of from 65c to 70c 
per pound for number 1. Importers re- 
ported that every indication now pointed 
to a probable continuation of the rise 
abroad which would mean eventually higher 
prices here. 


MENTHOL 


The spot market for menthol is ex- 
ceptionally quiet at the slightly lower 
levels prevailing of from $3.25 to $3.35 per 
pound. The spot and the replacement 
market are now on about an even level, 
it is said. A dirth of cables from Japan 
indicates that relatively little material is 
left from the old crop and shippers are 
taking a quiet attitude until the new crop 
comes in. 


LEMON OIL 


Considerable doubt prevailed as to the 
possible trend of Italian lemon oil. The 
expected removal of Sanctions against 
Italy which, it was thought, would tempo- 
rarily at least advance prices due to re- 
placement buying on the part of Sanction 
countries, has not materialized. It is now 
generally thought that the Sanctions may 
continue in operation for a further two 
months at least. 

It is reported from Sicily that more 
lemons have been made available for the 
by-products industries, with the result that 
it is believed production of oil of lemon 
will exceed 1935 and probably will reach 
1,400,000 English pounds. 

A further report from abroad states that 
California cold-pressed lemon oil is estab- 
lishing a firmer footing in the English 
market, and its price is about half the 
lowest price quoted for Sicilian lemon oil. 
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VANILLIN 


There is a possibility of an extensive 
export push in Japanese made vanillin it is 
reported. There are already two makers of 
the material on a_ ccnsiderable scale, 
namely the Takasago Koryo K.K., of 
Tokyo, and the Shiono Koryo K.K., of 
Osaka. 

In addition three other makers are pro- 
ducing it on a smaller scale but are 
planning to extend their production. The 
annual consumption in Japan is about 
10,000 kilogs and certain quantities are 
already being exported to America and 
Europe. 


ACID 
ACETYLSALICYLIC 


As a result of competition an exception- 
ally attractive schedule of values were 
established for aspirin. Incidentally this 
was the first change in price schedules for a 
long time. The new range of prices are as 
follows: 225 pound barrels 58c per pound, 
U.S.P. Powder or granular; 250 pound 
bbls. .542 granular with 10% starch green, 
wh. or pk.; 250 pound bbls. .570 granu- 
lated with 16% starch white (only); 
250 pound bbls. .484 with 20% starch 
white (only). Contracts are being entered 
over a six month’s period. 


ANETHOL 


Prices were higher at $1.05 to $1.10 per 
pound. The scarcity and high cost of raw 
material had strengthened this market 
steadily for some time past. Production 
costs have also risen to the point where 
quotations named above were entirely 
warranted, it was said. 


LEMONGRASS OIL 


Spot sellers have reduced their prices 
sharply in keeping with the exceptionally 
attractive shipment market. Prices that 
prevailed here ranged from 45c to 65c per 
pound as to quantity and seller. A 
routine market encouraged competition. 


GUM MYRRH 


The spot market was as low as 35c per 
pound. Some dealers are ignoring the fact 
that they are selling goods in New York at 
what amounts to replacement prices. 


ARNICA FLOWERS 


Prices here were shaded to 25c per pound 
with the range to 27c. This was in keep- 
ing with the competitive character of the 
market and the fact that moderate con- 
suming demand has tended to induce some 
unsettlement in this item. 


855 








fl 


BILE SALTS 
CHOLESTERIN 
IRON PEPTONATE 
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THE WILSON LABORATORIES 


4221 So. Western Ave., Chicago, III. 





also 


816 First Ave., New York 
Drexel Bldg., Philadelphia 
869 Folsom St., San Francisco 
1807 E. Olympia Blvd., Los Angeles 
619 Clark Ave., St. Louis 
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A 
Pines he icin Guality 


The recognized standard, known 
for its high vitamin contents. Guar- 
anteed the finest Norwegian non- 
freezing medicinal cod liver oil. 


Write us for quotations 
For Spot Delivery or direct shipment from Norway 











BRODR. AARSAETHER *:; 
AALESUND , NORWAY 











P.R. DREYER Inc. 


Sole Representative in the United States 


12 EAST 12th STREET 
NEW YORK, N. Y. 


CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 























VANILLA BEANS 


For over 75 years the recognized 
source of supply 





*‘Look for the Symbol of Standardization” 


GUMS 


Tragacanth Karaya 


Arabic 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


55 Vandam Street New York 
; Represented in Chicago by A. C, Drury & Co., Inc. 












BUY WITH 
CONFIDENCE 


STEARATE OF 
MAGNESIA 


Light, Great Adhesiveness. Pure 
White, Immeasurable Fineness. 
Heavy if desired. Dusts out 
under the puff like the finest 
pollen. Made to satisfy most 
exacting requirements. 


STEARATE OF 
ZINC 


Odorless, Impalpable. Pure 
White. Water Resisting. Great 
Adhesiveness. Light or Heavy a as 
desired. Highest standard of 
ity and Uniformity. 
Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Francisco 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 
Telephone SUnset 6-1337-4797 


MAGNESIUM 
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CHEMICAL PRODUCTS CO. 


55 =33rd Street Brooklyn, N. Y. 
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DRUGS AND 
CHEMICALS 


= ANESTHETICS 


Procaine Hydrochloride . . . Benzocaine 


= ANALGESICS 
Cinchophen . .. Neocinchophen 


=" ANTISEPTICS 


Acriflavine ... Chloramine 


= HYPNOTICS 
Barbital .. . Phenobarbital 


= ALKALOIDS AND DRUG EXTRACTIVES 
Berberine ... Colchicine .. . Ephedrine 
... Hydrastine 


For Quotations Address: 
CHEMICAL SALES DEPARTMENT 


ABBOTT LABORATORIES, North Chicago, Ill. 

















MYSORE GOVERNMENT 


Sandalwood 
~~ Oil -- 


Distilled from 
Santalum Album 


{ INSIST ON ORIGINAL 





CANS AND CASES 


Agents for the 
United States and Canada 


W. J. BUSH & CO. 


(Incorporated) | | | | 











Essential Oils 
New York 
National City, Calif. 


Chicago Montreal 














HEADQUARTERS | 


FOR QUALITY 
RAW MATERIALS 





BEESWAX, Sunbleached and Yellow 
Refined, U.S. P. 


GUMS, Tragacanth, Karaya, Arabic, 
etc. 


LANOLIN, Anhydrous U.S.P. and B.P. 
STEARIC ACID, Triple Pressed Fancy 
QUINCE SEED, Persian, Recleaned 


and all other cosmetic 
raw materials 


Samples on request 


Write for complete stock list. 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Avenue Chicago, Illinois 
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PURE WHITE ¢ EXTRA QUALITY 
U.S. P. and 100% PURE 


OVER 84 YEARS OF CONTINUOUS BUSINESS 
IN THE UNITED STATES—ESTABLISHED 1852 


THEODOR LEONHARD WAX CO., Inc. 
HALEDON, PATERSON. J. 
Long Distance Telephone: SHerwood 2-1444 
Full stocks carried by our Western 
Representatives, Albert Albek, Inc., 515 


219 E. North Water St. So. Fairfax Ave., Los Angeles, Cal., and 
Chicago, III. 512 Washington St., San Francisco, Cal. 
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Western Distributor: 


A. C. DRURY & CO., Inc. 
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VISCOMETER 
TESTED CUMS 





SUPERIOR QUALITY 


We specialize in the 
following Gums i m all 


grades, Whole and 
Powdered: 
Tragacanth 
Karaya 
Arabic 


Direct connections in 
a country of origin 


FRANK-VLIET CO., Inc. 


160 Water Street New York, N. Y. 
Telephone: JOhn 4-1915—1916 
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COSMETICS | 


You can do a million dollars in yearly busi-; 


ness without owning a single machine or the | 
employment of labor. Let us outline our! 
methods that set you free from all production | } 
worries. Confidential and complete service. 

Conveniently located in the Metropolitan | 
District. Preliminary consultation places you’ 


under no obligation, of course. 


Also Headquarters for Drugs, Chemi- 
cals, Essential Oils and Allied Products 


EHRMANN.STRAUSS CO, Inc. 
201 West Houston St, NewYork th 


“IF IT'S A DRUG - WE HAVE IT” 








Rivista Italiana 
delle Essenze, 


Seventeenth 
Year of Publication 


dei Profumi 
e delle 
Piante officinali 





Official Organ 
of the Fenachimici 














Director: Dr. E. Fenardli 


Producers of Aromatic Substances 
for Perfumery: 


Manufacturers of Articles used in 


the Perfumery Trade: 








Editorial This is the Periodical in which to 
Office Advertise effectively in Italy. 
Via Make Use of its Advantages. 
S. Vincenz Sample Copy and Tariff on Request. 








N38 -- Milano -- P. 0. B. 850 -- Tel. 31-216 
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EDICINE and Pharmacy, during the 
eleven years which have elapsed since 
the British Pharmaceutical Codex 1923 was 
issued, have experienced changes of consid- 
erable magnitude, and the Codex has proved 
itself to be of ever increasing value as a 
standard book of reference for pharmacists, 
medical practitioners and others. The need 
for further revision of the whole book to 
justify the position to which it had risen 
was recognised by the Council of the Phar- 
maceutical Society in the formation of the 
Codex Committee in 1930. 
Medical practitioners will find in the British 
Pharmaceutical Codex a balanced and 
authoritative survey of the pharmacological 
action and therapeutic uses of practically 
the whole domain of materia medica, in- 
cluding such recent introductions as liver 
extract, irradiated ergosterol, diphtheria 
prophylactic, scarlet fever antitoxin, anti- 
pneumococcus serum, suprarenal cortex ex- 
tract, oestrin, the barbiturates, alkaloids, 
glycosides, and other substances of animal 
and vegetable origin. The main body of the 
book consists of monographs on some 1,000 
substances. In addition to the general 
descriptive matter relating to the source, 
the chemical and physical properties or 
botanical characters of the substance con- 
cerned, each monograph includes a section 


THE DRUG AND COSMETIC INDUSTRY 


THE BRITISH PHARMACEUTICAL CODEX 1934 


describing action and uses, and is followed 
by a summary of the preparations of the 
drug, indicating the way in which the medi- 
cament may be most conveniently pre- 
scribed. 

Whilst the book provides standards by 
which the purity of medicaments not in- 
cluded in the Pharmacopoeia but neverthe- 
less in frequent medicinal use may be 
judged, its value to the medical profession 
lies largely in the fact that it contains a 
formulary of tested preparations which ex- 
perience has shown to be reliable. Included 
in the list of reagents are the formulae for 
the more important reagents used as lab- 
oratory aids to diagnosis. Among the ap- 
pendices is one indicating the composition 
and source of supply of a large number of 
proprietary preparations. 

The subject matter in the Action and Uses 
sections of the monographs has been care- 
fully revised in the light of modern thera- 
peutic practice by a Committee consisting 
of medical men and pharmacists. In many 
instances, the advice of outside experts has 
been obtained in order to confirm the ac- 
curacy and utility of the information on 
such specialised subjects as radium, the 
arsphenamines, vaccines, sera, vitamins, 
etc. 


$10.00 Postpaid 


Published by direction of the Council of the Pharmaceutical Society of Great Britain 
FOR IMMEDIATE DELIVERY 


101 W. 3lst STREET, NEW YORK CITY 


PLEASE REMIT WITH ORDER 











Health Digest 
Gives You 


A Crisp Condensation of 


INTERESTING ARTICLES 


On health, happiness and sane living, 
selected from a world-wide list of pub- 


lications. This pocket-sized magazine, 
printed in clear, readable type, presents 
each month a fascinating variety of ma- 
terial on current developments in 
science and medicine as related to men- 


tal and physical welfare. 
SAMPLE UPON REQUEST 


Yearly subscription $3.00 


THE DRUG AnD COSMETIC INDUSTRY 
101 W. 3lst ST, Please remit with order NEW YORK, N. Y. 




















Shampoo and Bath Oil Perfumes 


We have developed two interesting new odors for soapless 
shampoos and bath oils: Shampole, for shampoos; Bainole, 
for bath oils. Samples will be sent upon request, together 
with suggestions for improving soapless shampoos and bath 


Nua arta Be Ota 


Incorporated 1904 


Pioneer American Manufacturers of Aromatics 
Executive Offices and Works: 57 Wilkinson Ave., Jersey City, N. J. 











T= MOSQUITO CREAM 


A tremendous market with almost no com- 
petition A safe, non-irritating mosquito 
cream with a pleasant odor. This item will be 
the biggest new profit getter this summer. 
Attractively packaged or in bulk. ASK 
FOR SAMPLE. 


Solo Laboratories produce almost 
every type of quality cosmetic. 


SOLO LABORATORIES, Inc. 
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AT LAST, A LILAC TRUE TO THE FLOWER 


i stom . - - $12.00 Ib. 


For Perfumes, Lotions, Creams, Face Powders, etc. 


Lilac lessons 4 $20.00 Ib. 


For Fine Perfumes and Lotions 


Lilac KIC. » «+ $1,950 lb. 


Greatest value ever offered for Inexpensive Perfumes, Lotions, 
Face Powders, Creams, etc. 


RIVIERA PRODUCTS COMPANY 
215 WEST OHIO STREET CHICAGO, ILLINOIS 











GUMS 


Arabic, Tragacanth, Karaya 
Powdered in our own mills under 
laboratory control 


VISCO GUMS 


for wave set solutions 


SULPHONATED OILS 
for Soapless Shampoos 


JACQUES WOLF &Co. 


MANUFACTURING CHEMISTS AND IMPORTERS 


PASSAIC, N.oJ. 

















PEERLESS 1.44 


Precipitated 


Calcium Carbonate-U.S.P. 


Extreme Purity—Unfailing Uniformity 
AA 


Complete range of densities from Heavy to extra 
light ‘“Featherwate” grade 


PEERLESS WHITE LIME CO. 
Taylor & Duncan Ave. St.Louis, Mo. 


LET US SOLVE YOUR 


COLOR PROBLEMS 


ANILINE COLORS 


For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 
aration Compounds, Nail Polish, ete. Also Saponine. 


COSMETIC COLORS 
For Rouges, Face Powder, Lipsticks. 


We also carry @ full line of CERTIFIED FOOD COLORS 
LEEBEN CHEMICAL Co., Inc. 


Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 












































AUTOMATIC CONTINUOUS 


Rotary Tablet Presses 
RUGGED CONSTRUCTION 


Single and Double Action 
ELEVEN MODELS 


Compressing Tablets—Powdered and 
Granulated Materials - up to 3’ Diam. 


q SPECIAL PRESSES BUILT TO ORDER 
Deferred Payment Plan Available 


Write for Particulars and Prices 


Kux-Lohner Machine Co. 





2145 Lexington St. Chicago, III. 














GERANIOL 


for Soap 


In various grades to meet every 


requirement as to price. 


A. M. TODD COMPANY 


KALAMAZOO MICHIGAN 
Business Established in 1869 





a 








METAL 





SELL IT WITH LABELS! 
HORN LABELS freshen up your package for 





greater sales. Faithful service for over 40 years. 


‘ JOHN HORN, 837 Tenth Ave., New York City 


(Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) | 









Cosmetic 
Certified 


COLORS: Vegetable 


The finest lake colors for lipstick, rouge, face powder, etc. A 
complete line of Aniline Colors for any cosmetic or toilet 


purpose. 
6 


Saponine Chlorophyll 


E@ 


INTERSTATE COLOR CO,, ING. 


7 Beekman Street New York City 
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SPECIALTIES: 


Cholesterol Nucleinic Acid 
Cholic Acids and Salts Sodium Nucleinate 
Lecithin Sodium Cholate 


Glutamic Acid and Salts 


R. W. Greeff & Co., Inc. 
10 East 40th Street New York 














BENZOL PRODUCTS COMPANY 
237 South Street, Newark, N. J. 


Manufacturers of Fine Chemicals 





ANTISEPTICS 


OXY-QUINOLIN BASE 


Oil soluble 


OXY-QUINOLIN SALTS 


Water Soluble 








i wot 


Kimpak 
CREPE WADDING 


KIMPAK is unexcelled for protection of liquids. Meets all Postal 
regulations. Comesin rolls, sheets and pads of various thickness. 
Economical. Write on your letterhead for free sample portfolio. 


KIMBERLY-CLARK CORPORATION, Neenah,Wis. 


Sales Offices: 8 South Michigan Avenue, Chicago; 
122 East 42nd St., New York City; 510 West Sixth St.,Los Angeles 
































Founded 1854 


FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SOAPS Etc. 


° 
Your inquiries are invited 


Check with 


NATIONAL 


for your next 
Collapsible Tubes 


We've made SOME Stoppers ! 
Let’s be colorful 
Vv 
N A NEW YORK: H.R. M. Gordon, 331 
T 4  @) | A L Madison Ave., Tel. MUrray Hill 2-0339 
CHICAGO: C. J. Eichman Co., 355 
W. Ontario St., Tel. Superior 7939 


Collapsible Tube Co. Beier 








2105 Pine St., Tel. Central 1261 
PROVIDENCE, R. lI. 














Purified 


Cosmetic Colors 


ip (First Producers of Certified Colors) 


H. KOHNSTAMM & Co., INC. 


83-93 Park Place ‘ r ‘ New York 
ESTABLISHED 1851 


Chicago Philadelphia Los Angeles 

















Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcinol Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 


EB) see CHEMICAL CO. 
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Price $10.00 per Ib. 
VERY LASTING @ ORIENTAL CAST 
Suitable for Perfumes, Lotions, Powders 


Sample upon request 


EDWIN SEEBACH CO. 


920 Broadway New York, N. Y. 
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Professional 


Service 








FOOD RESEARCH 
LABORATORKIES, Inc. 


Dr. Philip B. Hawk, President 
BIOCHEMISTS 


SPECIALISTS IN VITAMIN ASSAYS 





FoRMULATION AND STANDARDIZATION 
oF MepIcInaL or CosMETIC 
PREPARATIONS 


114 East 32nd Street, New York 


Member Ass’n Consulting Chemists and 
Chemical Engineers 








LAWALL & HARRISSON 


Charles H. LaWall Jos. W. E. Harrisson 
Analytical and Consulting Chemists 


Pharmaceutical and Chemical Research 
Process and Formula Development 
, Drug and Water prem ne 
al Testimony 
214 South 12th Street Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 
Chemists, Bacteriologists, Pathologists 


Cosmetic, Druc anv Foop Prosiems 
CoMPLIANCE WITH OFFICIAL REQUIREMENTS 
Spectat AnimMAL TESTING FOR PHARMACOLOGIC, 
Toxic or SKIN IRRITATING PROPERTIES 

VYeEw Propuct DevELOPMENTS 


39 West 38th Street :: New York 








ATEN] Z.H,POLACHEK 
Tour as pe BROADWAY 
REGISTER YOUR 


TRADEMARK ey exec as 


@ER. PATENT ATTORNEY PROF. ENGINEER 
WHAT IS YOUR INVENTION? 
Send me a simple sketch or a model fer 
Confidentia! Advice—Do It Now! 














Classified 








an issue for 20 words or less; 
additional words 5c each. 
Payment must accompany || 
order. Add 10 cents if replies || 
are to come to a box number 

| 


Rates—All classifications $1.00 
| 
| and be forwarded. 














Situations Wanted 





Send sample for 
Officials as- 
1746 Roscoe 


ANY PRODUCT ANALYZED. 
estimate. Manufacturing problems. 
sayed. Dobin Analytic Laboratory, 
St., Chicago. 





Private Label 


MARVELL PHARMACAL CO., Ine. (Member of 
A.P.M.A.) 55 W. 16th St., New York. Pharmaeal, 
Cosmetic, Face Powders, Private Formulas. 
Formulas and Processes Developed. Colloid Mill 
used in making Toilet Creams and Ointments. 
Correspondence solicited. 


WHAT’S YOUR TROUBLE. Large and small 
firms have them. Cosmetic Chemist’s long ex- 
perience can help you. Tell me what you want, I 
send you finished samples and prices of formulas. 
Finger wave lotions, creams and powders. Per- 
manent wave solutions for all tvpes of hair. White 
hand lotions, almond lotions with sheen. Lipstick, 
perfume oils, non-allergic cosmetics. We make 
Analyses. If it’s new we have it. Cosmetic Chemist, 
114 South Third St., St. Louis, Mo. 


Get into tho FEMININE HYGIENE FIELD. 
Complete line of diaphragms, jellies, suppositories, 
tablets, ete., under your own label. Jelly formulas 
with a clinic background. Reasonable prices for 
quality products. Box 1086, DRUG AND COS- 
METIC INDUSTRY. 














Machinery for Sale 





Cc lete line of rebuilt, guaranteed machinery. See 





H. A.Szm, Ph.D. E. B. Port, Ph.C., B. Se. 


SEIL, PUTT & RUSBY, Inc. 


Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
et au aay Toilet Preparations 
Foods pices 


rugs 
Proprietary Meliemes Special Formulas 
Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N. Y. 
Telephone: AShland 4-4343 





detailed annc t on Page 835 of Consolidated 
Producte Co., 20-21 Park Row, New York City. 


GUARANTEED REBUILT MACHINERY: 
Abbe 36” x 42” Porcelain Lined Pebble Mill, motor 








driven. Premier type C, 5” Colloid Mill, motor 
driven Kiefer 72 spout Rotary Washers and 
Rinsers, 230 gal. Pfaudler Agitated Glass-Lined 


Tank. 600 gal. Pfaudler Glass-Lined Tank. Alsop 
Vacuum Bottle Filler. J. H. Day dry powder 
sifters and mixers. Many other guaranteed ma- 
chines for the chemical, pharmaceutical, drug, cos- 
metic, soap and allied industries. WE BUY YOUR 
SURPLUS EQUIPMENT FOR CASH. _ Stein 
Equipment Corp., 426 Broome St., New York, 
Phone Canal 6-8147. 


USED MACHINERY: 1 Barnstead Water Still— 
25 to 30 gal. per hour, steam heated. 1 Ermold 
Labeling Machine, 2 years old. 1 Scientific 16” 
5 plate Filter Press. 1 Alsop 13” 9 plate Filter 
Press. 1 Kiefer 10’ 12 plate Filter Press. 1 Drain 
Table. Box 1074 DRUG AND COSMETIC 
INDUSTRY. 














FRANCIS CHILSON 


Consultant 


Factory construction, equipment selection, 
layout, production control methods, process 
analysis and improvement. New process 
and equipment development. 


Specialist in the manufacture 
of drugs, cosmetics and 
allied products 


101 West 3ist Street New York City 
Phone MEdallion 3-3177 











Slightly used Day Mixer and Sifter, 2 h.p. chain 


driven. Also Karl Kiefer Filter. North Side 
Beauty Supply Co., 925 Western Ave., Pitts- 
burgh, Pa. 





USED MACHINERY: 2 World Labelling Ma- 
chines with extra attachments. 4 National Label- 
ling Machines complete. Box 1075, DRUG AND 
COSMETIC INDUSTRY. 





Situations Wanted 





CHEMIST, University graduate, desires position. 
Knows buying, packaging, production and man- 
ufacture of — creams, —— hair tonics, 
toiletries. Has managed complete plant. Box No. 
1064, DRUG AND. ‘COSMETIC *INDU STRY 


YOUNG CHEMIST, capable, six years experience 
in compounding cosmetics, food, household, and 
flavoring products. Desires position with wis 
sive manufacturer. Box No. 1065, DRUG AND 
COSMETIC INDUSTRY. 








MODERNIZE YOUR FORMULAS 
Cosmetics Improved 
Raw Materials Developed 
JOSEPH KALISH, Chemist—101 W 3st St. N. Y. 











862 





PHARMACEUTICAL CHEMIST, age 37. Nine 
years diversified laboratory experience. Control, 
research and manufacturing. Five years retail 
drug stores. Ph.G., Ph.C., and B.S. in Pharmacy 
from midwest U. niversity. ‘Chicago vicinity prefer- 
able but would consider any midwest location. Ex- 
cellent references. Box 1076, DRUG AND COS- 
METIC INDUSTRY. 


The Drug and Cosmetic Industry 


COSMETIC CHEMIST, B. Chem., 28, married. 
6 years experience all phases cosmetics and perma- 
nent waving, including research, control, formula 
development. Desires responsibility and oppor- 
tunity for advancement. Finest references. Lo- 
cation secondary. Box No. 1066 DRUG AND 
COSMETIC INDUSTRY. 


PRODUCTION MANAGER and COSMETIC 
SPECIALIST, B.Se., M.Se., M.D., desires position. 
Past six years complete charge production, purchas- 
ing, compounding research for large manufacturer of 
perfumes and cosmetics. Contributed to numerous 
publications. Best references. Box 1055 DRUG & 
COSMETIC INDUSTRY. 


CHEMIST—BACTERIOLOGIST, A.B., M.Sc. 
Ohio State Univ. 2 years experience cosmetic and 
drug field. Own car, business and organization 
ability. Consider sales to wholesale or retail trade. 
ANYTHING or ANYPLACE. Consider small in- 
vestment. Box 1077, DRUG AND COSMETIC 
INDUSTRY. 


CAN YOU USE PURCHASING EXPERIENCE 
in your company? Employed. Have been with 
same organization ten years. Buying raw ma- 
terials, including vegetable oils. Your married 
man. College training. Let’s talk it over if you 
are interested. Box 1078, DRUG AND COs- 
METIC INDUSTRY. 














CHEMIST, knows buying, packaging, production 
and manufacture of pharmaceuticals, cosmetics 
and perfumes. Has managed complete plant for 
fifteen years. College graduate. Box 10€7, DRUG 
AND COSMETIC INDUSTRY. 


RESEARCH CHEMIST, ten years experience in 
emulsions, colloids and general cosmetic formula- 
tion. Wants Eastern connection in manufacturing 
concern with suitable experimental and expansion 
possibilities. Box 1079, DRUG AND COSMETIC 
INDUSTRY. 


PHARMACIST, 30, experienced in formulation 
and production, desires position with manufac- 
turer. Versatile, a ability, knowledge of 
Spanish. Member A.Ph.A A.C.S. Box 1080, 
DRUG AND COSMETIC INDUSTRY 


CHEMIST, manufacturing experience, desires 
position in analytical, research, control or sales 
departments. Also good biological and _bacterio- 
ogical assayist. Location unimportant. Moderate 
Salary. Hard worker. Box 1081, DRUG AND 
COSMETIC INDUSTRY. 














Business Opportunities 





FOR SALE. Small established cosmetic manufac- 
turing business, reasonably pric Three lines of 
cosmetics, private label, etc. Box No. 1073 DRUG 
AND COSMETIC INDUSTRY. 





FOR SALE, an outstanding Drug Concern op- 
erating two drug stores in choice locations in very 
progressive and popular Pennsylvania city. Estab- 
lished 1883. ka paring Annual sales $100,000, 
could be greatly increased. Both stores beautifully 
equipped. Attractive leases. Main store open 24 
hours. Attractively priced. Details. je 
ment. Phenix Sales Co., 82 Wall St., New York. 


WHAT'S IN A NAME—Plenty_when used on 
your product. It should be CATCHY, DE- 
SCRIPTIVE, CLEVER and EASY TO REMEM- 
BER. Let me submit for your approval NAMES, 
SLOGANS, and CATCH PHRASES for that new 
Product, that new Fragrance or that new Shade. 
Box 1082, DRUG AND COSMETIC INDUS- 
TRY. 








OLD ESTABLISHED French Perfumer is in- 
terested in agency representation in the United 

States. Please send detailed information to box 
number below, so that it can be forwarded to the 
rinciples. Box, 1083, DRUG AND COSMETIC 
NDUSTRY. 


SALES PARTNER WITH CAPITAL W ANTED 

10 years experience with laboratory and special 
formulae of pharmaceutical and dermatological 
ees, desires contact with reliable business man 
for financial and promotional assistance. Box 1084, 
DRUG AND COSMETIC INDUSTRY. 
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4 OUTSTANDING HEADACHES IN 
NAIL POLISH 


Color Matching 


1 
2 
3. Viscosity Change 
4 


Variations in Results 
ee @ 


CONSULT 


Specialists in Lacquer Making 


140 PARIS STREET 





Settling out of White and Color Base 


The above may be assigned to many causes 
The corrections are made by experience and specializing and continual research 


VORAC IS THE DOCTOR WHO CAN CURE YOUR ILLS 


THE VORAC COMPANY 


NEWARK, N. J. 

















Memphis, Tenn. Export Dept. Los Angeles, Calif. 
Union Ave. New York, N. Y. 4665 Hollywood Blvd. 
Mr. Thomas F. Lilly 35 Water St. Dr. A. Katz 
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dendiiven “White ane Cae Pre Paeteolatums tus andi in chedlieus 
bearing the cveate of the ( camilic World - aristocracy. 


L. SONNEBORN SONS, Inc. 


REFINERS OF WHITE MINERAL OIL AND PETROLATUM 
Refineries: Petrolia and Franklin, Pa. 


NEW YORK LOS ANGELES CHICAGO 
88 Lexington Ave. 215 West 5th St. 400 West Madison St. 


STOCKS CARRIED IN PRINCIPAL CITIES 


The Drug and Cosmetic Industry June ’36: 38, 6 











